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the man who shook 
hands 

with himself 

The other day we met an old prospect. He was 
crying. "Well, old timer," we said, "what's that 
you've got in your hand ?" 

"My other hand," he replied, shaking it. 
It just didn't make sense. But his reason did. 

Now, the reason this old WOR prospect was 
shaking hands with himself -and crying, too - 
is simple. He once talked us out of selling him a 

half -hour evening show. He did such a good job of 

it, that from that day on he began shaking hands 
with himself. A week later, we went around the 
corner and sold the same idea to his competitor. 

Using no promotion other than WOR, our old 

prospect's competitor jumped his product list 
from one to 36. He also showed a 100% sales 
increase for every year he was on WOR.* 

After this, of course, our old prospect began 
crying. But would he stop shaking hands with 
himself? Not much. He even asked other people 

to shake hands with HIM. That is, people who 

hadn't used WOR. And he had one heck of a time 
finding those. 

This, gentlemen, is a story you might well 
take to heart. 

wor 
-that poker -full station 

at 1440 Broadway, New York 

* This is an authentic WOR success story, from our file of more than 100 - 
perhaps the greatest collection of success stories 
ever gathered by any one station. 
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PROTECTING the INTERESTS 
OF OUR PEOPLE 

WLS helps find a 

stolen truck...quickly 

"I want to thank you from the depths of my heart far your promptness and 

cooperation," writes Mrs. Alex Kedas of Westville, Illinois. 

The farm family truck had been stolen and they needed it. At 10 a.m., Mrs. Kedas called 

WLS. At noon, the stolen truck was described on WLS Dinnetbell Time. 

Mrs. Kedas continues: 

"Before your program went off the air, the whereabouts of this truck was 

reported to the sheriff of Kankakee County by one of your listeners." 

Undamaged, the truck was located near Manteno, Illinois, 

100 miles from Westville, and returned to its owners. 

More dramatic than the day to day assistance and entertainment 

WLS gives its audience, this story of a stolen farm truck 

points up the long- established fact: 

WLS SERVES THE PEOPLE OF MIDWEST AMERICA 

eeezvz, st 
CHICAGO 7 

.GNNIDGE D. SUTLER 
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GLENN SNTDEN 

50.000 watts, 890 KC, American Affiliate. Represented by JOHN BLAIR & COMPANY. Affiliated in Management with 
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... and in a good cause 
In the Philadelphia area there are 4 major college radio 
stations.* WPEN set up a network with these stations .. . 

and educated the students to professional broadcasting. 

WPEN's modern studios are a laboratory, open to under- 
graduates at all times. WPEN's staff volunteered as instruc- 
tors in engineering, programming, production and script 
writing. 

This sort of progressive activity is typical of the many 

reasons why WPEN is daily welcomed into the homes of 
more and more Philadelphians. Both on and off the campus, 
WPEN's tailor -made shows fit precisely the interests and 

preferences of the people of Penn's town. 

WPEN will be glad to introduce you to this audience which 
is America's third largest market. It's worth meeting. 

*WBMC -Bryn Mawr WHAV -Haverford WXPN -Pennsylvania WSRM -Swarthmore 

950 

WPEN 
PHILADELPHIA I 

NATIONAL REPRESENTATIVES 

HEADLEY -REED COMPANY 
New York Chicago Detroit Atlanta 
San Francisco Los Angeles 

T H E E V E N I N G B U L L E T I N S T A T I O N 

Published every Monday, 53rd issue (Year Book Number) published in February by BROADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington 4, D. C. 
Entered as second class matter March 14, 1933. at Post Office at Washington, D. C., under act of March 3, 1879. 



I Closed Circuit 
WASHINGTON, enigma to many radio as- 
pirants, also nemesis of commercial sports tele- 
casters. Clark Griffith, owner of Washington 
American League baseball club, holdout against 
televising big league baseball games, while 
George Marshall, prexy of Washington's foot- 
ball Redskins, doesn't care much about tele- 
casting home games. Both resisted overtures 
from prospective sponsors. 

BROADCASTERS, long aware of FCC's Blue 
Book, due to get their first look at Blue Book 
hearing issues this week. Working carefully, 
Commission within few days expected to com- 
plete and announce issues for renewal hearing 
for WBAL Baltimore, cited in Blue Book for 
commercial programming and waiting hearing 
since February. With WBAL probably serving 
as "model," issues on six others up for re- 
newal hearings on programming considera- 
tions expected to follow quickly. 

PROBABLE resumption date for clear chan- 
nel hearings continues to recede, with latest 
estimates putting it around first of year al- 
though participants report slim chance it may 
be earlier. Chief delaying factor: Preparation 
of technical exhibits by industry and FCC, 
which are taking more time than anticipated. 
Date for decision, originally expected in early 
fall, pushed back accordingly. 

NOT ONLY Clear Channel Group (see story 
page 18) but many FCC members getting 
headache from question of daytime and lim- 
ited -time assignments on clear channels. Up to 
this year, only 70 such stations. Since then, 
130 others authorized. Though last week's 
grants included many daytime operations on 
clears, FCC understood to be studying all 
angles looking for solution, including possi- 
bility of "specified hours" for daytimers. 

DESPITE thin trickle of FM receivers during 
last few months, production lines haven't 
stopped and thousands of FM- equipped sets 
should be available for Christmas trade, ac- 
cording to reliable reports. Scarcity of cabinets 
responsible for slowdown, but with more lum- 
ber available, and at least one big newcomer 
to cabinet field, large scale distribution should 
begin within month. 

WONDERING about plans of Sen. Burton K. 
Wheeler (D- Mont.) who returns to private 
life next January by virtue of Democratic pri- 
mary defeat? Ex- chairman of Senate Inter- 
state Commerce Committee, in which radio 
legislation originates, will open law offices in 
Washington and Boston. Best bet: He'll run 
against New Deal Sen. James E. Murray in 
1948. 

INITIAL step in postwar expansion of foreign 
operations is RCA action of Oct. 1 whereby 
two executives of subsidiaries became direc- 
tors of RCA Photophone of London, English 
limited affiliation. Meade Brunet, managing 

(Continued on page 89) 

ur C0111«y 
Oct. 20 -24: NAB Convention, Palmer House 

and Stevens Hotel, Chicago. 

Oct. 20: NAB Golf Tournament, Acacia 
Country Club, Chicago. 

Oct. 20: Council on Radio Journalism, 2 p.m., 
Chicago. 

Oct. 20 -25: Society of Motion Picture Engi- 
neers 60th Semi -Annual Meeting (five 
papers on television), Roosevelt Hotel, 
Hollywood. 

Oct. 24 -26: First General Meeting, National 
Assn. of Radio News Editors, Hotel Aller - 
ton, Cleveland. 

Bulletins 
TELEVISION BROADCASTERS Assn., 
through Washington attorneys Roberts & Mc- 
Innis, reported Friday to have sent letter to 
FCC asking rule requiring video stations to 
broadcast 28 hours weekly (3.661) be further 
waived to Dec. 31. Present waiver expires Oct. 
31, but extension through 1946 predicted by 
FCC Acting Chairman Denny in June. 
AMERICAN Civil Liberties Union Friday 
denied petition to enter U. S. vs. James 
Caesar Petrillo case in Chicago by Federal 
District Judge Walter La Buy. ACLU at- 
tempted to enter as "friend of the court." 
Judge La Buy ruled court didn't need a friend 
(earlier story page 80). 

Business Briefly 
MOGUL NAMED House of Delicacies, N. Y. 
(French -kettle onion soup), appointed Emil 
Mogul, N. Y., as agency. Firm starting thrice - 
weekly participations on Breakfast With Doro- 
thy and Dick, WOR N. Y.; Yankee Kitchen, 
Yankee Network, and Mrs. Page, WJR Detroit. 
Future plans: Nationwide participation in 
other women's programs, national spot cam- 
paign. 

LUDENS SPONSORS Ludens Inc., N. Y. 
(cough drops), Oct. 20 for 13 weeks starts 
Hoagy Carmichael Sings, 126 CBS stations 
Sun. 5:30 -5:45 p.m. EST. Agency, J. M. 
Mathes Inc., N. Y 

VARIETY STORE RADIO J J. Newberry 
Co., Los Angeles, appointed Allied Adv. Agen- 
cies, that city, to handle western states ad- 
vertising. Firm Oct. '7 started transcribed 
spots on nine local area stations, utilizing 35 
singing jingles weekly. Oct. 14 firm starts five - 
weekly, quarter -hour transcribed Frank Parker 
Show on KECA Los Angeles. 

PUBLISHER TAKES SPOTS Lantern 
Press, N. Y. (A Treasury of Sports Humor), 
starts spot campaign Oct. 24 in 15 major mar- 
kets for two weeks. Book edited by Dave Stan- 
ley, former radio publicist. Ted Husing, sports- 
caster, wrote introduction. 

AMOCO ADDS American Oil Co., Balti- 
more, added six North Carolina stations to 
Professor Quiz on ABC, Thurs. '7:30-8 p.m. 
Stations: WFNC WGBR WGTC WGTM 
WHIT WJNC. Series now on 93 ABC sta- 
tions. Agency, Joseph Katz, Baltimore. 

19 New AM Grants Announced by FCC 
GRANTS for stations in Glendale and Yuma, 
Ariz. to Mrs. Gene Burke Brophy (her second 
and third authorizations in two weeks, other 
being for Flagstaff, Ariz.) among 19 construc- 
tion permits for new AM stations announced 
by FCC Friday. A. Earl Cullum, Dallas con- 
sulting radio engineer and one -third owner of 
Liberty Broadcasting Co., applicant for Roch- 
ester, N. Y., is officer and stockholder in Fort 
Worth and Oklahoma City grantees. 

J. Harold Smith, Knoxville Fundamentalist 
preacher who condemned Federal Council of 
Churches and WNOX Knoxville after WNOX 
cancelled paid religious broadcasts [BROAD- 
CASTING, July 29], granted CP for new Knox- 
ville daytime station on 800 kc, 1 kw. Grants: 

Pittsfield, Mass. -Western Mass. Broadcasting Co. 
1490 kc, 100 w runtime. Principals: Lawrence K. and 
Donald B. Miller, owners of Eagle Publishing Co., 
which publishes the Berkshire Evening Eagle, Pitts- 
field. Granted Oct. 10. 

Winston -Salem, N. C.- Winston -Salem Broadcast- 
ing Co. 710 ke. 1 kw daytime only. Principals (25% 
each): James W. Coan, FBI agent, president; Robert 
V. Brawley, attorney, vice president; John G. John- 
son; FBI agent, secretary -treasurer; Archibald Craige, 
attorney, assistant secretary. Granted Oct. 10. 

Clinton, N. C. -Tar Heel Broadcasting System, 880 
kc 1 kw daytime only. Company, licensee of WRRF 
Washington, N. C., Is principally owned (95.2 %) by 
W. R. Roberson Sr., head of Dr. Pepper Bottling Co. 
in several North Carolina cities. W. R. Roberson Jr., 
WRRF general manager, owns rest. Granted Oct. 10. 

Carrollton, Ga.- Carroll Broadcasting Co. 1100 kc, 
250 w daytime only (subject to satisfying of com- 
plaints of blanket interference within 250 my /m 
contour). Equal partnership: Roy Richards, electri- 
cal contractor and theatre operator; Robert Tissin- 
ger, attorney; Thomas Carr, employed by WGAA 
Cedartown, Ga. Granted Oct. 10. 

Fort Worth, Tex. -Blue Bonnet Broadcasting Corp. 
870 kc, 250 w daytime only. Principals: Jim Hill 
Speck, owns KVSF Santa Fe, N. M., president, 
33 1/3 %; A. Earl Gullum Jr., consulting radio engi- 
neer and 2.8% owner KFDM Beaumont, Tex., vice 
president, 33 1/3 %; Elliott Wilkinson, partner Wil- 
kinson Bros., radio parts distributors, secretary - 
treasurer, 33 1/3 %. Granted Oct. 10. 

Carthage, Mo.- Carthage Broadcasting Co. 1490 kc, 
250 w runtime. Equal partnership: Lloyd Clinton 
McKinney and John J. Hale, both with Continental 
Oil Co. 1490 kc, 250 w runtime. 

Glendale, Ariz. -Gene Burke Brophy, holder of CP 
for Flagstaff, Ariz., formerly with KFWB Los Ange- 
les, and director of OWI Pacific and Far Eastern 
shortwave broadcasts, sole owner. 1340 kc, 250 w 
runtime. Granted Oct. 10. 

Yuma, Ariz. -Gene Burk Brophy, sole owner. 1400 
kc, 250 w runtime. Granted Oct. 10. 

Johnstown, Pa.- Century Broadcasting Corp. 1230 
kc, 250 w unlimited hours. Equal partnership: Lloyd 
W. Dennis Jr., program supervisor of CBS morning 
program, "Home Service Daily ;" John J. Keel, con- 
sulting radio engineer, formerly with WOR New 
York; and Henry Gladstone, WOR newscaster, and 
successor to late Raymond Clapper program. Granted 
Oct. 10. 

Knoxville, Tenn. -Independent Broadcasting Corp., 
800 kc, 1 kw daytime only. Principals (33 1/3% 
each): Rev. J. Harold Smith, Fundamentalist 
preacher; Marvin I. Thompson, formerly with WGRC 

(Continued on page 90) 
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Architect's Drawing of New KCMO Transmitter Station, to house 

50,000 Watt Transmitter, 5,000 Watt Emergency Transmitter, 

Emergency Power Equipment, Studio and Living Facilities for 

Engineers, 3 -car Garage. 

KCMO IS UP TO SOMETHING! 
Mid -America's First 50,000 Watt Radio Station 

Architects..... _ Bloomgarten 8 Frohwerk, 
Kansas City, Mo. 

General Contractor F. E. Patterson, 
Kansas City, Mo. 

Electrical North Kansas City Electric Co., 
North Kansas City, Mo. 

Heating and Ventilating. U. S. Engineering Co., 
Kansas City, Mo. 

Towers Tower Sales and Erecting Co., 
Portland, Oregon 

Transmitters and 
Phasing.... Radio Corporation of America, 

Camden, N. J. 

(The first post -war RCA 50,000 Watt 
Transmitter, embodying all the latest 
developments.) 

Substation Equipment... General Electric Co., 
Kansas City, Mo. 

Ground Condition- 
ing Massman Construction Co., 

Kansas City, Mo. 
(Moving 178,000 cu. yds. of dirt - 
completed.) 

Consultant Radio 
Engineer Andrew D. Ring of Ring 8 Clark, 

Washington, D. C. 

Radio Attorney 
Andrew Haley of Cramer and Haley, 

Washington, D. C. 

It's KCMO! ... with new towers and transmitter station now 
under construction to offer you ten times the power (day- 
time) of any other Mid -America radio station -50,000 
Watts Day, 10,000 Watts Night at 810 kc. Located in the 
very center of this vast, industrial and agricultural area, 
KCMO will offer complete, economical coverage for this 
rapidly growing section. 

Co- operating in the construction of the new KCMO towers 
and transmitters, are the firms listed -each one contributing 
their skill and know -how to the KCMO broadcasting facili- 
ties that will offer expanded coverage 
for expanding Mid -America. 

KCMO 
Basic ABC 

KANSAS CITY, MO. 
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Minnesota's Cash Farm Receipts 

Last Year $901,183,100 
This near- billion dollar figure is one of the greatest 

in all the nation. Only four states out of 48 topped 
Minnesota in cash receipts from farming. 

What is more, for the first two months of 1946 (the 
only figures available), Minnesota's cash farm receipts 
increased 18 percent over the same two months of the 
previous year. 

Reach this tremendous market through WDGY -the 
station that not only blankets the area, but has the 
friendly ear of Minnesota's farm population. 
* U.S.D.A. statistics. 

5000 Watts 

MINNEAPOLIS 

GORDON GRAY 
Vk Presidnt & Gan'] Mgr. 
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WHY MINNESOTA 

FARMERS LISTEN 

TO_WDGY 

Farmers in Minnesota and bor- 
dering states make a habit of 
tuning to WDGY because it's the 
station that serves them best with 
good music, frequent market 
broadcasts, news and farm shows. 
From the early morning hours 
until night, WDGY is constantly 
on the job serving the farmer 
with the entertainment he likes, 
and the information he needs to 
operate more profitably. Minne- 
sota farmers like these services. 
The buying power represented in 
WDGY's farm area offers a tre- 
mendous market for farm ad- 
vertisers. 

I 
MELVIN DRAKE 

Vice President 8 Station Manager 
LEWIS H. AVERY INC. 

National Representatives 
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BROADCASTING Telecasting 

It looks 

complex but if you know the ropes 

it's simple. Weed and Company men 

know the ropes and know the people. 

WEED AND COMPANY 
RADIO STATION REPRESENTATIVES 

NEW YORK BOSTON CHICAGO ATLANTA DETROIT SAN FRANCISCO HOLLYWOOD 
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s just like Cleveland 

Wills of the auditorium bulged when the WTAM Orchestra came to 
town. Everybody and his forty- second cousin crowded into the building 
to see and hear these nationally famous musicians present a concert. 

It happened again, and again; in Lorain, Warren, Mansfield ... everywhere 
the orchestra played, a hall was packed. 

In 1945, when WTAM first arranged for its ensemble to make personal 
appearances in cities outside Cleveland, it was thought that response 
might be something less than overwhelming. The project of transporting a 

large troupe throughout Ohio to present concerts of serious music seemed 
highly ambitious. Even the fact that all gate receipts would be donated 
to the betterment of a cappella societies in local high schools was no 
guarantee of a sell -out. 

But WTAM had reckoned without the pulling power of its stars -emcee 
Tom Manning, the WTAM String Quartet, violinist Ben Silverberg - 
names the audiences had heard on their favorite station and now had the 
opportunity to see in person. 

Naturally S -R -O is in order at every performance, in the same way W -T -A -M 
is required listening in northern Ohio homes. No wonder sponsors rave 
about the loyalty of WTAM audiences -a loyalty reflected in the sales of 
every product and service advertised on Cleveland's first station. 

FIRST IN CLEVELAND 

50,000 WATTS 

Represented by NBC SPOT SALES 

THE NATIONAL BROADCASTING COMPANY 



OUR 

LISTENERS 

COOK 

THEIR OWN 

AIMS 

They're home folks. They buy 
their own groceries. They cook their 
own meals. They like their homes 

. and they like to get home. 

We think maybe that's why we've 
got peak ratings for listeners. When 
they get home, they turn their radios 
on to WWDC, the entertainment 
station. 

If you've got something to sell, 
WWDC will move it at lower costs. 

41,000 REFRIGER- 

ATORS NEEDED 

IN WASHINGTON 
The demand for refrigerators was 
placed at 41,000, a jump of 150%, 
and for ranges, 11,000, an increase 
of 300%. These figures are from The 
Planning Committee of the Wash- 
ington Board of Trade and the 
Opinion Research Corporation of 
Princeton, N. J. 

WWDC 
the big sales result 

station in Washington, D. C. 

represented nationally by 

WEED C. COMPANY 

Page 10 October 14, 1946 

Feature of the Week 
A COMPLETE SELLOUT of tick- 
ets was South Bend's response to 
the two -day broadcasts offered to 
the public gratis by WSBT, 
pioneer station celebrating its 25th 
anniversary. 

The silver anniversary broad- 
casts included Give and Take, 
Chef -Boy -Ar -Dee's question - and - 
answer package with John Reed 
King, m.c.; and Hint Hunt, a 
new 15- minute five -a -week regional 
show for Chiffon Flakes (Armour 
& Co.). A specially produced birth- 
day show starred Allan Jones and 
Johnny Long's orchestra. 

WSBT's 25 -year history goes 
back to 1921 when radio was in its 
infancy and members of South 
Bend Tribune's editorial staff car- 
ried on experiments with transmit- 
ting equipment. By the following 
spring they were ready to go on 
the air using the call letters WGAZ. 
In 1925 the call letters were changed 
to WSBT, which, incidentally, 
stand for South Bend Tribune, 
owner of the station. Six years 
later WRAF, then operating in 
Laporte, was purchased and its 
call letters changed to WFAM to 
combine that station's time with 
that of WSBT. The operation of 

WFAM was discontinued when 
WSBT was granted full time on 
960 kc, in March 1941. 

And even after 25 years of suc- 
cessful operation, WSBT is still 
growing. They are now at work on 
construction of a new transmitter 
and towers which will increase the 
station's power to 5000 w. A new 
transmitter is being installed for 
WSBT's FM station, WSBF, which 
will operate on 101.3 mc. 

Sellers of Sales 
DRAMATIS PERSONNAE: 

Howard Tullis and secre- 
tary. Place: Los Angeles. 
Time: March 15, 1945. Busi- 

ness: None. 
Starting out in a plush, well -fur- 

nished office representing an in- 
itial investment of $10,000, The 
Tullis Co. was ready for its first 
client. 

Formidable is word for Howard 
and now 19 months later his agen- 
cy lists su c h 
accounts as Bible 
Institute of Los An- 
geles, National Chi- 
ropractic Assn., Jean 
Ball School of 
Charm, and 50 lo- 
cal accounts, all of 
which represent 
more than $1,000; 
000 in radio billings 
alone. 

Starting with lone 
office in Los Ange- 
les, agency now also 
lists Hollywood, San 
Francisco, Chicago 
and New York. Per- 
sonnel has grown 
from starting cast of 
two to present 16. 
No one in the organ- 
ization is more than 
35 and Howard 
Langdon Tullis is HOW 
moving forward rapidly as the 
young `old man" of 29. 

A native of Ottumwa, Iowa, 
where he was born Nov. 17, 1916, 
Howard first got the advertising 
bug in high school. He was adver- 
tising manager as well as editor of 

Ottumwa High School annual be- 
fore graduating in 1935. He di- 
vided his college years equally be- 
tween Grinnell College (Ia.) and 
Pomona College (Calif.) 

Upon graduation in 1939, he 
went to work for KIEV Glendale 
as a salesman where he remained 
until spring of 1940, shifting 
to Charles Sieck Adv., Los An- 
geles, as account executive and 
staying at it until January 1941. 

Then he left Los An- 
geles to take spot as 
sales manager of 
KDB Santa Barbara 
as well as doubling 
as announcer until 
late December 1941. 
From December 1941 
through August 
1943, he served 
KPAS Pasadena as 
time salesman, be- 
fore taking over as 
vice president and 
general manager of 
K W K W Pasadena. 
Leaving that in Oc- 
tober 1944, Howard 
next joined Glasser - 
Gailey Adv. Inc., Los 
Angeles, as account 
executive until start- 
ing his own agency. 

Marriage came on 
June 3, 1945 when 

Ruth Harrison became Mrs. H. L. 
Tullis. Hobbies include tennis, 
horseback riding, swimming. 

Organizationally it's the Los An- 
geles Ad Club, Phi Delta Theta, 
Pomona College Alumni Assn., Los 
Angeles Kiwanis. 

11 . k 
ARD 

31(Market-wise time buy- 
ers looking for profit- 

able sales have found these 
four progressive markets 
outstanding buys. Write for 
information. 
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Where Sjv1nTh ¡ 
Means Salesmanship_ 

hGW has never been in fav 

exhibitionalis 

pro n projects to the sale of products and 

services advertised over this station. 

For instance, our fall Parade 

of Stars promotion campaigi i 

gives the big play to 

commercial programs. 

Read the detailed list at 

the right and you'll 

admit that when KGW 

goes out to do a pro- 

motion job it really 

covers the field. 

We think this is 

showmanship 

with the 

emphasis on 

salesmanship 

#!f's purely for the sake of 

ort is always made to relate 

`' fine P romotional 1 

stunt ... I like it!" 
says Eddie Cantor 

In a personal note to KGW, Eddie Cantor 
indicated his enthusiastic approval of the 
KGW Junior Parade of Stars, October 12, 
1946. Reaction from other leading NBC net- 
work artists was equally favorable. 

In this unique event Portland school chil- 
dren, 16 or under, impersonated their favorite 
radio stars, competing for prizes. 

REPRODUCED ABOVE is the cover of the 
eight -page KGW Parade of Stars tab- 
loid. The original is in color, site 
11 -in. x 16 -in. On Oct. 10, these tabloids 
-100,000 of thern,will be delivered to 
the door of EVERY DWELLING in 
the city of Portland. 

REPRESENTED NATIONALLY BY EDWARD PETRY & CO. 

... PARTIAL LIST OF KGW 
PARADE OF STARS PROMOTIONS 

1. JUNIOR PARADE OF STARS 

2. PARADE OF STARS TABLOID 
(see descriotion at left) 

3. NEWSPAPER ADVERTISING 
September 29 through October 13 KGW will 
use 13 ads in The Oregonian, a total of 80 
inches, and 60 inches in the Oregon Journal. 

4. HIGH SCHOOL PAPERS 
In the first two weeks of October KGW will 
use 320 inches of space in Portland's eight 
high school papers. 

5.'COMIC STRIPS 
Parade of Stars advertisements will be used 
in The Oregonian comic sections, October 6, 
13 and 20. 

6. CITY BRIEFS 
Oregonian City Briefs, two or three per day, 
for the duration of the Parade of Stars 
campaign. 

7. OUTDOOR BOARDS 
KGW will use Parade of Stars 24 -sheet 
outdoor boards throughout the city of Port-. 
land for the entire month of October. 

8. STREETCAR CARDS 
Streetcars and busses in Portland will carry 
Parade of Stars cards the entire month of 
October. 

9. RADIO ANNOUNCEMENTS 
Station KGW will carry a heavy schedule 
of Parade of Stars announcements. An- 
nouncements have also been scheduled on 
Station KXL, Portland. 

l0. NEWS RELEASES 
All Portland publications will be covered 
with Parade of Stars news releases. 

11. WINDOW DISPLAYS 
Parade of Stars special window displays in 
retail stores. 



The TALENT - For Superior Showmanship 

The POWER For Superior Coverage 

The KNOW -NOW - For Superior Entertainment 

4.7441 

À 
. Phil Sutlerfiold. Assistant Mona. 

., Per and Program Distant Nine 
yews of Sports Announcing 
and Program Directing. Form 

i7y- er WHAS Sports Announcer. 
Handles all University of Ken. 
rocky football and basketball 

Pease Bach. Director of Farm. 
ing Actritws A farmer's fana. 
er nth college training and hill 
backing I University of Ken. 
ucky Experiment Station and 
Central Kentucky County 
Agents. Will direct two half 
hour shows daily in addition to 
numerous field trips. 

Dewey H. Long. General Mona. 
ger and Sales Manager. Form. 
er head of WLW Chicago Sales 
office - WSAI General Mana. 
ger. Commercial Manager of 
WBT - Southeastern Repre. 

ienlafive 
Columbia Broad cast 

nq System. 

Forrest Wolverton. Captain of 
"1300 Club" from 6:00 A.M.. 
9:00 A.M. daily. Former WHAS 
ma who can sell any product 
when turned loose with a mt 
rro ohoas 

THAT'S 

Royce Woodward. Chief En. 
ginner. Fifteen years Planning 
and Designing Engineering in 
eluding stint with WLW Stan. 

1 
lack Feierabend. Organist. 
Formerly network organist. All 
set to play seven sheers organ sheers 
per week for WKLX in 
tie that only Feferabendr can 

ploy. LEXINGTON, KENTUCKY'S 

NEWEST °a 
MOST POWERFUL 

RADIO STATION 

Lucy Marshall Elliott. Conn 
oily Head. Formerly with 

WWDC as well as freelancing 

terong 
the Agencies and scrip. 

for many network shows. 

1000 WATTS 

ON 1300 KC 

TO DO A 

BETTER JOB 

IN THE BLUEGRASS. 

Claude Sullivan. Director of 
News and Special Kvents. 
Formerly with WAVE and 
WNOX. Local people are al. 
ready standing in line for Sul. 
Ryan's newscasts. 

Bill Moore. Zaniest Disc Jockey 
in radio. Conductor of "WKLX 
Spans Parade" every day from 
1:00 P.M. to 5:00 P.M. Already 
established sports and disc 
man in south and midwest. 

Dr. Henry Noble Sherwood. 
Former president of George- 
town College. now chancellor 
of Transylvania University. 
Able on foreign 
relations 

commentator 
doom Moira 

for WKLX. Nationally recog 
nixed. 

Sara Dean. Director of Wo. 
men's Featuee. One of the 
smoothest and most persuasive 
voices in radio with plenty of 
commercial radio experience to 
back u up. 

Here Are The "FOUR FREEDOMS" of WKLX 

* FARMING 

* NEWS 
* SPORTS 

* GOOD MUSIC 
A More 
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PROGRAMED IN 

A MANNER THAT 
WILL HAVE THE WHOLE 
INDUSTRY TALKING! 

Most extensive farm coverage ever attemped in Central Kentucky. Portable recording units to be taken into field for first hand accounts 
of farm activities in addition to two half -hour shows daily. University of Kentucky Department of Agriculture and Experiment Station 
are enthusiastic backers. All County Agents have pledged 100', cooperation. 

Whether it is International. National or Local in cope, WKLX will have it, every.hour.on -the -hour from 5:00 A.M. thou midnight with no exceptions. Full time news staff of seven people will gather and prepare all newscasts with any eye toward perfect coverage of Local, International and National coverage. 

Most revoluntionary sports coverage known to industry. All race results, scores es and complete sports coverage on "WKLX's Sports 
Parade" from 1,00 P.M. to 5:00 P.M. daily, including good music and answers to requests. All University of Kentucky football and 
basketball games will be broadcast by direct wire, no matter what the distance or cost. WKLX staff includes three full time sports 

And by good music, we have in mind everything from heavy classics through the jitterbug catagory with broadcasts in the best listen. 
ing hours. Come whet may there will be no "slicing off" of musical selections. At least, long- suffering listeners should be pleased. 

Powerful Station - Giving Better Entertainment 
BROADCASTING Telecasting 



80F THE FIRST 10 TOP SHOWS 

are heard over CFRB 

in 

INDEPENDENT surveys prove CFRB broadcasts 
a larger number of popular evening programmes, 

than any other Toronto station. 

20 top -rated shows are heard over CFRB 

CFRB STATION X STATION Y STATION Z 
10,000 watts 50,000 watts 5,000 watts 

1 

1,000 watts 

80% 12% 4% 4% 
(BROADCAST ORIGIN OF FIRST 25 EVENING PROGRAMMES) 

and 

14 top -rated shows are heard over CFRB 

CFRB 
10,000 watts 

56% 

STATION X 
50,000 watts 

44% 
(BROADCAST ORIGIN OF FIRST 25 EVENING PROGRAMMES) 

STATION Y 
5,000 watts 

I 

STATION Z 
1,000 watts 

Ontario represents over 40% of Canada's richest market 
It can be reached most effectively through CFRB . . . 

this station delivers the largest share of the radio audience ... 
more of the people who listen and BUY! 

860 kc. TORONTO Representatives 

UNITED STATES 

Adam J. Young Jr., Incorporated 

CANADA 
All- Canada Radio Facilities Ltd. 

First for INFORMATION! First for ENTERTAINMENT! First for INSPIRATION! 
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A LITTLE EXTRA EFFORT 

OFTEN GETS A BIG RESULT! 

Maybe we're boasting - but if you'll let us into the cage with some 

of your ferocious problems ... well, maybe we can surprise you! 

Seriously, have you ever tried letting F & P tackle your worries 

"from your side of the desk "? We're a nation -wide organization 

of proven, hard -working, intelligent radio veterans. We know 

spot- broadcasting, markets, competitive situations. We've got a lot 

to contribute, if you'll give us the chance to work with you. Let's 

see if our extra efforts can help you get your big results! Ready? 

FREE & PETERS INC. 
Pioneer Radio Station Representatives 

Since May, 1932 

EXCLUSIVE REPRESENTATIVE& 

ALBUQUERQUE 
BALTIMORE 
BEAUMONT 
BROWNSVILLE 
BUFFALO 
CHARLESTON, S. C. 
CINCINNATI 
COLUMBIA, S. C. 

CORPUS CHRISTI 
DAVENPORT 
DES MOINES 
DULUTH -SUPERIOR 
FARGO 
HOUSTON 
INDIANAPOLIS 
KANSAS CITY 
LOUISVILLE 
MINNEAPOLIS -ST. PAUL 
OKLAHOMA CITY 
PEORIA -TUSCOLA 
RALEIGH 
ROANOKE 
SAN DIEGO 
ST. LOUIS 
SEATTLE 
SYRACUSE 
TULSA 

Kos 
WCBM 
KFDM 
KVAL 

WGR-WKBW 
WCSC 
WCKY 

WIS 
KRIS 

WOC 
WHO 

WDSM 
WDAY 
KXYZ 
WISH 
KMBC 
WAVE 
WTCN 
KOMA 

WMBD-WDZ 
WPTF 
WDBJ 

KSDJ 
KSD 

KIRO 
WFBL 
KTUL 

CHICAGO: t80N..4ti hrgan NEW YORK: 444 Madison Ave. DETROIT: 3463PenobscotBldg. SAN FRANCISCO: 58Sutter HOLLYWOOD: 633z Hollywood ATLANTA:322PalmerBldg, 
Franklin 6373 Plaza 5;4130 Cadillac 4255 Sutter 4353 Hollywood 2151 Main 5667 
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Nationwide Video Network by 1951 Seen 
Sessions, Exhibits 

At TBA Meet 
Draw 900 

By BRUCE ROBERTSON 
A NATIONWIDE television net- 
work, utilizing coaxial cable and 
possibly radio relays, will be in 
service by 1951, L. G. Woodford, 
general manager, Long Lines 
Dept., AT &T, told delegates to the 
Second Television Conference and 
Exhibition of Television Broadcast-. 
ers Assn., Friday. 

The more than 900 individuals 

Television features on pages 16, 
18, 20, 27, 32, 68, 70, 76, 77, 78. 

registered at the conference at 
New York's Waldorf- Astoria Ho- 
tel, were offered a liberal video 
education by the jam -packed sched- 
ule of the two-day meeting which 
opened Thursday. 

From an account of the part 
played by television in the atom 
bomb tests at Bikini to a panel on 
what talent thinks of this new field, 
the program included authoritative 

HONORED by TBA for their part in developing Image Orthicon camera 
are these RCA Labs. engineers (l to r) : Dr. P. K. Weimer, Dr. H. B. 

Law, Dr. Albert Rose. (See story on page 16.) 

statements on every phase of the 
video art, with exhibits supplying 
concrete proof of the convention slo- 
gan-"Television is Really Here." 

Mr. Woodford said the five-to- 
six-year construction program in- 
volving 7,000 route miles of co- 
axial cable, announced in 1944 by 
AT &T, has been compressed into 
about three years and expanded to 
12,000 miles. 

Some 2,700 miles already are in, 

he stated. Plow trains are laying 
cable now between Jackson, Miss., 
and Shreveport, La., and operat- 
ing west to El Paso. In the 
north, he explained, trains are 
placing cable between Buffalo and 
Cleveland. 

In addition to the coaxial lines, 
Bell Labs are conducting extensive 
developmental work on radio relays, 
said Mr. Woodford, with the New 
York -Boston link expected to be 

ready for experimental use next 
spring. Two additional one -way 
video circuits between New York - 
Washington should be ready next 
year, he added. "In 1947 we will 
push westward toward Pittsburgh 
and hope to be able to connect 
such cities as Cleveland, Buffalo, 
Detroit, Chicago and St. Louis by 
the end of 1948 or shortly there- 
after," the AT &T official said. 

Ralph B. Austrian, general chair- 
man of the TBA conference, last 
Thursday morning officially opened 
the meeting. First speaker was 
J. R. Poppele, TBA president and 
vice president of WOR New York. 
Using as his subject, "Television's 
Great Challenge," he declared: 
"Unquestionably, television's im- 
mediate challenge is not a techni- 
cal one. Television's great challenge 
today -and always -is one of 
moral responsibility." 

Without mentioning any names, 
Dr. Alfred N. Goldsmith, engineer- 
ing consultant, urged CBS and the 
disciples of its "color or nothing" 
philosophy to rejoin the majority 
of the video industry in getting 
television started without further 
delay. He voiced "an earnest and 

(Continued on page 16) 

Public Likes and Trusts American Radio 
Denver University Poll Analysts Find 

Critics Are From Minorities 
By ROBERT K. RICHARDS 

THE PEOPLE LOOK AT RADIO -the most important effort 
in radio's history to calibrate the people's reaction to Ameri- 
can broadcasting -is being sent to broadcasters. 

The 151 -page volume is a report on the survey conducted 
in November 1945 by the National Opinion Research Center 
of the U. of Denver, under auspices of the NAB. It has been 
printed by the William Byrd Press in Richmond for The 
University of North Carolina Press. 

The report is analyzed and interpreted by the Bureau of 
Applied Social Research, Columbia U., under the direction of 
Dr. Paul F. Lazarsfeld. 

Significance of this comprehen- 
sive document, which measures the 
reaction of all strata of the listen- 
ing public to all types of radio pro- 
gramming, is indicated in a preface 
statement: 

"There is, to our knowledge, 
no other study on record where 
an industry has on its own in- 
initiative presented the argu- 
ment of its critics as fully and (1) The public likes most 

BROADCASTING Telecasting 

as frankly as it is done in the 
present report." 
There are myriad conclusions to 

be drawn from the report. The 
most important of these are deli- 
neated skillfully in the Columbia U. 
analysis. One finishes the volume, 
however, with these general de- 
ductions uppermost: 

American radio and, more im- 
portantly, trusts it; indeed, 
places more faith in it than in 
newspapers or motion pictures. 

(2) Dissatisfaction with ra- 
dio is most apparent among 
the more highly educated. 

(3) Radio's greatest weak- 
ness, in the view of the gen- 
eral public, lies in its treat- 
ment of advertising -with the 
general conclusion indicated 
that advertising is desirable, 
but it should be more care- 
fully presented. 
The study was projected as a fac- 

tual examination of listener reac- 
tion. It attempts neither to indict 
radio nor to defend it. It reports 
the facts, through an independent 
study by one university; interprets 
those facts through application of 
a second university's techniques. In 
that measure, it differs sharply 
with recent volumes or articles pub- 
lished about American radio. 

In one section of the book, sub - 
headed "The Score Card," the edi- 

THE PUBLIC likes American ra- 
dio, trusts it and places more faith 
in it than in newspapers or motion 
pictures, results of a survey titled 
"The People Look at Radio" reveal. 
Conducted by the National Opinion 
Research Center, U. of Denver, 
under NAB auspices, the survey 
points out radio's weaknesses, as 
listed by listeners, concludes that 

critics represent a minority. 

tors undertake to outline the phil- 
osophy which dominated their ap- 
proach to the job of analysis. "Ap- 
proval by public opinion- accep- 
tance by the ultimate consumer -is 
as important a criterion of evalua- 
tion as program standards and so- 
cial implications," they say. 

it . public opinion (never- 
theless) is only one of the sev- 
eral pillars upon which the final 
evaluation should be based." 

The People Look at Radio is gen- 
erously illustrated with charts 

(Continued on page 61) 
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Paul Belanger 
Best Program 

TBA Convention 
(Continued from page 15) 

urgent plea to all groups interestcd 
in television -and that means all 
groups interested in present.(lay 
radio and its future -to support 
vigorously whatever program the 
majority may desire and to carry 
forward, without mental reserva- 
tions, the great new task of bring- 
ing television to the people of the 
world." 

An Informed Public 

Contrasting television in 1926 
with its status today, Dr. Gold- 
smith said that today the pub- 
lic is "thoroughly informed." Basic 
scientific knowledge needed for 
video development is largely avail- 
able and "there seems no reason to 
doubt that any sort of television 
which the public may desire can 
be produced effectively by the en- 
gineer." 

Reporting on television at Bi- 
kini, Arthur Van Dyck, assistant 
to the vice president in charge of 
RCA Labs., cited the Bikini test 
as an example of the "great op- 
portunities waiting television out- 
side the studio.... The lesson of 
Bikini is that the best service of 
television, the one wherein it has 
no competition, is that of bringing 
to people sights which otherwise 
they could not see at all, rather 
than that of bringing to them imi- 
tations of the theatre and motion 
pictures." 

Merlin H. Aylesworth, busi- 
ness consultant, former president 
of NBC and RKO, speaking on 
"The Effect of Television on News- 
papers," said, "Within two years 
after production is well under 
way, I can see 2,000,000 television 
sets in our homes." 

`Show Business' 
Edgar Kobak, president of 

MES, in his talk on "Is Television 
Necessary," said that "television 

(Continued on page 76) 
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Paul Raibourn 
Presented Awards 

TBA Awards 
For Notable 
AWARDS to nine men for out- 
standing achievements in television 
were presented Thursday evening 
by the TBA at a banquet high- 
lighting the second television con- 
ference and exhibition. 

Paul Raibourn, vice president of 
Paramount Pictures, president of 
Paramount's subsidiary, Television 
Productions, and chairman of the 
TBA Awards Committee, made the 
presentations to "the individuals 
whose contributions have furthered 
the progress of television as a 
science and as a commercial util- 
ity." The awards, divided into 
three groups are: 

Awards in the first group, 
for the outstanding technical con- 
tribution to television, were pre- 
sented jointly to Drs. Albert Rose, 
Harold Bell Law and Paul Kessler 

Klaus Landsburg 
Best Public Service 

Given to Nine 
Achievements 

Weimer, all of RCA Labs., for 
"the development of the Image 
Orthicon camera tube, thereby 
freeing television from the limita- 
tions arising from the necessity for 
high intensity illumination." (Pie - 
tures on page 15.) 

The second group of awards 
went to individuals responsible for 
the outstanding programs of the 
past year. John F. Royal, vice 
president of NBC, received the 
award for the best special events 
program for his "initiative in 
bringing the Louis -Conn fight to 
the television audience through the 
Image Orthicon camera." 

Donovan B. Stetler, advertising 
director of Standard Brands, re- 
ceived the award for the best en- 

(Continued on page 88) 

Drawn for BeowucAnnie by Sid Rix 
"Poor Dulin, he's never written a book exposing life in an agency." 

John Royal 
Louis -Conn Fight 

College to Honor 
Miller With Degree 
AN HONORARY degree of Doctor 
of Laws will be conferred upon 
NAB president Justin Miller by 
Franklin and Marshall College, 
Lancaster, Pa., on Nov. 1 at its 
160th Annual Founders' Day - 
Homecoming celebration. Judge 
Miller also will make a principal 
address, to be broadcast statewide 
and possibly nationwide. 

Others upon whom honorary de- 
grees will be conferred are Dr. 
Paul M. Limbert, president of 
Springfield College, Springfield, 
Mass., and Dr. Nevin C. Harner, 
president of Heidelberg College, 
Tiffin, Ohio. 

Clair R. McCollough, general 
manager of Mason Dixon Radio 
Group, though not a graduate of 
Franklin and Marshall, is handling 
radio arrangements. 

WARNER FIRM BUYS 
THREE NET SHOWS 
WILLIAM R. WARNER Co., New 
York, parent company of Richard 
Hudnut Cosmetics and Raymond 
Labs. ( Rayve cream shampoo) has 
bought three network shows. 

Starting Nov. 3 the Sammy Kaye 
Sunday Serenade, 1:30 -2 p. m. on 
ABC, will be sponsored by the 
Richard Hudnut Gemey perfumes 
and cosmetics. Show was formerly 
sponsored by Rayve cream sham- 
poo. The latter account, effective 
Oct. 30, will switch to sponsorship 
of a new mystery program, The 
Affairs of Ann Scotland, 9 -9:30 
p.m. Wednesdays, on ABC. Both 
shows are handled by Roche, Wil- 
liams & Cleary, New York. 

Richard Hudnut lipstick and 
powder will be advertised on a 
quarter -hour program, Jean Sab- 
lon, Saturdays, 7:16 -7:30 p. m. on 
CBS, effective Nov. 2 or Nov. 9. 
Kenyon & Eckhardt, New York, is 
the agency. All three shows have 
been signed for 52 weeks. 

BROADCASTING Telecasting 



NAB To Highlight Free Expression 
Packed Schedule 

Covers Entire 
Industry 

By J. FRANK BEATTY 
RIGHT of all Americans to com- 
municate freely will provide the 
theme for a panel discussion ar- 
ranged as a highlight of the NAB's 
24th annual convention at the Pal- 
mer House, Chicago, Oct. 20 -24. 

Leaders of the three main me- 
diums of expression- broadcast- 
ing, motion pictures and printed 
media -will discuss the subject 
"Do We Have Freedom of Speech 
in the United States ?" at a dinner 
meeting to be held Wednesday eve- 
ning, Oct. 23. 

Edgar Kobak, president of MES, 
will serve as panel moderator. Un- 
der present plans each of the 
speakers will present a 10- minute 
outline of his medium's views on 
freedom of speech after which a 
roundtable discussion will take 
place, with no holds barred. 

John S. Knight, president of the 
American Society of Newspaper 
Editors and head of the Knight 
radio and newspaper interests, 
will speak for the press; Byron 
Price, director of the Office of Cen- 
sorship during the war and now 
vice president of the Motion Pic- 
ture Assn. of America, will speak 
for the film industry; A. D. Wil- 
lard Jr., NAB executive vice presi- 
dent, will present the broadcasting 
industry's position. 

The dinner will be a "no host" 
affair, starting at 6 p. m. Wednes- 
day at the Palmer House. Tickets 
will be on sale for $5 at the Palmer 
House registration booth. 

Accommodations Ready 
As opening day of the conven- 

tion drew near C. E. Arney Jr., 
NAB secretary- treasurer, an- 
nounced that the task of accommo- 
dating delegates had been officially 
completed. He has been at the 
Palmer House for a fortnight, 
along with Arthur C. Stringer, 
NAB director of special services, 
who is in charge of the eighth and 
fourth floor exhibits. Several other 
members of the NAB staff went to 
Chicago over the weekend. 

"Those who come to the conven- 
tion without a confirmed reserva- 
tion will do so at their own risk," 
Mr. Arney said Thursday. "They 
will be unable to secure rooms at 
the Palmer House or Stevens." He 
added that NAB already has 
passed the allowed quota of 1,000 
rooms for the two hotels. Of these 
80% will be occupied by two or 
more persons. He predicted an at- 
tendance of 3,000 persons. 

Exhibitors include 52 transcrip- 
tion, program service and equip- 
ment manufacturers on the eighth 
floor along with nine heavy exhib- 
its on the fourth floor. All general 
meetings will be held in the Red 
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CONVENTION TO BE TELEVISED 
FOR THE FIRST time in history a convention of the NAB will 
be televised, primarily to accommodate the anticipated overflow 
of delegates. 

Arrangements were completed last week by C. E. Arney Jr., 
NAB secretary- treasurer, with T. A. (Ted) Smith, general 
sales manager of RCA Victor Engineering Products Division, for 
televising all open sessions of the 24th annual convention in Chi- 
cago Oct. 20 -24. 

Image orthicon cameras will be set up in the Red Lacquer room 
of the headquarters, Palmer House, with some 30 receivers placed 
in the exhibition hall on the fourth floor and in other public rooms 
so overflow guests who can't be accommodated in the main meeting 
room may see as well as hear the proceedings. 

Arrangements were consummated by H. E. Rhea, manager of 
television equipment sales, and J. P. Taylor, advertising manager 
of the RCA division, in conferences with Mr. Arney last week. 
The convention attendance, expected to reach 3,000, can't be 
accommodated in any Chicago hotel. 

NBC, using RCA equipment, telecast the proceedings of the 
Television Broadcasters Assn. second annual conference at the 
Waldorf -Astoria in New York last Thursday and Friday. 

Lacquer Room of the Palmer 
House, with luncheon meetings and 
Wednesday dinner in the Grand 
Ballroom. Final banquet Thursday 
might will be held at the Stevens. 

Added to the agenda last week 

was a facsimile panel discussion at 
4 p. m. Monday, following an FM 
panel. Speakers and their subjects 
will be: Capt. W. G. H. Finch, 
president, Finch Telecommunica- 
tions Inc., "Facsimile Broadcast- 

ing "; Philip G. Caldwell, sales 
manager for television and fac- 
simile, General Electric Co., "Mod- 
ern Facsimile Broadcast Equip- 
ment"; Elliott Crooks, director, 
Newspaper Publishers Facsimile 
Service, Radio Inventions Inc., 
"Preparing Your Facsimile News- 
paper"; John V. L. Hogan, presi- 
dent, Radio Inventions Inc., "Fac- 
simile and the Broadcaster." 

Small Markets 
Monday morning will be taken 

up by standing committee sessions, 
starting at 9. District chairmen 
from each of the 17 NAB districts 
will meet with members of the 
Small Market Stations Executive 
Committee, headed by Marshall H. 
Pengra, KRNR Roseburg, Ore., 
committee chairman. This commit- 
tee represents 750 small market 
stations (less than 5,000 w in cities. 
under 50,000). They have doubled 
in number since the last War Con- 
ference in 1944. 

This group will discuss: The 
shortage of operators, multiple 
grants in small cities, FCC Order 
91 -D requiring first class operators 
at all times, local and national 

(Continued on page 88) 

Certain Proposed BMB Uses Disputed 
Stormy Sessions Arise 

Between Bureau, 
Broadcasters 

TWO REPORTEDLY stormy con- 
ferences between Broadcast Mea- 
surement Bureau executives and a 
group of 30 broadcasters and sta- 
tion representatives last week led 
to revisions and clarifications in 
BMB's suggested uses of its data. 

Protest against certain uses 
which BMB has suggested arose a 
fortnight ago [BROADCASTING, Oct. 
7] when Hugh Feltis, BMB presi- 
dent, invited the broadcasters and 
representatives to hear a preview 
of the presentation which he ex- 
pected to make at the forthcoming 
NAB Convention. 

Many of the conferees, it was 
said, strongly objected to the in- 
clusion in the presentation of sug- 
gestions for the use of BMB data 
as contained in a series of three 
articles which Philip Frank, BMB 
executive secretary, wrote for 
BROADCASTING (Sept. 16, 23, 30). 

At a second conference last 
Wednesday, the broadcasters and 
representatives urged a retreat 
from what they regarded as ambi- 
tious proposals by BMB for inter- 
pretive uses of its data. In explana- 
tion, Mr. Frank was understood to 
have said that the nine uses which 
he suggested were not the inspira- 
tion of BMB nor even necessarily 
endorsed by his organization. All 
of them, he said, had been sug- 
gested by other agencies. 

On Thursday further clarifica- 

asting 

tion of the situation came from 
BMB. In an official appraisal of 
the results of the conferences, 
BMB announced that the conferees 
had voted to endorse Mr. Feltis' 
proposed NAB report "as outlined 
by Mr. Feltis." 

Said the official statement: 
"BMB recognizes that it cannot 

i 

WKY DISAVOWS BMB 
Will Continue to Support 

Bureau, However 
COVERAGE maps for WKY Okla- 
homa City as presented in BMB's 
first report were disavowed Friday 
in a letter mailed by the station to 
advertisers. WKY said it appreci- 
ated the BMB maps, giving it wider 
coverage than the Whan and other 
surveys, but objected to the 
BMB standard -only 10% of au- 
dience listening to one or more 
programs per week. 

Text of the letter follows: 
Broadcast Measurement Bureau's 

audited "Station Audience Map" for 
WHY has just been released. The Day 
Map indicates WHY coverage of 71 of 
Oklahoma's 77 counties plus additional 
counties in Kansas and Texas. The 
Night Map includes 67 counties In Okla- 
homa in addition to counties in Kan- 
sas and Texas. This is more than twice 
the area claimed by WKY. 

To safeguard WKY's reputation for 
accuracy in its claims in coverage and 
audience we are constrained to disavow 
the BMB station audience map. 

Early in 1946 WKY retained Dr. F. L. 
When of the U. of Wichita to survey 
Oklahoma listening habits and his find- 
ings are set out in a report "The Okla- 
homa Radio Audience for 1945 -46." 

According to this report WHY is the 
(Continued on page 88) 

control individuals in their use of 
BMB data but does propose to do 
everything within its power to en- 
courage the use of BMB only for 
purposes for which its findings can 
be validly used and to discourage 
its misuses and application." 

The statement admitted that, 
"There is an area of disagreement 
with regard to many possible uses, 
whose validity is subject to fur- 
ther experimentation and testing 
after all reports are available." 

At the NAB Convention, the 
statement continued, BMB will re- 
iterate: 

"(1) That the discussion of pro- 
posed uses at the clinics is not 
to be construed as BMB endorse- 
ment of these uses. 

"(2) That BMB audience and 
ABC circulation are not compar- 
able since space media and radio 
are not measureable in the same 
terms and no one yardstick is ap- 
plicable to both media. 

"(3) That those who proposed 
to evaluate stations in terms of 
cost per thousand BMB, must be- 
ware of certain false and danger- 
ous conclusions." (This was said 
to have been a major point of pro- 
test at the conferences.) 

"(4) That BMB audience in- 
formation calls for continued ex- 
perimentation and testing by ad- 
vertisers, agencies and broadcast- 
ers to determine valid uses. 

"(5) That BMB data are neither 
comparable with nor a substitute 
for any other forms of existing 
radio research material." 
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Standard Oil Learns About Television 
Advertisers Are Urged 

To `Get in Now' 
In New Art 

By R. M. GRAY 
Manager, Advertising -Sales Promotion 

Dept., Standard Oil Co. of N. J. 
THE STANDARD OIL Co. of New 
Jersey has been in television since 
the winter of 1939 -40. Today we 
are confident that television is 
growing up into an important 

new medium. We 
are in television 
to stay. 

ESSO Market- 
ers are sponsor- 
ing the NBC 
newsreel, known 
as Your ESSO 
Reporter. It is on 
twice a week over 
WNBT New 

Mr. Gray York. Of the total 
show -11/4 min- 

utes are devoted to commercial 
message. The rest is highspot news, 

the newsreel manner. My re- 
marks will be confined to our ex- 
perience with those vital 11/4 min- 
utes of commercial time. Those are 
the minutes which will some day 
pay off at the ESSO station. 

Future of Advertising 
We believed at the beginning 

and we still believe that television 
commercials will some day take 
their rightful place along with 
newspapers, outdoor, radio, and 
sales promotion activity to help 
sell more ESSO products for more 
ESSO dealers. And we expect that 
this will be done at an advertising 
cost that will not require elabor- 
ate justification. 

As far as we can tell in our 
company, our hours and dollars in 
television have not yet made a 
ripple in our total sales.... But 
don't despair. This is no time to 
sit back and wait for television 
to arrive. The parade may pass 
you by. 

Set Volume Needed 
We have all seen some wonder- 

ful new sets on display at this 
meeting. We have seen them work. 
But they still must be produced 
in volume and sold in volume be- 
fore any large segment of con- 
sumers will be approachable 
through television. 

There are four main reasons why 
we are spending important money 
on a television program and on 
television commercials. 

The first I would call techni- 
cal experience. We want to 
know how to produce good 
commercials, from a produc- 
tion standpoint. Commercials 
that will make the best pos- 
sible use of a new medium 
which combines sight, sound 
and motion. 

The second is to gain knowl- 
edge of showmanship in this 
medium -to learn by doing ... 
and to gain an appreciation of 

what people like. We know 
only too well from past exper- 
ience that if too many people 
produce poor outdoor posters, 
poor newspaper advertise- 
ments, poor radio commer- 
cials -that it will hurt the 
whole medium ... in addition 
to the advertiser, himself. 

The third reason ... grows 
out of an obligation we believe 
most advertisers feel towards 
any new medium. Development 
is a teamwork job. It requires 
cooperation of advertiser and 
advertising medium to lead the 
medium out of experimental 
stages to the point where it 
can roll up its sleeves and go 
to work. 

The fourth objective ... is 
to gain knowledge of the best 
program times to suit our indi- 
vidual problems -and to be in 
the best possible position to 
establish priorities on those 
times. 

Results 
Have the results justified these 

immediate expectations from tele- 
vision? Yes -they have. Let's see 
how: 

First -take the subject of techni- 
cal "know- how." ,. . . We learned 
the hard way that commercials 
should be planned well in advance 

and that enough commercials must 
be on hand to keep from repeating 
too close together. We learned the 
hard way that differences in opin- 
ion as to what was wanted amorg 
our own people, the agency peo- 
ple and the people producing the 
film must be reconciled early. 
Otherwise you can get right up to 
the day before your first program 
without one completed commercial. 

Motion Essential 
Incidentally, the fact that our 

commercials are produced on 35 
mm film and the narration record- 
ed on the same film -that's an- 
other thing we learned the hard 
way. I won't go into all the reasons 
for our selection of commercials 
on film. We tried many other tech- 
niques. We wanted motion. We 
wanted cars on the road. We 
wanted ESSO dealers in action at 
actual ESSO stations. 

We found that -on film -we got 
more of the things we wanted in 
a more interesting form. We found 
these commercials could be repeated 
several times, thus distributing the 
cost over several broadcasts. 

Your own particular selling prob- 
lem will be different. It may very 
well lend itself better to the use 
of still slides or live commercials. 
We learned about film costs too. 
And my best advice to you is to 
plan a careful budget, based on 

Clears Ask FCC to Reconsider 
Day Grants on Their Channels 
ARGUING that otherwise its bid 
for power above 50 kw for clear 
channel stations may be jeopar- 
dized, the Clear Channel Group pe- 
titioned FCC last week to recon- 
sider its policy permitting assign- 
ment of daytime stations on clears 
[Closet Clacurr, Sept. 30]. 

The petition, filed Tuesday by 
Louis G. Caldwell, CCG counsel, 
noted that since the policy was an- 
nounced June 21 [BROADCASTING, 
June 24] 11 daytime stations have 
been put on Class 1 -A clear chan- 
nels, 14 have been authorized to 
use 1 -B frequencies, and "numer- 
ous applications" have been granted 
for use of channels adjacent to 
1 -A's and 1 -B's. 

While not asking that these 
grants be set aside, CCG did pro- 
test that they may make it more 
difficult to grant increased power 
to clear channel stations, and 
asked that all such pending and 
future applications be kept pend- 
ing until the clear channel issues 
are decided, or that they be desig- 
nated for hearing. 

The June 21 statement of policy 
allows the Commission to consider 
"on their individual merits" appli- 
cations involving 1 -A channels, 
daytime or limited time, if the pro- 
posed station is not more than '750 
miles from the dominant station 

using a non -directional antenna, or 
is within the 500 microvolt per 
meter 50% skywave contour of the 
dominant station using a direc- 
tional antenna. Such applications, 
FCC said, "may be conditionally 
granted for daytime operation 
only." 

Some Applications Held 
Applications for daytime or lim- 

ited -time stations on 1 -A channels 
are being put into the pending 
file until the clear channel deci- 
sion is reached, if the proposed sta- 
tions are outside the 750 -mile ra- 
dius of the dominant 1 -A outlet, 
using non -directional antenna, or 
outside the 500 microvolt per me- 
ter 50% skywave contour of the 
dominant station, using directional. 

CCG said it intends to show in 
forthcoming clear channel sessions 
that "greatly increased power" 
should be permitted on "a large 
number of clear channels, includ- 
ing some channels now classified as 
1 -B." Grants for daytime operation 
on clears, the petition argued, "ran 
the danger of prejudicing peti- 
tioner's case in this respect and of 
increasing the problems and ob- 
stacles which have to be overcome 
by the Commission in providing im- 
proved service to rural areas and 
the smaller cities and towns not 

(Continued on page 87) 

TELEVISION as an important 
new advertising medium is seen by 
Standard Oil of New Jersey, which 
has been in it since 1939. Herewith 
R. M. Gray, manager of advertising 
and sales promotion for Standard 
Oil, told the Television Broadcast- 
ers Assn. how his company learned 
"the hard way" that commercials 
can be the most important part of 
a telecast, that people want tele- 
vision. A condensation of his 

speech is presented herewith. 

the most reliable estimates -and 
then increase it at least 50 %. It 
might save you many a headache. 

There is an important factor 
right now that influences repeti- 
tion of commercials. It is the rapia 
expansion of the television receiver 
market which is gathering mo- 
mentum. A commercial may be seen 
tonight by four -to -six thousand set 
owners. That same commercial used 
again in December may be seen 
by 19 to 20 thousand set owners. 
While next year the identical com- 
mercial may be repeated again for 
some 100 thousand set owners. 

Now let's see how ESSO has 
profited by experience in relation 
to the viewer and his interest in 
commercials... . 

Short Commercials 
Short commercials were almost 

universally wanted. We found that 
one- and -a -half minutes on our ten - 
minute show was about right. 

Information is another pre- 
requisite of the good commercial. 
We found that people like to learn 
something -and do. 

Entertainment adds to the pala- 
tability of ESSO commercials... . 

A recent survey showed that most 
people viewing our program rated 
our commercials as more interest- 
ing than many of the newsreel 
pictures in the program itself... . 

Good Judgment 
How much have we shared in the 

development of television? From a 
financial point of view our sales 
management has emphatically as- 
sured us that we are already doing 
our share. We hope that we have 
helped show other prospective tele- 
vision advertisers that when good 
judgment is exercised good com- 
mercials can result. 

Incidentally, I have just attended 
the ANA meeting in Atlantic City. 
When I asked Paul West why tele- 
vision was not included as one of 
the available forms of advertising, 
I was told that the Standard Oil 
Co. of New Jersey was the only 
national advertiser to even raise 
the question of television. I can 
assure you that television will be 
on the agenda at the spring meet- 
ing of the ANA. 

Finally, the matter of priority 
on television time is anyone's 
guess. We do think that we are 
learning a number of the answers 
to the question, "When should our 
program be on the air ?" It is ob- 
vious that on this question too, 
experience is the only teacher. 
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W -I -T -H Out- Hoopers Them The 
Second Time! 

Lightning does strike twice in Baltimore radio! A 
couple of weeks ago, Hooper showed that the successful 
independent, W- I -T -H, led this town in total rated 
time for July. 

We said then, "Even if it never happens again, we're 
proud of that Hooper." 

Now Hooper's August figures show that W -I -T -H 
was not just a lucky stiff station for one month ... but 
did it twice in a row.! 

We've been saying right along:W-I-T-H, the success- 
ful independent, delivers more listeners -per -dollar -spent 
than any other station in town. 

BROADCASTING Telecasting 

Boy, do we feel good right now ... and we still don't 
care if it never happens again! 

Can you imagine that? An independent beating 4 
networks ... in the country's 6th largest city twice in a 
row! We'll bet W -I -T -H could make sales for YOU! 

,WITH 
and the F M Station W3XMB 

Baltimore, Md. 

Tom Tinsley, Prusdent Represented Nationally by Headley -Reed 
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Television Blind to Facts, Says McDonald 
Economics, Color 

Being Ignored, 
He Thinks 

By E. F. McDONALD Jr. 
President, Zenith Radio Corp. 

THERE is a certain irony in the 
old proverb, "None are so blind 
as those who will not see." Particu- 
larly is this true when the proverb 
is applied, as it aptly may be, to 
those eager promoters who are 
energetically trying to bring to us 
the new extension of sight that 
television has been promising for 
many years. 

Had these televisionaries been 
willing to see the plain facts as 
they lay before their eyes, it is 
highly probable that television 
would today be a reality in hun- 
dreds of thousands of homes. In- 
stead, they have permitted the 
dazzling and utterly unique suc- 
cess of radio broadcasting to ob- 
scure the realities of their prob- 
lem, and television is still an un- 
fulfilled promise. Although the role 
of a prophet is dangerous, I pre- 
dict that until television's entre- 
preneurs open their eyes to the 
full scope of their problem the 
promise of nationwide television 
for the home will remain unful- 
filled. 

It is true, of course, that we 
have had for some years television 
in a very limited way, where a few 
thousand people in very few cities 
were "privileged" to see a few 
hours a week of inferior pro- 
gramming. This, or a simple mul- 
tiplication of this audience, is not 
what anybody means by successful 
television. I assume that the indus- 
try will consider television a suc- 
cess only when it becomes a great 
national institution like radio, 
Sunday supplements, or the movies. 

Two Errors 
There are two glaring facts 

which the current crop of tele- 
visionaries fail to see. 

First is the old economic stum- 
bling block which has stymied tele- 
vision in the past and will continue 
to prevent its large scale develop- 
ment in the future until the in- 
dustry joins hands and finds a 
solution. 

Second is the new development 
of high definition color television, 
with its terrific impact on public 
taste. 

No program could be better de- 
signed to insure the ultimate fail- 
ure of television than the aggres- 
sive promotion of low definition 
black and white television in the 
50 me band. We all know, and 
even one of the Federal Communi- 
cations Commissioners has ad- 
mitted, that this band is only 
temporary. Sets sold for this wave 
band will soon be obsolete. The 
public has been fooled so many 

times by false starts in the indus- 
try and by changes in standards 
which obsoleted the few receivers 
they had purchased in good faith, 
that one more stinging could very 
likely prove fatal to the art. 

Public Likes Color 
There is no question at all about 

public preference for color. This 
is shown in the sale of home movie 
film where color outsells black and 
white three to one, although it is 
more costly. About 25% of 
all feature pictures by major film 
producers are now done in color 
and the only reason that more are 
not is the question of cost. Even 

so, many Grade "B" pictures are 
made into first class box office at- 
tractions by the simple expedient 
of using color. Moreover, a recent 
consumer survey shows that peo- 
ple, sight unseen, voted for color 
television versus black and white 
in the ratio of three to one. Had 
they actually seen the difference 
between the superb color television 
demonstrated by CBS and the best 
of the low definition black and 
white, the ratio, I believe, would 
have been more nearly ten to one. 

In the face of this public prefer- 
ence, the sale of any considerable 
number of black and white receiv- 

EUGENE F. McDONALD JR. 

EUGENE F. McDONALD Jr., 
president of Zenith Radio Corp., 
sold the Navy on shortwave in 
1925, popularized the hearing aid, 
started one of the first auto finance 
companies, developed the Win - 
charger windmill generating unit 
for farms, and, in the meantime, 
built Zenith to a leading position 
among radio manufacturers. He 
served as a commander in the Navy 
during the war. In this article, he 
discusses two obstacles to present - 
day television (1) its economic 
basis and (2) the advent of high 

frequency color. 

ers would have a disastrous effect 
on public confidence. We are told 
that people will buy black and 
white receivers now and be per- 
fectly happy about exchanging 
them for color receivers in a year 
or so. History does not bear out 
this contention. Consider, for ex- 
ample, the electric light and power 
industry. In the early days gen- 
erating and distributing systems 
were, for the most part, direct cur- 
rent. Then came more economical, 
more efficient AC distribution. But 
for many areas, such as the Chi- 
cago loop, direct current is still 
employed. The reason? The cost of 
switching from DC to AC appli- 
ances is so great that there has 

(Continued on page 68) 

FCC to Hear CBS Color Case Dec. 9 
Order Implies Complete 

Probe of UHF Video 
To Be Held 

A FULL -DRESS HEARING on the 
CBS petition for commercial color 
television in the 480 -920 me band 
was ordered by FCC last week to 
start Dec. 9, bringing the months - 
long dispute formally into the open 
for the first time. 

Issues of the hearing forecast a 
comprehensive investigation of 
color methods, background, and 
prospects; comparison of color op- 
eration with both low- and high - 
band black- and -white, and a study 
of non -CBS systems of color trans- 
mission and reception. 

Acting even more quickly than 
most observers had anticipated, the 
Commission made it plain, in the 
eyes of many industry authorities, 
that the speed with which color 
video can be made publicly avail- 
able on a practical basis may be 
an important factor in the final 
decision. 

The issues ask not only for de- 
scriptions of transmitting and re- 
ceiving equipment used by CBS in 
its color experiments, but for their 
costs and for estimates "of the 

cost of such equipment for vari- 
ous stages of mass production" - 
1,000 units, 10,000 units, 100,000 
units, 1,000,000 units, etc. 

When Available 
How soon transmitters and re- 

ceivers would be available to the 
public "in a reasonable quantity," 
and the economic and technical 
practicability of constructing a 
single receiver for both low -band 
and high -band television are among 
the questions to be answered at 
the hearing. 

Another is whether the CBS sys- 
tem "(a) represents the most sat- 
isfactory standards which can be 
reduced to practice within the rea- 
sonably near future; (b) will pro- 
vide a type of service of sufficiently 
high quality to satisfy the reason- 
able expectations of the viewing 
public." 

The color question, cited along 
with the cost of television gener- 
ally as one of the major reasons 
for the large number of withdraw- 
als of low -band FCC applications 
in the spring and summer, was put 
to the Commission two weeks ago 
[BROADCASTING, Sept. 30]. 

Both proponents and opponents 
will have a chance to argue their 

views in terms of facts and figures 
when the hearing opens at 10 a. m. 
on Dec. 9, before the Commission 
en bane. 

FCC's order calling the hearing 
stipulated that "any person desir- 
ing to appear and present testi- 
mony" may do so by filing with 
the Commission an appearance in 
duplicate on or before Nov. 25. The 
appearance "shall show the name 
of the person or persons desiring 
to testify, the subject matter con- 
cerning which it is planned to offer 
testimony, and an estimate of the 
amount of time the presentation 
will require." 

Exhibitors Must File 
Those wishing to introduce ex- 

hibits must file 12 copies of their 
exhibits with the Commission on or 
before Dec. 2, and, within the same 
deadline, serve one copy on CBS 
and another on David Smith, chair- 
man of Radio Technical Planning 
Board Panel No. 6 and of the 
Subcommittee on Ultra -High Fre- 
quency Television Systems of the 
Radio Manufacturers Association. 

Announcement of the hearing 
date and issues last Wednesday, 
12 days after CBS filed its peti- 
tion, confirmed early predictions 

(Continued on page 82) 
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help The Katz Agency 
serve these stations 

North and Midwest 
WCOP ABC BOSTON 

WMT CBS CEDAR RAPIDS -WATERLOO 
WCFL ABC CHICAGO 
WKRC CBS CINCINNATI 
KRNT ABC DES MOINES 
WFBM CBS INDIANAPOLIS 
WFEA CBS MANCHESTER 

WISN CBS MILWAUKEE 
WHOM NEW YORK 

WEEK NBC PEORIA 

WFIL ABC PHILADELPHIA 

WCAE ABC PITTSBURGH 

WFCI ABC PROVIDENCE -PAWTUCKET 

WTAD CBS QUINCY, ILL. 

WSPD NBC TOLEDO 

WOL MBS WASHINGTON, D. C. 

WNAX ABC YANKTON -SIOUX CITY 

THE NEW ENGLAND GROUP 

South 

WGST CBS ATLANTA 
WWNC CBS ASHEVILLE 

WPDQ ABC JACKSONVILLE 

KLRA CBS LITTLE ROCK 

WMAZ CBS MACON 
WREC CBS MEMPHIS 

WGBS ABC MIAMI 
WSIX ABC NASHVILLE 

WWL CBS NEW ORLEANS 

WKY NBC OKLAHOMA CITY 

WDAE CBS TAMPA 

WTOC CBS SAVANNAH 

West 
KLZ CBS DENVER 

KUTA ABC SALT LAKE CITY 

KHO NBC SPOKANE 

KGHL NBC BILLINGS, MONT. 

KVOR CBS COLORADO SPRINGS 

KGU NBC HONOLULU, T. H. 
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65 employees engaged in the staff work of manage- 
ment, sales direction, research, promotion, billing 
and collecting, increase the effectiveness of 

25 Seasoned Salesmen 
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THE KATZ AGENCY, INC. 
STATION REPRESENTATIVES 

New York Chicago Detroit 
Kansas City Atlanta San Francisco 

Los Angeles Dallas 
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ABC Chicago Relaxes as DST Ends 
Universal Transcribed 

At Dizzy Pace 
All Summer 

By FRED SAMPLE 
ON SEPTEMBER 29, American 
Broadcasting Company's Central 
Division in Chicago observed 60 
seconds of silence as the clock 
officially proclaimed the death of 
Central Daylight Savings Time 
and the end of a colossal headache 
to ABC's Engineering Department. 

For 22 weeks, or ever since April 
29, ABC had been shelling out the 
shellac to keep its affiliates in the 
two time zones on the air at their 
duly appointed (Central Standard 
Time) hours. The bill by unofficial 
estimates (ours) should pass the 
$50,000 mark and set an equally 
unofficial record for continuous 
transcriptions. 

For, from 7 a.m. CDST (you'll 

find this just as confusing as we 
do) until 12 midnight CDST, all 
of ABC's network programs were 
transcribed and played back one 
hour later, an operation that called 
for eight turntables, (four playing 
and four playbacks) so that listen- 
ers on the ABC CDST loop could 
listen to their favorite programs 
at their usual Central Standard 
Time. 

Universal Busy 
The company that took on this 

whopping job was Universal Re- 
cording Co., of Chicago, headed 
by Milton (Bill) Putnam. It was 
also the company's first major 
assignment in the transcription 
field. Formed less than a year ago 
by Putnam, a 26- year -old ex -GI, 
who had been an engineer at 
WDWS Springfield- Champaign, 
Ill., before he could vote, Universal 
now has more business than it 
can handle. 

Both ABC and Universal are 
justly proud of the amazing record 
established during the Daylight 
Savings Time endurance contest. 
In 1,848 hours of continuous tran- 
scribing, Universal lost only 5 
minutes of ABC programs, due to 
power failure. They transcribed 
under almost every conceivable 
obstacle, notably the dim -out dur- 
ing the recent coal shortage, and 
maintained a sound level of such 
quality that even to trained ears 
the transcribed programs could 
hardly be detected from the live. 
During the 22 week period, Univer- 
sal waxed 96 programs a day for 
a total of 14,684 quarter -hour 
platters. The stack, measuring a 
good 15 cubic feet, ffils Universal's 
storage room from top to bottom. 

Even in a profession noted for 
its fondness for complications, the 
operation tested the patience of 

There's no worry about those 4 gallon coupons any more... And gaso- 

line sales in the Nashville area are running well ahead of the pre -war 

20 million dollars a year. The key to any part of this rich market is the 

buying power of its 190 thousand radio families.... WSIX attracts them 

with top programs of AMERICAN and MUTUAL. 

AMERICAN and MUTUAL 

5,000 WATTS 

980 KILOCYCLES 

Represented Nationally by 
'1'I1E KATZ ACI'. \(:1, NASHVILLE 11111111 

IIIIIIII 

TENNESSEE 

I11I II II 

WSIX gives you all three: Market, Coverage, Economy 
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Job. Such problems as playing 
back Jack Armstrong the All - 
American Boy to three different 
legs of the network at different 
times, and feeding the programs 
from ABC's Merchandise Mart 
studios to Universal's studios in 
North Chicago where they were 
waxed and played back an hour 
later to 120 ABC affiliates, were 
overcome by slide -rule efficiency. 
Mr. Putnam, his studio supervisor 
Bernard Clapp, Ed Horstmann, 
ABC Central Division chief en- 
gineer, and Byron Speirs, ABC 
.network supervisor, set up a sys- 
tem whereby each program was 
waxed on a master, while an emer- 
gency record was cut on a second- 
ary line. Eighteen recording engi- 
neers working in two shifts checked 
the turn- tables. 

Time Troubles 

ABC's time troubles were so 
complex that anyone outside of 
Charles E. Rynd, ABC vice -pres- 
ident and inventor of the Rynd 
plan, would willingly throw his 
watch in the river and tell time by 
the stars. In Chicago, where ABC 
shares its network affiliation among 
WENR, WLS, and WCFL, it was 
pure murder. 

It worked something like this: 
Everything out of New York on 

EDST was carried live in Eastern 
Time zones, and recorded in Chi- 
cago for playback one hour later 
on CDST. 

Everything originating out of 
Chicago (on CDST) was piped live 
to Eastern Time zone stations and 
recorded for playback one hour 
later in Central, Mountain and 
Coast Stations. (Do you follow us ?) 

But in Chicago itself, ABC 
found itself trying to serve two 
masters, WLS and WCFL, each in 
the same city but in different time 
zones. WLS, which refused the 
first 15 minutes of sustaining time 
for ABC Breakfast Club carried 
the 45 minute commercial portion 
at 8:15 a.m. Central Standard 
Time. WCFL, the American Fed- 
eration of Labor station which subs 
for WENR when WENR is off the 
air, carried Breakfast Club at 8 
a.m. Central Daylight Savings 
Time. In New York Breakfast Club 
was heard at 9 a.m. EDST. In 
Hollywood, Breakfast Club was 
heard at 8 a.m. PST, three hours 
after it had been aired live from 
Chicago. 

The labor and money put into 
it by ABC have paid off for every- 
body concerned. The network pro- 
vided service to their affiliates 
(assessing the latter only 25% of 
the cost) listeners were happy, and 
Universal, as of today, is planning 
to expand its transcription service 
in new and enlarged facilities in 
the Chicago Civic Opera Building. 
Despite the success of the venture 
and its profit to Universal, both 
the network and the recording 
company will suffer no pain if 
Chicago should agree to go along 
with the rest of the nation on 
Standard Time come next April 29. 

BROADCASTING Telecasting 



for the 



Time, Talent and 50,000 watts 
Devoted to Programs . . . 

of the People and the causes that concern them 

by the People allowing them to talk to fellow- citizens 

for the People and their progress 
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tYoutstajur _ - - .1.011111 W 
ETU COfiTES'I 

FOR BETTER FARMING 
WWL spearheads the movement to modernize 
and diversify farming in the Deep South. Head- 
ing this departmnt at WWL is Gordon Loudon, 
well known for his work in Federal and State 
agricultural departments and in extension work. 

On the air at least 17 times a week, Gordon 
Loudon manages, however, to be on location 
whenever there's an important event in the farm 
field. Above -he is presenting a purebred 
Angus bull to a 4 -H Club winner in the WWL 
Annual Louisiana Herd Improvement Contest. 

At left- another award in the 
WWL Louisiana Herd Improve- 

ment Contest -this one a pure- 

bred Jersey bull. Upon hearing 
that a 4 -H boy from their own 
community had won this prize 

bull, public- spirited businessmen 
of Crowley, Louisiana, agreed to 

finance the purchase of regis- 

tered Jersey heifers to be given 

4 -H Club members. That's how 

farm folks look to WWL for co- 

operation and that shows how 

enthusiastically they receive 
WWL Farm Service. 

Beef and dairy cattle are by no 

means the only subjects of in- 

terest in WWL's Farm Service 
activities. Above -Mr. Loudon 

presents a Duroc boar at the re- 

cent Louisiana State Junior Live- 

stock Show. In addition to the 
Louisiana Herd Improvement Con- 

test, WWL fosters crop improve- 

ment and the betterment of farm- 

ing generally. 



TO SAVE LIVES 

WWL climaxed its safety drive by a unique Fourth of July 
broadcast of reports direct from Charity Hospital. All day, 
accidents were reported-a dramatic warning to drivers on 
the road. (Fourth of July accidents dropped drastically.) 

IN EVERY WORTH -WHILE DRIVE 

WWL offers its full facilities to carry appeals to the public 
through speakers and station -produced dramatic shows. At 
right New York's ex -Mayor La Guardia, New Orleans' 
Mayor Morrison, and Bob Hope broadcast for Famine Relief. 
No other station in New Orleans offers facilities comparable 
with WWL. 

FOR EDUCATIONAL ENTERTAINMENT 

On "University Time," WWL listeners hear about literature 
and the arts, natural phenomena, and other subjects -pre- 
sented by Loyola University of the South, under the direc- 
tion of Dr. Alfred J. Bonomo. 

INTERPRETING INDUSTRY 

Through its radio series, "New Orleans Reports," WWL 
gives an inside view of industrial activities. Shown here 
is Henry Dupre, program director, interviewing Lewis I. 

Bourgeois. Director of Commerce of the New Orleans Dock 
Board -giving listeners an on -the -scene picture of the busy 
Port of New Orleans. 

SPECIAL NEEDS 

In response to requests from small fishing 

and shrimp fleets. WWL broadcasts 

weather news direct from the Chief Fore- 

caster's Office of the U. S. Weather Bureau 

at New Orleans. These reports on the 

winds and tides are welcomed by fisher- 

men and other folks from Florida to Texas. 

INTRODUCING NOTABLES TOMORROW'S LEADERS 

WWL is on the scene of every important activity WWL presents varied Youth Programs, 

of public interest to bring listeners news, or a all directed towards better citizenship. 

personal message, from world leaders. Nat- Boy Scouts in WWL studios tell why 

urally, it has become a habit for folks in this listeners should contribute to their drive. 

territory to turn FIRST to WWL for the best in WWL facilities are pledged to the cause 

broadcasts. of juvenile welfare. 

Folks turn first to W 



Hew WWL advertises its advertisers 
WWL IS THE ONLY NEW ORLEANS STATION USING ALL THESE MEANS TO 

MERCHANDISE ITS PROGRAMS AND BUILD LISTENERSHIP CONTINUOUSLY... 

24 -sheet Posters 

Newspaper Advertising 

Folks turn first to .. . 
The WWL PRIMARY DAYTIME listening area includes 94 
counties with 454,500 radio homes and retail sales in 
1944 of $927,478,000. 

The WWL PRIMARY NIGHTTIME listening area includes 
116 counties with 576,110 radio homes and retail sales in 
1944 of $1,189,260,000. 

"DURANTE- MOORE SHOW" 

FRIDAYS 8.30 PM. 

REXALL DRUG STORES 

Street Car Dash Signs 

Point -of -Sale Displays 

The Greatest SELLING Power in the South's Greatest City 

50,000 Watts Clear Channel CBS Affiliate 
Represented Nationally by The Katz Agency, Inc. 



New York Schools Learn Television 
Developmental Show 

Is Nearly Two 
Years Old 

By EDWARD STASHEFF 
Head of Television Development, WNYE 
AS THE second year of our par- 
ticipation in television and our ex- 
perimentation with it as an edu- 
cational medium draws to a close, 
the members of the WNYE staff 
who have had the privilege of 
fishing in the unknown waters of 
video pause for a breath and take 
stock of our catch. It has been a 
fabulous expedition, and one that 
we have been lucky to undertake. 
Its potential results we do not 
even try to estimate -we only an- 
ticipate and keep going. 

Our work on television pro- 
grams, produced in cooperation 
with the staffs of local television 
stations, actually got under way 
early in 1945, after several months 
of preliminary surveys and con- 
tacts. It was then proposed to in- 
vestigate the possibilities of se- 
curing the cooperation of the three 
New York television stations, with 
an eye toward providing television 
experience for gifted students 
(drawn from academic and vo- 
cational high schools all over the 
city). It was also felt desirable 
to begin experimental broadcasts, 
developed with the help of the 
WNYE staff, over the facilities 
of the professional stations, since 
it was clear that the possibility 
of a city -owned television trans- 
mitter was in the far distant fu- 
ture. 

Accordingly, NBC's WNBT, 
CBS's WCBW and Du Mont's 
WABD were all approached and 
asked to consider setting up a joint 
experiment with WNYE, which 
would include mutual assistance 
in program planning, experimen- 
tation in classroom reception, 
studio visits for the pupils and 
teachers doing the special work, 
talks by professional personnel to 
the All -City Classes, and (ulti- 
mately) appearance of gifted pu- 
pils before the telecameras. 

CBS took the lead in responding 
to these proposals by setting up 
the studio visits and guest lectur- 
ers within a month's time. Feb- 
ruary, the opening of the new 
school term, found our students 
at the WCBW studio to watch, to 
listen, and to audition for a new 
Columbia television program, 
There Ought to Be a Law. This 
was a forum of 30 high school 
students in a setting suggesting 
a miniature Congress; the "law" 
debated at each broadcast was 
(and still is) proposed by one 
student, seconded by another, and 
then threshed out by the entire 
"Congress." 

The first broadcast took place 
in March 1945, and there will 
have been twenty -four more by 
the time this appears. The series 
is continuing, with a minimum of 
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four broadcasts during each school 
term. In addition, a WYNE staff 
writer assisted in the preparation 
of video scripts for The World 
We Live In, an educational series 
produced by CBS in collaboration 
with Encyclopaedia Britannica 
Films. In this latter series, ten 
students, as a rule, appeared in 
each broadcast, and several more 

have been engaged, from time to 
time, to play adolescent roles in 
other CBS productions. In all, 
some 26 were able to get profes- 
sional experience in this manner 
during 1945 -46. 

An interesting sidelight on The 
World We Live In was its value 
in demonstrating the possibilities 
of educational television to groups 
of educators. At the request of 
Maurice Ames, Science Supervisor 
for the Board of Education, the 
students demonstrated a typical 
program, dealing with photosyn- 
thesis, at a November meeting of 
the Society for the Experimental 
Study of Education in New York 
City. They repeated the program 
Dec. 1 at Atlantic City, before thr 
annual meeting of the New Jersey 
Visual Education Association. 

The suggestion that a series of 
educational broadcasts be evalu- 
ated by specimen classes was taken 
up by NBC. A plan to conduct 
such an experiment with junior 
high school classes in general 
science was jointly announced in 
August 1945, by John F. Wade, 
Superintendent of Schools, and 
John F. Royal, vice president in 
charge of NBC's television de- 
partment. 

After half a year of preparation 
and consultation the series, Your 

NEW YORK City schools have been 
experimenting with television for 
nearly two years, co- operating in 
producing programs and offering 
audience reaction to professional 
chows planned for them by New 
York television stations. What they 
have learned about television as an 
educational medium is explained in 
the accompanying article by Ed- 
ward Stasheff, who is in charge of 
television development for WNYE, 
the FM station of the New York 

Board of Education. 

World, was broadcast from WNBT 
before an initial audience of 100 
junior high school students who 
were chosen to witness the first 
broadcast at Radio City. Dr. Ames 
had prepared a series of tests to be 
given to these students. These tests 
were before and after the program 
to indicate the degree of benefit the 
young students derived from the 
broadcast. In addition question- 
naires were given to both teachers 
and pupils in an attempt to es- 
tablish the success of the program 
in comparison with equivalent 
treatment of similar subject mat- 
ter in radio sound film, lantern 
films, and other media. The same 
procedure was followed in sub- 
sequent broadcasts of this series 
until the end of the school year 
in June, and will be resumed in 

(Continued on page 66) 

More Stations Stimulate Competition 
Economic Factors 

Require Careful 
Analysis 

By PAUL F. PETER 

BROADCASTING'S article on "Air Li- 
censing Policy" and the exchange 
of letters by W. E. Whitmore of 
KGFL Roswell, N. M. and A. D. 
Willard Jr. of NAB in your Sept. 9 

issue is very interesting, but leaves 
a lot unsaid on the subject. 

Mr. Whitmore a n d "Jess" 
Willard are well -known to the 
writer and respected for their in- 
terests in broadcasting affairs. Mr. 
Whitmore's "one -man" campaign 
against the New Mexico tax on 
broadcasting certainly attests his 
broad view of radio matters. It is 
without malice, therefore, that the 
writer says of their letters: 

They're both right, but they're 
wrong. 

"Whit" is concerned over his 
view of a wave of competition 
sweeping the country as a result of 
the increased licensing. We are all 
reluctant to see the "old order" 
change whether it be broadcasting 
or fishing. Arguments against a 
change are usually convincing, but 
resolve down to apprehensions 
based on guesses of what to expect 
in a new situation. 

However, "Whit's" situation in 
New Mexico has not been mate- 
rially altered by the alleged change 

Telecasting 

in FCC policy. There have always 
been more frequencies available in 
New Mexico than stations operat- 
ing. It was relatively easy to find 
a regional or local channel for use 
in New Mexico in 1940 and it still 
is. The reason is one of economics. 
The low population and vast area 
of the State render the outlook for 
profits in broadcast operation none 
too bright in comparison with the 
opportunities in other more popu- 
lous parts of the country. 

The change that produces the 
worry in New Mexico and else- 
where is not the FCC's, but rather 
the view of the investor. Ready 
cash is available to a greater de- 
gree now than at any time in the 
history of broadcasting. Returned 
servicemen and other citizens are 
casting about for investment pos- 
sibilities. They see broadcasting as 
it exists right now and it looks 

VETERAN research and manage- 
ment consultant, Paul Peter has 
definite views when the matter of 
the FCC's licensing policy is dis- 
cussed. Exchange of letters on the 
rapid pace of new station agents, 
appearing in the Sept. 9 BROAD- 
CASTING, left him with the feeling 
that the subject hadn't been fully 
covered. This article attempts to 
fill the gaps. Mr. Peter is a mem- 
ber of the management consulting 
firm of Frazier & Peter. 

like a paying proposition. So they 
want in. It applies not just to 
broadcasting, but to all varieties of 
business enterprises. 

In broadcasting there is possibly 
lessened new enterprise interest 
because of the trials involved in 
setting up a business with the FCC 
applications, etc. But still, there is 
a sizable number of applications on 
file at the FCC and more coming. 

Again, the FCC licensing policy 
(C'ontinned on page 30) 

Mr. PETER 
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Producing FM Equipment For Broadcast Stations NOW 

RCA has been and will continue to be 
an active leader in the pioneering and 
development of FM. 

Before the war, RCA engineers had 
designed and manufactured a complete 
line of FM transmitter equipment. A 
number of prewar, RCA -equipped, FM 
broadcast stations are in service today. 

In the new RCA FM transmitters 
you will find many important forward 
advances in transmitter design and en- 
gineering- simplified circuits that in- 
sure better program quality and de- 
pendable operation. It was RCA that 
pioneered and perfected such impor- 
tant FM design features as Direct FM 
and Grounded -Grid Circuits. 

The New RCA 3 -kw FM Trans- 
mitter -RCA's line of FM trans- 
mitters (250 -watt, 1 -, 3 -, 10 -, and 
50 -kw) are completely new from 
exciter to power amplifiers -new 
circuits, new tubes, and a new type 
of construction. Write for complete 
details and delivery information. 

The New RCA High -gain Pylon Antenna 

Now in production, is a complete line 
of RCA FM transmitters in all power 
ranges from 250 watts to 50 kw. Ship- 
ments are scheduled; beginning with 
the 250 -watt already delivered, 1 -kw 
and 3 -kw within the next few weeks, 
10 -kw and 50 -kw next year. 

Also developed by RCA for FM sta- 
tions, is the Super Turnstile Antenna- 
and the new high -gain Pylon Antenna 
which most FM stations will want to use. 

In addition, there's RCA's new line 
of studio equipment. Even before the 
war, RCA's studio equipment (featuring 
low distortion and uniform frequency 
response from 30 to 15,000 cycles) 
offered "top quality" FM performance. 

For microphones, amplifiers, studio equipment, transmitters, 
antennas, studio relay equipment, field - intensity meters, 
monitors, measuring equipment, towers, transmission lines, 
tubes and home receivers -look to RCA for leadership in FM. 



Producing FM Home Receivers NOW 
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8 FM MODELS- SIZABLE PRODUCTION 
On July 15, at the NAMM Convention, in 
Chicago, RCA Victor's first postwar instru- 
ment for receiving FM ... the Victrola* 612V3 
(above) . . . was shown to an enthusiastic 
group of distributors. 

This radio -phonograph is the forerunner of 
eight new models -all of which will incor- 
porate RCA Victor's advanced FM circuit. 

Initial instruments for demonstration to the 
public are expected to be on RCA Victor 
dealer floors during November. 
...Victrola' -T. M. Reg. U. S. Pat. Off. 

oft 
vok 

Additional new RCA Victor FM receivers wil 
reach full production early in 1947. 

RCA HAS EVERYTHING FOR FM -From tran 
mitters right through to home receivers, broad- 
cast stations can profit from the benefits of 
RCA's vast experience and latest develop- 
ments in FM. If you are planning to build a 

new FM station, we believe that "RCA all 
the way" will help you to make it a better 
station. For additional information write: 
Dept. 19 -J, RCA, Camden, New Jersey. 

BROADCAST EQUIPMENT 
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RADIO CORPORATION of AMERICA 
ENGINEERING PRODUCTS DEPARTMENT, CAMDEN, N.J. 

In Canada: RCA VICTOR Company Limited, Montreal 
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(Continued from page 27) 

which permits greatly increased 
numbers of AM stations is a mat- 
ter of engineering, basically. 

In 1934 directive antennae were 
first introduced. WFLA Tampa 
took that technical gamble under 
advice of T. A. M. Craven and Ray- 
mond M. Wilmotte, consulting en- 
gineers who designed the first one - 
element directional. Then came 
the installation of the first three - 
element directional array for 
WPEN Philadelphia by Howard 
Frazier in that year. It was some 
years later, after numerous direc- 
tional arrays had been installed, 
that some indication was given as 
to the FCC outlook on the number 
of AM stations possible. Andrew 
Ring, then FCC chief broadcast 
engineer, stated at the Ohio State 
Conference that upward of 2,000 
stations could be licensed as a re- 

sult of the new engineering prin- 
ciples. 

Argument arose at that time con- 
cerning the future of broadcasting, 
but most thought was diverted to 
the struggle of clear channel in- 
terests against the field as to 
whether the original concept of a 
clear channel would be continued 
or modified. "Superpower" was 
also injected and relatively little 
thought was given to the ultimate 
effect of a vastly increased num- 
ber of stations regardless of super- 
power or clear channel decisions. 

Interrupted by War 
The FCC cast the die years ago 

to develop AM broadcasting as rap- 
idly as possible to a normal 
American business basis of free 
enterprise. The war interrupted 
the progress in that direction. 
Otherwise the normal growth 
might not have been nearly so 
alarming as the present backlog 

of station applications. 
Nevertheless, "Whit" is right in 

his diagnosis -there is going to be 
competition. But he's wrong in his 
desire to stop it. Why -it's con- 
trary to the philosophy of Ameri- 
can free enterprise unless he de- 
sires radio as a public utility and 
we know he doesn't. 

He is also wrong about break- 
ing down public confidence. Com- 
petition is going to step up serv- 
ice to the public. More stations 
competing for audiences will result 
in more careful thought as to lis- 
tener tastes and more money and 
enterprise will be injected into pro- 
grams. Naturally that will have 
its effect on profits. 

"Jess" is right in his legal inter- 
pretations of the Communications 
Act and the court's interpretation 
although he treads lightly on the 
court's proviso, "and apart from 
considerations of public conveni- 
ence, interest, or necessity," which 

The No. 1 Farm Station 
would like you to 

AMERICAN BROADCASTING CO. 

Pa:e 31 o Oc.aGe- 14, I>^46 

in the No. 1 Farm Market 
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Aside from being a wonderful housewife and 
mother (a rare thing among radio "home- 
makers"!) Edith Hansen has developed a broad- 
casting formula which gives her programs an 
astounding feminine following. 

Edith Hansen's program is not just another corn- 
mentary. Broadcasting from her home, Edith 
expertly discusses the problems presented in the 
hundreds of letters she receives - and then lets 
her audience answer them. Her listeners share 
their personal problems, and help themselves by 
developing their own solutions. Her program is 
the daily guide for thousands upon thousands of 
women in KMA's area. 

Edith Hansen can be your daily guide to greater 
sales, too ! Let us, or Lewis H. Avery, Inc., tell 
you more! 

155 COUNTIES AROUND 

SHENANDOAH, IOWA 

LEWIS H. AVERY, Inc., National Representatives 

restores to some measure the Com- 
mission's concern with economic 
matters. Perhaps it's "a rose by 
another name" but the implication 
is that an applicant must satisfy 
the FCC that it can so serve and 
how else can it be demonstrated 
than by adequate finances to get 
started and adequate income or 
capital reserves to continue opera- 
tion. 

The FCC has chosen to base its 
decisions on the presentiments of 
applicants. If an applicant states 
a $72,000 operating cost, a $100,000 
estimated annual income, and a 
balance sheet showing $12,000 re- 
serve capital above costs of con- 
struction and initial organization 
expenses, the FCC accepts these 
estimates. No substantiating evi- 
dence is required. 

Not AU Stupid 
Prior to the court's economic in- 

terpretation in the Sanders Case, 
applicants documented income esti- 
mates with provisional sales con- 
tracts, etc. But, that is not now 
required. So if the above appli- 
cant is wrong about his income 
estimate he has only a two month's 
operating cost cushion and he is 
on his own from there. He needs 
capital for deficit operation. He 
will have to compete for advertis- 
ing revenue and that means a more 
aggressive program policy than 
contemplated. 

"So there is Joe Doakes," says 
"Jess." But "Jess" is wrong to 
assume that Joe is stupid. Some of 
the Joes will be stupid, but by no 
means all. That free enterprise 
principle or the competitive spirit 
we breed and teach in this land is 
a wonderful teammate for business 
acumen. Joe isn't stupid when he 
carefully analyzes his market to 
determine its broadcast revenue 
potentialities, the local program 
tastes and talent availabilities and 
the nature of his competition. 
"Jess" implies that Joe is in the 
clear if it is found that there is 
sufficient undeveloped revenue po- 
tential to support a new station; 
if not, Joe is stupid. But that is 
not necessarily so. 

When study of competition shows 
a get -by operation, program -wise, 
and an order -taking sales policy, 
it is far from stupid to compete. 
With understanding of the prob- 
lem, aggressive management and 
adequate financing, it can result in 
Joe's survival. And the public ends 
up better off because the, survival 
will be based on better program 
service. 

Meeting Competition 
Of course, some of the smart 

Joes are buying out the competition. 
But it is not as profitable in broad- 
casting as it is in other businesses 
to enter the field that way. To 
begin with, it costs less to enter 
the broadcast business than it does 
other advertising media. Then too, 
goodwill or public acceptance is not 
manifest in radio as it is in printed 
media sale of packaged issues. The 
public sits in judgment of radio 

(Continued on page 64) 
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hail, Columbia... 

Early in the morning of January 1, 1947 a telephone 

company technician will pull a blue plug from a switch- 

board jack and replace it with a green one. 

You won't see him and neither will we. But beginning 

that day, the difference will be noticed by nearly 

200,000 radio families who live within a wide listening 

radius of WTRY. 

For on January 1, 1947, you see, WTRY joins the 

Columbia Broadcasting System as a basic affiliate. 

It means a lot up here in the triple -city of Albany - 

Troy- Schenectady and throughout the eight high -income 

counties we talk to day and night. Before this, listeners 

around here have never been able to hear CBS programs 

with consistent clarity. Now it'll all be different. 

WTRY, mark us, will become more popular than 

ever -which is saying quite a bit. We pass this announce- 

ment along to national advertisers who (like our big 

following of local advertisers) can now count on WTRY 

and CBS to win them more than ever of the 

$400,000,000 that people in the WTRY area spend each 

year. Be sure you get your share. 

Albany- Troy- Schenectady 

980 kilocycles -1000 watts 

with Studios in Troy and Albany 

Represented by Headley -Reed Co. Other H. C. Wilder 

stations are WSYR, Syracuse and WELT, New Haven 



Amvets Forni New 
Washington Group 
Communications Unit Seeks 
Radio, Press Members 

l to r: Vincent B. Welch, Albert 
M. Hall and Robert Loehne 

AMERICAN VETERANS of 
World War II (Amvets) have 
formed a Radio, Press and Com- 
munications Post in Washington. 
Spokesmen said it was the first 
such group limited to World War 
II veterans in the country. About 
75 attended the first meeting. 

Albert M. Hall, attorney in the 
Broadcast Division of FCC, was 
elected post commander. Vincent B. 
Welch, Washington radio attorney, 
became first vice commander, and 
Robert Loehne of the FCC broad- 
cast license section, post finance 
officer. 

Mr. Hall emphasized that Amvets 
has a "middle -of- the -road liberal" 
viewpoint, as distinguished from 
American Veterans Committee, 
which, he said, is further to the 
left. 

Amvets, which was the first 
War II veterans organization rec- 
ognized by Veterans Administra- 
tion, has previously expressed an 
interest in radio activities, having 
adopted a resolution favoring the 
FCC reservation of FM channels. 
Col. William A. Roberts, counsel 
for the Television Broadcasters 
Assn., is Chairman of the National 
Policy Committee of Amvets. 

Jack W. Hardy, National Com- 
mander of Amvets, congratulated 
"this first post dedicated to the 
radio and press industry" and said, 
"It is hoped that this post will be 
the first of many throughout the 
radio and press fields. One of the 
Amvets' principles supports the 
honest and impartial dissemination 
of news and we believe the forma- 
tion of a post of this character can 
most effectively aid in implement- 
ing this basic principle." Mr. Hardy 
emphatically stressed the impor- 
tance of a "free and unhampered 
radio" to guide these principles. 

General Foods Renews 
GENERAL FOODS Corp., New 
York, Oct. 4 for 52 weeks renewed 
the Baby- Snooks and Adventures 
of the Thin Man programs on full 
CBS network. Baby Snooks is 
heard Fri. 8 -8:30 p.m., on behalf 
of Jello and Jello Puddings, and 
the Thin Man is heard on Fri. 8:30- 
8:65 p.m. for Sanka. Agency is 
Young & Rubicam, New York. 
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History Book of Broadcasting 
To Be Introduced Before NAB 
TO BE formally introduced at the 
NAB Convention is The First 
Quarter Century of American 
Broadcasting, KMBC Kansas City's 
history compiled from the contribu- 
tions of more 
than -300 stations 
and networks af- 
ter nearly two 
years' work. 

Unlike The 
Hucksters a n d 
Radio's Second 
Chance, the new 
book tells the 
whole story of 
broadcasting and 
does not select ex- 
ceptions. E. P. J. Shurick, director 
of advertising and promotion for 
KMBC, conceived the idea in Jan- 
uary 1945, and since then he has 
been busy gathering, checking and 
unifying the vast amount of ma- 
terial which went into the book. 

The Kansas City station of Ar- 
thur B. Church sponsored a year- 
long campaign of advertisements 
in the trade press, saluting other 
broadcasters for their accomplish- 
ments as evidenced by material un- 
earthed for the record. 

Mr. Shurick 

Challenge Sheets 
To authenticate its facts, KMBC 

submitted a series of challenge 
sheets, including listings of pio- 
neering claims, to all broadcasters 
for their acceptances, challenges, 
revisions and additions. 

"Only in this way could a com- 
plete story be told of broadcast- 
ing's beginnings," Mr. Shurick 
said, "for the story of the industry 
is a composite of all the stations." 

Reducing the several filing cabi- 
nets of data to one book was a dif- 
ficult task. Because of conflicting 
claims, the station went to the ex- 
treme of submitting galley proofs 
of all material to broadcasters con- 

cerned for their final reading and 
revisions. 

The book contains 384 pages with 
more than 1000 authenticated mile- 
stones as a permanent record of 
broadcasting, and in commemora- 
tion of its 25th anniversary. Each 
of the 16 chapters has its own 
chronology of facts for reference 
purposes. 

Contributors to the book will re- 
ceive special numbered copies, and 
leather bound volumes will be pre- 
sented to President Justin Miller 
of the NAB and Acting Chairman 
Charles R. Denny Jr. of FCC. Oth- 
er copies will be sold at $2 each 
to cover publication costs. Mr. 
Shurick will attempt to distribute 
as many copies as possible through 
stations. 

Mr. Shurick, although in his mid - 
thirties, is somewhat of a radio pio- 
neer. He was a sports announcer 
for Minneapolis and St. Paul sta- 
tions while at the U. of Minnesota. 
He later became radio director of 
Addison Lewis and Assoc., a Min- 
neapolis agency. At KLO Ogden, 
Utah, he advanced from salesman 
to general sales manager of the 
Intermountain Network. He joined 
KMBC in 1943. 

Takes More Space 
ADDITIONAL office space for 
North American Broadcasting Sys- 
tern Inc. [BROADCASTING, Sept. 16] 
has been announced by Charles J. 
Husband, vice president and gen- 
eral manager. Firm will occupy sec- 
ond floor, 749 Market St., San 
Francisco, as well as present of- 
fices, 212 Stockton St. Simultane- 
ously, appointment of Mark Par - 
nall as public relations director 
was made known. In agency and 
public relations work on West 
Coast for over 15 years, he served 
with AAF during war. 

Mrs. Neblett Takes 
'Story Goes' Spot 
FUTURE transcriptions of So the 
Story Goes, produced by Neblett 
Radio Productions, Chicago, will 
feature the voice of Angeline Orr 
Neblett, widow of Johnnie Neblett, 
killed in an airplane crash Sept. 15. 

Mrs. Neblett will appear in 320 
additional transcribed programs 
which will bring to a total of 520 
the number available to stations, 
according to Mort Jacobson, senior 
partner of the firm. The arrange- 
ment whereby Mrs. Neblett will 
succeed her late husband is be- 
lieved unique in the broadcasting 
field. 

Before her marriage to the late 
Mr. Neblett last December, Mrs. 
Neblett was a well known radio 
and film actress. She recently took 
the leading feminine role in Cap- 
tain Midnight, and has played in 
many network programs. Mr. Jac- 
obson said So the Story Goes will 
also be available as a live program 
for 'network sponsorship. 

Mr. Jacobson also said Neblett 
Radio Productions would present 
the world premiere of My Lucky 
Break featuring Josef Cherniaysky, 
a 40 -piece orchestra and the Din- 
ning Sisters at a special audition 
before radio and advertising exec- 
utives in the studios of WGN today 
(Oct. 14) . 

W. P. Williamson Sr. 
WARREN P. WILLIAMSON Sr., 
father of Warren P. Williamson 
Jr., president and general manager 
of WKBN Youngstown, died Oct. 
7 at his Youngstown home. He was 
88. Mr. Williamson Sr. was a mi- 
nority stockholder in WKBN and 
served as treasurer of the corpora- 
tion when it was founded in 1926 
as a 75i -w outlet. The elder Wil- 
liamson was in the carriage busi- 
ness in Youngstown at the turn of 
the century and was a pioneer in 
the automotive field. Later he en- 
tered the banking and real estate 
business. 

TRICK television effect attained for play The Jest of 
Ahalaba is shown in this series. In first, two men 
look at cloud of smoke as two cameras catch the 
action. In second, this picture of the devil is caught 

by the third television camera. In the third picture 
super- imposition was made by the technical director 
in the control room to give effect of the devil's head 

coming out of the smoke. 
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There's a bountiful fall harvest of delightful radio fare on WGN these in- 
vigorating autumn days. An imposing array of new and returning com- 
mercial shows on WGN this fall insure real listening pleasure. 

Included in the [line -up are: 

Hollywood Theatre 
Berle Ives 
Hi -Time 
Old Time Music 
Nick Carter 
College Football 
Musical Scoreboard 
Spotlight Bands 
Joke Box 
Children's Activities 
Standby for 

Adventure 

Wayne King Show 
Exploring the Unknown 
Curfew Time 
Buck Rogers in the 25th 

Century 
It's Up to Youth 
Children's Activities 
Distinguished Guest Hour 
Dr. Preston Bradley 
Real Stories from Real Life 

Chicago Asks Dr. Eddy 

Clear Channel Station 

Serving the Middle pst MUTUAL 

Philo Vance 
Cedric Foster 
The Shadow 
Crime Files of 

Flambnd 
House of Mystery 
Baker's Spotlight 
Canary Pet Show 
Eddie Dooley 
Sing America Sing 
Pleasure Parade 
Meet the Stars 

CHICAGO 11 

ILLINOIS 
50,000 Watts 

720 

On Your Dial 

BROADCASTING SYSTEM 
Eastern Sales Office: 220 East 42nd Street, New York 17, N. Y. 

West Coast Representatives: Keenan and Eickelberg 
235 Montgomery St., San Francisco 4 411 W. Fifth St., Los Angeles 13 
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Your programs (or spots) 

keep company with the 

best over WMC 

When you advertise over WMC, you have the satis- 

faction of knowing that your programs, or spot an- 

nouncements, are surrounded by programs of proven 

appeal, big names and big shows that consistently 

show, for the most part, the highest Hoopers in town. 

Fo over WMC, the Mid -South radio audience hears 

such names as 

Jack Benny 

Bob Hope 

Fibber McGee and Molly 

Mr. District Attorney 

Quiz Kids 

Charlie McCarthy 

Amos 'n Andy 

The Aldrich Family 

Fred Aller, 

The Great Gildersleeve 

-and many other stars in the air. 

H. V. Kaltenborn 

Eddie Cantor 

Red Skelton 

Abbott and Costello 

Burns and Allen 

This is but one of the many reasons why WMC is 

clearly, unquestionably first in Memphis and the Mid - 

South. 

-the station with the billion dollar market area 

* MEMPHIS NBC 5000 WATTS 

I l\, 

D A Y A N D N I G H T 

OWNED AND OPERATED BY THE COMMERCIAL APPEAL 

NATIONAL REPRESENTATIVES, THE BRANHAM CO. 

MEMPHIS' DOMINANT RADIO STATION 

"WHEN IT'S MEMPHIS YOU WANT, 

IT'S WMC YOU NEED!" 
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Two Radio Cases 
Iu Supreme Court 
New Mexico Sales Tax, FCC 
Authority Will Be Tested 
TWO CASES of vital interest to 
radio will be decided in the Oc- 
tober term of the U. S. Supreme 
Court which formally opened last 
Monday. One involves a privilege, 
or franchise tax and a gross sales 
tax levied by the State of New 
Mexico. The other the authority 
of the FCC to deny a license re- 
newal on sole grounds of hidden 
ownership of a minority interest. 

In the New Mexico case, KGFL 
Roswell and KWEW Hobbs, owned 
by W. E. Whitmore, and KTNM 
Tucumcari, appealed direct to the 
Supreme Court from a three -judge 
Federal Court ruling in which the 
court held it lacked jurisdiction to 
decide applicability of the state 
tax [BROADCASTING, Sept. 23, Aug. 
Aug. 19]. The state had attempted 
to levy the 2% gross sales tax 
against broadcast income, as well 
as the privilege tax, alleging that 
radio operates intrastate. 

The three New Mexico appeals 
are combined under Docket 212. 

The U. S. Supreme Court, it is 
understood, has three alternatives 
in the New Mexico case. It may 
remand to the State Court for 
further hearing. It may send it 
back to the three -judge Federal 
Court to be decided on its merits, 
or it may keep the case and decide 
it on its merits. 

In the second case pending be- 
fore the Supreme Court, the high 
tribunal granted the FCC a writ 
of certiorari when the U. S. Court 
of Appeals for the District of Co- 
lumbia reversed a Commission de- 
cision denying renewal of license 
to WOKO Albany, N. Y. [BROAD- 
CASTING, April 29]. The Court this 
week is expected to designate the 
WOKO case (Docket 65) for oral 
argument. William J. Dempsey of 
Dempsey & Koplovitz, who suc- 
cessfully handled the case before 
the appeals court, is expected to 
argue on behalf of WOKO before 
the Supreme Court. 

Pending the Supreme Court de- 
cision WOKO operates on special 
temporary authorization. 

PREMIER PERMORMANCE on 
CBS of the Hour of Charm is 
termed a success by Edward R. 
Dunning, vice president of N. W. 
Ayer & Son (1) , agency servicing 
account, and J. H. Ferry, vice pres- 
ident and general manager of Po- 
tomac Electric Power Co., one of 
the 168 power companies sponsor- 
ing the program. The two attended 
a party celebrating show's CBS 
debut in Washington, Sept. 29. 

Faust Heads CRMC 
HOLMAN FAUST, vice president 
of Mitchell -Faust Adv. has been 
elected president of the Chicago 
Radio Management Club. Other 
new officers: Mark Smith, radio 

director of Pres- 
ba, Fellers & 
Presba, vice pres- 
ident; Kay Ken- 
nelly, timebuyer 
for Arthur Mey- 
erhoff, secretary; 
Ken Shepard, 
owner of K. E. 
Shepard Agency, 
treasurer. O u t - 
going officers who 
will serve as 

trustees are: Harlow P. Roberts, 
vice president of Goodkind, Joice 
& Morgan; Margaret Bylie, time - 
buyer, J. Walter Thompson Co.; 
Hilly Sanders, vice president, Mit- 
chell -Faust Adv., John T. Carey, 
WIND commercial manager. 

Mr. Faust 

Cosmetic Firm Tests 
SEVENTEEN COSMETICS, New 
York, has started a test spot cam- 
paign in several selected cities in 
New York State for four months. 
Agency is BBDO New York. 

TOTAL RATED PERIODS' 

HOOPER STATION LISTENING INDEX- DECEMBER, 1945 THROUGH APRIL, 1946 

BROADCASTING Telecasting 



Rholo 
S R L LI 

ON- THE -SPOT -KYA's mobile unit 
packs complete self -contained recording 
equipment -to record news as it happens. 
Radio Reporter on duty is Karl Barron. 

NORTHERN CALIFORNIA ON- 

THE -SPOT NEWS COVERAGE 
The full dramatic story of events in Northern 
California is presented nightly in Radio News- 

reel in stark realism only possible through the 

use of transcriptions made at the scene by 

KYA radio reporters. No other special news 

program in the region matches Radio News- 

reel in listener interest. 

TWELVE STORIES UP -Radio Reporter Barron drops line out 
of twelfth floor window of hotel to record interview with Henry 
Kaiser, West Coast industrialist. 

FIRST -HAND ACCOUNT- Mayor. Roger D. Lapham of San 
Francisco gives KYA's mobile microphone the inside story at the 
City Hall for use in Radio Newsreel. 

NEWSREEL EDITOR 
Tom Franklin of the 
KYA Staff, edits and 
presents the novel show 
nightly. 

SAN FRANCISCO 
BROADCASTING Telecasting 

Represented by 

Adam J. Young, Jr., Inc. 
NEW YORK CHICAGO 
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Beville Clarifies Views on Research; 
Urges Closer Coordination of Groups 

so- called "projectable ratings" can 
be obtained. 

First Step 
A first step in this direction is a 

research project for the critical 
evaluation of the present and pro- 
posed ratings services. It should 
include such methods as telephone 
coincidental, the roster, mechanical 
recorders and diary as well as any 
others which seem feasible. It ap- 
pears to me that such a study could 
most logically be done by a joint 
industry group. I referred to the 
fact that the CAB had, toward its 
final weeks of existence, made a 
stab in that direction but did not 
follow through. With CAB out of 
the picture it was my proposal that 
this evaluation job be given to 
BMB. 

It was not my intention to sug- 
gest or imply that BMB should it- 

EDITOR, BROADCASTING: 
My article in the Aug. 19 issue 

of BROADCASTING Which Was pub- 
lished under the title of "NBC Re- 
searcher Urges New Study of 
Hooper's Method" has apparently 
been misinterpreted by some of its 
readers and I would appreciate it 
if you would publish this letter in 
order to clarify my .position. 

In the BROADCASTING article I 
pointed out that there was a great 
need foi a research technique or 
combination of research techniques 
which would enable advertisers, 
agencies and broadcasters to esti- 
mate to some degree of accuracy 
the size of audiences to individual 
programs. It is my own belief that 
given,the right kind of station audi- 
ence data from BMB and the right 
kind of ratings figures, a formula 
can be developed from which the 

self get into the ratings business. 
I see no virtue in such a move un- 
less it were found that the com- 
mercial ratings services were un- 
able or unprepared to carry on. I 
attempted to point out in my ar- 
ticle that a closer working coordi- 
nation between BMB and the rat- 
ings services was highly desirable 
and would benefit all users of these 
services. The possibilities of such 
coordination would be strongly en- 
hanced if BMB, representing all 
elements of the industry, were to 
conduct the evaluation study of 
ratings techniques which most ra- 
dio research men seem to agree is 
essential to future progress in this 
field. 

H. M. BEVILLE JR. 
Director of Research, NBC 

Oct. 1, 1946 

C. CLARK STOVER Jr. has resigned 
from ABC legal staff to rejoin New York 
law firm of Spelr & Kerbeck as partner. 
RICHARD A. MOORE, formerly with 
Cravath, Swaine & Moore, just out of 
Army. replaces Mr. Stover at ABC. 

WIBWisfhemost 
powerful selling force "'x -f 

in KANSAS 

C)NCE again, Dr. F. L. Whan of the University of Wichita surveyed over 10,000 
Kansas homes to learn their radio habits, preferences and reactions. Here are a few 
facts of which we're pretty proud. 

WIBW 
WIBW 
WIBW 

is the "most listened to" station in Kansas 

is rated "best for news" and leads 3 to 1 over nearest competi- 
tor for best FARM news. 

is THE farm station, with over 90% of Kansas farm men and 
women listening to our farm programs. 

v OUR copy of this survey is on its way 
/ to you. You'll find it cram -full of 

valuable, usable information on listen- 
ing habits, economic status, program 
preference, hours of listening, etc., as 

well as some down -to -earth facts on 
the public's reaction to commercials . . . 

just another WIBW service in the inter- 
ests of BETTER radio for both listener and 
advertiser. 

WIBW IN 
TOPEKA 

BEN LUDY COLUMBIA'S OUTLET FOR KANSAS 
WIBW, Topk General Manager KCKN, Ken,., City 

REPRESENTED BY CAPPER PUBLICATIONS, INC. NEW YORK, CHICAGO, KANSAS CITY, SAN FRANCISCO 
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Grant Is Proposed 
For Daytona Beach 
Decision by FCC Cites Local 
Ownership of Sperrys 
ON GROUNDS of local ownership 
and diversification of control over 
communications media FCC in a 
proposed decision last week chose 
the Sperrys' Daytona Beach Broad- 
casting Co. over two other appli- 
cants for a new 250 -w fulltime 
station on 1340 kc at Daytona 
Beach. 

Winner in the proposed decision 
is owned by Wade R. Sperry of 
Daytona Beach, operator of Volusia 
Motor Co., who owns 50 %; his 
brother, Edgar J. Sperry, general 
manager of WLAY Muscle Shoals, 
Ala., and Josephine T. (Mrs. Ed- 
gar J.) Sperry, WLAY program 
director, who own 25% each. Ed- 
gar Sperry would manage the pro- 
posed station. 

FCC proposed to deny the con- 
flicting applications of Roderick T. 
Peacock Sr. and Roderick T. Pea- 
cock Jr., who also applied as Day- 
tona Beach Broadcasting Co., and 
of News Journal Corp., publisher 
of Daytona Beach's only newspa- 
pers, Morning- Journal, Evening 
News, and Sunday News- Journal. 

The Commission preferred the 
Sperrys to the Peacocks because 
Wade R. Sperry now lives at Day- 
tona Beach and the two other part- 
ners plan to move there, while 
neither of the Peacocks nor their 
proposed station manager (Alfred 
B. Robison, now general manager 
of WMGR Bainbridge, Ga.) is a 
resident of or acquainted with the 
Daytona Beach community. "In ad- 
dition," FCC said, "the Sperrys 
have developed their program plan, 
upon the basis of a study of the 
broadcast needs of the community 
and two of them have had prior 
broadcast experience." 

Between the Sperrys and the 
News Journal Corp., the Commis- 
sion concluded that a grant to the 
Sperrys "would generally tend to- 
wards a diversification of the media 
of mass communication and par- 
ticularly would provide to Daytona 
Beach a competitive facility for 
the dissemination of news and in- 
formation . . 

John H. Perry of Palm Beach, 
who with two sons controls Western 
Newspaper Union, 40% owner of 
News Journal Corp., also owns, 
through holding companies, WJHP 
Jacksonville, WCOA Pensacola, 
WDLP Panama City, and WTMC 
Ocala, Fla. Remaining 60% interest 
in News Journal Corp. is held in 
equal shares by Julius Davidson, 
president, and his son Herbert M., 
both residents of Daytona Beach. 

Young Chairman 
THOMAS H. YOUNG, director of 
advertising, United States Rubber 
Co., was elected chairman of the 
Assn. of National Advertisers and 
not president, as was erroneously 
reported [BROADCASTING, Oct. '7]. 
Paul B. West was reelected ANA 
president. 
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Your CBS Station for Western North Carolina 

570K< 
Asheville's Listening Habit ! ! ! 

In Asheville most dials are set at 570 kc. This survey reflects the listening habits of the City 

of Asheville only, but when WWNC's total coverage area is considered, its lead over the other 

stations becomes even greater than that shown on this "Station Listening Index ". 

We are very pleased that this C. E. Hooper Survey further substantiates the fact that WWNC 

predominates in Asheville and Western North Carolina as the most listened to station. 

HOOPER STATION LISTENING INDEX 
City Zone 

City Zone: Asheville, North Carolina 

w 
w 
N 
C 
1000 
Watts 
Now 

SHARE OF AUDIENCE 

TOTAL COINCIDENTAL CALLS -THIS PERIOD 6,085 

Index 
Sets -in- 

Use* WWNC B C Others 
Homes 
Called 

8:00 AM to 10:00 AM 
Monday thru Friday 16.1 51.8 19.0 29.2 0.0 1,217 

10:00 AM to 12:00 NOON 
Monday thru Friday 15.4 70.1 15.9 13.4 0.6 1,233 

8:00 AM to 12:00 NOON 
Monday thru Friday 15.7 60.6 17.5 21.5 0.4 2,450 

12:00 NOON to 3:00 PM 
Monday thru Friday 15.5 49.2 28.7 22.1 0.0 933 

3:00 PM to 6:00 PM 
Monday thru Friday 14.5 35.8 46.7 17.5 0.0 945 

12:00 NOON to 6:00 PM 
Monday thru Friday 15.0 42.6 37.6 19.8 0.0 1,878 

6:00 PM to 8:00 PM 
Sunday thru Saturday 17.9 44.7 31.1 22.7 1.5 883 

8:00 PM to 10:00 PM 
Sunday thru Saturday 23.0 40.8 33.2 26.0 0.0 874 

6:00 PM to 10:00 PM 
Sunday thru Saturday 20.4 42.5 32.2 24.6 0.7 1,757 

* Base: Total Homes Called 

Period: Summer, 1946 

w 
N 
5000 
Watts 
Soon 

The HOOPER "STATION LISTENING INDEX" is computed from not the size, of the audiences to the respective stations. Ex- 

the "Total Station Mentions" secured from the coincidental ques- cluded from this base ("Total Station Mentions ") are those who 

tions "To what program were you listening, please?" and "Over are "Not at Home," those who are "Not Listening" and those 

what station is that program coming?" asked of persons found to who, although they may have reported listening to the radio 

be listening to the radio This is a measure of the distribution, are unable to identify the station to which they are listening. 
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HALLICRAFTERS CO. 
REPLIES TO CHARGE 
CHARGES that Hallicrafters Co. 
had acted improperly in sale of a 
consignment of mobile radio trucks, 
made before the special House sub- 
committee investigating surplus 
war property, have been answered. 

One charge that the company had 
sold trucks at $4,500 in violation of 
alleged orders to sell at $7,500 
[BROADCASTING, Sept. 30], brought 
this explanation: The orders cov- 
ered new trucks whereas Halli- 
crafters had a consignment of used 
equipment; WAA was notified of 
the $4,500 sale price; the company 
had nothing to do with a myste- 
rious WAA office memorandum on 
the subject; the WAA Kansas City 
office sold the same item at $2,900, 
reducing the price to $2,200 when 
the trucks weren't sold but still 
they couldn't be moved. 

L. L. Kelsey, Hallicrafters vice 

?rz 

. 

president, was assured by Chair- 
man Slaughter (D -Mo.) of the 
committee that the integrity and 
reputation of the company were not 
involved. The company pointed out 
that it sold $5,225,720 in property 
with sales expense of 27 %, with 
that of other agents ranging from 
720% to 32,600% of sales. 

NABET Turned Down 
NATIONAL Labor Relations Board 
announced it had dismissed petition 
of National Association of Broad- 
cast Engineers and Technicians for 
certification at WDAN Danville, 
Ill. NLRB said NABET has had a 
contract with the station owners 
since 1944, but requested NLRB 
investigation and certification three 
days after contract renewal May 
11 of this year. International 
Brotherhood of Electrical Workers 
intervened to ask dismissal of the 
petition. 

WAR CRIMES 
All Networks Broadcast 

From Nuremberg 
IT TOOK JUST a little more than 
three hours of air time last week 
to record the result of a trial that 
had been grinding ever so slowly 
for nearly a year. From Nurem- 
berg, ABC, CBS, NBC and MBS 
brought the voices of their corre- 
spondents to the U. S. with the 
momentous news that the leading 
Nazis would pay with their lives 
for their crimes against humanity. 

ABC brought its listeners the 
voice of Lord Geoffrey Keyes, Brit - 
tain's prosecutor at the trials, as 
he pronounced the death sentence 
on Hermann Goering, at 8:15 a.m. 
Tuesday. All the other networks, 
from the moment they went on the 
air for the day on Tuesday, were 
interrupting commercial programs 
to give latest word. 

i 

.... ..` :.;,...:0`..xR£:`>1M ç,. ,''`....:??c%;':: 

MUSIC has power 
WDAS is the only Philadelphia 

radio station featuring three hours 

of classical music every day 

...In addition to 

the usual musical programs, 

Philadelphia's outstanding 

full -time independent station 

features classical music 

every morning 

from 10:45 to 12 Noon, 

and again in the evening 

from 10 to 11 :45 P.M. 

With "MUSIC" like this, 
it's no wonder WDAS audiences have been loyal 

for more than twenty years. 

..... .... :. ::........:..... ............ ::....:::..... . 
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Willenbucher Opening 
Offices in D. C., N. Y. 
FRANZ O. WILLENBUCHER, re- 
tired as Navy captain July 31, has 
established a law office with asso- 
ciation with the Washington, D. C., 
law firm of Kittelle, Sawyer & 

Lamb, engaged in 
general admin- 
istrative practice. 
His offices are at 
1044 Shoreham 
Bldg., Washing- 
ton, and the 
Graybar Bldg., 
New York. 

Mr. Willen- 
bucher, a Naval 

Mr. Willenbucher Academy grad- 
uate, class of 

1918, was Special Assistant to 
the Director of Naval Communica- 
tions during World War II. He was 
identified with the Board of War 
Communications as the Navy mem- 
ber of coordinating and law com- 
mittees. In 1930 he received his 
LL.B from New York Law School; 
in 1937 he was graduated from 
Georgetown U. Law School in 
Washington as Juris Doctor, and 
was given the Faculty Award for 
his thesis on price regulation. By 
1941 he had completed all seminars 
leading to an SJD Degree from 
Georgetown Law School. He is a 
member of the New York and D. C. 
bars. 

CALIFORNIA OWNERS 
SEEK 4th STATION 
BROADCASTING Corp. of Amer- 
ica, licensee of KPRO Riverside, 
KROP Brawley and KREO Indio, 
Calif., sought its fourth standard 
station last week, filing an appli- 
cation for a new 250 -w station on 
1450 kc at Blythe, Calif., a town 
of 3,000. 

W. L. Gleeson is president and 
general manager of BCA and holds 
50.4% of common stock. E. L. 
Laisne (4 %), is vice president, and 
E. W. Laisne, who is not an officer, 
has 45.6 %. The .application stated 
that E. W. Laisne was removed 
as a director of the corporation 
Jan. 30, 1946 by Mr. Gleeson, con- 
trolling stockholder, and that "an 
effort is now being made to buy his 
stock." 

The applicant estimated con- 
struction costs at $13,600; monthly 
operating expenses, $2,900, and 
monthly revenues $2,500. BCA 
holds a construction permit for a 
Riverside FM station and has an 
application pending before FCC for 
a television station at Riverside. 

Television Remote 
BBC sent its mobile television unit 
nearly 30 miles from the Alexandra 
Palace studios Saturday (Oct. 12) 
to cover the first King George VI 
Stakes at Ascot racetrack. Plans 
were to install Emitron cameras 
near start and finish points and 
cover entire two -mile race with 
telephoto lenses. Mobile radio trans- 
mitter was to be used. 
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THE NEW Gates 
CB -10 TRANSCRIPTION 

TURNTABLE... 

e 
...affords a Perfected 

Playback Technique 
Because it's new -in engineer- 
ing, in simplicity and in ease 

of operation, the CB -10 excells 

all others in playback technique 

-timing, clarity in reproduction 
plus adaptability -it need not 

be confined to the control room 

- you use it anywhere! 

Operating controls at your finger 
tips on the conveniently arranged 
CB -10 Front Panel. 

for Modern Professional Operation 

Meeting Present -Day Demands of "Tight" 

Schedules and Split- Second Timing . 
Embodying integral gain control, self- contained, 3 -stage preamplification, power supply, 

mixer attenuator and filter control, right on the Control Panel, the GATES CB -10 is a 

master Turntable - the answer to the demands of the modern broadcasting station. 

Affording five different frequency response curves selected by the filter switch, a high 

level performing Reproducer Unit, and compactness, the CB -10 will bring your station 

up- to- the -minute in efficiency and studio technique. The chassis olso is superior throughout 

in construction and materials, and the whole unit adds distinction in appearance as well 

as in performance, to any station. 

NEW YORK 
OFFICE: 

9th Fieer 40 Exchange Place RADIO C O 
QUINCY, ILLINOIS 

SOLD IN CANADA BY: 

Canadian Marconi Ce., 
Ltd., Montreal 

CONDENSED SPECIFICATIONS 
SPEED ACCURACY - 4% over extended periods of time. 
Within one revolution accuracy is better than .2 %. 
TURNTABLE DIAMETER -17 inches. 
OVERALL DIMENSIONS -22 in. wide, by 26 in. deep by 
approximately 36 in. high. Packed for export, 25 cu. ft. 
WEIGHT- Gross, approximately 215 lbs. Net 165 lbs. 
Packed for export, 283 lbs. 
POWER REQUIREMENTS -Approximately 150 watts from 
115 volts, 60 cycles source. Other voltages and frequen- 
cies available. 
COLOR and FINISH - Cabinet is flot two -tone grey 
enamel. Turntable assembly finished in grey wrinkle 
enamel with green felt topping on platter. 
MOTOR SPECIFICATIONS -1/75 HP. Continuous duty 
type. Very quiet and stable in operation. 

WRITE FOR COMPLETE SPECIFICATIONS 

EXCLUSIVE MANUFACTURERS OF RADIO TRANSMITTING EQUIPMENT... SINCE 1922 
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CBS Tests Prove Feasibility 
Of UHF for TV, Says Lodge 
SEVEN MONTHS of scientific 
exploration show that the ultra- 
high frequencies "provide a techni- 
cally sound transmission medium 
for a television broadcasting serv- 

ice," William B. 
Lodge, CBS di- 
rector of general 
engineering, told 
the National 
Electronics Con- 
ference in Chi- 
cago on Oct. 4 
[BROADCAST - 

rb'. INC, Oct. 7]. 
His address 

followed a report 
by Dr. Peter C. 
Goldmark, CBS 

director of engineering research 
and development, that the poten- 
tial brilliance of color television 
pictures has been increased 11 

times over that in January by use 

Mr. Lodge 

of a new set of color filters and an 
increase in the number of frames 
per second. 

Reporting on CBS field tests of 
UHF transmission and reception 
for color video, Mr. Lodge said it 
was found that 10 -kw radiated 
power from an antenna in the 
Chrysler tower, New York, would 
provide satisfactory color televi- 
sion reception for more than 90%Ic 

of the people living within 50 miles 
(almost 14,000,000); that ultra- 
high frequencies permit control of 
the ghost problem, and that the 
UHF band is virtually free of 
man -made interference and com- 
pletely free of natural static. 

Important Outgrowth 
An important outgrowth of the 

field tests, he said, has been de- 
velopment and use of a new con- 
cept of representing broadcast cov- 

erage in the very -high and ultra- 
high frequencies. This, he said, 
may have significant application in 
services other than video. 

Two series of field tests were 
conducted, starting early this year: 
One, on 490 mc, of UHF coverage 
in the New York area; the other, 
on 700 mc, in cooperation with 
FCC, of long- distance UHF propa- 
gation characteristics under sea- 
sonal conditions. 

Existing methods of describing 
coverage of broadcast stations, Mr. 
Lodge noted, usually rely upon 
maps showing field intensity con- 
tours, with areas within a contour 
generally regarded as receiving 
satisfactory service and areas out- 
side the contour as being unserved. 

Such maps, he said, "do not re- 
flect the wide statistical variations 
in signal which, on frequencies 
above 30 mc, occur within a rela- 
tively few feet. Equi- signal con- 
tours as a measure of coverage are 
reasonably valid, although not 
strictly accurate, on frequencies of 
the order of one megacycle because 
such signals are substantially con- 

Wanna buy or rent? You'll have a good chance 

to do either when Wichita's multi -million 
dollar housing projects are completed. Big 

homes, small homes, duplexes, apartments, 
all will fill a need in this fast -growing city. 

These new homes will have everything from 

light bulbs to furnaces, from tooth paste to shoe 

polish...and if they are like most of the homes 

in the rich market, they'll have radios tuned 

to KFH, that selling station in the Southwest. 

F 

THAT SOLID SECTION OF 
KANSAS' RICHEST MARKET 

r 
;1 

CBS . . . 5000 WATTS DAY AND NIGHT . . . CALL ANY PETRY OFFICE 
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MRS Billings Up 
MUTUAL last week an- 
nounced its total billings for 
the first nine months of 1946 
had exceeded those of a sim- 
ilar period last year by 
32.5 %. For the first three - 
quarters of 1946 billings 
were $19,033,606; in a sim- 
ilar period last year they 
were $14,361,551. 

stant over an appreciable area. 
"An accurate description of the 

coverage of any radio station . . . 

would show the following trend: 
Close to the transmitter most re- 
ceivers will obtain a satisfactory 
grade of service and few will re- 
ceive an unsatisfactory grade; at 
moderate distances there will be 
more cases of unsatisfactory recep- 
tion, and at considerable distances 
only a small percentage of homes 
will receive satisfactory service." 

"To reduce this simple and basic 
concept to practice, we developed 
and used for these field tests a new 
system of obtaining field data so as 
to provide a quantitative measure 
of service rendered." 

Dr. Goldmark, discussing the in- 
crease in potential brilliance of 
color video pictures, said newly de- 
veloped filters permit an increase 
of 2% times, while increasing the 
color frame rate from 40 per sec- 
ond to 48 allows an increase of 
4% times in brilliance. 

KLOK GOES ON AIR 
IN SAN JOSE, CALIF. 
KLOK, new 5 kw San Jose, Calif., 
station on 1170 kc, went on the air 
Wednesday (Oct. 9), Ed Barker, 
president and general manager, an- 
nounced. Formal opening was 
scheduled for yesterday (Oct. 13). 

Owned and operated by Valley 
Broadcasting Co., the station's com- 
bined transmitter -studio building 
is situated at South King and 
Aborn Roads. New RCA transmit- 
ter equipment has been installed 
throughout. 

Richard E. Ryan is commercial 
manager. Ruth Poindexter, former- 
ly of NBC Hollywood news and 
special events department, has 
been made commercial program 
manager, and Deane Moore, former- 
ly of KROW Oakland, Calif., pro- 
gram manager. John Roger Skel- 
ton is director of news broadcasts 
with Herchel McKenzie, announc- 
er. Joseph T. Blindner is chief en- 
gineer. He served in similar capac- 
ity at KROW Oakland. 

Mr. Barker and his wife, Claribel, 
are principal owners of KLOK. 
Other stockholders include: T. H. 
Canfield, Santa Barbara attorney, 
and Charles M. O'Brien Jr., San 
Jose candy manufacturer. Mr. 
Barker was for several years an ac- 
count executive of NBC in San 
Francisco and Hollywood. Prior to 
that he was commercial manager 
of KQW San Jose. 
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In Dealers Throughout Country Plan the average company . Participation in National Radio Week 

NOT 
but 4 different 

ONE 
Home Office Executives 

decide where Advertising Dollars are spent 

TITIS 
WAS JUST ONE of the significant facts uncovered 

recently when every sixth manufacturing executive 
on the SALES MANAGEMENT subscription list was asked 
five questions about advertising plans. 

The four company officials named as most active in 
media selection were: the sales manager, the advertising 
manager, the president and a vice president. In the 
entire survey a total of ten different titles were named as 
important in deciding where advertising dollars are 
spent. 

The sales manager was listed as a key man in media 
selection by 6o.3 per cent of the companies making con- 
sumer products, and the vice president in charge of sales 
was named in another 21.7 per cent of these replies. 
84.3 per cent of the respondents in this survey said that 
the sales department is active in determining the list of 
media to be used in any campaign. 

The results of the poll brought out one fact again and 
again: Effective media selling and promotion must 
reach the top sales executive -the man who has THE 
FIRST WORD ON MARKETS; THE LAST WORD 
ON MEDIA. 

Your one sure path to the sales manager's desk is a con- 
sistent advertising campaign in SALES MANAGEMENT - 
the only publication specifically edited for the sales 
executives of national advertisers and the magazine with 
more sales officials among its subscribers than all other 
publications in the sales -advertising field combined. 

Diroctor 
of 

SALES 

THE f /RJ7 WORD ON MARKETS 

THE /AS /WORD ON MEDIA! 

Sffied MANAGEMENT 
386 Fourth Avenue, New York 16, N. Y. 

333 North Michigan Ave., Chicago 1, Ill. 
15 East de la Guerra, Santa Barbara, Calif. 

OBSERVANCE of National Radio 
Week Nov. 24 -30 will be marked by 
participation of 30,000 dealers in 
all parts of the country. Specialty 
and department stores alike will 
display posters calling attention to 
new lines of receivers. These post- 
ers are being prepared by the Ad- 
vertising Committee of Radio 
Manufacturers Assn. and will soon 
be in the hands of dealers. 

Details are being worked out 
for a listeners' contest under di- 
rection of Dorothy Lewis, NAB co- 
ordinator of listener activity. 
Some 200 receiving sets will be 
offered as prizes. 

The observance of National Ra- 
dio Week follows the week -long 
series of events that climaxed ra- 
dio's 26th anniversary last year. 
At that time dealer participation 
was retarded by lack of merchan- 
dise for sale, as well as lack of 
display models. This year, how- 
ever, dealers' shelves are stocked 
with smaller models and console 
types are expected to become avail- 
able in larger quanity. FM and 
television add interest to 1946 dis- 
plays. 

Actively participating with RMA 
in the week are NAB, National 
Retail Furniture Assn., National 
Retail Dry Goods Assn., National 
Music Merchants Assn. and Na- 

Phillips Is Appointed 
Assistant to Webster 
APPOINTMENT of Lt. Comdr. 
Edward C. Phillips (USCG ret.) 
as assistant to the director of tele- 
communications of the National 
Federation of American Shipping, 
was announced by Almon E. Rnth, 
Federation president. Commander 
Phillips will serve as assistant to 
Commodore E. M. Webster, the 
Federation's director of telecom- 
munications, now in Moscow as 
technical adviser at the five -power 
telecommunications conference. 

During the war Mr. Phillips was 
special assistant to Commodore 
Webster, Chief Communications 
Officer, U. S. Coast Guard. He re- 
cently headed the International 
Section of the Coast Guard's Air - 
Sea Rescue Agency and for seven 
months was a member of the U. S. 
team for PICAO's regional route 
service organization meetings in 
Dublin, Paris and Washington. 
Before the war Mr. Phillips was 
with RCA Communications, New 
York and Baltimore. 

FREC Programs 
NETWORK PROGRAMS recom- 
mended for student and adult 
listening by the Federal Radio 
Education Committee are now 
printed monthly in Scholastic 
Teacher. The FREC was set up 
by the U. S. Office of Education. 
Mrs. Gertrude G. Broderick is 
chairman of advisory committee 
which makes selection. 

tional Electrical Retailers Assn. 
These associations are organizing 
participation by their member 
units, though NAB's part has been 
held up by concentration of ac- 
tivity towards the Oct. 20 -24 con- 
vention in Chicago. 

Individual stations are expected 
to cooperate with retailers in joint 
programs and promotion projects. 
Last year RMA, working with 
NAB and dealers, presented 
plaques to every station in recogni- 
tion of 25 years of service. 

Statement of The Ownership, Man- 
agement, Circulation, etc., Re- 
quired by the Acts of Con- 
gress of August 24, 1912, 

and March 3, 1933 
Of BROADCASTING -TELECASTING, published 
weekly. at Washington, D. C., for October 
14. 1946. 

District of Columbia -ss. 
Before me, a notary public in and for 

the District aforesaid, personally appeared 
Maury Lone, who having been duly 
sworn according to law, deposes and says 
that he is the business manager of BROAD- 
CASTING- TELECASTING and that the follow- 
ing is, to the best of his knowledge and 
belief, a true statement of the owner- 
ship, management. circulation, etc. of 
the aforesaid publication for the date 
shown in the above caption. required by 
the Act of August 24, 1912, as amended by 
the Act of March 3, 1933. embodied in 
section 537, Postal Laws and Regulations: 

1. That the names and addresses of the 
publisher, editor, editorial director. man- 
aging editor, and bns&ness cans^er are: 

Publisher and Editor -SOL TAISHOFF, 
Washington, D. C. 

Editorial Director-- ROBRaT K. RICHARDS, 
Washington, D. C. 

Manegin g Editor-Aar KING, Washing - 
ton. D. C. 

Business Manager -MauRY HENRY Low, 
Washington, D. C. 

2. That the owner is: (If owned by a 
corporation. its name and address must be 
stated and also immediately thereunder the 
names and addresses of stockholders own- 
ing or holding 1 per cent or more of total 
amount of stock. If not owned by a cor- 
poration. the names and addressee of the 
Individual owners must be given. If owned 
by a firm. company. or other unincor- 
porated concern, its name and address. as 
we'l as thane of each individual member. 
must be given.) 

Broadcasting Publications, Inc., Wash- 
ington, D. C.; Sol Taishoff, Washington, 
D. C. ; Betty Tash Taishoff, Washing- 
ton, D. C. 

3. That the known bondholders, mort- 
gagees, and other security holders owning 
or holding 1 per cent or more of total 
amount of bonds, mortgages or other se- 
curities are: (If there are none so state.) 
None. 

4. That the two paragraphs next above, 
giving the names of the owners, stock- 
holders, and security holders, if any, con- 
tain not only the list of stockholders and 
security holders as they appear upon the 
books of the company but also, in cases 
where the stockholder or security holder 
appears upon the books of the company as 
trustee or in any other fiduciary relation. 
the name of the person or corporation for 
whom such trustee is acting, is given; also 
that the said two paragraphs contain state- 
ments embracing of iant's full knowledge 
and belief as to the circumstances and con- 
ditions under which stockholders and se- 
curity holders who do not appear upon the 
books of the company as trustees. hold 
stock and securities in a capacity other 
than that of a bona fide owner; and this 
affiant has no reason to believe that any 
other person, association, or corporation 
has any interest direct or indirect in the 
said stock. bonds, or other securities than 
as so stated by him. 

5. That the average number of copies of 
each issue of this publication sold or dis- 
tributed, through the mails or otherwise, 
to paid subscribers during the twelve 
months preceding the date shown above is 
11,011. 

MAURY LONG. 
Sworn to and subscribed before me this 

4th day of October, 1946. 
NATHAN SINROD 

(Seal) Notary Public. 
(My commission expires October 16, 1948.1 
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MOON 
Monday 

TYR 
Tuesday 

WODEN 
Wednesday 

How Wednesday 
came to be called 

"BINGSDAY:'.. 
LL sorts of things have been named after 

great people- cigars, candy bars, pub- 
lic parks and skyscrapers. Cities, too. 

And states. Even countries. 

But the days of the week were named in 
honor of the Sun, the Moon and several an- 
cient gods. Tuesday is Tyr's Day. Thursday 
is Thor's Day. And Wednesday, up until now, 
was Woden's Day. 

But not any more. 

Wednesday is Bingsday now. 

"I guess you've had your day, Woden, old 
man," cracked Thor when the gods heard the 
news. 

"But they can't DO this to me!" Woden 
roared. 

"They can't, eh ?" beamed the Moon. "You 
just don't know this man Crosby! I used to 
think I had tremendous drawing power -but 
for the last three years Bing has been ac- 
claimed the biggest box office money draw in 
the entertainment world." 

"But -" 
"And besides," added Tyr, "last year his 

phonograph records sold to the tune of eight 
million platters -which makes your mythical 

records look pretty weak, indeed!" 
"But -" 
"Not only that," said Saturn, "but his 

movies have played to millions of paying cus- 
tomers. And he's piling up more awards in 
movies and radio than you could in a month 
of Wednesdays -I mean, Bingsdays." 

"But why did he have to pick on my day ?" 
persisted Woden. "Why not Sun Day, or 
Thor's Day, or Tyr's Day ?" 

"Because everybody knows that Wednes- 
day is the night. It's his night. On the air, 
you know." 

"What air ?" 

"The American Broadcasting Company's 
air, of course! Sponsored by Philco, the world's 
largest radio manufacturer, Bing sings as only 
Bing can sing every Bingsday night from ten 
to ten -thirty in the East and from nine to nine - 
thirty everywhere else across the country." 

"You know," Woden decided, "I'm begin- 
ning to like this. Now, instead of working so 
hard at being Wednesday, I can stay home 
Bingsday night and hear Crosby sing !" 

"Which," added Thor, "is what just about 
everybody else in creation will be doing !" 

Don't miss the new BING CROSBY SHOW 

Wednesday Nights 10:00 -10:30 EsT- 9:00 -9:30 in all other time zones 

THOR 
Thursday 

FRIGGA 
Friday 

SATURN 
Saturday 

American Broadcasting Company 
A NEYWO11R OF 216 RADIO STATIONS SERVING AMERICA 



mAnAGEmEnT 

NAB 
GOLF 

TOURNAMENT 
OCTOBER 20 

ACACIA COUNTRY CLUB 

Entries must be received by 

Wednesday, October 16. 
Wire today! 

... and take another look 
at the big sterling loving cup 
to be awarded to the low 
net winner. 

Busses leave Palmer House 
and Stevens Hotel, 9:30 a.m. 

BROAD, ASTI NG 
The Weekly Newsmayan/,e of Radie 

,Te LE CASTING 

NATIONAL PRESS BLDG. 

WASHINGTON 4, D. C. 
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JAY WILLIAMS JOINS 
AGENCY IN CHICAGO 
JAY C. WILLIAMS, one of Chica- 
go's veteran advertising executives 
and founder of Trade Development 
Corp., of which he was board chair- 
man, has joined Goodkind, Joice & 
Morgan, Chicago in an executive 
capacity it was announced Oct. 7. 

Mr. Williams' position with Good - 
kind, Joice & Morgan has not been 
decided, but it is anticipated he will 
be named to a vice presidency with 
a stock interest. Maurice (Lou) 
Goodkind, who succumbed July 21 
of coronary thrombosis, was vice 
president and treasurer of the 
agency and it is possible that Mr. 
Williams may assume that title. 

Mr. Williams resigned his posi- 
tion with Trade Development Corp. 
last January and no successor has 
been named. Maurice F. Swaney 
is president. 

G. B. McLendon Buys 
51% of Texas Station 
SALE of 51% interest in KNET 
Palestine, Tex. to Gordon B. Mc- 
Lendon, 25- year -old former Army 
newscaster, for an undisclosed 
amount of money was revealed in 
an application filed with the FCC 
last week by Mr. McLendon and 
his father, Barton R. McLendon, 
for a new standard station in Oak 
Cliff, Tex. KNET is on 1400 kc, 
with 100 w fulltime. 

Filed under name of Trinity 
Broadcasting Corp., Oak Cliff ap- 
plicant requests 1 -kw day opera- 
tion on 1190 kc. Barton R. and 
Gordon B. McLendon will be presi- 
dent and vice president, respec- 
tively, and will control 90% of the 
new station. J. R. Euler, associated 
with the elder Mr. McLendon in 
the operation of several Texas 
motion picture theatres, will be 
secretary- treasurer and have 10 %. 
Sellers of KNET stock were not 
disclosed in the application. 

Craddock Named Head 
Of McKeesport Outlet 
JACK CRADDOCK, program di- 
rector of WKPA New Kensington, 
Pa., has been named general man- 
ager of WMCK and its FM sta- 
tion, which were recently author- 
ized by the FCC [BROADCASTING, 
Sept. 16] for operation in Mc- 
Keesport, Pa. WMCK, assigned 
1360 kc with 1 kw fulltime, is 
owned by Mon -Yough Broadcast- 
ing Co. 

Mr. Craddock has been associ- 
ated with radio for more than 10 
years and is particularly well - 
known for his broadcasts of the 
Pittsburgh Pirate baseball games 
and coverage of the Pittsburgh 
Steelers pro -football contests over 
WWSW Pittsburgh. Roy Ferree, 
former WKPA New Kensington, 
Pa., sales manager, has been ap- 
pointed commercial manager of 
WMCK and Charles White, for- 
merly with KQV Pittsburgh, has 
been named chief engineer. WMCK 
expects to go on the air about 
Dec. 1. 

W ELLS RUDOLPH CHAPIN, chief en- 
gineer and general manager of 
radio, St. Louis Globe- Democrat, 

has been in New York, Washington and 
Chicago the past 4ortnight contacting 
set manufacturera, FCC and others pre- 
paratory to inauguration of the Globe. 
Democrat's new FM station, scheduled 
to go on the air in the early fall of 
1947. 
CLYDE SCOTT, general manager of 
KECA Hollywood, is in New York for 
conferences with agency executives. He 
will attend NAB Convention in Chi- 
cago, returning to West Coast Oct. 31. 
ADNA KARNS and BOB TERRY, man- 
ager and program director respectively 
of WIZE Springfield, Ohio, have been 
presented awards by the local Army 
Recruiting Station for donating more 
than 41 hours of programs and an- 
nouncements to Army recruiting since 
first of year. According to report, WIZE 
ranked first in state among 250 w- class, 
third among all stations in state. 
EUGENE CARR, director of radio for 
Brush -Moore Newspapers, operator of 
WHBC Canton and WPAY Portsmouth, 
Ohio, has been elected a vice president 
of the Canton Chamber of Commerce. 
He is now chairman of the public rela- 
tions committee of that organisation, 
will assume his new post Oct. 22. 
GEORGE R. HAHN, vice president of 
Sioux Falls Broadcast Assn., has been 

appointed general 
manager of KSOO 
Sioux Falls, S. D. A 
veteran of midwest 
radio, he first Joined 
organization in 1938, 
was active with the 
late JOSEPH HEN - 
KIN In the develop- 
ment of KSOO. 
HAROLD C. O'DON- 
NELL, program di- 
rector of KCVR 
Lodi, Calif., has been 
appointed station 

Mr. Hahn manager. 
STEVE WILLIS, general manager of 
WJNO West Palm Beach, Calif., has 
been unanimously elected president of 
the West Palm Beach Chamber of Com- 
merce. He also has been named a mem- 
ber of the Advertising Committee of 
the resort city. 
HARRY SEDGWICK, president of CFRB 
Toronto and chairman of the board of 
the Canadian Association of Broadcast- 
ers, is official CAB representative at 
the Inter -American Radio Congress in 
Mexico City. 
A. LESLIE GARSIDE, general manager 
of CJGX Yorkton, Sask., and CJRL 
Kenora, Ont., has been elected presi- 
dent of Winnipeg Sales and Advertising 
Club for 1946 -47. 
BEN McGLASHAN, owner, and THELMA 
KIRCHNER, general manager of KGFJ 
Hollywood, were in Washington last 

week and now are in New York. They 
will attend NAB Convention in Chicago 
before returning to West Coast. 

IN THE AIR as well as on the air is 
Mal. Rex Howell, owner -manager of 
KFXJ Grand Junction, Col., about to 
take off in his Ercoupe. He was a group 
commander and patrol pilot in the CAP 
during the war, uses his plane for busi- 

ness and pleasure. 

WILLIAM BEATON, general manager of 
KWKW Pasadena, arrives in Chicago 
Oct. 21 for NAB Convention and pro- 
ceeds to Coral Gables, Fla., for a week's 
vacation before returning to the Coast. 

IT &T Reports Loss 
CONSOLIDATED net loss of $1,- 
230,611 was reported for the first 
six months of 1946 by the Inter- 
national Telephone and Telegraph 
Corp. In similar period last year 
the consolidated income was 
$4,231,278. Conversion of Federal 
Telephone and Radio Corp., manu- 
facturing subsidiary of IT &T, 
from war to peacetime production 
was given as major reason for this 
year's loss. 

When You're Looking Over 

MEMPHIS 
Don't Overlook 

The Mid -South's Only 24 Hour Station! 

BROADCASTING Telecasting 



p y 
gicalw .n.r. -. . 

_ ''J' __ _.,.. 
Ke 

. ty t e Keel- 
POWERFUL LOCAL SHOWS KEEP KTSA PROGRAMMING BALANCED 

WITH OUTSTANDING CBS FEATURES 

What keeps the million and a half loyal KTSA 

listeners tuning in EVERY DAY? 

It's because they're following top -notch, locally pro- 

duced shows ... designed especially to please every 

medium ... from farmer to housewife! 

Chief Skipper of the program department is Merrill 

Myers, recently of the U. S. Navy, and veteran writer 

and producer of outstanding national shows. 

Pat White, in addition to his "Man on the Street.' 

show, serves as production director. 

Bill Neithamer, local News Editor, covers San Antonio 

and the surrounding area with his five- day -a -week 

"Home Town Editor" show which has a tremendous 

following. 

Bob Holleron, of KTSA's Special Events crew, makes 

the women "sit up and listen" with his "Meet Your 

Neighbors" program, featuring interviews with San 

Antonio folks in their homes during parties, teas, 

luncheons, picnics, and meetings. Bob enjoys a big 

following, too, on his 30- minute nightly "So You 

Think You Know Sports.. show. 

Ramsey Yelvington, our Farm and Ranch Editor, gives 

the farmer boiled -down observations on farm news, 

market reports, and current events on his "(reek 
Corner Journal" and "Time on My Hands'' early 
morning shows. 

Eston Pace, KTSA News Editor, combs all news sources 

for outstanding features and presents two newscasts 

daily. 

KTSA's Woman's Editor, Betty Burns, reports current 

events, news about personalities, and oddities in the 

news of particular interest to women on her ''Fem- 

inine Fancies" and "News Magazine" shows. 

And so through the day with KTSA ... smoothing the 

way for BIG RESULTS for YOU! 

SAN ANTONIO, TEXAS 
5000 WATTS (DAY) - 550 K. C. 
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ANOTHER WCKY 
SUCCESS STORY 

The Southern Farmer Magazine has used three 15- minute seg- 
ments per week of "The Jamboree ". During August, 1946, the 
magazine made two offers --a leather billfold and a year's sub- 
scription to Southern Farmer for $1.00, and a Bible and a year's 
subscription for $1.00. Mail totalled 4,522 for the month of Au- 
gust, and was received from 34 states. 91.2% was received from 
the 10 states and 21 counties in WCKY's intense listening area. 
Following is a breakdown of the mail. 

INTENSE AREA 
State No. of Pieces % of Total 

Ohio 542 12.0 

Indiana 106 2.3 
Kentucky 455 10.1 

Alabama 333 7.4 
Florida 147 3.2 
Georgia 556 12.3 
Mississippi 72 1.6 

North Carolina 598 13.2 
South Carolina 333 7.4 
Tennessee 320 7.1 

Virginia 348 7.7 
West Virginia 310 6.9 

ADDITIONAL AREA 

Michigan 87 

Pennsylvania 122 

Maryland 51 

Other States 142 

4,120 91.2 

402 

1.9 

2.7 

1.1 

3.1 SS 
4,522 100.00% 

ASK FREE & PETERS FOR DETAILS! 



YEA 
NOT 

Mr. Vifen Church 
Radio Station WCKY 

Cincinnati, Ohio 

Dear Kens 

ADVE 'ELT ISING AGENCY 
737 /Vda i Méc /u ai 4,Le.'uie 

`%lephie ZU /iíeha1I1133 
CHICAGO 11, ILL. 

August O, 19L6 

One of the biggest thrills in this business of ours is seeing 
the results come through. 

Frankly, we don't expect these thrills during the summer. Not 
in the mail -order business: Summer's a time when we're gearing 
for fall...planning the big -volume production...using radio merely 
to hold choice spots...figurin_g the comir.L season will balance 
the ledger and bring the necessary margin of profit. 

That's why WCKYrs performance has been such a source of amazement 
and satisfaction, both to us and to our client, Southern Farmer: 
You fellows just don't recognize summer as a `slump" season: The 
subscriptions you've produced for this publication through your 
Western Jamboree this past month have measured up favorably with 
normal winter -time production of most good mail -pull stations. 

With fall and winter just ahead, we're looking for WCKY to break 
all mail -pull records for this advertiser. We do enjoy seeing 
those big mail counts -- doubly so because all of you connected 
with the station get such a big bang out of your performance, too. 

It's enthusiastic selling from start to finish: 

WCHY 
THE f/ Ik -w_ STATION 

FIFTY THOUSAND WATTS OF 

SALES POWER 

Best regards, 

Y. K. Hornburg 

for 
letters 

received r 
°Utherp f first 1.1 armer 

the 
whe, tfiíQys 

of September 
4t/ was writtep i 



Editorial 
Report From the Boss 

AT LAST, in the welter of publications criti- 
cising American radio, one has emerged by 
authority of the people -who listen to it. . 

It is called The People Look at Radio. It is 
the result of a study conducted by the Uni- 
versity of Denver National Opinion Research 
Center. The study was financed by the NAB. 
The results were analyzed by the Bureau of 
Applied Social Research, Columbia U., headed 
by Dr. Paul Lazarsfeld who himself can be 
counted among radio's critics. 

None can contend, therefore, that the survey 
was anything but scientifically impartial. Its 
results are detailed in this issue. Outstanding 
among them, from the point of view of their 
usefulness to broadcasters, are these: 

Listeners have faith in American radio -more 
than in any other medium. 

Listeners do listen. 
Listeners, in the area of critical comment, find 

greatest room for improvement in advertising. 

There is only one sane comment on these 
conclusions. The enterprise and initiative, the 
energy and honesty broadcasters have put 
forth in developing a great medium in 25 years 
are rewarded by the good will of those they 
serve. These they serve have said, "You can 
make it better -and here's how." 

Every broadcaster, confident that he has 
the backing of his listeners, can do no less than 
undertake immediate improvement of his prod- 
uct in the direction those listeners indicate. 

FCC Please Copy 
DISCUSSING the provisions of the Lanham 
Act on trademarks and the preparations the 
Patent Office is making for enforcement before 
the Act goes into effect next July, Commis- 
sioner of Patents Casper W. Ooms told the 
convention of the Assn. of National Adver- 
tisers: 

We are going to you, the business community, 
and the lawyers who have been most interested 
in this subject, to ask their help in framing the 
rules and regulations and in devising the forms 
that will be required for operations under this 
statute. We are not going to study this Act to 
see what best appeals to us as the simplest man- 
ner of discharging our duty under it. We are 
going to you to and out how the practical prob- 
lems which arise under the Act can be resolved 
with the fewest technicalities, the least expendi- 
ture of labor, the greatest clarity and the most 
nearly perfect expression of the principle of the 
legislation. 

We know that you as merchandisers have al- 
ways gone to your customers to sense their 
needs and to be guided by those needs in your 
merchandising. We differ little from you there. 
You have goods to sell -we have only public 
service to dispense. We should make and dis- 
pense only that kind of public service that you 
need and we are going to ask you to tell us 
what under this Act you do need. 

We want you to make any suggestions that you 
believe pertinent for our rules and forms. We 
want you to be critical of the rules we propose 
in order that nothing be left in them to irri- 
tate or confuse the situation after the law be- 
comes effective. That is your obligation to the 
Patent Office. 

We commend Mr. Oom's remarks as a 
guide to Acting FCC Chairman Denny in the 
preparation of his scheduled address to the 
NAB Convention in Chicago. 
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FCC Unlucky Seven ("lit X¢si2 ¢Cis 70 - 
THE FCC is in a class b T by itself when it comes 
to legalistic footwork. It has justified its ar- 
rogation of control over various facets of radio 
by adroit borderline interpretation of a law 
written nearly 20 years ago. By degrees it has 
invoked these new controls so that now it is 
on the very brink of program censorship. 

But in their zeal to tighten the hold, the 
FCC's juridical speedsters may have attempted 
to steal second with the bases loaded! They 
may have overlooked a new statute which gov- 
erns all administrative agencies. It is the 
Administrative Procedure Act, signed by Presi- 
dent Truman last June. 

We refer to the FCC's latest Blue Book move 
in citing six stations for license renewal for 
allegedly excessive commercialism in their past 
operations [BROADCASTING, Sept. 23]. Pre- 
viously, the FCC had cited WBAL Baltimore 
for the same reason. But the FCC has not yet 
made public the issues on which these stations 
are to be heard. Until it makes the issues 
known, it cannot be ascertained whether the 
FCC proposes to invoke only the purported 
Blue Book violations, or whether the stations 
will be forced to meet other issues in purported 
transgression of the FCC's rules. 

Irrespective of that, serious question now 
arises whether the FCC legally can cite these 
stations for renewal, and if it does, whether 
it would stand a ghost of a chance in the 
courts. Section 9 (b) of the Administrative 
Procedure Act (Public Law No. 404) dealing 
with the power of administrative agencies, 
specifically states: 

Except in cases of willfulness or those in which 
public health, interest, or safety requires other- 
wise, no withdrawal, suspension, revocation or annulment of any license shall be lawful unless, 
prior to the institution of agency proceedings 
therefor, facts or conduct which may warrant 
such action shall have been called to the atten- 
tion of the licensee by the agency in writing 
and the licensee shall have been accorded op- 
portunity to demonstrate or achieve compliance 
with all lawful requirements. In any case in 
which the licensee has, in accordance with 
agency rules, made timely and sufficient appli- 
cation for a renewal or a new license, no license 
with reference to any activity of a continuing 
nature shall expire until such application shall 
have been finally determined by the agency. 
We are advised by competent attorneys that 

the procedure followed by the FCC in citing 
these stations under the Blue Book is in dero- 
gation of the Administrative Procedure Act. 
It is no answer, we are told, that the FCC 
instituted the renewal proceedings before this 
new law became effective. The FCC must give 
the parties opportunity to comply with "law- 
ful requirements." The FCC hasn't said yet 
what these "lawful requirements" are, because 
it is using the back door in seeking to achieve 
program regulation. 

When Congress passed the new Administra- 
tive Procedure Bill and the President signed 
it, that law became the national public policy. 
The fact that some of its provisions become 
effective in the future does not alter its ac- 
knowledged status as the national policy. 

When the Volstead Act was repealed in 1933 
to become effective months later, the Govern- 
ment immediately stopped prosecution of pro- 
hibition cases, because a new .public policy had 
been declared. 

It took the FCC more than a year to write 
the Blue Book, a brilliant, mischievous job of 
walking the statutory tightrope. It took an- 
other six months to pare the list of more than 
400 stations cited for temporary license to the 
mere seven called to the carpet. If the FCC 
wanted to promote fear among stations, it has 
succeeded. If the FCC meant to run counter to 
the new Administrative Procedure Act, it has 
succeeded too. 

Why doesn't the FCC toss that Blue Book 
into the paper salvage campaign and call it a 
day? 

Mt 

JOHN BATES 

JOHN BATES, now radio director of J. M. 
Mathes Inc., arrived in New York on 
June 16, 1935, his 27th birthday. Mr. 
Bates was happy -New York in June, 

cash in his pockets, and a great career ahead 
as soon as he found a job. 

A Manhattan pickpocket, however, was un- 
aware of this background and callously lifted 
the cash. Things suddenly looked tough. If 
his hotel hadn't agreed to carry him until he 
could get a job, the union of Mr. Bates with 
success might have been indefinitely post- 
poned. As it was he got on as an announcer 
at WMCA. 

' Mr. Bates' radio career had begun years 
before during his college days at the U. of 
Minnesota. After class and during summer 
vacations he did announcing for WLAG, now 
WCCO Minneapolis, and during the four years 
did various jobs for practically every station 
in town including WDGY, WRHM, now 
WTCN, and KSTP. At the university he was 
a member of both dramatic clubs, the Garrick 
and the Masquers, and still found time to 
write and direct shows for the university sta- 
tion WLB. 

After college in 1929, Mr. Bates joined the 
Bainbridge Players, a stock company at the 
Shubert Theatre in Minneapolis, where he was 
a juvenile and second man. He kept in radio, 
however, as an actor on a morning show on 
WCCO and as announcer on WRHM. 

A year later the stock company folded and 
Mr. Bates went to work for KFJM Grand 
Forks, N. D., as studio manager. In 1932 he 
joined KSD St. Louis as production manager. 
At that time there were few local shows sold 
on the station. As production manager, how- 
ever, Mr. Bates built and sold a number of 
local shows until 1934 when he moved to Chi- 
cago, where he freelanced as a writer, pro- 
ducer and actor. KSD asked him to come back 
and he did, but remained only three months 
before going to New York. 

Soon after Mr. Bates started at WMCA he 
shifted to WOR New York as an announcer 
and producer, and six months later was named 
commercial program manager of the station. 
While at WOR, Mr. Bates was responsible for 
discovering such radio favorites as Kay Kyser, 
the Answer Man, and Bill Corum. In 1938 he 
formed his own package producing organiza- 
tion. 

In December of 1940 he joined Ruthrauff & 
Ryan as radio supervisor on the Noxzema 
account handling the Quiz of Two Cities pro- 
gram. In this capacity, he traveled from 
coast to coast, four or five times a year fol- 
lowing the circuit of the show. Soon after - 

(Continued on page 50) 
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WOV PROGRAMS ARE GEARED 

for BALANCED BROADCASTING 
IN serving the public interest to the best of its ability, WOV best serves its 

listeners and sponsors alike. Gearing programs into a well meshed broad- 
casting pattern designed to entertain, educate and inform has resulted in 
building and holding one of the most important audiences listening to any 
New York independent station. According to recent Hooper ratings, WOV 
delivers one of the largest average metropolitan audiences between the hours 
of 7:30 and 10:00 p.m., at a coat of only 94c per thousand listeners per 
quarter hour . . . virtually half the cost of the next ranking station. 

RALPH N. WEIL, Gene,ol Monoger 
JOHN E. PEARSON CO., Noll Rep. 

NEW YORK 



CommEnciAL 

ALTER TOLLERSON, account ex. 
ecutive of NBC San Francisco, has 
been named assistant sales man- 

ager of NBC Western Division. He re- 
mains headquartered in San Francisco. 
REEVE TALBOT, brother of A. W. TAL- 
BOT, owner of KEVR Seattle, has joined 
KEVR sales staff covering downtown 
agencies. 
DICK MEIER, sales representative of 
KBIZ Ottumwa, is the father of a boy, 
Robert J. II. His wife, Isabel, is former 
traffic manager at KBIZ. 
WALDO HOLDEN, commercial manager 
of CKRC Winnipeg, has been elected 
treasurer of the Winnipeg Sales and 
Advertising Club for 1948 -47. 

WHHM Memphis, Tenn., has appointed 
Forjoe & Co. as national representative. 
New station is assigned 1340 kc, 250 w. 

JANE RUOSS, formerly with WKRZ 
Oil City. Pa., has joined WKNA Charles- 
ton. W. Va., as traffic manager. 
JOSEPH BADGER, Navy veteran and 
formerly with WCOP and WHDH Bos- 
ton, has joined the sales staff of WKXL 
Concord, N. H. 

GEORGE PAULSON, MBS sales service 
executive, Oct. 5 married HEDWIG 
ADAMS, formerly in the MBS sales de- 
partment, at Chateau Frontenac, Que- 
bec. 
JAMES MacNEAR, member of the news 
department of WFBL Syracuse, N. Y.. 
has been transferred to station's sales 
department. 
WCHA Chambersburg, Pa., newly li- 
censed station operating on 800 kc with 
1000 w, has appointed Forjoe & Co. as 
national representative. 

WHAM 
ROCHESTER, N. Y. 

9~&f,wt#ea/Okif-a6#14it 
50,000 Watts Clear Channel .1180 on the dial Affiliated with NBC 

National Representative: GEORGE P. HOLLINGBERY CO. 
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ward, he became account executive 
for the American Cigarette & 
Cigar Co.'s Pall Mall account. 
Tnen he was made account execu- 
tive on the Jack Benny Show for 
Lucky Strike. 

On March 5, 1945, Mr. Bates re- 
signed from Ruthrauff & Ryan to 
join J. M. Mathes Inc., New York, 
as director of radio. Under his 
supervision two network shows are 
now on the air. They are for Can- 
ada Dry, sponsoring the Meredith 
Willson show on CBS, and the Lu- 
den's Cough Drops show, featuring 
Hoagy Carmichael on CBS. 

Mr. Bates is a great advocate of 
"developing new radio talent." He 
says that he feels "very strongly 
the responsibility of the whole in- 
dustry for developing fresh talent 
and new ideas." 

The Bates -she is the former 
Ruth MacFarland, well -known de- 
signer for Lord & Taylor and 
Molyneaux - will soon celebrate 
their ninth wedding anniversary. 
They have three sons and a daugh- 
ter, John W. 3rd, is 7 years old; 
Pamela, 6; Alexander, 3, and Brad- 
ford, 6 months. The family lives 
in Redding Ridge, Conn., an hour 
and 40 minutes ride from J. M. 
Mathes Inc., every morning and 
every night, proving that Mr. 
Bates, now 38, still likes to travel. 
Incidentally, the. commuting trips 
are broken up frequently by coast 
to coast hops, because both of his 
network shows emanate from the 
West Coast. 

Mr. Bates' hobby is working a 
full day. And he hasn't had a va- 
cation in the last eight years. 

TECHIIICAI 

DEAN WICKSTROM, technical engineer 
of Don Lee Broadcasting System, Holly- 
wood, has resigned to devote full time 
to construction of KPMO Pomona, 
Calif. Operating with 500 w on 1800 kc 
and scheduled to go on air in late 
December, station will be mutually 
owned and managed by Mr. Wickstrom 
and his partner, Myron Kluge, head of 
Kluge Electronics. 
GENE RIDER, after 2', years on tem- 
porary duty with the CBS news and 
special events department, has returned 
to the network's technical operation 
department as field technician handling 
special events pickups in connection 
with relay shortwave. Mr. Rider, who 
went overseas for the CBS news de- 
partment in 1944 and broadcast from 
both European and Pacific theatres, 
returned in 1945 and became acting di- 
rector of special events department. 
filling in for WILLIAM J. SLOCUM, 
who received a leave of absence. Mr. 
Slocum recently returned to CBS after 
finishing book, "F. D. R. -My Boss," on 
which he collaborated with Grace Tully, 
the late President Roosevelt's secretary. 
GEORGE BLANCHETTE has been ap- 
pointed chief engineer and SIDNEY 
TOWNSEND has been appointed studio 
engineer of newly opened CKDO Osh- 
awa, Ont. 
CHARLES A. SPRAGUE, who joined 
WOWO Fort Wayne, Ind., in December 
1938, has been appointed technical su- 
pervisor of the station. 
JAMES RANNY, engineer at WPIK 
Alexandria, Va., is father of girl born 
Sept. 25. His wife, Kay, is former 
"Sister Kay" of WFMJ Youngstown, 
Ohio. 

JE. (Ditty) DOYLE, former WABC 
New York. special events director, 
has been appointed to the newly- 

created post of WABC news editor. 
HENRY UNTERMEYER, formerly an as- 
sistant to WABC's assistant general 
manager has supplanted Mr. Doyle as 
the station's special events director. 
IAN ROSS MacFARLANE, WITH Bal- 
timore commentator, has been honored 
by the Junior Association of Baltimore 
in a resolution signed by more than 
700 citizens declaring him the outstand- 
ing humanitarian. The resolution was 
a result of Mr. MacFarlane's move in 
behalf of a fellow citizen, Simon Fried, 
who was critically injured Aug. 22 when 
he went to the assistance of a Balti- 
more patrolman engaged in a death 
struggle with a fugitive. Mr. MacFar- 
lane staged a benefit employing the 
services of many top entertainers and 
raised $7,500 to aid Mr. Fried who may 
be paralyzed for life. 
RAYMOND SWING, ABC commentator. 
has been presented the French Legion 
of Honor for service rendered that 
country during the war. The award 
was presented by Ambassador Henri 
Bonnet at the French Embassy in 
Washington. Mr. Swing is heard on 
ABC Wed.-Thur.-Fri., 7:15 p.m. (EST). 

JACK WHITE, former football an- 
nouncer of WJR Detroit and released 
from the Army, has been named to as- 
sist BOB KELLY, sports editor of 
KMPC Hollywood, in all road game 
broadcasts of the Los Angeles Rams. 

BILL BABCOCK, associate news editor 
of WHBC Canton, Ohio, is instructor 
of a cotirse in radio writing which has 
been added to curriculum of public 
evening schools in that city. 

FORD KENNEDY, discharged from the 
Army as a radio news editor for AFN. 
has joined WBBM Chicago news staff. 

ROBERT PAGE, new to radio, has been 
added to the news staff of WFBL Syra- 
cuse, N. Y. 

CEDRIC FOSTER, Mutual commenta- 
tor, Oct. 13 was to begin four -day ses- 
sion of lectures and round -table dis- 
cussions at Hockaday School, Dallas, 
open to students, faculty, alumnae, 
parents and representatives of Dallas 
high schools and civic organizations. 
Mr. Foster also is to address the Texas 
Mid -Continent Oil and Gas Assn. in 
Houston Oct. 17 and the Chamber of 
Commerce, Paris, Tex., Oct. 18. 

DICK BURRIS, news editor of KSO Des 
Moines, has been selected as official 
delegate to the National Radio News 
Editors Conference in Cleveland Oct. 
24 -28 by Iowa Radio News Editors Assn. 

EVERETT HOLLES, WBBM Chicago 
news editor, goes to New York Oct. 23 
to report forthcoming sessions of the 
United Nations which reconvenes fol- 
lowing close of Paris Peace Conference. 
He will continue 8:05 -8:15 p.m. week- 
day broadcasts. 
RALPH BACKLUND, newswriter at 
WCCO Minneapolis, has been added to 
the U. of Minnesota School of Jour- 
nalism faculty as instructor for 1948 -47 
term. 
GEORGE CARSON PUTNAM, Mutual 
and WOR New York newscaster, and his 
wife, LEE CARSON PUTNAM, former 
INS war correspondent, have started 
husband -wife news feature quarter - 
hour show weekly on MBS, Sun. 8:45 -9 
p.m. Mr. Putnam presents straight news 
while Mrs. Putnam presents fashion 
news. 
SAMUEL SLOANE, former tour super- 
visor at NBC and AAF veteran, has 
joined news staff of WOAI San Antonio 
as reporter. 
BEN WERK has been appointed farm 
program director of WKRC Cincinnati 
with formation of a complete farm de- 
partment by that station. Listener con- 
test was held to name WKRC model 
experimental farm near Lebanon, Ohio, 
from which Saturday farm program Is 
originated. Name chosen is "Farm 55." 

BESS HOWARD, WCAU Philadelphia 
commentator, is back on the air after 
an extended tour throughout Europe. 
She attended the War Crimes Trial at 
Nuremberg and the Peace Conference 
at Paris. 

BROADCASTING Telecasting 
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"Christmas Early" 
(CATHRYN CRAGEN), 

K L A C B R I N G S Y O U 

"CHRISTMAS EARLY "' 
A N D H E R R E C O R D S H O W 

MON. THROUGH SAT. 1 1 : 1 0 P.M. - 1 : 0 0 A.M. 

*by special permission of Chester 
Gould, creator of Dick Tracy. 

LOS ANGELES 
National Representative Adam J. Young Jr. Inc. New York & Chicago. 
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A BABY'S fCST FRIEND 
IS BILL STULLA 

Bill Stulla, the merry emcee on 
KFI's participating program, 
"LADIES DAY;' has a genius for in- 
augurating promotions that go 
straight to the hearts of his women 
listeners (and believe us, said 
women are present in large num- 
bers). When the papers recently 
carried the story about the mother 
in Philadelphia who had a set of 
triplets last year and a set of twins 
a few weeks ago, Bill got an idea. 
With the aid of a Calculator and a 
baby book, he figured that this 
brood of infants would require 240 
diapers per week. 

AN OLD ANGLE 
WITH A NEW TWIST 

Sure, you can guess it. Stulla is ask- 
ing listeners to send diapers for this 
prolific family to "LADIES DAY" to 
be forwarded to the city of brother- 
ly love. It's a known fact that diap- 
ers are just about as hard to obtain 
as nylons so what could be greater 
proof of the pulling -power of this 
program than the fact that over 500 
new diapers came in on three heart- 
rending pitches from Bill. If you're 
a timebuyer looking for a good par- 
ticipating deal in America's third 
market, you don't have to look be- 
yond "LADIES DAY:' Stulla and 
supporting cast are doing a whale 
of a business from Monday thru 
Friday at 9:15 a.m. The details 
about this program are available at 
KFI Sales or Edward Petry Co. 

CLEAR CHANNEL 

6 

40 KFI RI LOC YCLES 

50,000 
WATTS 

N B C for LOS ANGELES 

Represented Notionally by Edward Petry and Company, Inc 
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PÁoDucTIonI1 
ROBERT EATON, former continuity 

editor and news commentator on 
WIBX Utica, N. Y., has been ap- 

pointed continuity editor of WCIL Car- 
bondale, Ill. Station will go on the air 
in November. 
INGRID SAMUELSSON, director of 
broadcasts for home and family for the 
Swedish Broadcasting Corp., is in the 
U. S. for six months to study Ameri- 
can radio. Oct. 3 she appeared on WTOP 
Washington program, "Home Service 
Daily," describing the government 
owned and operated broadcasting sys- 
tem which she represented. 
LEX BOYD, former announcer for 
AFRS Shanghai, has joined the an- 
nouncing staff of KFEL Denver. RAY 
PERKINS, who conducts 90- minute 
popular record program on KFEL, will 
write column of record reviews for 
Sunday edition of Denver Post begin- 
ning Oct. 27. 
BOB O'CONNOR has been assigned 
Hollywood announcer on NBC "People 
Are Funny" and "Kollege of Musical 
Knowledge" programs. 
PALMER THOMPSON and PAUL MIL- 
TON, writers of such network shows as 
"We the People" and "Exploring the 
Unknown," are collaborating on a 
handbook based on radio's terminology. 
The authors hope to standardize terms. 
MICHAEL RAFFETTO, who portrays 
Paul in NBC "One Man's Family," has 
been assigned director of weekly 
"Michael Shvyne" on Don Lee -MBS sta- 
tions starting Oct. 15. 
BOB HOPE, heard on his own NBC 
program, Sept. 30 was presented the 
Distinguished Service Medal of the 
American Legion at the organization's 
national convention in San Francisco. 
Award was in recognition of the come- 
dian's wartime efforts to entertain 
servicemen and women both in this 
country and abroad. He had visited all 
theatres of the war and entertained 

more than 10,000.000 service people. He 
is said to be first person In entertain- 
ment field to receive the decoration. 
ROBERT KEESHAN and HIRAM BARTZ 
have returned from service to NBC 
stations and guest relations depart- 
ments respectively. 
MILDRED CARLSON, director of WB'Z 
Boston "Home Forum" for 15 years, 

now has Monday 
through Friday col- 
umn in the Boston 
Post, titled "After Breakfast With 
Mildred Carlson." 
DAVE HOWELL 
now conducts week- 
ly "Children's Coun- 
cil" on KOER Long 
Beach, Calif. 
BEN GAGE, Holly - 
w o o d announcer, 
has been signed for 
weekly acting tole 
on CBS "Joan Davis 
Show." 
HARRY MITCHELL 

has been assigned m.c. for six- weekly 
CBS Pacific program, "Meet the Mia- 
sus." MAURIE WEBSTER has taken 
over as announcer on that program. 
MURDO McKENZIE, NBC Hollywood 
engineer, has resigned to become pro- 
duction aid to BILL MORROW on Bing 
Crosby's transcribed series for Phllco. 
LARRY CLEMMONS, former writer for 
Walt Disney Cartoons, also has Joined 
Philco series as writing assistant. 
JUNE CALDWELL, music director of 
WMT Cedar Radips, composed and 
played the music for the film "Our 
Iowa," produced by the State U. of 
Iowa for the Iowa Centennial. It will 
be shown in schools and clubs through- 
out the state. 
BERNARD SCHLANGER, former WOV 
New York announcer, is teaching speech 
and radio at Brooklyn (N.Y.) College. 

Miss Carlson 

COVERS THE 

NIONEYMARMET 

OF EASTERN OKLAHOMA 

W R I T E F O R I N F O R M A T I O N 

e sI 
5000 WATTS TULSA, OKLAHOMA f 
FREE AND PETERS, Natifonal Representatives 

GENERAL MANAGER 

TED CONNER, announcer at WFMJ 
Youngstown, Ohio, is the father of a 
girl born Oct. 5. 
JIM BRANNON has been assigned Hol- 
lywood narrator on CBS "Eddie Bracken 
Show." 
MRS. JACK MULLEN, formerly JANE 
GLENN, ex- fashion editor of CBS Hol- 
lywood, is mother of a boy born Oct. 4. 

DONALD ALLMAN and JAMES MARSH 
have Joined newly opened CKDO Osh- 
awa, Ont., as announcers. 
JACK DENNETT, announcer of CFRB 
Toronto, is the father of a girl, Lau - 
raine Dianne, born Sept. 29. 

JACK McCOY has been added to the 
announcing staff of WOAI San Anto- 
nio. Marine Corps veteran, he formerly 
had been with WJDX Jackson, Miss. 
LEATRICE JOY TOPE has been added 
to WOAI continuity department. 
JAMES DELINE, assistant program di- 
rector of WFBL Syracuse, N. Y., is the 
father of a girl, Linda Gere. 
BRUCE KAMMAN, NBC Hollywood pro- 
ducer, Is In Birmingham General Hos- 
pital with a leg infection. 
JOHN MASON BROWN of the CBS pro- 
gram "Of Men and Books" has been 
re- elected president of the New York 
Drama Critics Circle. 
DICK BREEN is writer -producer of de- 
tective mystery series, "Pat Novak for 
Hire," on ABC Pacific stations for Gal - 
lenkamp Stores [BROADCASTING, Sept. 
30]. 
CY HOWARD, CBS New York producer, 
had switched to network's Hollywood 
studios. 
ART GILMORE, Hollywood announcer, 
has been engaged to teach course in 
announcing at U. of Southern Califor- 
nia. 
HOWARD SEVERE, former Esso report- 
er of West Virginia Network, now is 
announcing at WPIK Alexandria, Va., 
where he narrates the tri- weekly pro- 
gram of poetry and organ music, "Love- 
liness of You." 
CATHERINE McIVER of CBC Toronto 
studios has been transferred to CBC 
Winnipeg to take charge of women's 
talks. She is a former Toronto high 
school teacher. 
DR. BERNARD J. HANDLER, NBC 
medical director, is the father of a 
boy, Richard Paul, born Sept. 24. 

PAUL MILTON, radio writer, has been 
assigned to write dramatic portions of 
Gabriel Heatter's "Brighter Tomorrow," 
which started Oct. 13, Sun. 10 p.m. on 
MES. Program is sponsored by Mutual 
Benefit Health and Accident Assn. of 
Omaha. 
MILTON BELL, announcer on CKWS 
Kingston, Ont., has been appointed lec- 
turer on political science at Syracuse 
U., and replaced by CHARLES MILLAR, 
formerly of CKWS. 
ED BOWSER has been appointed pro- 
gram director of CKOB Timmins, Ont. 
He was previously with CFCH North 
Bay and CKOC Hamilton. 
WILLIAM BRAMAR has Joined an- 
nouncing staff of CKOB Timmins, 
switching from CHUM Toronto. 
BOB d'ESTERRE, formerly of CFPA 
Port Arthur and CKRC Winnipeg, has 
Joined the production staff of CFCH 
North Bay, Ont. 
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TO WHOM I MAY CONCERN 

I'm Operations Manager of a radio station, so I've got a job -a good job, sand it's 

mine as long as I want it. 

But my boss knows I'm running this ad for a better one, as I've climbed to the 

last rung in this ladder. 

Fifteen years in radio tell me that. 

Five years ago I helped to start this station. I set up the Station's program depart- 

ment (our latest Hoopers are the talk of the trade) . I built up one of the largest 

recording libraries in the country. I didn't buy a lot of useless duds. I hired the 

announcing staff as well as the rest of the station personnel. 

In other words, I know radio. 

As recently as July a year ago, my boss gave me the job of opening up another of 

his stations, from the blueprint stage to hiring the entire personnel. 

I'm a 39 -year old dependable business woman. My boss has called me "the best man 

I have around the station." 

Somewhere there is a president of a radio station who needs an executive assist- 

ant accustomed to accepting responsibility and making the right decisions. 

I'll be at the convention. If you think I can contribute to your station's operations, 

I'd like to talk with you. In the meantime, write or phone Headley -Reed at 180 

North Michigan Avenue, Chicago, or call Franklin 4686. They'll tell you how to 

get in touch with me. 
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GLENN E. MARTIN has joined the 
copy department of Burton Browne 
Adv., Chicago. Mr. Martin will as- 

sist BURTON BROWNE in the develop- 
ment of new consumer accounts. DAV- 
ID O'CONNOR, news writer, also be- 
comes a member of the copy staff. Mr. 
O'Connor will specialize in public rela- 
tions and promotion of accounts. 
JOHN BENNETT, manager of the To- 
ronto office of Hutchins Adv., trans- 
fers to Chicago to become sales and 
advertising manager of Philco Corp. 
for midwest division. He is succeeded 
at Toronto by WALTER ENGER, for- 
mer advertising manager of Auto -Lite 
Batteries of Canada Ltd., Toronto, and 
prior to that with McKim Adv. and 
Horace N. Stovin Co., station repre- 
sentative, both of Toronto. 
AL PAUL LEFTON Co., Philadelphia, 
has been named advertising agency for 
Philadelphia regional office of War As- 
sets Administration under new adver- 
tising policy of WAA designed to lo- 
calize placement of WAA regional ad- 
vertising. 
KEN WATSON, former account execu- 
tive of J. Walter Thompson Co., New 
York, has Joined Pat Patrick Co., Glen- 
dale. Calif., in similar capacity. 
DICK PETTIT has been added to spe- 
cial service department of J. Walter 
Thompson Co., Hollywood. 
MAKELIM ASSOC., Chicago. has es- 
tablished West Coast offices at 1559 
Cross - Roads -of- the -World, Hollywood. 
Telephone is Granite 1363. WILTON C. 
NEIL, vice president and account ex- 
ecutive. and RICHARD W. CANNING, 
vice president in charge of public re- 
lations and publicity, head the new 

office. HAL R. MAKELIM, president of 
the firm, will divide time between Chi- 
cago and Hollywood. 
C. C. FOGARTY Co., formerly Matte- 
son- Fogarty- Jordan Co., marked Its 
27th year In advertising by moving to 
larger quarters at the Bell Bldg., 307 
N. Michigan Blvd., Chicago. 
C. E. STAUDINGER, former executive 
vice president of LaRoche & Ellis, and 
for 13 years a stockholder and director 
of that company, has Joined Warwick & 
Legler, New York, as vice president, 
member of the board of directors and 
stockholder, effective Oct. 14. 
ALICE HAUSMAN, formerly in the copy 
department of Young & Rubicam, New 
York, has Joined Federal Adv., New 
York, in same capacity. 
B. ROBERT RAND, secretary -treasurer 
of Spades Inc., New York, has been 
elected a vice president of the agency. 
JAMES PATTERSON, formerly on the 
publicity staff of Columbia Pictures 
Corp., Hollywood, has switched to J. 
Walter Thompson Co. as editorial as- 
sistant to JOE LEIGHTON, publicity 
director. 
CHARLES HOGEN, N. W. Ayer & Son 
vice president in charge of service; 
STANLEY TALBOTT, agency's repre- 
sentative in charge of service, and 
ARTHUR WHITE, executive on United 
Resell Drug Co. account, are in Phila- 
delphia for home office conferences. 
BOB ORR, vice president of Lennen & 
Mitchell, New York, has been in Hol- 
lywood conferring with MANN HOLI- 
NER, vice president in charge of radio. 
CHARLES H. HEPPENSTALL, prior to 
Joining the Army advertising manager 

LOOK 
What You're 
MISSING 

Better look down, Mr. Time Buyer -down 
SOUTH, we mean! You may be missing 
out on a big opportunity to sell the 
BILLION DOLLAR Mississippi Market. For 
complete coverage of Mississippi - the 
South's No 1 expanding market with re- 
tail soles up 140% over the 1939 overage 
-look to The 'Ole Miss Stations. With all 
these stations on your schedule -you can't 
MISS Mississippi! 

630 ON YOUR DIAL 
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WAML ... Laurel . WGCM. 
WCBI .... Columbus WGRM. 
WCOC... Meridian WJDX.. 
WELO....Tupelo WJPR. 
WFOR....Hattiesburg WJXN ... Jackson 

Gulfport 
Greenwood 
Jackson 

.Greenville 

WLAU... Laurel 
WMIS ....Natchez 
WQBC ... Vicksburg 
WROX... Clarksdale 
WSLI.... Jackson 

MEMBERS MISSISSIPPI BROADCASTERS ASSOCIATION 

with Ralph C. Coxhead Corp., has 
Joined Seidel Adv., New York, as ac- 
count executive. 
FRANK HERMES, formerly on the sales 
staff of Newsweek Magazine, New York, 
and previous to that space buyer at 
Compton Adv., Geyer, Cornell & Newell, 
and McCann -Erickson, New York, has 
Joined Federal Adv., New York. as di- 
rector of media, succeeding JACK 
LOUCKS, resigned. 
HOMER MORGAN SNOW, former ad- 
vertising and public relations director 
of Lear Inc., New York, has Joined 
The Gravenson Co., New York, as ac- 
count executive. 
JOHN P. GRADY, former advertising 
and sales promotion manager of the 
Chase Bag Co., Chicago, has joined the 
merchandising department of Young 
& Rubicam, Chicago. 
WATTS, PAYNE Adv., Tulsa, Okla., has 
opened new offices in Wichita, Kan., 
and Dallas. Tex. DONALD SCHALL 
heads Wichita office and Dallas office 
will be managed by BURKE GILLIAM, 
vice president of the agency before 
he entered military service. 
SANFORD WOOLF, former production 
director of KFRE Fresno, Calif., has 
Joined the production staff of Ather- 
ton & Greshman, Adv.. Hollywood. 
J. ARCHER KISS, author of several 
books in advertising and applied psy- 
chology field, is new member of the 
merchandising and copy staff of H. M. 
Gross Co., Chicago. 
DAVID VAN DE WALKER, assistant 
business manager of Young & Rubl- 
cam, Hollywood office, is the father of 
a girl born Oct. 2. 
ROBERT BRILLMAYER, owner of the 
"Try 'n' Find Me" show on ABC and 
"Pot o' Gold." also on ABC, is to marry 
BERNICE GAINES, copywriter with 
Kenyon as Eckhardt, in New York on 
Nov. 1. 

WALTER W. HOLT, formerly with 
Dancer- Fitzgerald -Sample, New York, 
as an account executive, has joined the 
Duane Jones Co., New York, in the 
same capacity. 

152 -162 me Hearing 
ORAL ARGUMENT will be held 
Oct. 16 on a slightly revised ver- 
sion of FCC's July 12 proposal 
covering allocation of specific fre- 
quencies in the 152 -162 me band to 
non -government fixed and mobile 
services [BROADCASTING, July 15], 
the Commission announced last 
week. Briefs should be filed by Oct. 
14. Participants will be limited.to.30 
minutes each; data requiring more 
time for presentation should be pre- 
sented in writing for the record. 

AS A SIGN of the "good neighbor" Pol- 
icy, the Standard 011 Co. of Puerto 
Rico hailed the inauguration of Jesus 
T. Pinero as Governor of the West 
Indies Isle by placing ads in Puerto 
Rican newspapers and featuring the 
news of the Governor's inaugural on the 
four daily broadcasts of the Esso Re- 
porter on WNEL San Juan. 
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Cotton has always been one of the most important com- 
modities handled at the Port of Corpus Christi, and Corpus 
is rapidly resuming its pre -war position as one of the four 
leading cotton ports of the United States -over 5,500,000 
bales have been received since 1926. A tenth of the Nation's 
cattle, calves, sheep, and lambs are produced in the State, 
and Corpus Christi Is a market center flanked by the big range 

country upon which it can draw for sup- 
plies for the meat Industry. Yes, Cotton 
and Cattle bring in money -but they're 
only TWO of the money- making industries 
down here. Reach this $460,000,000 
market through KEYS -your CBS outlet, 

with local listening loyalty! 
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WEST TEXAS 
Radio Families: 

1940 1946 

77,279 98,280 

Served by the West 

Texas Network- 

KRBC 
Abilene 

61.1 

KBST 
13ig Spring 

57.0 °á 

KGKL 
Su /lugelu 

62.0% 

All day average of Listening 

Homes distribution. (Robert S. 

Conlon & Associates.) 

Affiliated with 

ABC MBS TSN 

Represented by 

JOHN E. PEARSON CO. 

SponsoRs 
RG. TERRY, after service with the 

. Navy, has been appointed man- 
ager, New York divisional office, 

Pepsodent Division, Lever Bros. Co. 
PIC MAGAZINE, New York, a Street & 
Smith Publication, Sept. 20 for ap- 
proximately a month, started a circula- 
tion campaign using live spot announce- 
ments on WFBL and WOLF Syracuse. 
Business placed direct. 
THE ZIP Co., Chicago (carbonated bev- 
erage), has appointed Kalom Co., that 
city. as agency. Immediate advertising 
plans include use of spots scheduled to 
reach all listeners in the state. Future 
plans embrace national distribution 
and promotion. 
LADY ESTHER, Toronto (cosmetics). 
has appointed Baker Adv., Toronto, to 
handle Canadian advertising. Plans are 
underway for a new Canadian cam- 
paign. 
ELMO SALES Corp., Philadelphia (cos- 
metics), has appointed Seberhagen Inc., 
that city, as agency. 
THE RANKERS LIFE AND CASUALTY 
Insurance Co., Chicago, has appointed 
H. M. Gross Co., that city, to handle 
advertising. 
THE HOWE Co., Stony Creek, Conn.. 
(paint brush cleaner) has appointed 
Wilson, Haight & Welch, Hartford, as 
advertising counsel, 
GROVE Labs., St. Louis (cold tablets), 
Nov. 4 starts thrice- weekly quarter - 
hour "Call of the Plains" on six CBS 
California stations. Contract is for 52 
weeks. Agency is Duane Jones Co.. New 
York. 
TUCKER Corp., Chicago (autos), has 
appointed Russell, Tripp & Neuwerth. 
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that city, as public relations counsel. 
Several agencies, including Henry A. 
Loudon Inc., New York. have handled 
advertising account. No agency will be 
named for time being. 
SHALI -MART Inc., Mecca, Calif. (Gar- 
den of the Setting Sun packaged dates); 
Betty Lee Lamp Co., Los Angeles (lamps, 
shades) and Hull Hotels Inc., Holly- 
wood (chain), have appointed Swift. 
Bull & McCreery Adv., Hollywood, to 
handle advertising. Radio' will be used 
prominently in 

, 
campaigns by all three 

accounts. 
ANDREW STONE ENTERPRISES, New 
York, has appointed Buchanan & Co., 
New York, to handle advertising of its 
newest picture, "A Ticklish Spot," 
starring Eddie Bracken and Priscilla 
Lane, which will be released through 
United Artists. Radio is expected to be 
used. 
JAMES RICHARDSON & Son, Winni- 
peg (grain dealers), has started Rash 
announcements on Canada Savings 
Bond campaign on a number of Cana- 
dian stations. Agency is Thornton 
Purkis Adv., Toronto. 
NATIONAL FUR MFG. Co., Toronto 
(fur coats), has started spot announce- 
ment campaign on a number of Cana- 
dian stations. Agency is Ardiel Adv., 
Toronto. 
OTTAWA PAINT Co., Ottawa, Ont.. 
has started transcribed half -hour mu- 
sical program on six Canadian stations. 
Agency is Phillips -Reick- Fardon, Chi 
cago. 
EUGENE F. MOONEY, American To- 
bacco Co. sales manager in charge of 
western section, has been named gen- 
eral sales manager with headquarters 
In New York. He joined organization 
In 1933 as retail salesman in New 
England. 
QUENTIN D. PIERCE, former general 
sales manager of Northwestern Yeast 
Co., Chicago, has been appointed direc- 
tor of sales and advertising for Con- 
solidated Royal Chemical Corp., Chi- 
cago. RICHARD HIRSHFIELD, son of 
JAMES HIRSHFIELD, Consolidated 
president, held post temporarily, is re- 
turning to school. 

IÌETWORK ACCOUnTS 

New Business 
COLE MILLING Co., Chicago, Oct. 5 for 
13 weeks started sponsorship of "Smiin' 
Ed McConnell" on MBS Sat. 10 -10:15 
a.m. Agency: J. Walter Thompson Co., 
Chicago. 
GALLENKAMP STORES. San Francisco 
(retail chain), Sept. 29 for 52 weeks 
started "Patsy Novak" on 12 ABC Pa- 
cific stations, Sun. 8:30 -9 p.m. (PST) 
Agency: Bruce Eldridge Adv., San Fran- 
cisco. 
PETER PAUL Inc., Naugatuck, Conn. 
(gum, candy), Oct. 14 starts "Sam 
Hayes -News" on 13 ABC western sta- 
tions, Mon.- Wed. -Fri. 12:30 -12:45 p.m. 
(PST). Agency: Brisacher, Van Norden 
and Staff, San Francisco. 
SAFEWAY STORES, Oakland, Calif. 
(grocery chain), started "Tennessee 
Jed" Sept. 30 on 16 ABC western sta- 
tions. Mon. through Fri. 4:45 -5 p.m. 
(PST). Agency: J. Walter Thompson 
Co., San Francisco. 
PHILCO CORP. of Canada, Toronto 
(radio receivers), Oct. 16 starts Bing 
Crosby program from ABC on 20 CBC 
Dominion network stations from Mon- 
treal to Winnipeg, Wed. 10 -10:30 p.m. 
Agency is Hutchins Adv., Toronto. 
RONSON ART METAL WORKS (Cana- 
da) Ltd., Toronto (lighters), Oct. 5 
started MBS program "Twenty Ques- 
tions" on 20 CBC Dominion network 
stations, Sat. 8 -8:30 p.m. Agency Cecil 
& Presbrey, N. Y. 
MOLSON'S BREWERY, Montreal (insti- 
tutional), Oct. '7 started "Radio Concert 
Canadien" on 10 CBC French network 
stations, Mon. 9 -9:45 p.m. Agency: Cock - 
field Brown & Co., Montreal. 
CANADIAN BREWERIES, Montreal (in- 

stitutional), Oct. 2 started "Radio Cara- 
bins" on 10 CBC French network sta- 
tions, Wed. 9 -10 p.m. Agency: McKim 
Adv., Montreal. 
ST. LAWRENCE STARCH Co., Port 
Credit, Ont. (Beehive products), Oct. 19 
starts hockey interviews on 4 CBC 
French and 26 Trans- Canada network 
stations, Sat. 6:45 -7 p.m. Agency: Mc- 
Connell Eastman & Co., Toronto. 
EVERSHARP (Canada), Toronto (pens 
and pencils), Oct. 6 started "Take It 
Or Leave It" on 28 CBC Dominion net- 
work stations, Sun. 10 -10:30 p.m. Agen- 
cy: Blow Co., N. Y. 
STANDARD BRANDS, Toronto, (Ten - 
derleaf tea), Oct. 6 started Fred Allen 
on 34 CBC Dominion network stations, 
Sun. 8:30 -9 p.m. Agency: J. Walter 
Thompson Co., Montreal. 
LEVER BROS., Toronto (soaps), Sept. 
30 started "Coeur Atout" on 9 CBC 
French network stations, Mon. through 
Fri. 6:45 -7 p.m. Agency: J. Walter 
Thompson Co., Toronto. 

Renewal Accounts 
SOUTHERN COTTON OIL Co., New 
Orleans (Snowdrift, Wesson oil), Oct. 
17 renews for 52 weeks "Noah Webster 
Says." Thurs. 9:30 -10 p.m. (PST) on 8 
NBC Pacific stations. Agency: Fitzger- 
ald Adv., New Orleans. 
IMPERIAL TOBACCO Co., Montreal 
(Sweet Caps cigarettes), Oct. 4 renewed 
to June 27 "Light Up and Listen" on 36 
CBC Dominion network stations. Fri. 
9 -9:30 p.m. Agency: Whitehall Broad- 
casting, Montreal. 
CANADIAN IRONIZED YEAST Co.. 
Windsor. Ont. (yeast). Oct. 1 renewed 
for one year "Big Town" on 24 Trans- 
Canada network stations, Tues. 8 -8:30 
p.m., with repeat to Mountain and Pa- 
cific regions 11:30 -12 p.m. Agency: Ped- 
lar & Ryan, N. Y. 

Net Changes 
MILES LABS.. Toronto (Alka -Seltzer), 
Oct. 5 changed "National Barn Dance" 
for "Roy Rogers Show" on 26 CBC Do- 
minion network stations, Sat. 9 -9:30 p.m. 
Agency: Cockfield Brown & Co., Toron- 
to. 
CAMPBELL SOUP Co., New Toronto. 
Ont., Oct. 6 changed "Corllss Archer" 
for Hlldegrade on 30 CBC Dominion 
network stations, Sun. 9 -9:30 p.m. 
Agency: Cockfield Brown & Co., Toron- 
to. 
McCOLL FRONTENAC Co., Montreal 
(oil and gasoline), Sept. 29 changed 
"Texaco Star Theatre" for "Eddie Brack- 
en Show" on 32 CBC Dominion network 
stations, Sun. 9:30 -10 p.m. Agency: 
Ronalds Adv., Montreal. 
WESSON OIL & SNOWDRIFT SALES 
Co., New Orleans, Oct. '7 switched time 
of the "Try and Find Me" program on 
ABC from 4:15 -4:30 p.m. to 3:30 -3:45 
p.m., Monday through Friday. Agency 
is Kenyon & Eckhardt, New York. 

ABC Films Convention 
ABC filmed the five -day American 
Legion Convention in San Francisco last 
week under exclusive arrangements for 
telecasting on WABD WBKB WPTZ 
WTTG. 

"You shouldn't try to fool all the 
WFDF Flint listeners all of the 
time -only a majority is necessary," 
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-- QUALITY COUNTS 

Visit our display in Exhibition Hall -4th Floor 
and our Suite 852 -854, Palmer House 

THERE will be plenty to see and hear about new 

Western Electric equipment for Broadcasting ... new 

FM Transmitters ... new Clover -Leaf Antenna for FM .. . 

new high quality Loudspeakers . . . new Speech Input 
Consoles ... new Turntable ... new Reproducer Group. 

If you just can't get to Chicago for the NAB Convention, 
get the story on new Western Electric equipment from your 
local Graybar Broadcast Representative, or write to Gray - 
bar Electric Co., 420 Lexington Ave., New York 17, N. Y. 



IN THE HEART OF 

THE BRIGHT LEAF 

TOBACCO BELT 

'SOON 5000 

WATTS 

930 KC 

1000 WATTS 

ARC NETWORK 

A radio station is only as good 
as the market in which it is lo- 
cated. WRRF is located in 
Washington, North Carolina, 
in heart of Eastern North Car- 
olina's Bright Leaf Tobacco 
Belt. This region is recognized 
as one of the most fertile and 
wealthy agricultural regions 
in the nation. 

It is a market of 600,000 per- 
sons with a better than average 
per capita ihcome that in- 
crease year after year. WRRF 
reaches this "as good as gold" 
market through 67,000 radio 
homes. These listeners depend 
upon WRRF for national pro- 
gramming over the ABC Net- 
work. Local advertisers in 
Eastern North Carolina have 
long realized that they get the 
best returns from their adver- 
tising dollars when they are 
used on WRRF. 

Write us today for complete 
information on the wealthy 
Eastern North Carolina 
Market. 

EORJOE CO. 

National Radio Representatives 

NEW YORK , CHICAGO 
LOS ANGELES 

TAR HEEL 
BROADCASTING SYSTEM, INC. 

Washington, North Carolina 
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PROGRAMS 

AKING listeners "Behind the Count- 
er." KFOX Long Beach, Calif., has 
developed new, community service 

feature on which Keith Jones, director 
of distributive education at Long Beach 
City College, moderates discussions of 
store problems, customer relations and 
any topic of mutual interest to consum- 
ers and retail executives. Participants 
are Junior executives of local retail 
firms who gather for their weekly break- 
fast meeting. 

Football Forum 
FOOTBALL coaches and game officials 
from Stark County high schools coin- 
pose panel for weekly sports discus- 
sion program on WHBC Canton, Ohio, 
titled "Coaches Round Table." Au- 
thorities dtscnas football and answer 
questions submitted by listeners. Jim 
Muzzy, WHBC sports editor, conducts 
program. 

WTOP Talent Hunt 
TALENT search in local area has been 
started by CBS Washington key, WTOP, 
with advent of new weekly program, 
"Top Talent." Half -hour feature will 
use weekly winners as a feed for CBS 
network show, "Arthur Godfrey's Tal- 
ent Scouts." WTOP program is aired 
Sat. 6:30 -7 p.m., is conducted by 
Lawrence Beckerman. Winners also re- 
ceive auditions at Club Cairo, local 
night spot. 

School Quiz Tournament 
VIDEO series in cooperation with the 
New York City Board of Education, "All 
New York Junior High School Quiz," 
has been scheduled for Nov. 7 start on 
WCBW New York, CBS tele outlet. This 
is second of series. First series, "There 
Ought to Be a Law," is now in its sec- 
ond year on WCBW. Forty schools have 
entered 10 -man teams in the series, TO 

be conducted as a tournament with the 
bracket winners meeting in finals on 
May 7, 1947. Each team will prepare the 
questions to be asked of its opposition, 
not only choosing material but also 
working out the visualization of the 
questions. Plans for tournament were 
drafted last spring by Dr. Elias Lieber- 
man, associate superintendent of 
schools. and Ben Feiner Jr., acting pro- 
gram director of WCBW. 

WOR Talent Scout 
SERVING as a soundtngboard for pro- 
fessional singers, comedians, musicians, 
and other variety performers who have 
not yet attained stardom, WOR New 
York Oct. 10 started "Scout About 
Town," Thurs. 10:15 -10:30 p.m. The 
"Scout," who makes the rounds of night 
clubs. vandevil'e straw and theatres, 
is Hunt Strombere Jr., son of the Hol- 
lywood movie -maker. 

Format Changed 
FORMAT of "Sunday Evening Party 
With Hires," 6 -6:30 p.m. on ABC, will 
be changed when new musical group 
called Tune Toppers and new m.c. join 
the cast. Phil Davis and his orchestra 
will continue on program. Show is 
sponsored by Hires Root Beer Co. 
through N. W. Ayer & Son, New York. 

ABC Switch 
ABC Oct. 16 switches Sammy Kaye's 
"So YOU Want to Lead a Band" sus- 
taining program from Thurs. 10 -10:30 
p.m. to Wed. B -9:30 p.m. Sammy Kaye's 
orchestra will remain in the Thurs. 
10 -10:30 p.m. period as a remote pick- 
up. 

WSBC News Features 
WITH resumption of normal commu- 
nications to Europe, WSBC Chicago, 
foreign language station, is presenting 
special news features from that area 

NATIONAL REPRESENTATIVES PAUL H. RAYMER CO. 

Radio Analysis 
TO ANALYZE broadcasting in 
Canada, Great Britain and the 
U. S. and evaluate what radio 
can do to promote international 
understanding and develop the 
arts, weekly quarter -hour pro- 
gram titled Radio 1948" is 
planned by CBC Trans- Canada 
network for origination from 
various sections of the Dominion. 
Speakers for series of 12 broad- 
casts include Elmer Davis, U. S. 
news analyst; Dr. J. S. Thomson. 
president of U. of Saskatchewan 
and former CBC chairman; A. 
W. Trueman, president of U. of 
Manitoba and former CBC gov- 
ernor; Sir Ernest Barker, British 
author and member of BBC ad- 
visory committee. 

on "American Bohemian Hour." Mon 
day and Thursday night show is airing 
serles of spot recordings from Czecho 
slovakia. Another series of spot record- 
ings are being carried on Italian morn- 
ing program, made by Luigi Antonini, 
AFL delegate to Paris Peace Conference. 
WSBC is searching In Italy for dramas 
written during the war for winter pres- 
entation. 

WWDC Stresses Safety 
THREE outstanding members of Wash- 
ington, D. C., school patrol are 
interviewed and given an award each 
week by WWDC that city on Mike Hun - 
nicutt's program at 7:45 a.m. Mon - 
Wed. -Fri. Winners are selected by AAA 
Safety Board. In connection with Fire 
Prevention Week, WWDC broadcast re- 
ports of all fire alarms through a tie -up 
with the Fire Marshal's office. 

WRNL at Open House 
WHEN a long- standing advertiser, 
Jones & Gooding, held open house for 
5,000 townsfolk to introduce its new 
electrical appliance store, WRNL Rich- 
mond, Va., built a special show for 
that evening using services of WRNL 
artists bureau. Interviews with store 
owners and home demonstration ex- 
perts were presented as was Joyce 
O'Neil, station home economist. 

Youth Quizzes Adults 
SIX BRIGHT youngsters from 10 to 14 
are interviewed and themselves quiz 
an important adult guest on "These 
Kids of Ours," Wed. 6:30 p.m. on KOA 
Denver. Each week a $25 bond is award- 
ed to a child who has distinguished 
himself. Joint sponsor with KOA is 
the Denver Post. 

Pupils Present Series 
MUSICAL programs, dramatic skits and 
round table discussions will be fea- 
tured by pupils of all grades of Greens- 
boro, N. C., public schools on new pro- 
gram to be started Oct. 22 by WBIG 
Greensboro. C. E. Rankin, supervisor 
of audio and visual education for the 
school system, will direct programs. 

Aviation Weather Report 
WTMJ Milwaukee is airing daily synop- 
tic weather report for filers at 7:35 a.m. 
daily on "Top of the Morning" program. 
Report is aired 9 a.m. Sun. 

Bowling News 
OUTSTANDING bowling events are 
broadcast on new WXYZ Detroit pro- 
gram. "The Tenth Frame," Sun. 11:30 
p.m. Fred Wolf, bowling commentator, 
covers events by wire recorder. 
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change pitch and direction almost 

instantaneously with the improved 

Presto 8 -D Recorder 

The Improved Presto 8 -D Recorder is equipped with a reversing 
device for the feed screw. Result: Six feed pitches, inside -out and 
outside -in, using only one feed screw. This feed screw need never 

be removed from the recorder. Thus, changes in pitch and direction 
are accomplished within a matter of seconds. 

The Presto 8 -D Recorder is the easiest and most convenient 
machine to operate because of the arrangement of its controls and 
the cantilever overhead which saves lost motion in operation. Its 
unusually heavy construction assures high fidelity masters and 
instantaneous recordings. 

a .9- t 

For full specifications of 
the Presto 8D please write 
Presto Recording Corporation, 
242 West 55th Street, 
New York 19, N.Y. 
To insure future delivery 
within a reasonable time, we 
suggest you place your order 
now for immediate listing. 

PRESTO 
RECORDING CORPORATION 

242 West 55th Street, New York 19, N. Y. 
Walter P. Downs, Ltd., in Canada 

W/orld's Largest i lana f actttrc r of Instantaneous Sound Recording Equipment 
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WILLIS S. (Bill) GRAHAM, released 
from armed forces, has been ap- 
pointed publicity director of WSM 

Nashville. During the war he was cor- 
respondent In India and China, writing 
for Hump Express, CBI Roundup, Yank 
and U. 8. wire services, newspapers and 
magazines. Previously he had been in 
the promotion department of the Mem- 
phis Commercial Appeal and also free- 
lance writer. 
JOAN STANTON, former publicity dl- 
rector of Jay Thorpe Inc. and before 
that in the publicity department of 
Warner Bros., has been appointed maga- 
zine editor of MBS press department. 
JOE G. HUDGENS, AAF veteran and 
former commercial manager of KORN 
Fremont, Neb., has joined the promo - 

'Lion staff of KRNT Des Moines. 
IRENE KRIEG, formerly with Free & 
Peters, New York, has joined the head- 
quarters public relations staff of West- 
inghouse Radio Stations Inc., Phila- 
delphia. JUNE BUZZELLI has rejoined 
the headquarters advertising staff with 
first assignment being work in con- 
nection with National Radio Week, Nov. 
24 -30. 
HAROLD E. ROLL, director of promo- 
tion and publicity for KFAB Lincoln, 
Neb., is giving lectures on general ad- 
vertising this fall and winter at Omaha 
Art Studios. 
MARY MILLER has been appointed 
publicity director of CHOV Pembroke, 
Ont. 
JOHN KENNEY, graduate of the Mar- 
quette U. Journalism School, is new 
addition to the publicity, promotion 

and public relations department of 
WTMJ and WTMJ -FM Milwaukee. 
BEN Z. KAPLAN, released from the 
Army, has been named assistant direc- 
tor of the WEAF New York advertis- 
ing and promotion department, replac- 
ing JACK NEWMAN, who has been ap- 
pointed by the War Dept. to be as- 
sistant to the director of public in- 
formation in Korea. 
ROBERT J. McANDREWS, NBC West- 
ern Division advertising and promo- 
tion manager, Oct. 9 discussed "Ad- 
vertising and Merchandising Princi- 
ples in Relation to the Individual 
Merchant" when guest speaker at Re- 
tailers Institute, Division of Vocational 
Education. 

CBS Western Review 
PROMOTION PIECE titled "Western 
Panorama" has been prepared by CBS 
Western Division, presenting a four 
color map of Washington, Oregon and 
California on which Columbia's Pacific 
network stations are indicated. Princi- 
pal industries of area are illustrated. 
Eight page booklet with introduction 
by Donald W. Thornburgh, CBS West- 
ern Division vice president, accompanies 
map. Growth of market and basic data 
are outlined. 

Junior Sportscaster Search 
KNAK Salt Lake City has started a 
state -wide contest to select the top ju- 
nior sportscaster from among high 
school students. Candidates will be se- 
lected by school assemblies of speech 

Cat-POEM 
MOM! 

The families your advertising reaches in 
Richmond have the income to translate their 
buying desires into cash register sales! 

WRNL attracts the . . 

MARKET: S276,519,000 is spent annually In Richmond 
Trading Area's Wholesale Market 

PEOPLE: 959,711 people in Immediate Trade Area, 
245,624 people in Metropolitan Area. 

FAMILY INCOMES: $746,000,000 in Immediate 
Trade Area $355,000,000 in Metropolitan Area. 

WRNL holds the caytime listening ear .. 
the high -powered buying ear. . in Richmond! 

,cam 
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departments, will be heard alternately 
during coverage of Big Nine Conference 
of high school football. Public ballot- 
ing will narrow field and the top winner 
will be selected by a committee consist- 
ing of Ernest M. Hanson, assistant su- 
perintendent of Salt Lake City Public 
Schools, Andy Duncan, sports writer 
of the Deseret News, and Cliff Owen, 
KNAK sports director. 

Circulation Increases 
STATION paper printed by WCCO Min- 
neapolis on the reverse of grocer hand- 
bills, WCCO News Parade, Nov. 15 will 
increase to 60,000 circulation from pres- 
ent 35,000. WCCO has added Gopher 
State Grocers and Food Guild Stores 
to group using service. Station weekly 
prepares two -page tabloid size format, 
of which mats are made and distributed 
to grocery concerns for use. Store ad- 
vertisements are placed on inside fold, 
placing news formats on outside to 
retain newspaper style. 

Educational Dinner Meets 
BECAUSE of the apparent lack of un- 
derstanding on the part of consumers 
concerning FM, WTMJ -FM Milwaukee 
is conducting a series of educational 
dinner meetings which stress a better 
understanding of the new medium. All 
department store and leading retail out- 
lets for FM sets, including sales clerks 
and repairmen, are invited to partici- 
pate in meetings. Pamphlets incorpo- 
rating FM information will be supplied 
dealers for distribution with sets. Pam- 
phlet explains how new 50 -kw transmit- 
ter now being erected by WTMJ -FM 
will offer better service to area. 

Radio Contest Programs 
DURING September, when the contest - 
of- the -month of the Bon Marche Dept. 
Store, Seattle, was devoted to construc- 
tive suggestions for city's radio and 
press, both KIRO and KOL that city 
each devoted four weekly programs to 
subject. KIRO show, "Radio Examines 
Itself," was aired Wed. 9:45 -10 p.m. and 
the KOL presentation, "Radio Round 
Table," was heard Mon. 6:15 -6:30 p.m. 
Store awards $1,000 monthly in all year 
"Your Seattle Contest" which seeks to 
acquire suggestions from public con- 
cerning civic improvements. 

Folder by WWL 
SURVEY of the public interest activi- 
ties of WWL New Orleans has been re- 
leased by the station in promotion 
folder form. Titled "Power in the Pub- 
lic Good," folder also carries page to 
illustrate how WWL advertises its ad- 
vertisers. 

Nickel Caddy 
RADIO'S RELIABLE RESOURCES, 
Philadelphia radio personnel agency, is 
distributing a combination key holder 
and "nickel caddy." The caddy is a Hat 
plastic gadget holding six nickels ready 
for quick ejection for telephone, sub- 
way, parking meter or other use. The 
agency asks radio executives to refer 
job applicants to them for screening. 

Eddie Cantor Folder 
NEW PROMOTION folder, "Cantor 
Went Pop -Eyed in Denver," has been 
distributed by KOA Denver. Idea for 
the piece was born when Mr. Cantor 
announced his last program of the 
1945 -46 season would be broadcast from 
Denver In recognition of the city's win- 
ning top national honors for reducing 

(Continued on page 62) 
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Survey 
(Continued from page 15) 

breaking down the myriad results. 
First among these, and one which 
has received some notice in print 
before is Table L 

Commenting on this table, the 
editors note: "If a general ap- 
praisal question of this sort is 
taken in its proper context, it can 
be used to bring out a number of 
interesting details. It turns out, 
for instance, that the more a per- 
son listens the more likely he or 
she is to say that radio is doing 
an `excellent job'." 

Feel Like Criticizing 

In order to probe even more 
deeply into the radio listener's 
attitudes, pollers asked this ques- 
tion: "Do you over feel like criti- 
cizing when you listen to a radio ?" 

The response: Yes . . . 65%; 
No ... 35 %. 

The editors, acknowledging that 
this is a general type of question 
designed to bring out all possible 
criticism from the respondent, 
sought yet a further distillate of 
opinion by measuring the respon- 
ses against the "time- listened" fac- 
tor of each person questioned. Re- 
sults showed that those who 
listened most more often responded 
"yes" to the question. Comment 
the editors "the more people listen, 
the more likely they are to be an- 
noyed occasionally -to have `lov- 
er's quarrels' with radio, so to 
speak." 

Leading into a. chapter on ad- 
vertising -the area which found 
listeners most critical of American 
radio -the authors trace the de- 
velopment of commercial broad- 
casting. They maintain that the 
present system of radio is an out- 
growth of the economic philosophy 
of the time in which it was born 
(the early 20's). 

Natural Evolution 
They observe, too, that many 

early operators of broadcast sta- 
tions employed the facilities to 
promote sale of commodities or 
services which they themselves 
offered the public, and that conse- 
quent commercial development 
came as a natural evolution. 

Surveyors found that listeners 
appeared to have reflected serious- 
ly on the subject of radio adver- 
tising, as indicated in Table 6 in 
response to a question of listeners' 
preference for advertising-sup - 
ported programs. 

This study was cross -analyzed 
by additional questioning pursuing 
two lines of inquiry: (1) a request 

TABLE 1 

OVERALL APPRAISAL OF FIVE INSTITUTIONS' 

Radio 
(Percent) 

Churches 
(Percent) 

Newspapers 
(Percent) 

Schools 
(Percent) 

Local 
government 
(Percent) 

Excellent 28 25 12 17 7 
Good 54 51 56 45 38 
Fair 10 12 21 18 29 
Poor 1 2 4 5 9 
Don't know 7 10 7 15 17 

Total 100 100 100 100 100 

'When the Minnesota Poll conducted by the MINNEAPOLIS STAR JOURNAL asked this 
identical question of a cross -section of Minnesotans, in the spring of 1946, it found very similar 
results. Here are the figures showing how the citizens of Minnesota voted: 

Radio 
(Percent) 

Churches 
(Percent) 

News - 
papers 

(Percent) 
Schools 

(Percent) 

Local 
government 
(Percent) 

Excellent 25 27 10 16 5 
Good 58 52 55 52 49 
Fair 12 14 26 18 29 
Poor 2 2 5 4 8 
No opinion 3 5 4 10 9 

for responses on whether listeners 
are in favor of advertising, don't 
mind it, don't like it but will put 
up with it or think it should be 
taken off the air; (2) a breakdown 
showing the relationship between 
the general attitude question 
(Table 6) and the question on 
whether respondents would pre- 
fer their radio programs without 
advertising. 

TABLE 6 

PROPORTION WHO PREFER RADIO 
WITH OR WITHOUT ADVERTISING 

Would prefer programs produced: Percent 
With advertising 62 
Without advertising 35 
No opinion... 3 

Total 100 

The important point is, as stres- 
sed by the editors, that about one - 
third of the listeners are opponents 
of radio advertising. (The survey 
shows that about 10% of those in 
terviewed feel that way about ad- 
vertising in newspapers). 

Three main considerations make 
for "positive approval of radio ad- 
vertising" on the part of those who 
do approve, say the pollers. These 
are: (1) its human interest value, 
(2) its usefulness and (3) the 
fact that in general most popular 
programs are sponsored. 

Criticisms of Commercials 
What's wrong with these com- 

mercials which alienate the devo- 
tion of some radio listeners? The 
surveyers found these answers to 
that broad question: 

(1) Volume and position. 
There are too many of them, 
they are too long and they 
interrupt the program. 

(2) Uninteresting content. 
Commercials are minded less, 
survey shows, if they contain 
interesting information or hu- 
morous material. 

TABLE 27 

ATTITUDES TOWARD FAIRNESS OF RADIO STATIONS, 
NEWSPAPERS AND MAGAZINES 

Radio 
stations 

(Percent) 

Mapa- News- 
sines papere 

(Percent) ( Percent) 
Fair 81 45 39 
Not fair 8 22 49 
Don't know 11 33 12 

Total 100 100 100 

(3) Overselling. Listeners 
object to strong superlatives, 
insistent voices, detailed "ac- 
cumulations of advantages" of 
a given product. 

(4) Violation of taboos. Of- 
fense to listener's sense of pro- 
priety. 
One other "violation" of good ad- 

vertising tenets is revealed in the 
survey: this is the "attention -get- 
ting" device -sound effect or other- 
wise -which appeared to offend 
many of those who object to radio 
advertising. 

Table 12 summarizes the find- 
ings on criticisms of radio adver- 
tising. 

There have been many criticisms, 
principally from official governmen- 
tal sources, that radio displays bias 
in handling news programs. This 
is gainsaid by the results of the 
survey. Only 12% of the responents 
to the Denver poll complained of 

TABLE 12 
CRITICISMS OF RADIO ADVERTISING 

Criticism: Percent' 
Too long 30 
Bad taste 13 
Too detailed 13 
Too much singing 15 
Too repetitious 32 
Interrupt programs 35 
Silly 31 
Too many jingles 18 
Claim too much for product 33 
Too many of them 26 
Don't object strongly to any 27 

'Percentages add to more than 100% be- 
cause more than one answer per person was 
possible. 

bias in the news, a far superior 
record than that established by any 
other medium. 

Numerous tabular interpreta- 
tions of the results of direct ques- 
tioning about all types of programs 
are contained in this chapter. They 
show, very generally, that listen- 
ers generally are satisfied with ra- 
dio's handling of all types of news; 
that 72% of listeners under 30 like 

popular music, with the percentage 
decreasing as the age bracket in- 
creases; that daily serials are most 
enthusiastically heard (41 %) by 
individuals with grammar school 
educations, with the percentages de- 
creasing as educational background 
increases; that 46% of the users of 
radio subscribed to this statement 
-"I may get the news from the 
radio, but otherwise I use it only 
for entertainment "; while 46% also 
subscribed to this interpretation - 
"Besides the news and entertain- 
ment, I like to listen to some seri- 
ous or education programs once in 
awhile." 

Conclusions 
Thus, from the early analysis of 

the survey results, the book's au- 
thors find that three major con- 
clusions can be drawn: 

(1) The American audience 
presents a complex variety of 
listener interests. 

(2) Advertising is a neces- 
sary but nonetheless trouble- 
some economic foundation of 
broadcasting. 

(3) The industry has coped 
with the vexing net of prob- 
lems with some success. 
There is sufficient evidence to 

corroborate the statements made 
before by American broadcasters: 
that listeners believe in American 
radio, even if in some cases they 
are critical of it. This is established 
rather clearly in Table 27. 

Who ARE the critics of radio? 
Dr. Lazarsfeld (he, by the way, 
is one of them) and his colleagues 
state: "They come from the people 
who are likely to be heard and to 
attract attention beyond the size of 
the group they represent." 

This question was asked as well: 
"Taking everything into con- 

sideration, which one of these do 
you think did the best job of serv- 
ing the public during the war - 
magazines, newspapers, moving 
pictures or radio broadcasting ?" 

The answers: radio, 67 %; news- 
papers, 17 %; moving pictures, 4 %: 
magazines, 3 %. 

There seems to be a considerable 
ignorance among listeners about 
the role of government in radio, 
but most of the listeners inter- 
viewed had specific ideas about 
GOVERNMENT CONTROL of 
radio, as evidenced by Table 29. 

Only 17% thought the govern- 
ment "should decide what kind of 
programs are to be broadcast." 
Sample for the survey included 
3,243. Ninety -one per cent of those 
interviewed owned radios. Average 
daytime listening was 2.3 hours. 
Average evening listening, 2.6 
hours. 

TABLE 29 

PUBLIC OPINION ON GOVERNMENT VS. PRIVATE 
CONTROL OF FIVE INDUSTRIES 

Coal Gas and Radio News - 
mines Banks electric stations papers 

(Percent) (Percent) (Percent) (Percent) (Percent) 
Government 40 33 30 16 10 
Private business 47 54 58 70 83 
No opinion 13 13 12 14 7 

Total 100 100 100 100 100 
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(Continued from page 60) 
traffic fatalities. The folder depicts the 
comedian on the air, on placards, post- 
ers, In window displays and special pro- 
grams broadcast in honor of the occa- 
sion. Twenty-five KOA advertisers do- 
nated commercial time to the project. 

CBC Digest 
A DIGEST of statements made by CBC 
executives before the Parlimentary Ra- 
dio Committee at Ottawa has been 
released in booklet form by the CBC, 
listing evidence at the hearings under 
CBC policy, administration and program 
headings. 

KWG Football 
CARD simulating a football and bear- 
ing local game schedule, has been is- 
sued by KWG Stockton, Calif., as sports 
program promotion. Station is covering 
13 local contests. 

Resumes News Service 
KMBC Kansas City has resumed presen- 
tation of special newscasts direct to 
luncheon sessions of various clubs and 
organizations with return of club lunch- 
eon season. 

WAIM Blotter 
NUMBER four issue, Vol. 1 of WAIM 
Anderson, S. C., Flash, listener pub- 
lication, is accompanied by microphone 
blotter bearing WAIM identification a'id 
promotion. 

WTOP Postcards 
POSTCARDS are being mailed locally 
by WTOP Washington to civic and 
business officials to remind them of im- 
portant WTOP special interest pro- 
grams. 

WCOP Displays 
ILLUSTRATED current news board, 
topped by a timepiece, is permanent fix- 
ture in extensive street window dis- 
play employed by WCOP Boston. Sta- 
tion has 60 -70 ft. of window display 
fronting on both Boylston and New- 
bury Streets. Other displays are used 
to promote sponsors' programs and sta- 

KPAC 
MBS 

* * * 
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tion features. Por kickoff-Sept. 21òf the 
William L. Douglas Shoe Co. "Pigskin 
Previews" on WCOP, station previous 
day entertained sponsor at luncheon 
meeting at Algonquin Club. Harold 
Cabot Agency, which handles shoe ac- 
count, also was represented. 

Radio Spot Booklet 
BOOKLET has been prepared by Bendix 
Home Appliance advertising department 
for distribution to dealers for Bendix 
automatic home laundry and which 
contains wide selection of radio spots 
and announcements. Introduction ex- 
plains advantages of radio advertising 
and how to use spots effectively. 

Safety Series Folder 
CURRENT mail piece of KLZ Denver 
is "Traffikwiz," titled after the station's 
school traffic safety program which it 
concerns. Piece is being sent to 2,000 
civic, educational and business repre- 
sentatives throughout the country. 

WING Slogan Contest 
FREE trip to the Rose Bowl for two is 
award for first place winner in WING 
Dayton, Ohio, football broadcast slogan 
contest. Station airs U. of Dayton 
games under sponsorship of White - 
Allen, local Chevrolet dealer. Slogan 
contest is being promoted extensively 
in all media. Winner and companion 
will be flown to and from game, with 
tickets on 50 -yard line and reservations 
in Los Angeles Town House. 

Pocket Schedules 
DISTRIBUTION of 10,000 pocket -size 
schedules of local high School football 
games has been made by WHBC Can- 
ton, Ohio, in conjunction with Sugar - 
dale Provision Co., Canton, which spon- 
sors 19 of the games on that station. 

Television Feature 
DOUBLE page spread in the Sept. 29 
St. Louis Post -Dispatch Pictures, grav- 
ure section of that paper, was devoted 
to promotion of television and the 
KSD St. Louis television service, now 
under construction. Television demon- 
strations will begin in temporary stu- 
dios within a few weeks. 

Program Booklet 
SECURITY FIRST NATIONAL BANK. 
Los Angeles, to promote daily half -hour 
"Security Symphony" on KMPC Holly- 
wood, is distributing booklets listing 
daily musical selections for two week 
period to all branches of the bank in 
that city and surrounding areas. 

WIS Reprint 
REPRINT of story sent by WIS Colum- 
bia, S. C. to 25 area newspapers is be- 
ing distributed as promotion material. 
Story concerns station's forum series, 
"Your WIS Public Forum," aired Sun. 
1:30 -2 p.m. Explanatory note by Steve 
Libby, manager of WIS promotion and 
publicity, is attached to reprint. 

CJOB Folder 
CJOB Winnipeg has issued new promo- 
tion booklet which includes a brief 
biography John O. Blick, president and 
managing director, as well as photo- 
graphs of production, news, sales, engi- 
neering, writing, operation and general 
office staff people. Station operations 
and features are outlined. 

WGN House Organ 
WON Chicago has released first issue 
of its new house organ, "WGN Family 
Letter," prepared under supervision of 
Bruce Dennis, station publicity director. 
Printed in mimeograph form, "WON 
Family Letter" will keep all station 
employes fully informed as to policy 
changes and employe news. 

Announcers Introduced 
FOLDER titled "WPTF Announcers," 
introducing and picturing announcers 
who have returned to the station fol- 
lowing war service, has been prepared 
by WPTF Raleigh, N. C., as promotion 
material. Folder is being offered to lis- 
teners. 

WWDC Frying Pans 
BOTH large and miniature frying pans, 
bearing message "What's Cookin' at 
WWDC," are being distributed to local 
advertisers by the Washington outlet 
as opener in teaser campaign to pro- 
mote as yet unannounced women's fea- 
ture show slated for morning spot. 

News in Sky 
NEWS from KVOO Tulsa news bureau 
was flashed on illuminated panels of 
the Goodyear blimp, Ranger, when it 
visited Tulsa during circus and Wom- 
en's National Amateur Golf Tourney. 

Agency Folder 
O'BRIEN GOURLEY Ltd., advertising 

BROA 

ALLIED ARTS It, 
WILLIAM M. RANDOL Jr., former 
producer of CBS and more re- 
cently production manager of Don 

Lee Broadcasting System, has been ap- 
pointed vice president and West Coast 
manager of Commercial Radio Produc- 
tions, Hollywood. He succeeds MELVIN 
VICKLAND who is on inactive status 
because of illness. 
THE PULSE Inc., New York, Oct. 31 
will hold its annual luncheon for the 
trade press at 12:30 p.m. in the Music 
Room of the Biltmore Hotel, New York. 
JOHN W. BALL, former director of 
marketing and merchandising division 
of Douglas T. Sterling Co., New York, 
management consultant, has joined 
Research Co. of America, that city, as 
director of sales management division. 
A. J. ROSEBRAUGH has been appointed 
sales manager of the industrial radio 
division of Phllco Corp., with head- 
quarters in Detroit. He will be in 
charge of all radio receiver sales to 
automobile industry and will be assist- 
ed by MARTIN F. SHEA. Mr. Rose - 
braugh joined Phllco in 1929 as sales- 
man, 
R. E. McGUIRE, former manager of 
the Toronto office of National Broad- 
cast Sales, station representative, has 
taken over the transcription repre- 
sentation business of National Broad- 
cast Sales and formed his own com- 
pany to represent and distribute Amer- 
ican transcriptions in Canada. Offices 
temporarily will be in the Canadian 
Bank of Commerce Building, Toronto. 
JACK DAVIDSON succeeds Mr. Mc- 
Guire as manager of the Toronto of- 
fice of National Broadcast Sales. 
JOHN H. O'ROURKE has been named 
radio director for the election cam- 
paign of the Liberal Party. 
MEL CARLSON, former dean of men 
at Coe College, Cedar Rapids, Iowa, 
and research fellow at U. of Southern 
California, has joined the Los Angeles 
office of Facts Consolidated, marketing 
research counselor. 
DR, GEORGE W. CRANE, psychologist 
and author of syndicated newspaper 
column, is offering transcribed program 
series to stations, with special prefer- 
ence to those stations either affiliated 
with a paper or located in cities in 
which there is a paper carrying col- 
umn. WON Chicago is first to sign for 
program, according to Dr. Crane. Series 
is being cut by World Broadcasting 
System, Chicago. 
GEORGE E. PROBST, executive secre- 
tary of the U. of Chicago Radio Office, 
also has been appointed secretary of 
the faculties. He has charge of the 
"University of Chicago Round Table" 
and "Human Adventure" programs. 
JACK COOMBS, former program direc- 
tor of WMCA and WINS New York, has 
joined Al Berkman Studios, Philadel- 
phia, as instructor. 
NBC RECORDING DIVISION has re- 
leased new situation comedy, "A House 
in the Country," for local and regional 
advertisers. Series consists of 52 half - 
hour programs. 
WYNN WRIGHT Assoc New York, has 
signed Eddie Dowling to act as "Story 
Teller" on new half -hour program to 
dramatize stories in Esquire Magazine. 
Wynn Wright Assoc. has arranged with 
Esquire for rights to stories. Show will 
be offered as live program. 

agency, Vancouver, B. C., is distributing 
folder which reviews value of good pub- 
lic relations In industry. 

City Promotion 
PROMOTION campaign on behalf of 
Canton, Ohio, is being conducted by 
WHBC, of that city, using spot an- 
nouncements and station breaks, tied 
in with outstanding points of informa- 
tion about the city. 

WAPI Mail Pieces 
MAIL pieces on various WAPI Birming- 
ham, Ala., program features are being 
distributed by the station. Current 
pieces concern early morning "Time to 
Shine" show and street interview 
"News and Interviews" program. 

WEEI Biographies 
TITLED "Who's Who at WEBT," featu,, 
releases are being prepared by the Boa - 
ton station as promotion material. 
Each feature bears circle picture of 
personality and one -page biography. 
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Be Sure To See- 

ANVAXWOMMeNtitafiWk 

THE FIRST SHOWING of the 
NEW RES 10 KW FM BROADCAST 

TRANSMITTER 
ON DISPLAY DURING NAB CONVENTION 

*4th Floor -Palmer House, Chicago--October 21st thru 23d 

The REL exhibit will also include a Frequency and Modulation Monitor, Speech 
Input Console, and various new REL items of rack -mounted accessories. 

* REL headquarters during the convention -Room 821- Palmer House. 

Broadcasters are welcome. 
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GREENVILLE, S. C. 

...A SHORT DRIVE 

TO sur 

Greenville is the shopping 
stop for 711,711 people living 
within a short driving dis- 
tance of SO miles. It's the 
heart of Greenville County - 
top county in S. C: s 1945 
Retail Sales ($73,645,000'). 
It's a 100,000 plus market - 
first on your South Carolina 
"A" schedule. 

WFBC 
GREENVILLE, S. C. 

NBC 5,000 Watts 
LEWIS H. AVERY, Inc. 

Most Powerful Station 
In Western Carolinas 

NI3C STATION FOR THE 
GREENVILLE -SPARTANBURG 

ANDERSON MARKET 
Mnr.n uument Estimates -1945 

GREENVILLE 

:100,000+ 
MARKET 

1ST IN SOUTH CAROLINA 
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Peter 
(Continued from page 30) 

fare minute by minute and decides 
with a twist of the dial. Naturally, 
when network affiliations are at 
stake buying in is the logical 
course for obvious reasons. 

What about John Doe ?-Neither 
"Whit" nor "Jess" took that pres- 
ent station operator off the nervous 
seat. What can he do to meet the 
wave of competition welled up in 
the Commission's back log? 

Perhaps it's flippant to say -pre- 
pare to compete -but that's the 
answer. When you run alone the 
incentive for speed is far less than 
when your running ability is con- 
tested. So John Doe should pay 
some attention to his running. 

Better take a look at the market 
with a view of what additional sta- 
tions may mean in overall revenue 
possibilities; examine, critically, 
the program schedule to be satis- 
fied that the "balance" is right and 
each program is worth its salt in 
listener attention; look to the com- 
mercial policy and practice to see 
that advertisers are receiving full 
value and not just putting up with 
present conditions. 

When John is satisfied on these 
points, it will appear that he has 
the legs or physique to run. But 
what about stamina? A dash man 
won't do if the contest is at ten 
miles. 

So John should put his finances 
in order if he wants to have last- 
ing ability. He will need an ade- 
quate program expense budget to 

do the job there and a careful re- 
view of the whole expense setup 
will be in order because the real 
stamina required will be in cash 
reserves. Even profits should be 
subjected to the economy move. 

Oddly enough, if John's house is 
thus put in order, potential com- 
petition will think twice before 
entering the field against him. He 
will be demonstrating that he can 
run fast and show signs of ability 
to hold the pace. 

Survival or Failure 
Finally, there is a little matter of 

history. Recall the Sanders Broth- 
ers case ? And the issue- insuf- 
ficient economic support for the 
survival of two stations in the 
market? Well the call letters of 
the existing station in Dubuque 
which contested the new grant were 
WKBB and the grantee, over pro- 
test, KDTH. WKBB showed a 
struggle for existence in financial 
statement submited in the record. 
KDTH showed substantial cash re- 
serves to survive a development 
period. 

Now, look in your BROADCASTING 
YEARBOOK under Dubuque, Ia., and 
observe two stations. Yes -KDTH 
and WKBB. They both survived. 
Which brings up the question - 
what is the border line of economic 
support which makes for survival 
or failure ? 

Flying Antenna Tower 
COMPLETE 275 -foot tower of WMTW 
Portland, Me., was flown via American 
Airlines from Allentown, Pa., to the 
station in order that it could be on the 
air in time to broadcast World Series 
coverage of Mutual. 

TWO DECADES of reporting and 

broadcasting news and sports 

provide KFEL News Manager 

JACK FITZPATRICK with the 
background and judgement to 

direct the wide activities of 

KFEL'S seasoned staff of news, 

sports and special events men 

Managed by GENE O'FALLON since 1923 Represented by BLAIR since 1937 

The Lengthened Shadow o/ Men Who KNOW NOW From EXPERIENCE 

NATION'S HIGHEST c i v i l i a n 
award, the Medal for Merit, is 
presented Clarence G. Stoll (1), 
Western Electric Co. president, by 
Maj. Gen. Harry C. Ingles, Chief 
Signal Officer, U. S. Army. The 
award, conferred by President 
Truman, cited Mr. Stoll for "out- 
standing services" to the U. S., and 
pointed out that WE "produced 
more than 30% of all electronics 
and communications equipment and 
more than 50% of all radar manu- 
factured in this country during the 

war." 

Goodyear Will Sponsor 
Nine Football Telecasts 
GOODYEAR TIRE & RUBBER 
Co., Akron, will sponsor a nine - 
game football television schedule 
on WNBT New York, NBC video 
station. Seven of the games will 
also be carried on W3RWT Wash- 
ington, D. C., and one will be car- 
ried over a television network of 
three stations, the two mentioned 
plus WPTZ Philadelphia. 

Series will include number of 
"firsts ": The first use of coaxial 
cable to send a telecast two differ- 
ent directions simultaneously and 
the first sponsored television to be 
sent over a three station network 
as well as first time a local com- 
mercial announcement will be cued 
in during a telecast. On Nov. 9 
Army -Notre Dame game will be 
sent over three station network. 
Cn Oct. 12, for Penn -Duke game, a 
coaxial cable will be split to carry 
the game north from Baltimore to 
New York City and Washington, 
D. C. Schedule was arranged by 
N. W. Ayer & son, New York. 

WLW 
700 ON YOUR DIAL 

THE NATION'S 

MOST 

MERCHANDISE -ABLE 

STATION 
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NE*.. 
H -f power tube for FM with 

RING -SEAL CONTACTS 
Tube can be installed or replaced in a 

few seconds 

Greater area of ring -seal contacts in- 
creases h -f circuit efficiency 

Superior electrical characteristics in- 
clude (a) minimum inductance 
(b) no neutralization required 
(c) extremely low driving power 

A pair of GL- 7D2l's easily will handle 
output for a 3 -kw FM transmitter 

RING-SEAL 
CONTACTS / / /FILAMENT 

/, ear. 
TRANSMITTER designers will welcome the 

new GL -7D21, most modern, most practical 
of FM power tubes. Ring -seal contacts -an im- 
portant General Electric development -mean 
fast tube installation or replacement (therefore 
less time off the air) while providing generous 
terminal- contact areas. . . . Electrically, Type 
GL-7D2 1 is equally advanced. There is complete 
internal shielding of the 4 electrodes, and pro- 
vision for a r -f ground plane makes possible 
external shielding as well.... The tube is de- 

signed with minimum internal inductance. Low 
grid -to -plate capacitance eliminates need for 
neutralization. Plate ratings (see right) give 
the GL-7D2 1 an output sufficiently large so that 
a pair will more than meet the needs of a 3 -kw 
FM transmitter -with only 120 w driving power 
(for 2 tubes) required! ... G -E tube engineers 
will be glad to assist you in applying this mod- 
ern, compact, highly efficient tube to your latest 
FM circuit. See your nearest G -E office, or write 
to the Electronics Department, General Electric 
Company, Schenectady 5, New York. 

GENERAL 

CONTR. GRID 

/SCREEN GRID 

R -F. GROUND 
PLANE 

TYPE 

GL -7021 

Sketch shows how easily a 
GL-7D2 1 can be plugged in. 
The concentric ring -seal de- 
sign provides ample contact - 
surface for all terminals.- 

RATINGS OF TYPE GL -7D21 

Filament voltage 6.3 v 

Filament current 30 amp 
Frequency in megacycles at max ratings 110 

Type of cooling forced -air 
Max plate ratings, Class C telegraphy: 

voltage 
current 
input 
dissipation 

4,000 v 

1 amp 
3,000 w 
1,200 w 

ELECTRIC 
i01 1S7-01360 

F I R S T A N D G R E A T E S T N A M E I N ELECTRONICS 
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Stasheff 
(Continued from page 27) 

the fall when the series begins 
again. 

A tremendous impetus to the 
utilization of educational televi- 
sion had been given the schools of 
New York City by a policy adopted 
by the Board of Education last 
spring. This was to provide out- 
lets, conduits, and an antenna sys- 
tem for television reception in all 
school buildings to be constructed 
hereafter. The receivers themselves 
will be installed as the schools near 
completion. However, since con- 
struction on the new school build- 
ing program will barely get 
under way this fall, and since 
demonstration receivers, promised 
to the Committee for testing in 
schools, cannot be delivered much 
before Christmas, students will 
continue to watch the broadcasts in 
Radio City viewing rooms. It is 
felt, however, that results of ex- 
perimental classroom viewing will 
be more reliably estimated when 
in their own or similar classrooms, 
students can receive the programs 
without the excitement of a trip 
to Radio City. 

Encouraged by the success of 
these two experiments, the en- 
during and overwhelming success 
of There Ought to Be a Law, and 
the preliminary results, hastily 
gathered from the experimentation 

with the NBC program Your 
World, the WNYE staff has pro- 

ceeded with the planning of two 
additional programs. While both 
are variations of the quiz format, 
WNYE staffers insist they are 
different from each other and from 
anything on the radio or video 
air at the moment. One will in- 
volve some 60 junior high schools, 
with "brain trust" teams drawn 
equally from the 7th, 8th and 9th 
years. The other, using even 
younger students, will be a tele- 
vision of the popular WNYE radio 
series, Know Your City, now en- 
tering its sixth radio edition. One 
variation under consideration is 
to have picked teams of New York 
City youngsters demonstrate how 
well they know their city, in com- 
petition with equivalent teams from 
other cities who will answer ques- 
tions concerning their respective 
cities. 

Two other indications of growing 
interest in television among edu- 
cators have recently made them- 
selves evident. James F. Macan- 
drew, director of WNYE and Co- 
ordinator of Broadcasting for the 
Public Schools, and the present 
writer, report an increasing num- 
ber of urgent invitations to ad- 
dress teachers' groups on the sub- 
ject, from local meetings (Nas- 
sau County English Association) 
to state groups (New Jersey Vis- 
ual Education Association) and 

W}IAT 

WNAT 
QUALITY! 

WHAT A 

SPEAKER! 

Wesrern Electric 
728B LOUDSPEAKER 

No fooling, the first time you hear music and speech 
delivered by the new 728B you'll find it hard to believe 
you're listening to reproduced sound! New design features, 
developed by Bell Laboratories, make the 728B ideal for 
studios where high quality reproduction from a single 
unit speaker is a "must" For full details - Graybar Electric 
Co., 4.20 Lexington Ave., New York 17, N. Y., or ... 
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ASK YOUR LOCAL r báR 
BROADCAST REPRESENTATIVE 

such national meetings as the 
School Broadcast Conference in 
Chicago and the TBA convention 
in New York. 

In addition, courses will be given 
at Teachers College, Columbia 
University, by Mr. Macandrew 
and myself in the utilization of 
Radio Programs, Educational 
Scriptwriting, and the Production 
of Educational Broadcasts. To 
teachers from all over the country, 
pursuing graduate work at Colum- 
bia, we plan to introduce educa- 
tional television, with a visit to 
local studios to observe programs 
in rehearsal, and quite probably, 
an opportunity to appear in some 
audience participation shows. Thus, 
teachers from areas not yet reached 
by television will begin to think 
in terms of classroom video even 
before transmitters arrive to serv- 
ice their areas. 

CAAB IS TO MEET 
OCT. 20 IN CHICAGO 
COLUMBIA Affiliates Advisory 
Board will meet for the third time 
this year, on Sunday, Oct. 20, on 
the eve of the NAB Convention, at 
the Ambassador Hotel, Chicago. 
Represented will be all of the 153 
independently -owned stations affili- 
ated with CBS, and CBS execu- 
tives. 

Attending board members will 
include: I. R. Lounsberry, WGR 
Buffalo, chairman; E. E. Hill, 
WTAG Worcester, Mass., secretary; 
C. T. Lucy, WRVA Richmond, Va.; 
Glenn Marshall, WFOY St. Augus- 
tine, Fla.; W. Howard Summer- 
ville, WWL New Orleans; Frank 
Eighmey, WTAD Quincy, Ill; Ar- 
thur Church, KMBC Kansas City; 
Ken Brown, KOMA Oklahoma City; 
Clyde Combs, KARM Fresno, Calif. 

CBS executives who plan to at- 
tend the meeting are: William S. 
Paley, board chairman; Frank Stan- 
ton, president; Joseph H. Ream, 
vice president and secretary; 
Frank K. White, vice president and 
treasurer; H. V. Akerberg, vice 
president in charge of station rela- 
tions; Edward R. Murrow, vice 
president and director of public af- 
fairs; Davidson Taylor, vice presi- 
dent and director of programs; Earl 

FIRST DISC cut for Philco Corp. 
transcribed series featuring Bing 
Crosby is cause for celebration. 
Program will start Oct. 16 on ABC 
and other stations. Celebrants are 
(1 to r) : Bill Morrow, writer -pro- 
ducer; James H. Carmine, Philco 
Corp. vice president; Everett Cros- 
by, business manager for brother 
Bing; Hank Booraem, general 
manager of Hutchins Adv. Inc., 

Hollywood office. 

H. Gammons, vice president and Ai- 
rector of CBS Washington office; 
Thomas D. Connolly, director of 
program promotion; J. Kelly Smith, 
director of station relations; Na- 
than Halpern, executive assistant; 
William A. Schudt Jr., Eastern Di- 
vision manager of station relations 
department. 

Fredericks Commercial 
Manager of New WCNT 
WCNT Centralia, Ill., 1 kw day- 
time on 1210 kc, has now completed 
its new staff lineup according to 
Hobart Stephenson, owner and 
manager, 

Pat Fredericks, formerly of 
WTAX Springfield and WSOY De-. 
catur, is commercial manager; 
Anne Collins, former public rela- 
tions director of WDAY Fargo, 
program director; Jay Giles, of 
WDWS Champaign, Bert Hall, of 
WIL St. Louis, and Jim Travis, 
announcers; and Harry Leckrone, 
farm advisor. 

Hobart Stephenson Jr., formerly 
of WLDS Jacksonville, is chief en- 
gineer; Dwight North, formerly of 
the Army Radio school, Truax 
Field, Madison, Wis., is second 
engineer, and Howard Welty, of 
WHIZ Zanesville, third engineer. 

200.14 ß aK efrt,4.4,1 ea4.4.1 

BROADCAST AUDIO FACILITIES 
by 

Angevin 
On Display at the NAB Convention 

Palmer House, Chicago, October 20 thru 24th 

ROOMS 843 AND 844 
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PROFESSIONAL DIRECTORY 
JANSKY & BAILEY 

An Organization of 
Qualified Radio Engineers 

DEDICATED TO THE 
SERVICE OF BROADCASTING 

National Press Bldg., Wash., D. C. 

Radio Engineering Consultants 
Frequency Monitoring 

Commercial Radio Equip. Co. 
International Bulldtng, Washington, D. 
321 E. Gregory Boulevard, Kansas City, Mo. 
Cross Roads of the World, Hollywood, Calif. 

RAYMOND M. WILMOTTE 
CONSULTING RADIO ENGINEER 

PAUL A. deMARS 
ASSOCIATE 

1469 Church St., N.W., Washington 5, D.C. 
Decatur 1234 

MAY and BOND 
CONSULTING RADIO ENGINEERS 

* * * 
1422 F St., N.W., Wash. 4, D C. 

Kellogg Bldg. Republic 3984 

18TH 
YEAR 

Herbert L. Wilson 
Consulting Radio Engineers 

1018 Vermont Ave.,N.W. NÁ7161 
Washington 5,QC. 

1000 No. Seward St. H0.6321 
Hollywood 38 Calif. 

WELDON & CARR 
CONSULTING RADIO ENGINEERS 

WASHINGTON, D. C. 
1605 CONNECTICUT AVENUE 

PHONE -MICHIGAN 4151 

A. EARL CULLUM, JR. 

CONSULTING RADIO ENGINEER 

HIGHLAND PARK VILLAGE 

DALLAS, TEXAS 

WILLIAM E. BENNS, JR. 
Consulting 

Radio Engineer 
830 Gregg Street 
Columbia, South Carolina 
Phone 7342 

SINGLETON AND BARNARD 
Consulting Radio Engineers 
AF FM Television Marine 

2438 S.W. 4th Ave., 
ATwater 4594 

PORTLAND 1, OREGON 

McNARY & WRATHALL 

CONSULTING RADIO ENGINEERS 

983 National Press Bldg. DI. 1205 

Washington, D. C. 

RING & CLARK 
Consulting Radio Engineers 

WASHINGTON, D. C. 

Munsey Bldg. Republic 2347 

CONSULTING RADIO ENGINEER 

JOHN J. KEEL 
EARLE BLDG., WASHINGTON, D. C. 

NATIONAL 6513 

HAROLD B. ROTHROCK 
Consulting Radio Engineer 

1909 Eye St., N.W. NAtional 0196 
Washington 6, D. C. 

HOLEY & HILLEGAS 
CONSULTING RADIO ENGINEERS 

1146 Briarcliff Pl., N.E. 

Atlanta, Ga. ATwood 3328 

CHAMBERS & GARRISON 

Consulting Radio Engineers 
1519 Connecticut Avenue 

WASHINGTON 6, D. C. 

Columbia 8544 

Colton & Foss, Inc. 

Electronic Consultants 
WASHINGTON, D. C. 

927 15th Street NW, REpublic 3883 

H. V. Anderson 
AND ASSOCIATES 

Consulting Radio Engineers 

715 American Bank Bldg. Tel. RAymond 0111 
New Orleans 12, Louisiana 

DeQuincy V. Sutton 

Radio Business Consultant 
2700 Conn. Ave. COlumbia 8105 

Washington 8, D. C. 

PAIR V` FO®LE? 17-' CO. 

UPPER MONTCLAIR. N.J. 
LABS, GREAT NOTCH. N.J. 
"'hone- LITTLE FALLS 4 -000 

There is no substitute for experience 

GLENN D. GILLETT 
AND ASSOCIATES 

Consulting Radio Engineers 
982 National Press Bldg. 

Washington, D. C. 

LOHNES & CULVER 
CONSULTING RADIO ENGINEERS 

Munsey Bldg. District 8215 

Washington 4, D. C. 

GARO W. RAY 
Consulting Radio Engineer 

991 Broad St., Suite 9 -11 
Bridgeport 3, Conn. 

Telephone 5 -2055 Lab. Phone 7 -2465 
Instruments and Measurements 

ANDREW CO. 
Consulting Radio Engineers 
363 E. 75th SL CHICAGO 19 

Triangle 4400 

KEAR & KENNEDY 
Consulting Radio Engineers 

1703 K St. N.W. REpublie 1951 

Washington, D. C. 

John Creutti 
Consulting Radio Engineer 

:t 19 Bond Bldg. REpublic 2151 

Washington, D. C. 

GUY C. HUTCHESON 
CONSULTING RADIO ENGINEER 

I I30 W ABRAM STREET 

ARLINGTON, TEXAS 

PHONE -1218 

GRETHER RADIO ELECTRONICS CORP. 

Julius L. Grether - William P. Grether 
118 BROOKE AVENUE 

NORFOLK 10, VIRGINIA 
Phone Norfolk 26511 -Nights 24408 

CONSULTING RADIO ENGINEERS 
AM INSTALLATION SPECIALISTS FM 

GEORGE C.DAVIS 
Consulting Radio Engineer 

Munsey Bldg. District 8456 

Washington, D. C. 

JOHN BARRON 
Consulting Radio Engineers 

Specializing in Broadcast and 
Allocation Engineering 

Earle Building, Washington 4, D. 
Telephone NAtional 7757 

Frank K McIntosh 
Consulting Radio Engineers 
710 14th St. N.W. ME. 4477 

Washington, D. C. 

LENT and POAST 
CONSULTING ENGINEERS 

WASHINGTON, D. C. 

1319 F St., N. W. DISTRICT 4127 

DIXIE B. McKEY 
ROBERT C. SHAW 

CONSULTING 
RADIO ENGINEERS 

1730 Connecticut Ave., N. W. 
Washington, D. C. ADams 3711 

Universal 
Research 
Laboratories 

SOYA V. ROCINO. Dires Ur 

1 NOB HILL CIRCLE 
Pine 3 Mason Streets 

SAN FRANCISCO 

DOUGLAS 5380 

A Division of Universal Broadcasting Company 

Radio Engineering Consultants 

Broadcast - Allocation & Field Service 

GILLE BROS. 
CONSULTING RADIO ENGINEERS 

1108 Lillian Way Phone, Gladstone 6178 
HOLLYWOOD 38, CALIF. 

F A 
M M 

NATHAN WILLIAMS 

Allocation & Field 
Engineering 

Ph: Blackhawk 22 
20 Algdma Blvd. 

Oshkosh, Wisc. 

GEORGE H. JASPERT 
Consuttons 

Broadcasting Station Management 
Preparation and breakdown of pre 
gram matters pertaining to AM -FM 
applications, estimates of station 
costs, annual operating expenses and 
income. 
Little Building Hancock 4N$ 

Boston 16, Mass. 



IN 

TREe, 

0, been strong resistance on the part 
of the public toward making this 

7 change. 
Frozen Standards 

Another example of frozen 
standards is offered by the rail- 
road industry. I know of several 
narrow gauge railroads which ran 
for many years and rendered in- 
efficient service for the simple rea- 
son that the cost of changing to 
standard gauge was too great. 
Some engineers say that our rail.. 
roads would today give faster, 
safer and more economical service 
by widening the present gauge. 
Even if this is true, it would be 
almost impossible to make a 
change because of the billions in- 
vested in rolling stock at the pres- 
ent standard gauge. 

Similarly, if large numbers of 
low definition television receivers 
are purchased by the public, there 
will be a terrific clamor against 
any attempt to change and im- 
prove standards. In other words, 
the development of color will be 
stymied by large numbers of low 
definition black and white receiv- 
ers in the hands of the public, and 
the public will bitterly resent any 
forced loss of investment in receiv- 
ers geared for today's already 
obsolete standards. 

It is my considered opinion that 

McDonald 
(Continued from page 20) 

THE SHREVEPORT TIMES 

STATION 
Shrsv+ part La. 

L 

In the Ark.La -Tex 
Area, KWKH, 

with its 

50,000 Watts 
is the No.1 Medium 
with full coverage 
and SELLING 
POWER in this 
prosperous market. 

The Matta,. Co 
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now, when there are virtually no 
new television receivers in public 
hands, the industry should imme- 
diately concentrate on the develop- 
ment of full color equipment which 
will at last give the purchaser a 
run for his money. There may 
never again be a time in history 
when a change in standards can 
be made with so little confusion 
and expense. 

The economic obstacle to tele- 
vision's progress is one which has 
been ridiculed, denied, and ignored 
by specious statements of tele- 
visionaries, but it still remains. 
Nobody to date has come up with 
an answer to it, and the various 
attempts in the past to revivify 
television have all failed because 
of this factor. Facts are stubborn 
things and it is a fact that we can- 
not have large scale television in 
the home until somebody evolves 
a plan for financing continuous 
programs of sufficient quality to 
induce the public to buy television 
receivers in large quantities. This 
new art must be considered as 
something brand new under the 
sun, not as a variation of radio. 

Economic Obstacle 
Television is at once a science, 

an art form, and a business. As a 
science its development has been 
marked by brilliant achievement. 
Unfortunately, however, the eco- 
nomic or business side of tele- 
vision, and as a result the artistic 

IKCIM C 
TEXARKANA 

U. S. A. 

AMERICAN 

MUTUAL 

Texarkana is a major 

distributing point to 

359,000 people in the 

Four States Area of 

Northeast Texas, South- 

west Arkansas, South- 

east Oklahoma and 

Northwest Louisiana. 

VIER HOWARD 

o 

AFA TTE 

aOSSI, R 

lang 

Okla. rk. .. 

7exa4 

0.5MV /M 
Population 239,330 
Families 61,103 

Radio Homes 34,385 
Retail Sales 36,835,000 
No. of Retail Stores 2,302 
(1940 Market Data) 

KCMC INC., TEXARKANA, U. S. A. 
FRANK O. MYERS, Manager 

National Representatives 

TAYLOR- }¡OWE SNpwDEN 

ALL TOGETHER for first time in 
four years are station managers of 
McClatchy Broadcasting Co. Hud- 
dling to prepare collective and in- 
dividual sales stories of their sta- 
tions are (standing I to r) : Leo 
Ricketts, manager KFBK Sacra- 
mento; Howard Bailey, manager 
KWG Stockton; Keith Collins, 
manager KMJ Fresno; (seated 1 

to r) : Hugh Kees, manager KOH 
Reno; Hal Brown, manager KERN 
Bakersfield. 

side as well, have been sadly neg- 
lected. Because it is possible to 
send pictures through the air by 
radio waves, there has been an 
overwhelming tendency to think of 
television as just another form of 
radio, and to assume that its prob- 
lems are identical with those of 
radio. 

This misconception of televis- 
ion's problems has caused the 
same confusion that would result 
if the airplane industry tried to 
run its business like the automo- 
tive industry because both vehicles 
are propelled by gasoline engines. 
As an art form and a business, 
television has no more similarity 
to radio than radio has to phono- 
graph records or to the production 
of Broadway plays. Had the same 
type of misconception prevailed 
continuously in the motion picture 
business, we would still see movies 
only in nickelodeons. 

Must Pay Its Way 
Television faces the same prob- 

lem of providing adequate enter- 
tainment and of finding some 
method of paying its way. Vision- 
aries tell us it will be financed in 
the same manner as radio, and 
advertising agencies are already 
establishing elaborate television 
departments. Unfortunately, the 
people are forgetting not only the 
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lesson offered by the early years 
of motion pictures, but also the 
prime, basic maxim that each new 
business must look at its competi- 
tion. Since television can provide 
news, education and entertainment 
in the home, it will compete with 
not only radio but newspapers, 
magazines, motion pictures and the 
legitimate stage. 

Here are some significant fig- 
ures: 

There is no way of determining 
accurately the number of people 
who listen to radio every day, but 
it seems conservative to estimate 
the audience as at least 100,000,000 
people. Radio is supported en- 
tirely by advertising, at a cost to 
advertisers of about $400,000,000 
per year. 

Magazines, weekly and monthly, 
have a circulation of about 174,- 
000,000, and account for about 
$450,000,000 of the nation's annual 
advertising bill. In addition, the 
public pays $310,000,000 a year to 
purchase magazines to make the 
total cost about $760,000,000. 

Daily newspapers have a circu- 
lation of about 48,000,000; Sunday 
newspapers, about 40,000,000. Cost 
to advertisers who use these papers 
is about $660,000,000 a year and 
the public spends $766,000,000 a 
year to buy these papers for a 
total of $1,400,000,000. 

Movies have a total of 4,940,000,- 
000 paid admissions per year, for 
which they collect $1,500,000,000. 

In spite of their large advertis- 
ing revenue, newspapers and mag- 
azines require income from their 
circulation in order to operate as 
businesses. Radio is the only large - 
scale purveyor of news and enter- 
tainment that has been able to 
exist solely from the sale of ad- 
vertising. The advertiser pays 
for everything that goes out over 
the air, including Presidential 
speeches, public service programs, 
sustaining programs, etc., because 
advertising is radio's only source 
of income. 

No Movie Advertising 
On the other hand, some publi- 

cations have prospered entirely or 
largely from their circulation reve- 
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nue, with little or no income from 
advertising. The movies are doing 
nicely without any advertising reve- 
nue at all; their box -office income 
is nearly four times what the ad- 
vertisers spend for radio, although 
their daily audience is only a frac- 
tion of radio's. 

Producing television entertain- 
ment of the kind that will gain 
and hold a mass audience is go- 
ing to be very costly. We can dis- 
count in advance the features about 
which we hear the most, namely, 
spot news, sports events, etc. All 
will be helpful, but their mass ap- 
peal for long hours each day will 
be strictly limited. All of our mo- 
tion picture companies combined, 
with cameramen all over the world, 
produce only about two hours of 
newsreel a week, without sound, 
and this is cut to one hour when 
shown in special newsreel theatres. 

A fight or two a week, with an 
occasional wrestling match thrown 
in, is about all that the average 
person will care to watch. Foot- 
ball, baseball and other sports lend 
themselves only moderately well 
to television, and even if avail- 
able in sufficient quantity could not 
hold an audience indefinitely. 

Preference polls without end 
have shown that people want drama 
to come by television, that 
would like to see new movies and 
plays, that they expect to receive 
entertainment at least comparable 
to the movies in audience appeal. 
That immediately throws television 

into competition with movies, and 
there is nothing to indicate that 
good television production can be 
done even as cheaply as good movie 
production. 

No Re -takes 
Television is a one -shot proposi- 

tion so far as the particular sta- 
tion or network is concerned; re- 
hearsals must be repeated until the 
production is perfect. The actors 
can't huddle in front of a mike and 
read script as they do in radio, nor 
can there be re -takes of bungled 
scenes as with the movies. And, 
to draw an audience remotely com- 
parable to radio's, the entire pro - 
quction must be so outstanding that 
a majority of the public will forego 
bridge, gossip, love -making, work 
or reading to watch it. And this 
pace must be maintained for many 
hours each day. 

Most Americans go to the movies 
about once a week, sit through a 
three -hour show, and spend on the 
average a trifle more than 30 
cents for each admission. At 10 or 
11 cents an hour, movies pro- 
vide very inexpensive entertain- 
ment. However, the cost to the 
movie industry of providing this 
entertainment runs into box -car 
figures. The average cost of pro- 
ducing feature pictures is about 
$370,000 per hour. The movies have 
been severely criticized for extrava- 
gance, but it is an established fact 
that a sure way to make a picture 

(Continued on page 70) 
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McDonald 
(Continued from page 69) 

flop is to trim its production costs. 
With few exceptions over the years, 
the most profitable and popular pic- 
tures have been those that cost the 
most to produce. 

Legitimate stage productions 
show lower costs than do movies, 
and the public pays a higher ad- 
mission fee to see them, but an 
average of four out of five stage 
plays fail. Including the productions 
that are produced very economi- 
cally, the average cost of putting 
a play on the stage for opening 
night is about $50,000, which means 
that $250,000 is spent on produc- 
tion for every successful play that 
is launched. In the legitimate thea- 
tre, as in the movies, the producer 
must spend real money to be rea- 
sonably sure of success. It is no 
accident that many outstanding 
successes are elaborate productions 
with the necessary high cost calcu- 
lated in advance to prevent failure. 

Compete With Movies 

Since television will be compet- 
ing with the movies as a means 
of mass visual entertainment, there 
is no reason to believe that its pro- 
duction costs can be lower than 
movies. In fact, if there is a man 

or woman living who can provide 
such entertainment at a substan- 
tially lower price, he need not wait 
upon television's development; 
Hollywood is looking for him 
eagerly. 

And there is one more illuminat- 
ing comparison between radio and 
the movies. The motion picture en- 
tertainment on which the public 
spends one and one -half billion dol- 
lars a year is ridiculously small in 
quantity when measured against 
radio's insatiable appetite. The 
entire production of new motion 
pictures averages only about two 
hours of new film per day, enough 
to fill the hours from 7 to 9 p. m. 
on one television network. Radio's 
four major networks alone produce 
sixty -four hours of new entertain- 
ment each day. The public pays 
five times as much for two hours 
of new movie entertainment as the 
advertiser pays for more than 
sixty -four hours of new radio en- 
tertainment. 

Television enthusiasts talk in 
terms of five or more stations per 
city. If there were five stations in 
one city, the cost of providing each 
with four hours of daily entertain- 
ment produced to motion picture 
standards would be two billion 
seven hundred million dollars per 
year. This is more than American 
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business spends on every form of 
advertising combined, from direct 
mail and billboards to radio, news- 
papers and magazines. 

Shackled by Friends 
Television has been shackled too 

long by unwise friends and pro- 
moters who refuse to think their 
economic problem through. It could 
become a reality very soon if the 
industry would only realize that 
the advertiser can never pay for 
adequate television, that even if 
there were a television receiver in 
every home in the United States the 
enormous program production costs 
would make a duplication of radio's 
commercial pattern economically 
impossible. On the other hand, the 
public will gladly pay for tele- 
vision programs, just as it pays for 
movies. 

Suppose, for example, that ft 
could enter the home over an ordi- 
nary telephone wire, and that at 
the end of the month, the sub- 
scriber were to be billed for the 
service he had received, much the 
same way as he now pays for his 
telephone. He could sit at home and 
see all of the low -cost events, such 
as fashion shows, that television 
now promises, and in addition 
would have all of the costly fea- 
tures like championship prize 
fights, new movies, etc. 

New movies are not now avail- 
able for television, but producers 
would have no hesitation in pro- 
viding them if they were paid for. 
Similarly, major sporting events 
for which radio broadcasting rights 
already command a high premium 
could be available for television 
from the very first on terms that 
would be fair to the public, to the 
television producer, and to the pro 
ducer of the sports event. 

Should "wired television" require 
the use of special wiring, such as 
coaxial cable from transmitter to 
receiver, it would lend itself more 
economically to use in theaters 
than in homes. However, there are 
other methods, one of which has 
already been approved experi- 
mentally by FCC, for providing a 
box office for home users, even 
with ordinary radio transmission 
and reception. Transmitters can he 
equipped with a device that will 

PEIRRE BOUCHERON (1), man- 
ager of WGL Fort Wayne, presents 
to Hans Schwieger, conductor of 
the Fort Wayne Philharmonic, re- 
cordings made by the station when 
Mr. Schwieger conducted the NBC 
Symphonic Orchestra. The Fort 
Wayne conductor has been chosen 
to lead the Philharmonic in the 
NBC Concert of Nations series 

about Jan. 1. 

broadcast an interfering "pig 
squeal" along with the show, which 
would spoil reception, or with a 
scrambling device that will make 
the broadcast unintelligible. 
"Squeal erasers" or "unscramblers" 
that will permit proper reception 
can be rented to owners of home 
television sets, thereby providing 
the necessary box office. 

There is nothing wrong with tele- 
vision that money won't cure. And 
the sooner we can convince tele- 
visionaries that the advertisers 
haven't sufficient money to pay for 
the type of continuous programs 
that will be necessary to make the 
public buy television receivers by 
the millions, the sooner the indus- 
try will start applying its brains 
to a technical solution to obtain a 
box office. 

When this problem is solved, 
television will become a great in- 
dustry, and will have fulfilled its 
promise of bringing new and bet- 
ter entertainment to the American 
home. 

Moore to ABC 
RICHARD A. MOORE, after service with 
the Army, and before that with the law 
firm of Cravath, Swaine & Wood, New 
York, has Joined the legal department 
of ABC succeeding C. Clark Stover 
Jr., who has resigned to accept a part- 
nership in the law firm of Speir & Ker- 
beck, New York. 

WESTINGHOUSE 
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ficiions OF THE FCC 
OCTOBER 4 to 

Decisions . . . 
OCTOBER 4 

BY COMMISSION EN BANC 
AM -1220 kc 

R. I. Bcstg. Co., Providence, R. I.- 
Granted CP for a new station to oper- 
ate on 1220. kc, 250 w, daytime only, 
providing applicant conforms with Sec. 
3.46 and be subject to the waiver of 
Secs. 3.55(b) and 3.60 and the approval 
of transmitter site and antenna system 
by CAA. 

AM -1020 kc 
Wm. F. Butt and Paris G. Singer, d/b 

as The Voice of Thomaston, Thomas- 
ton, Ga.- Granted CP for a new station 
to operate on 1020 kc, 250 w, daytime 
only. 

AM -1400 kc 
Alonzo Stanford Dudley, Lake Charles, 

La.- Granted CP for a new station to 
operate on 1400 kc, 250 w, unlimited 
time. 

AM -1240 kc 
Gene Burke Brophy, Flagstaff, Ariz. - 

Granted CP for a new Class IV station 
to operate on 1240 kc, 250 w, unlimited 
time. 

AM -1240 kc 
Joseph H. Roher and Edythe G. 

Sweeney, d/b as Pikes Peak Bcstg. Co., 
Colorado Springs, Col.-Granted CP 
for a new station to operate on 1240 
kc, 250 w, unlimited time. 

AM -1340 kc 
Northern Bcstg. Co., Havre, Mont. - 

Granted CP for a new station to oper- 
ate on 1340 kc, 250 w, unlimited time; 
waiver of Secs. 3.55(b) and 3.60 re- 
quired. 

AM -950 kc 
Donald W. Reynolds, Ft. Smith, Ark. 

-Granted petition to grant without a 
hearing an application for a new sta- 
tion. to operate on 950 kc, 1 kw, day- 
time only. 

AM -740 kc 
Ralph D. Epperson, Mount Airy, N. C.; 

John T. Cashion and Doris B. Brown. 
d/b as Wilkes Bcstg. Co., No. Wilkes- 
boro, N. C.- Adopted an order granting 
petition of John T. Cashion and Doris 
B. Brown, d/b as Wilkes Bcstg. Co., re- 
questing that application of Ralph D. 
Epperson be reconsidered and granted 
without a hearing on the frequency 
740 kc instead of 800 kc, and Commis- 
sion ordered (1) that the application 
of Ralph D. Epperson be removed from 
the hearing docket and granted for the 
frequency 740 kc, 250 w, daytime only, 
subject to the condition that applicant 
will within 60 days from date of action, 
file an application for modification of 
permit specifying a transmitter site 

'Subject to condition that applicant, 
within 60 days from grant, flle an ap- 
plication for modification of permit 
specifying a transmitter site and an- 
tenna system meeting the requirements 
of the standards. 

m 
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OCTOBER 10 

and antenna system meeting the re- 
quirements of the standards; (2) fur- 
ther ordered that the application of 
Wilkes Bcstg. Co. be removed from the 
docket and granted without hearing to 
operate on 810 kc, 1 kw, daytime only, 
subject to same conditions as listed 
above for Epperson. 

AM -900 kc 
E. T. Wright, Orlando, Fla.; Seminole 

Bcstg. Co., Belle Glade, Fla.- Desig- 
nated for hearing application for CP 
for a new station to operate on 900 kc. 
250 w, daytime only, in consolidation 
with application of Seminole Bcstg. 
Co. for the same frequency with 1 kw, 
daytime only. 

AM -1470 kc 
Silver City Crystal Co., Meridan, 

Conn.; The Lewiston- Auburn Bcstg. 
Corp., Lewiston, Me.- Designated for 
consolidated hearing application for CP 
for a new station to operate on 1.470 kc, 
500 w, unlimited time. DA, with appli- 
cation of The Lewiston- Auburn Bcstg. 
Corp. for a new station on the same 
frequency with 5 kw, U. Further or- 
dered that the Lehigh Valley Bcstg. Co., 
licensee of WSAN Allentown, Pa., be 
made a party to this proceeding. 

Assignment of License 
Navarro Bcstg. Assn. (Assignor), J. C. 

West, Pres., Alto, Inc. (Assignee), Corsi- 
cana, Tex. -Denied petition of Alto Inc. 
(assignee) for reconsideration and grant 
without a hearing application for vol- 
untary assignment of license of KAND. 
(Comr. Jett voting to grant.) 

AM -1110 kc 
WBT Charlotte, N. C. Granted CP 

for installation of a booster station at 
Shelby, N. C., to be operated on 1110 
kc, 1 kw, nighttime only, using a DA 
and synchronized with WBT operating 
on 1110 kc, 50 kw, unlimited time; 
waiver of Secs. 3.55(b) and 3.60 required. 

AM -1510 kc 
San Diego Bcstg. Co., San Diego, Calif. 

-Removed from hearing docket and 
granted application for CP for new sta- 
tion to operate on 1510 kc, 5 kw -LS, 1 
kw night, unlimited time, using DA. 

Assignment of License 
KSAM Huntsville, Tex.-Granted con- 

sent to voluntary assignment of li- 
cense of Station KSAM from W. J. 
Harpole and J. C. Rothwell, d/b as 
Radio Station KSAM, to J. G. Long for 
a consideration of $42,500 plus. 

Assignment of License 
KVOP Plainview, Tex.-Granted con- 

sent to voluntary assignment of license 
of Station KVOP from W. J. Harpole 
and J. C. Rothwell, a partnership, to 
W. J. Harpole for a consideration of 
$21,875 for Rothwell's i¡ interest. 

Petition 
KGB San Diego, Calif.- Granted pe- 

tition requesting that its application 
for an Increase in power of KGB, etc. 
be consolidated for hearing with the 
Don Lee renewal applications on the 
issues specified in Commission order of 
April 3, 1946, with respect to said ap- 
plication. 

AM -1400 kc 
T. J. Shriner, Hobart, Okla.- Desig- 

nated for hearing application for new 
station to operate on 1400 kc, 250 w, 
unlimited time, ordered that KTOK, 
KVOP and KSWO be made parties to 
the proceeding. 

Designated Hearing 
The Messenger Publishing Co., Athens, 

Ohio; Grant Street Radio Stations Inc., 
Pittsburgh, Pa.- Designated for con- 
solidated hearings applications of The 
Messenger Publishing Co. and Grant 
Street Radio Stations Inc. for new sta- 
tions to operate on 730 kc, 1 kw, day- 
time only, at Athens, Ohio and Pitts- 
burgh, Pa., respectively; and amended 
order designating for hearing the Grant 
Street Radio Stations Inc. application 
to include application of The Messen- 
ger Publishing Co. and add issue. 

AM -870 kc 
Fred H. Whitley, Kannapolis, N. C.; 

Publix Bcstg. Service of Charlotte Iiic., 
Charlotte, N. C.- Designated for con- 
solidated hearing applications of Fred 
H. Whitley and Publix Bcstg. Service of 
Charlotte Inc. for new stations to oper- 
ate on 870 kc, 1 kw, daytime only, at 
Kannapolls, N. C. and Charlotte, N. C., 
respectively. 
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Commercial Television 
Minnesota Bcstg. Corp., Minneapolis. 

Minn.- Granted CP for a new station; 
channel (No. 4), 66 -72 mc; visual power 
17.9 kw; aural 9.2 kw; antenna 490 feet. 

Experimental Television 
The St. Louis U., St. Louis, Mo.- 

Granted CP for new experimental tele- 
vision station; frequencies to be as- 
signed by the Commission's chief en- 
gineer. To operate as an experimental 
television broadcast station in accord- 
ance with Secs. 4.101 to 4.184 of the 
rules; type of emission: A -5 with aural 
transmission transmitted by multiplex 
during horizontal pedestal interval. 

FM CPS 
The following permittees were granted 

regular CP. (Note: power given is effec- 
tive radiated power; antenna height 
given is height above average terrain): 
Amarillo Bcstg. Corp., Amarillo, Tex. - 
Class B. channel: 101.3 mc (No. 267), 
3.2 kw, 420 feet; Darrell E. Yates, Luf- 

kin, Tex. -Class B, channel: 92.9 mc 
(No. 225), 2.9 kw, 395 feet; Tar Heel 
Bcstg. System Inc., Washington, N. C. 
-Class B, channel: 101.9 mc (No. 270), 
29 kw, 400 feet; Larus & Bro. Co. Inc., 
Richmond, Va. -Class B, channel: 97.1 
mc (No. 246), 21 kw, 510 feet; KJBS 
Broadcasters, a partnership, San Fran- 
cisco. Calif. -Class B, channel: 98.5 mc, 
35 kw, 650 feet; The Associated Broad- 
casters Inc., San Francisco, Calif. - 
Class B, channel: 98.1 mc (No. 251), 14 
kw. 

Conditional Grant 
The following application, heretofore 

designated for hearing, was removed 
from the docket and given a conditional 
grant subject to engineering conditions 
(Comr. Wakefield voting "No "): North 
Carolina Bcstg. Co., Greensboro, N. C. 
-Class B station. (Permittee is licensee 
of station WBIG Greensboro.) 

(Continued on page 72) 
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FCC Actions 
(Continued front page 71) 

Miscellaneous 
Capital Bcstg. Co., Greensboro, N. C. 

-Application for FM station removed 
from hearing docket and placed in pend- 
ing files pending outcome of AM pro- 
ceedings. 

Greensboro Bcstg. Co. Inc., Greens- 
boro, N. C.- Application for FM station 
to be heard in a separate proceeding on 
multiple ownership issue. 

OCTOBER 4 

ACTIONS IN DOCKET CASES 
AM -1230 kc 

Arkansas- Oklahoma Bcstg. Corp., Fort 
Smith, Ark. -Order making final grant 
for new station on 1230 kc, 250 w, sub- 
ject to reaffirmation by CAA of antenna 
site. 

AM -1340 kc 
Grand Canyon Bcstg. Co., Flagstaff, 

Ariz.- Announced final decision grant- 

ing CP for new station on 1340 kc, 250 
w. subject to approval by CAA of an- 
tenna site; denial of application of N. 
Pratt Smith seeking same facilities. 

AM -910 kc 
Valley Bcstg. Assn. Inc., McAllen, 

Tex. -Announced final decision grant- 
ing CP new station on 910 kc, 1 kw, di- 
rectional antenna, subject to CAA ap- 
proval of antenna system and trans- 
mitter site, and subject to installation 
of appropriate monitoring equipment 
as required by Section 3.55(b) when 
such equipment is available. At same 
time Commission denied applications 
of KVAL Brownsville, Tex. to shift to 
910 kc with 1 kw directional antenna 
and application of Howard W. Davis. 
seeking same facilities as Valley Bcstg. 
Assn. Inc., McAllen, Tex. 

OCTOBER 7 

BY COMMISSION EN BANC 
Hearing Designated 

Andrew Jarema and Frank H. Alt - 
doerffer, tr /as Binghamton Broadcast- 
ers, Binghamton, N. Y. -The Commis- 
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sion, on its own motion, ordered that 
its action of Sept. 30 designating 
for hearing the application of Bing- 
hamton Broadcasters In a consolidated 
proceeding, be rescinded, and said ap- 
plication removed from the hearing 
docket; and further ordered that the 
orders of Sept. 19 designating for hear- 
ing in a consolidated proceeding the 
applications of WBAX and WARM, be 
amended to exclude said application of 
Binghamton Broadcasters. 

Joint Petition 
Coast Ventura Co., Ventura, Calif.; 

Ventura Broadcasters Inc., Ventura, 
Calif.- Granted joint petition request- 
ing with respect to the consolidated 
proceeding in re these applications. that 
the Commission accept the engineering 
reports submitted with these applica- 
tions in lieu of engineering testimony; 
that the depositions filed by the appli- 
cants be accepted and admitted into 
evidence; that further hearing in this 
consolidated proceeding now scheduled 
for Oct. 11 be cancelled, and that a 
period of 20 days from date of an order 
closing the record in this proceeding 
be allowed the parties for submission 
of proposed findings of fact. The Com- 
mission ordered that the engineering 
reports submitted with these applica- 
tions are admitted into evidence; that 
the depositions be accepted and admit- 
ted into evidence; that further hearing 
in this proceeding is cancelled and the 
record closed, and applicants are al- 
lowed 20 days from date of order for 
submission of proposed findings. 

AM -1450 kc 
Woodward Bcstg. Co., Woodward, 

Okla. -Designated for hearing applica- 
tion for a new station to operate on 
1450 kc, 250 w, unlimited time, and 
ordered that the petition of Altus 
Bcstg. Co. (KWHN) to intervene, be 
granted, and that KWBW and KGFF be 
made parties to this proceeding. 

AM -1430 kc 
Southern Ill. Bcstg. Co. Inc., Cen- 

tralia, Ill. -Designated for hearing ap- 
plication for a new station to operate 
on 1430 kc, 1 kw, unlimited time, in a 
consolidated proceeding with applica- 
tions of Metropolitan Bcstg. Corp. and 
Belleville News Democrat, Belleville, 
Ill., and further ordered that the orders 
of Sept. 19 designating these latter two 
applications for consolidated hearing be 
amended to include Southern Ill. 
Bcstg. Co. Inc. 

AM-680 kc 
Foundation Co. of Washington, Phil- 

adelphia, Pa.- Designated for hearing 
application for a new station to operate 
on 680 kc, with 10 kw, unlimited time, 
in a consolidated proceeding with ap- 
plications of Baltimore Bcstg. Corp., 
WCBM, Tower Realty Co., and Lomar 
Bcstg. Co.; ordered that the Commis- 
sion's orders of March 13, May 2 and 
Sept. 19 designating these latter three 
for hearing be amended to include the 
application of Foundation Co., and on 
its own motion the Commission ordered 
that the hearing presently scheduled 
for Oct. 7 on applications of WCBM, 
et al, be continued to Nov. 5. 

OCTOBER 7 

ACTIONS ON MOTIONS 
BY COMMISSIONER JETT 

The Pacific Coast Bcstg. Co. Inc., 
Pasadena, Calif.- Granted petition for 
waiver of Sec. 1,387(a) of the rules and 
accepted petitioner's late appearance in 
re application for FM station. 

I and E Bcstg. Co., Dayton, Ohio; 
Paul F. Braden, Middletown, Ohio; Ra- 
dio Ky. Inc., Louisville, Ky.- Granted 
petition for continuance of hearing on 
their applications now scheduled for 
Oct. 30, and continued same to Nov. 1, 
1946. 

Capitol Bcstg. Corp., Indianapolis, 
Ind.; Alamance Bcstg. Co., Burlington, 
N. C.- Granted joint petition request- 
ing advancement of the hearing on 
their applications for CP from Oct. 18 
to Oct. 17. 

The Northern Ohio Bcstg. Co., Am- 
herst, Ohio - Granted petition for waiver 
of Sec. 1.387 of the rules and accepted 
late appearance in re their application 
for CP. 

Peninsula Newspapers Inc., Palo Alto, 
Calif.- Granted petition for admission 
of Adron A. Beene to practice pro hoc 
vice before the Communications Bar 
for the purpose of taking depositions 
in re their application for a new sta- 
tion; granted motion to take deposi- 
tions in re their application. 

Cherokee Bcstg. Corp., Morristown, 
Tenn. -Granted petition requesting that 
the hearing upon its application for CP, 
presently scheduled for hearing on Nov. 

25 and 26 at Middlesboro, Ky., in con- 
solidation with application of Middles- 
boro Bcstg. Co. Inc., Middlesboro, Ky., 
be held at Morristown, Tenn., and the 
Middlesboro Bcstg. Co. Inc. hearing be 
held at Middlesboro, Ky. as scheduled. 
The Commission ordered that the hear- 
ing on Middlesboro Bcstg. Co. applica- 
tion be scheduled for Nov. 25 at Mid- 
dlesboro. Ky., and the hearing on ap- 
plication of Cherokee Bcstg. Corp. be 
scheduled for Nov. 26 at Morristown. 
Tenn. 

Unity Corp. Inc., Mansfield, Ohio - 
Granted petition for leave to amend its 
application for a new FM station so as 
to add two members to the board of 
directors of corporation. 

WBTM Danville, Va.- Dismissed as 
moot petition for continuance of oral 
argument scheduled for Oct. 2 upon 
its application for CP, as petitioner 
was granted leave to amend its appli- 
cation so as to specify a different fre- 
quency, and the application was re- 
moved from the hearing docket on 
Sept. 30. 

WAVE Inc., Louisville, Ky.- Denied 
petition for leave to intervene in the 
hearing on application of Radio Peoria 
Inc., presently scheduled for hearing on 
Nov. 1. 

Okla. A. & M. College, Stillwater, 
Okla.- Granted petition for leave to 
amend its application for CP so as to 
specify the frequency 840 kc with 10 kw 
power, daytime only, instead of 760 kc. 
10 kw, daytime only. The amendment 
was accepted and application as amend- 
ed removed from hearing docket. 

Democrat Printing Co., Durant, Okla. 
-The Commission, on its own motion, 
ordered that the application of Demo- 
crat Printing Co., which was designated 
for consolidated hearing with applica- 
tion of Okla. A & M College be removed 
from the hearing docket. 

WJAR Providence, R. I.- Granted 
leave to intervene in the hearing on 
application of The Asher Bcstg. Serv- 
ice Inc. for a new station at Quincy, 
Mass. 

The Patriot Co., Harrisburg, Pa.; 
Crescent Bcstg. Corp., Shenandoah, Pa. 
-Granted petition of The Patriot Co. 
to reopen the record in the consolidated 
hearing on these applications, and with- 
out further hearing the record is re- 
opened for the purpose only of receiv- 
ing into the record documentary evi- 
dence concerning the death of Vance 
C. McCormick. 

Union Bcstg. Co., Monroe, N. C.- 
Granted petition for leave to amend its 
application for CP so as to specify the 
frequency 1060 kc instead of 1010 kc. 
The amendment was accepted and the 
Commission, on its own motion, re- 
moved said application as amended 
from the hearing docket. 

Albemarle Bcstg. Co., Albemarle, N. C. 
-The Commission, on its own motion, 
ordered the application for CP hereto- 
fore consolidated with application of 
Union Bcstg. Co., removed from the 
hearing docket. 

WLOF Orlando, Fla.- Granted petition 
insofar as it requests reconsideration 
of the Commission's action of April 26 
designating petitioner's application for 
hearing, and removed said application 
from hearing docket. Insofar as peti- 
tion requests a grant without hearing, 
It is dismissed. 

Herman Radner, Dearborn, Mich. - 
Denied petition requesting that the 
record heretofore made in the proceed- 
ing upon his application, et al, be re- 
opened and made a part of the evidence 
in the hearing in re applications. Ex- 
ceptions noted by counsel for peti- 
tioner. 

Buffalo Bcstg. Corp., Buffalo, N. Y. 
The Commission, on its own motion, 
ordered that the hearing on applica- 
tion for a new FM station, presently 
scheduled for Oct. 21, be continued 
without date until further order of the 
Commission. 

Hanford Pub. Co., Hanford, Calif.; 
Fresno Bcstg. Co., Fresno, Calif. -The 
Commission, on its own motion, ordered 
that the consolidated hearing on these 
applications be scheduled for Oct. 31 
at Hanford upon application of Han- 
ford Pub. Co., and Nov. 1 at Fresno 
upon application of Fresno Bcstg. Co. 

The Capital Bcstg. Co., Annapolis, Md. 
-Dismissed petition for reconsideration 
of the Commission's action designating 
its application for hearing, as the Com- 
mission on Sept. 30 accepted an amend- 
ment to application and removed same 
from hearing docket. 
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Hirsch Battery and Radio Co., Cape 
Girardeau, Mo. -The Commission, on its 
own motion, continued without date 
until further order of the Commission, 
the hearing on application now sched- 
uled for Oct. 16 at Washington. 

Magnolia Bcstg. Co., Magnolia, Ark.; 
Four States Bcstg. Corp., Texarkana. 
Ark. -The Commission, on its own mo- 
tion, ordered that the consolidated hear- 
ing on these applications be scheduled 
for Nov. 1 at Washington, D. C. 

Theodore Granik, Washington, D. C.; 
Chesapeake Bcstg. Corp., Washington, 
D. C. -The Commission, on its own mo- 
tion, ordered that the consolidated hear- 
ing on these applications be scheduled 
for Nov. 13 at Washington. 

BY COMMISSIONER JETT 
WJBW New Orleans, La; Louise C. 

Carlson, New Orleans, La.- Granted pe- 
tition of WJBW requesting a continu- 
ance of hearing now scheduled for Oct. 
10 in New Orleans, on these applica- 
tions, and continued said hearing to 
Nov. 4 at New Orleans. 

WILL Urbana, Ill. -Granted petition 
requesting Commission to dismiss its 
intervention in the proceeding upon 
application of La Crosse Bcstg. Co. 

La Crosse Bcstg. Co., La Crosse, Wis. 
-Granted petition requesting the Com- 
mission to strike Issues 1, 3 and 8 in 
the order of March 27 designating this 
application for hearing, and the said 
issues were deleted. 

BY COMMISSION 
Sandusky Bcstg. Co., Sandusky, Ohio 

-Granted petition to reopen proceed- 
ing for further hearing, to be held at 
Columbus, Ohio, on Oct. 14, in re pe- 
titioner's application and applicaticns 
of Lake Erie Bcstg. Co. and The Bay 
Bcstg. Co. 

BY COMMISSIONER JETT 
Central Conn. Bcstg. Co., New Brit- 

ain, Conn. -Granted petition insofar as 
it requests that hearing upon its ap- 
plication and that of Hartford -Times 
Inc., be held in Hartford, Conn., in- 
stead of Washington, and said hearing 
is transferred from Washington to Hart - 
ford, to be held on Oct. 17, the date now 
scheduled. 

OCTOBER 8 

BY COMMISSION 
WJLS Beckley, W. Va.- Granted CP 

to increase power of WJLS from 100 w 
night, 250 w -LS to 500 w night, 1 kw- 
LS, change transmitter site, install new 
transmitter and install DA for night- 
time use; engineering conditions. 
(Comr. Jett voting for hearing.) 

BY COMMISSIONER HYDE 
KGB San Diego, Calif. - Dismissed pe- 

tition requesting continuance of bear- 
ing on application for CP presently 
scheduled for Oct. 9 at Washington, 
D. C. 

KGB San Diego, Calif.-Granted peti- 
tion for leave to amend appication for 
CP so as to specify a modified DA for 
day and night use, and change para- 
graphs 21 -28 of application to show re- 
vised engineering data. 

BY COMMISSIONER JETT 
Lake Bcstg. Co. Inc., Gary, Ind.; 

WAML Laurel, Miss.-The Commission, 
on its own motion, continued the con- 
solidated hearing on these applications 
now scheduled for Oct. 10 and 11 to 
October 30. 

Paul W. Delehanty, Chester, Pa.; 
James M. Tisdale, Chester, Pa.; Key 
Bcstg. Corp., Baltimore, Md. -The Com- 
mission ordered that the consolidated 
hearing on these applications now 
scheduled for Oct. 7 be continued to 
Oct. 9. 

OCTOBER 7 

ACTION IN DOCKET CASES 

AM -1340 kc 
Daytona Beach Bcstg. Co., Daytona 

Beach, Fla. -Announced proposed deci- 
sion toward grant of CP for new sta- 
tion on 1340 kc, 250 w, subject to filing 
of a modification of permit within 60 
days specifying (1) a transmitter site 
that will meet Commission approval; 
and (2) complete information in regard 
to pr: posed transmitter. The mutually 
exclusive applications of Roderick T. 
Pe -mock, et al, d/b as Daytona Beach 
Bests. Co. and News Journal Corp. for 
same facilities, are proposed to be de- 
nied. 

OCTOBER 8 

ACTION IN DOCKET CASES 

AM -1600 Ise 
The Commission announces its orçter 

(B -261) making final the grants of new 
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stations to operate on the regional fre- 
quency 1600 kc, to the following appli- 
cants: James F. Hopkins Inc., Ann 
Arbor, Mich., 1600 kc, 1 kw, unlimited 
time; Valley Bcstg. Co., Pomona, Calif., 
1600 kc, 500 w, unlimited time; United 
Bcstg. Ca. Inc., Montgomery, Ala., 1600 
kc, 1 kw, unlimited time; The Gazette 
Co., Cedar Rapids, Iowa, 1600 kc, 5 kw, 
unlimited time; Piedmont Carolina 
Bcstg. Co., Reidsville, N. C., 1600 kc, 
500 w night, 1 kw day unlimited. 

The application of WWRL Woodside. 
L. I., to increase power from 250 w to 
5 kw, install a new transmitter and 
change transmitter location and install 
a directional antenna, operating on 
1600 ko, was granted. 

The application of Charlotte Bcstg. 
Co., Charlotte, N. C., to operate on 1600 
kc, 1 kw, unlimited time, and applica- 
tion of Four Lakes Broadcasters, Madi- 
son, Wis., for 1600 kc, 1 kw, unlimited 
time are denied. 

AM -1490 kc 
The Commission announced proposed 

decision towards denial of application 
of WGCM Bcstg. Co. and WLOX Bcstg. 
Co., both seeking new station in Biloxi 
Miss., 1490 kc, 250 w. 

AM -1220 kc 
The Commission announced proposed 

decision towards grant to WOAR Cleve- 
land for increase from 5 to 50 kw on 
1220 kc; and denial application of WADC 
Tallmadge, Ohio, for shift from 1350 
to 1220 kc, increase from 5 to 50 kw. 

OCTOBER 10 
BY COMMISSION EN BANC 

Video -60 -66 me 
The Wm. H. Block Co., Indianapolis, 

Ind. -Granted CP new television sta- 
tion on 60 -88 me (channel 3). (See story 
page 79.) 

Commercial FM 
Conditional grants issued to 11 ap- 

plicants; 18 previous grantees issued 
full CPs. (List and story on page 82.) 

Miscellaneous 
The Fort Hamilton Bcstg. Co., Hamil- 

ton, Ohio-Granted modification of CP 
changing authorized Class A to Class B 
station, subject to engineering approval. 

Harold Thomas, Waterbury, Conn. - 
Dismissed without prejudice application 
for conditional grant of a Class B sta- 
tion. 

The Fairfield Bcstg. Co., Danbury, 
Conn. -Granted petition requesting 
that application for a new Class B sta- 
tion be designated for hearing to be 
heard in consolidated proceeding with 
applications of Yankee Network Inc., et 
al; ordered that application be desig- 
nated for consolidated hearing with 
Yankee Network Inc., et al, and further 
ordered that the order heretofore issued 
be amended to include Fairfield appli- 
cation. 

Applications . . . 
OCTOBER 4 

AM -1540 kc 
Dale S. Crowley, Washington, D. C.- 

CP for a new standard broadcast sta- 
tion to be operated on 1540 kc, 1 kw, 
daytime only. 

AM -1490 kc 
WHGF Haverhill. Mass. -Modification 

of CP (which authorized a new stand- 
ard broadcast station) for approval of 
antenna and for approval of transmit- 
ter location. 

AM -1490 kc 
WHOB Gardner, Mass. -Modification 

of CP (which authorized a new stand- 
ard broadcast station) for approval of 
antenna and for approval of transmit- 
ter location. 

AM -1230 kc 
WJOY Burlington, Vt.- License to 

cover CP (as modified) which author- 
ized a new standard broadcast station. 

WJOY Burlington, Vt.-Authority to 
determine operating power by direct 
measurement of antenna power. 

AM -1050 kc 
WKTM Mayfield, Ky.- Modification of 

CP (as modified which authorized a new 
standard broadcast station) to change 
type of transmitter. 

WKTM Mayfield, Ky.- License to 
cover CP (as modified), which author. 
ized a new standard broadcast station 
and for approval of studio location. 

WKTM Mayfield, Ky.- Authority to 
determine operating power by direct 
measurement of antenna power. 

AM -920 kc 
KECK Odessa, Tex. -Modification of 

CP (which authorized a new standard 
broadcast station) for approval of an- 
tenna, to change type of transmitter 
location. 

c a s t i n g 

AM -1490 kc 
WMOA Marietta, Ohio -License to 

cover CP (as modified) which author- 
ized a new standard broadcast station. 

WMOA Marietta, Ohio -Authority to 
determine operating power by direct 
measurement of antenna power. 

AM -1450 kc 
WLAR Athens, Tenn.- Authority to 

make changes in automatic frequency 
control unit. 

AM -1240 kc 
WENC Whiteville, N. C.- License to 

cover CP (as modified) which author- 
ized a new standard broadcast station. 

WENC Whiteville, N. C.- Authority to 
determine operating power by direct 
measurement of antenna power. 

AM -780 kc 
Rutherford County Radio Co., Near 

Forest City, N. C. -CP for a new stand- 
ard broadcast station to be operated on 
780 kc, 1 kw, daytime only. 

AM -1450 kc 
WBSR Pensacola, Fla. -License to 

cover CP which authorized a new stand- 
ard broadcast station and for approval 
of studio location. 

WBSR Pensacola, Fla. -Authority to 
determine operating power by direct 
measurement of antenna power. 

AM-800 kc 
Biscayne Bcstg. Co. Inc., Miami Beach, 

Fla. -CP for a new standard broadcast 
station to be operated on 800 kc. 1 kw. 
daytime only. 

AM -1490 kc 
WTNB Birmingham, Ala. -License to 

cover CP which authorized a new 
standard broadcast station. 

WTNB Birmingham, Ala.- Authority 
to determine operating power by direct 
measurement of antenna power. 

AM -1320 kc 
WAGF Dothan, Ala. -CP to change 

frequency from 1400 to 1320 kc, increase 
power from 250 w to 1 kw, install new 
transmitter and directional antenna 
for night use. 

AM -1490 kc 
WRLD West Point, Ga.-CP to make 

changes in transmitting equipment, in- 
stall new vertical antenna and mount 
FM antenna on top of AM tower, move 
transmitter and change studio location. 

(Continued on page 74) 

IIERE'SA SOCK FOR 

MAYS "COMPETITION!" 

The latest Conlan Sur- 
vey in the rich Red 
River Valley proves 
that WDAY gets six lis- 
teners (plus) for every 
one listener to `Station 
B ". See the figures be- 
low - then write for 
complete breakdowns! 

WDAY GETS 61.4% 

OF THE AUDIENCE 

IN ITS COVERAGE 

AREA 

STATION B GETS 

9.5% OF THE 

AUDIENCE 

STATION C 

GETS 7.2% 

FARGO, NORTH DAKOTA 

NB.C. 
FREE &PETERS,Iise, 

Nailonat Representatives 
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Fish, Furniture and a 

Spartan Philosopher 

Charlie Hammond has been selling 
on WSPA for the past 15 years. 
Mostly he talks about fish. Charlie 
and his cronies are great fishermen, 
and listeners seem to like the fish 
stories Charlie brings back from his 
trips, for the sponsor's sales have 
soared over 400% since Charlie 
began to philosophize about fish. 

WS PA 
Spartanburg, 

South Carolina 

5000 watts day and night, 950 Kc. Rep. by Holiingbery 

CBS Station for the SPARTANBURG -GREENVILLE Market 
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FCC Actions 
(Continued from page 73) 

AM -1230 kc 
WFOM Marietta, Ga.- License to cover 

CP (as modified) which authorized a 
new standard broadcast station. 

WFOM Marietta, Ga.- Authority to 
determine operating power by direct 
measurement of antenna power. 

AM-860 kc 
KWPC Muscatine, Ia.- Modification 

of CP (which authorized a new stand- 
ard broadcast station) to change trans- 
mitter location and to specify studio 
location. 

AM -1400 kc 
Wired Music Inc., Rockford, Ill.-CP 

for a new standard broadcast station 
to be operated on 1400 kc, 250 w. un- 
limited time. 

AM -1490 kc 
KGKY Scottsbluff, Neb.-License to 

cover CP which authorized installation 
of new transmitter. 

AM -1050 kc 
KVSM San Mateo, Calif. -Authority 

to determine operating power by direct 
measurement of antenna power. 

KVSM San Mateo, Calif. -License to 
cover CP which authorized a new stand- 
ard broadcast station. 

AM-800 kc 
KJXD Portland, Ore. -Modification of 

CP (which authorized a new standard 
broadcast station) to increase power 
from 250 w to 1 kw, change type of transmitter, for approval of antenna 
and approval of transmitter and studio 
locations. 

Applications Dismissed: 
Merlin H. Smith, tr /as Radio Ft. 

Wayne, Ft. Wayne, Ind. -CP for a new standard broadcast station to be oper- ated on 1450 kc. 250 w, unlimited time. 
(Request of attorney.) 

Applications Tendered for Filing: 
AM -1450 kc 

Endicott Bcstg. Corp., Endicott, N. Y. -CP for a new standard broadcast sta- tion to be operated on 1450 kc, 250 w, unlimited time. 
AM-830 kc 

Abe Lapides, Pontiac, Mich. -CP for a new standard broadcast station to be operated on 830 kc, 1 kw and daytime only. 
AM -1340 kc 

The Mount Vernon Bcstg. Co., Mt. 
Vernon, Ohio -CP for a new standard 
broadcast station to be operated on 
1340 kc, 250 w, unlimited time. 

AM-850 kc 
WTNB Birmingham, Ala. -CP to 

change frequency from 1490 to 850 ko. 
power from 250 w to 1 kw night and 
change transmitter location and install 
5 kw day, install new transmitter and 
directional antenna for night use. 

AM -1490 kc 
Alex B. Craig and Morgan J. Craig, 

d/b as Craig Bcstg. Co., Chester, S. C. -CP for a new standard broadcast sta- 
tion to be operated on 1490 kc, 250 w. 
unlimited time. 

AM -1190 kc 
Trinity Bcstg. Corp., Oak Cliff, Tex. - 

CP for a new standard broadcast sta- 
tion to be operated on 1190 kc, 1 kw, 
daytime only. 

AM -1020 kc 
Family Bcstg. Corp., Minneapolis. 

Minn. -CP for a new standard broad- 
cast station to be operated on 1020 kc, 
10 kw, daytime only. 

AM -710 kc 
Western Bcstg. Assoc., Modesto, Calif. -CP for a new standard broadcast sta- tion to be operated on 710 kc, 1 kw, daytime only. 

AM -1190 kc 
Frank C. Christi, Mildred Christi and Joseph J. Garafalo, d/b as Huntington 

Park Bcstg. Co., Huntington Park, Calif.-CP new station to be operated 
on 1190 kc, 1 kw, daytime only. 

OCTOBER 8 

AM -1210 kc 
Northeast Radio Inc., Lawrence, Mass. -CP for a new standard broadcast sta- tion to be operated on 1210 kc, 1 kw, directional antenna and daytime hours of operation. 

Modification of CP 
WRON Ronceverte, W. Va.- Modifica- 

tion of CP (which authorized a new 
standard broadcast station) to change 
type of transmitter, approval of anten- 
na, approval of transmitter location 
and specify studio location.- AMEND- 
ED: re change in transmitting equip- 
ment. 

AM -840 kc 
KSPI Stillwater, Okla. -Modification 

of CP (which authorized a new stand- 

and broadcast station) for approval of 
antenna and transmitter location and 
change studio location. 

AM -1240 kc 
WGCM Gulfport, Miss. -License to 

cover CP which authorized installation 
of new transmitter. 

AM-1450 kc 
WJXN Jackson, Miss. -CP to change 

frequency from 1490 to 1450 kc. (Con- 
tingent upon the grant of WSLI.) 

AM -1240 kc 
Alabama -Georgia Broadcasters Inc., 

Eufaula, Ala. -CP new standard broad- 
cast station to be operated on 1240 kc, 
250 w and unlimited hours of opera- 
tion. 

AM -710 Ito 
WKRG Mobile, Ala.- License to cover 

CP (as modified) which authorized a 
new standard broadcast station: au- 
thority to determine operating power 
by direct measurement of antenna 
power. 

AM -1230 kc 
Union -Carolina Bcstg. Co., Union, 

S. C. -CP new standard broadcast sta- 
tion to be operated on 1230 kc, 250 w 
and unlimited hours of operation. 

AM -1450 Ice 
WHSC Hartsville, S. C.- License to 

cover CP (as modified) which author- 
ized a new standard broadcast station: 
authority to determine operating power 
by direct measurement of antenna 
power. 

AM-910 kc 
Piedmont Bcstg. Co., Greenville, S. C. 

-CP for a new standard broadcast sta- 
tion to be operated on 910 kc, 1 kw and 
daytime hours of operation. 

AM -950 kc 
WSPA Spartanburg, S. C.- License to 

cover CP (as modified) which author- 
ized changes in directional antenna 
system and increase in power: authority 
to determine operating power by direct 
measurement of antenna power. 

AM -740 kc 
Carteret Bcstg. Co.. in or near More- 

head City, N. C. -CP new standard 
broadcast station to be operated on 
720 kc, 1 kw and daytime hours of op- 
eration.- AMENDED: to change fre- 
quency from 720 to 740 ke. 

AM -1150 kc 
Burlington- Graham Bcstg. Co., Bur- 

lington, N. C.-CP new standard broad- 
cast station to be operated on 1030 kc, 
1 kw and daytime hours of operation. 
-AMENDED: to change frequency from 
1030 to 1150 kc. 

AM -1410 kc 
WEGO Concord, N. C.- License to 

cover CP which authorized installation 
of new transmitter. 

AM -760 kc 
WTNC Tarboro, N. C.- Modification of 

CP which authorized a new standard 
broadcast station, for approval of an- 
tenna, to change type of transmitter 
and approval of transmitter and studio 
locations - AMENDED: to change name 
of applicant from Tarboro Bcstg. Co., 
Inc. to Coastal Plains Bcstg. Co., Inc. 

AM -1060 kc 
WIBV Belleville, Hl.- Modification of 

CP which authorized a new standard 
broadcast station to change type of 
transmitter, for approval of antenna and 
for approval of transmitter and studio 
locations. 

AM -1400 kc 
KMHL Marshall, Minn. -Modification 

of CP which authorized a new standard 
broadcast station, to make changes In 
antenna and to change type of trans- 
mitter. 

AM-630 kc 
Boise Bcstg. Co., Boise, Idaho -CP 

new standard broadcast station to be 
operated on 630 kc, 5 kw, directional 
antenna and unlimited hours of op- 
eration.- AMENDED: re changes in di- 
rectional antenna and change trans- 
mitter location. 

AM -1400 kc 
Raymond M. Becker and Melvin B. 

Williams, a partnership d/b as Royal 
Gorge Bestrs., Canyon City, Col. -CP 
new standard broadcast station to be 
operated on 1400 kc, 250 w and un- 
limited hours of operation.- AMENDED: 
to change hours of operation from un- 
limited to daytime only, make changes 
in antenna and ground system. 

AM -910 kc 
KLX Oakland, Calif. -CP to increase 

power from 1 kw to 5 kW. install new 
transmitter and directional antenna 
for day and night use and change 
transmitter and studio locations. 

AM -1080 kc 
H. M. Williamson and Roy D. John- 

son d/b as Modesto Bcstg. Co., Modesto, 
Calif.-CP for a new standard broadcast 
station to be operated on 1450 kc, 100 w 
and unlimited hours of operation. - 
AMENDED: to change frequency from 
1450 to 1080 kc, change power from 100 

to 250 w for daytime use only, change 
hours of operation from unlimited ti, 
daytime, change type of transmitter and 
make changes in antenna. 

Applications Tendered for Filing: 
AM-680 kc 

WRNY Rochester, N. Y. -CP to change 
power from 250 w to 500 w night and 
1 kw day, install new transmitter and 
change transmitter location. install di- 
rectional antenna for day and night use 
and change from daytime to unlimited. 

AM-870 kc 
Mrs. Carla Burnham Keys, Farmville, 

Va.-CP new standard broadcast sta- 
tion to be operated on 870 kc, 1 kw and 
daytime hours of operation. 

AM -730 kc 
Ellis County Bcstg. Co., Waxahachie, 

Tex. -CP new standard broadcast sta- 
tion to be operated on 730 kc, 250 w 
and daytime hours of operation. 

AM -1470 kc 
WRGA Rome, Ga.-CP to change fre- 

quency from 1490 to 1470 kc, power 
from 250 w to 5 kw, install new trans- 
mitter and directional antenna for night 
use. 

AM -1140 kc 
KSOO Sioux Falls, S. D.- Consent to 

transfer of control of licensee from 
Morton H. Henkin and Ruth J. Henkin, 
Executors of the Estate of Joseph Hen- 
kin, Deceased to Morton H. Henkin and 
Ruth J. Henkin. 

AM- Unselected 
Frank Andrews, Modesto, Calif. -CP 

new standard broadcast station to be 
operated on 730, 870, 1010 or 1050 kc, 
power of 250 w and daytime hours of 
operation. 

AM -1240 kc 
Border Bcstg. Co., Nogales, Ariz. -CP 

new standard broadcast station to be 
operated on 1240 kc, 250 w and un- 
limited hours of operation. 

AM -900 kc 
E. L. Barr, Elmer Rheingans, Jake 

Rheingans and Estey H. Walton co- 
partners d/b under the name Radio 
Sanger Co., Sanger, Calif. -CP new 
standard broadcast station to be op- 
erated on 900 kc, 1 kw and daytime 
hours of operation. 

OCTOBER 8 

AM -1010 kc 
WINS New York - Voluntary assign- 

ment of license and CP to the Crosley 
Bcstg. Corp. 

AM -1010 kc 
WINS New York-Special service au- 

thorization to operate on 1010 kc, power 
of 10 kw night and 50 kw day, un- 
limited time employing directional an- 
tenna for day and night for a period 
of two months. 

AM -1390 kc 
WFBL Syracuse, N. Y. -CP to install 

auxiliary transmitter to be operated 
with power of 1 kw for auxiliary pur- 
posea only. 

AM -MO kc 
Herbert L. Spencer, area of the State 

of Maryland -CP new developmental 
broadcast station to be operated on 540 
kc or as assigned, 10 w and A3 emis- 
sion. 

AM -1230 kc 
WBPZ Lock Haven, Pa.- Modification 

of CP which authorized a new standard 
broadcast station, for approval of an- 
tenna, approval of transmitter location 
and to change studio location. 

AM -1050 kc 
KFMJ Tulsa, Okla. -Modification of 

CP which authorized a new standard 
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broadcast station, for approval of an- 
tenna, approval of transmitter location 
and to specify studio location - 
AMENDED: re changes in antenna, type 
transmitter and change transmitter and 
studio location. 

AM -1310 
WDUK Durham, N. C.- Voluntary as- 

signment of license from W. W. Couch, 
Jr., Sam H. Campbell, Jr. and W. Hanes 
Lancaster, Jr. to WDUK, Inc. 

AM -900 kc 
Northwestern Theological Seminary 

and Bible Training School, Minneapolis, 
Minn. -CP new standard broadcast sta- 
tion to be operated on 900 kc, 1 kw and 
daytime hours of operation. 

AM -1450 kc 
WASK Lafayette, Ind. - Modification 

of CP Which authorized installation of 
new vertical antenna and change trans- 
mitter location, to make changes in 
vertical antenna and mount FM an- 
tenna on top of AM tower. 

AM -1450 kc 
KSRV Ontario, Ore. -Modification of 

CP as modified, which authorized a 
new standard broadcast station, to ex- 
tend completion date. 

AM -1400 kc 
KOKO La Junta, Col.- Transfer of 

control of licensee corporation from 
Leonard E. Wilson, Elizabeth M. Wil- 
son, O. C. Samuel and Charles T. Miller 
to Stanley N. Schultz, B. C. Bulson, 
L. R. Sanders, James R. Couey, A. G. 
Mason, R. P. Jones, P. P. Mickelson. 
H. W. Hinkel, S. W. Azar, E. O. Scho- 
embs, Paul E. Whiteside, D. R. Ken- 
nedy, B. H. Shattuck and A. V. Berg 
through sale of 183 shares of common 
stock. 

Applications Tendered for Filing: 
AM-860 kc 

Steel City Bcstg. Corp., Homestead, 
Pa. -CP new standard broadcast station 
to be operated on 860 kc, 250 w and 
daytime hours of operation. 

AM -1490 kc 
Western Pennsylvania Bcstg. Corp., 

Pittsburgh, Pa.-CP new standard broad- 
cast station to be operated on 1490 kc. 
250 w and unlimited hours of opera- 
tion. 

AM -1450 kc 
J. G. Long, d/b as Eagle Pass Bcstrs., 

Eagle Pass, Tex. -CP new standard 
broadcast station to be operated on 
1450 kc, 250 w and unlimited hours of 
operation. 

AM-820 kc 
WFAA Dallas, Tex.-Consent to trans- 

fer of control of from George B. Dealey, 
deceased to Edward M. Dealey, J. M. 
Moroney, and George Waverly Briggs, 
trustees. 

AM -1340 kc 
Radio Bedford Inc., In or near Bed- 

ford, Ind. -CP new standard broadcast 
station to be operated on 1340 kc, 250 w 
and unlimited hours of operation. 

AM -1450 kc 
Bcstg. Corp. of America, Mythe, Calif. 

-CP new standard broadcast station 
to be operated on 1450 kc, 250 w and 
unlimited hours of operation. 

AM-860 kc 
KTRB Modesto, Calif. -CP to change 

power from 1 kw to 1 kw night, 5 kw 
day, and install new transmitter, using 
directional antenna night. 

OCTOBER 9 
Extension 

WSHS Floral Park, N. Y.- Modifica- 
tion of CP which authorized new non- 
commercial educational station for ex- 
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FCC Grants Five Applications 
For 1600 kc; WWRL Power Up 
FCC'S VIEWS on the use of 1600 
kc, now assigned to only two U. S. 
stations, were reiterated last week 
in a decision giving finality to its 
proposal [BROADCASTING, Aug. 12] 
granting five applications for new 
1600 kc stations and allowing 
WWRL Woodside, L. I., already on 
the frequency, to go from 250 w 
to 5 Ice directionalized fulltime. 

Engineering testimony, FCC 
said, "is definitely to the effect 
that it is impracticable to consider 
the use of the channel upon the 
basis of an ideal allocation pattern 
whereby service might be provided 
to all sections of the U. S., because 
under such an arrangement there 
would result reservations for sta- 
tions fol which there likely would 
be no demand." 

The channel, classified as a re- 

tension of completion date -AMENDED: 
to change completion date. 

AM -1010 kc 
WLOW Norfolk, Va.- Modification of 

CP which authorized a new station to 
change frequency from 1590 to 1010 kc, 
change transmitter and studio location 
-AMENDED: to change power and 
hours of operation from 1 kw day to 
5 kw unlimited, install DA for night 
use, change type transmitter and trans- 
mitter location. 

AM -1270 kc 
WLBR Lebanon, Pa.- Modification of 

CP which authorized a new station, for 
extension of completion date. 

FM 
WHPC Harrisburg, Pa.- Modification 

of CP which authorized a new FM sta- 
tion to specify coverage as 13,810 sq, mi., 
population as 1,664,538, change trans- 
mitter site and make changes in an- 
tenna system. 

Experimental Video 
W8XCT Cincinnati, Ohio- Modifica- 

tion of CP as modified which author- 
ized a new experimental television sta- 
tion for extension of completion date 
only. 

AM -1440 kc 
KGNC Amarillo, Tex. -CP to make 

changes in vertical antenna and mount 
FM antenna on pres -nt AM tower. 

AM-580 kc 
WGAC Augusta, Ga.- Modification 

which authorized to change frequency, 
increase in power, installation of new 
transmitter, changes in DA for night 
use and to change transmitter location, 
for extension of comuletion date. 

AM-580 kc 
KALB Alexandria, La.-CP to increase 

power from 1 kw day and night to 1 kw 
night and 5 kw day and install new 
transmitter. 

AM -1400 kc 
WSAU Wausau, Wis. -Modification of 

CP which authorized installation of new 
transmitter for extension of commence- 
ment date. 

WSBT South Bend. Ind. -Modification 
of CP as modified which authorized in- 
crease in power, installation of new 
transmitter and changes in DA, to make 
changes in DA. 

FM 
KSD -FM St. Louis, Mo.- Modification 

of CP permit which authorized a new 
FM station to make changes In antenna 
system. 

Video -66 -72 me 
KOB -TV Albuquerque, N. M.- Modlfi- 

cation of CP which authorized new 
commercial television station to change 
frequency from channel 2, 54 -60 me to 
channel 4. 66 -72 me. specify ESE as 238. 
make ' minor changes in transmitter 
site, change type of transmitter, studio 
location and make changes in antenna 
system. 

Experimental Video 
W6XPC Pasadena, Calif. -Modification 

of CP which authorized new experimen- 
tal television station for extension of 
completion date. 

AM -1250 kc 
KGBI Little Rock, Ark. -CP to change 

frequency from 1230 to 1250 kc, power 
from 250 w to 500 w night 1 kw day, 
install new transmitter, DA night. 

BROADCASTING Telecasting 

gional under NARBA, was found 
to allow such low coverage that the 
serviceable nighttime contours of 
1600 kc stations "should be care- 
fully protected." FCC said such 
stations, in the absence of other 
considerations, should be author- 
ized to operate with 5 kw, the 
maximum for that class of station. 

However, FCC said, "lower 
power in the range permitted 
Class III stations is likewise ap- 
plicable in those areas where such 
power will provide adequate cover- 
age to the particular city or area 
sought to be served." (Class III -A 
stations operate with 1 -5 kw; Class 
III -B with not less than 500 w 
nor more than 1 kw night and 5 
kw day.) 

"It should also be noted," the 
Commission said, "that in substan- 
tially all communities of the U. S. 
there are radio receivers which 
were not constructed for the recep- 
tion of broadcast stations operat- 
ing on the 1600 kc channel." 

Because stations operating on 
the same frequency at the upper 
end of the band need greater mile- 
age separation, FCC said, "use of 
directional antennas is highly de- 
sirable if not mandatory, and as- 
signment of stations at short dis- 
tance separations which has been 
found practicable at lower frequen- 
cies should be avoided on 1600 kc." 

How much separation would be 
necessary, the decision added, has 
not been determined. But it was 
noted that simultaneous use of 
1600 kc by a 1 -kw station at Madi- 
son, Wis. and a 5 -kw outlet at 
Cedar Rapids, Iowa, 140 miles 
apart, would result in "severe in- 
terference." 

The 1600 kc grants, in line with 
the proposed decision, went to the 
following (in all cases subject to 
engineering or other conditions and 
generally providing for use of di- 
rectional antennas) : 

James F. Hopkins Inc. (WJBK), 
Ann Arbor, Mich., 1 kw fulltime; 
Valley Broadcasting Co., Pomona, 
Calif., 500 w fulltime; United 
Broadcasting Co., Montgomery, 
Ala., 1 kw fulltime; Gazette Co., 
Cedar Rapids, 5 kw fulltime; Pied- 
mont- Carolina Broadcasting Co., 
Reidsville, N. C., 1 kw day and 
500 w night (must apply within 
60 days for 1 kw fulltime); WWRL, 
increase power from 250 w to 5 
kw, directional day and night. 

Denials went to Charlotte (N. 
C.) Broadcasting Co., whose appli- 
cation for 1600 kc with 1 kw was 
mutually exclusive with the Reids- 
ville request, and to Four Lakes 
Broadcasters, Madison, Wis., whose 
request for a 1 -kw operation con- 
flicted with the Cedar Rapids ap- 
plication. 

Besides WWRL, the only U. S. 
station licensed on 1600 kc is 
WKWF, a 500 -w station at Key 
West, Fla. 
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Hon. Ed Wilhelm 

Mason. Inc. 

New York City 

Dear Ed: 

Coin' up! Yep they're going way up! 
And I ain't talki,' about the elevators 

down here in 
Southern West 
Virginia. It's 
the bank clear. 
Inge in Char- leston . 
the first 
months in 1945 
show bank clearings 
o f $171,938; 
186.00, which 
is 25 million 
more than the 
same period 
last year. And 
this is just the 
heginni n g! 
When the 
folks start sat- 
isf ying their 
post -war needs 
those bank 
c l e a r i n g 
figures w i l l 
really start 
going up . 

and you can 
bet that the 
thousands o f 
WCHS listen- 
ers will know just what 
brands to buy. 
They just 
p of t a know. 

They hear 'ern advertised over WCHS! 

Yrs. 

Algy 

WCHS 
Charleston, W. Va. 
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TBA Convention 
(Continued from page 16) 

has been overpublicized. Let's not 
talk prices until they're set." 

Mr. Kobak declared: "Television 
is big business. It's not a special 
venture; it's show business -the 
theatre, education, sports, news - 
all of which is show business. It 
needs new ideas, experienced show- 
men, and open minds. When pre- 
paring commercials remember that 
you're visiting people in their 
homes." 

The Mutual president, said: 
"This convention starts a new era 
in television. Television is neces- 
sary; so let's have vision by way 
of television." 

On Education 
Education will make use of tele- 

vision to the extent that it con- 
ceives and develops "new educa- 
tional procedures directed toward 
established educational outcomes," 
Paul F. Douglass, president, Amer- 
ican U., told the meeting. "As a 
medium," he said, "it can reach the 
lowest levels of literacy, make the 
most vivid impression. It can be 
of undreamed -of importance in 
making democracy work if televi- 
sion broadcasters conceive its pur- 
pose as a social instrument and not 
alone as an advertising medium." 

Dr. Frank Kingdon, WOR -Mu- 
tual commentator, closed the Thurs- 
day morning program with his 
ideas on "Good Taste in Television 
Programming." 

As featured speaker at the 
Thursday luncheon, Benjamin Co- 
hen of Chile, associate secretary - 
general in charge of public infor- 
mation for the United Nations, told 
the convention that television would 
provide an "invaluable means" of 
assisting in carrying out the ob- 
jectives of the UN's San Francisco 
charter. 

Television Receivers 

Four speakers on Thursday af- 
ternoon addressed a panel meeting 
on "Television Receivers." 

William Howard, executive of the 
R. H. Macy Co., New York, speak- 
ing from the retailer's point of 
view, stressed the need for tele- 
stations to broadcast daytime pro- 
grams so that retailers might 
demonstrate telesets in action. 

Test patterns, now the only "pro- 
grams" available during daytime 
hours, are inadequate to stimulate 
customer enthusiasm for television, 
Mr. Howard said. 

Manufacturers must also begin 
producing attractive cabinet de- 
signs, he said. "It's the women who 
buy everything," he told the panel, 
"and television hasn't made a good 
first impression on women." 

One question which he said the 
television industry must answer is: 
If a customer buys a black and 
white television receiver, must he 
throw it away if color becomes 
the rage ? 

Dr. George Gallup, director, 
American Institute of Public Opin- 
ion, stressed the need for accu- 
rate audience research in tele- 

vision. Televisers, he said, might 
well avoid the research argument 
which now besets the radio indus- 
try and concentrate on devising 
means of adequately measuring 
average audiences. 

He said it was his opinion that 
television would also have to prove 
that its impact on the buyer was 
greater than that of any other 
medium, for at its early stages of 
development at least it will be un- 
able to reach audiences as large 
as those reached by other media. 

H. Allen Smith, humorist and au- 
thor of such books as Low Man On 
A Totem Pole and Rhubarb, spoke 
on "I Want A Television Receiver." 
Mr. Smith, a devotee of sports, had 
been convinced by looking at his 
neighbor's teleset, that current pro- 
grams were of sufficient quality to 
arouse his buying instincts. 

Frank Mansfield, director of sales 
research, Sylvania Electric Prod- 
ucts Co., gave a slide presentation 
of a market study completed nearly 
a year ago by his company to as- 
sess the merchandising possibilities 
for telesets. He said Sylvania esti- 
mated that by 1951 there would 
be 4,800,000 sets in use in the 
U. S. 

That management problems in 
television are going to be more 
complex than those met by audio 
broadcasters was apparent in dis- 
cussions at the Television Station 
Management Panel conducted 
Thursday afternoon by Moderator 
Theodore C. Streibert, president, 
Bamberger Broadcasting Service 
(WOR), New York. 

Highlighting the discussions in 
which six experts in the video field 
participated, were delineation of 
problems in legal areas, in engi- 
neering and in actual program pro- 
duction. 

Participating were: Dan D. Hal- 
pin ( "Job Opportunities in Tele- 
vision"), sales manager, Home In- 
struments, RCA Victor; Harry 
Houston, director of personnel, Al- 
len B. Du Mont Labs., speaking on 
"Where To Find Your Personnel "; 
James D. McLean ( "Equipment 
Today and Tomorrow "), manager 
of sales, transmitter division, Elec- 
tronic Dept., GE; Joseph McDon- 
ald ( "Legal Problems In Tele- 
vision"), general attorney, ABC; 
F. J. Bingley, chief television engi- 
neer, Philco Corp., speaking on 
"Relaying Problems in Television "; 
Helen Rhodes, supervisor of tele- 
vision productions, WRGB Schenec- 
tady- "Studio Audiences in Tele- 
vision". Their conclusions, in 
brief : 

Mr. Houston - Television stations 
should not look to Hollywood for much 
help In staging television shows; mo- 
tion picture cameramen, as an example. 
will not be permitted the luxury of 
"retakes;" talent should be sought more 
particularly In the legitimate theatre 
field. where performers are accustomed 
to memorizing lines. 

Mr. Halpin - Ultimately television 
should provide three times more sobs 
than aural broadcasting. RCA will, by 
Nov. 1, have 1500 dealers prepared to 
demonstrate video. Cooperative display 
plans possibly can be worked out with 
local department or furniture stores 
furnishing the "props." There will be 

300,000 new jobs in television produc- 
tion in the next five years if manufac- 
turers produce 5,000,000 sets. 

Mr. McLean - Telecasters can expect 
marked improvement in cameras as ex- 
perience is gathered; these improve- 
ments will be directed toward develop- 
ing smaller cameras through produc- 
tion of smaller tubes; studio production 
in television will undergo marked im- 
provement in equipment, but a con- 
tinuing use of brilliant lighting; the 
Image Orthicon and Orthicon, although 
best suited to outdoor work, are not so 
acceptable as the Iconoscope in the 
studio; the new Signal Orthicon is ex- 
pected to produce better studio results. 

Mr. McDonald -Use of literary ma- 
terial, and other published works un- 
der copyright, will present new legal 
problems; salient feature to remember 
is that what might be permissible for 
broadcast may not necessarily be in such 
a domain for telecasting; musical ma- 
terial and its use will be one of knotty 
problems; ASCAP now permits, through 
a supplemental agreement with licen- 
sees, the use of ASCAP material on 
television -but with a 30 -day cancella- 
tion stipulated. The "rider" is limited to 
"non- dramatic" use. SESAC, associated 
music publishers and BMI, under pres- 
ent contracts, grant full rights in tele- 
casting to licensees now under con- 
tract. States will not precensor tele- 
vision, as they do motion pictures, but 
they might -under police powers -take 
punitive action against station "after 
the fact" If telecasts are held detri- 
mental to the public welfare in one 
fashion or another. 

Mr. Bingley- Greatest area for use 
of radio relay systems in television of 
the future probably will be in studio 
transmitter and studio remote links. 
Inter -city network links probably will 
combine land lines and radio relay, with 
service employed dependent in part on 
terrain. Quality probably will be better 
on radio relay than on coaxial. 

Miss Rhodes -Certain types of studio 
productions profit by presence of stu- 
dio audience -principally "in studio" 
sporting events, musical programs and 
the like. Dramatic programs and news 
shows suffer by presence of studio audi- 
ence, since continuity Is disturbed by 
extraneous audience sounds. 

Television in Education 

In the panel on "Television in 
Education," H. V. Kaltenborn, 
NBC commentator, as moderator, 
declared that "science has moved 
faster than our ability to apply its 
fruits. Radio and the moving pic- 
ture have only begun to be used 
to promote education. 

"Educators and televisers should 
begin now to cooperate to see that 
television is used effectively to 
translate constructive ideas to the 
American Mind." 

Dr. William Carr of the National 
Education Assn. envisioned tele- 
vision taking students on cultural 
tours of such special events as the 
United Nations Assembly and 
presidential inaugurations. He 
urged the creation of a national 
commission which would include 
television and educational leaders 
to consult on television program- 
ming formats. 

Prof. Kenneth Bartlett of Syra- 
cuse U. urged the television in- 
dustry to lend its personnel and 
equipment to schools as far as pos- 
sible so that both the theory and 
the practical side of television can 
be coordinated by colleges and uni- 
versities. Television, he said, should 
be included as a part of radio and 
journalism courses. 

Commdr. Bonney M. Powell, USN, 
spoke on "What Can the Documen- 
tary Programs Do for the Student 
and How Can Television Help ?" 
He said that "once television is in- 
stalled, a saving can be effected in 
televising the documentary into 
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the classroom. For instance, one 
motion picture print can be piped 
into thousands of television receiv- 
ing sets, thus saving on print 
costs." 

Lt. Col. Eric Tebow, U. S. Army 
Signal Corps, spoke on "Education 
Through 'How to Do It' Pro- 
grams." 

Educators are asking the video 
set manufacturers to give some 
thought to educational models, 
"either in cheap plywood or metal 
cabinets or sunk into receptacles 
in walls so that only the screen 
and tuning dials are visible . 

and for an intratel system, with 
one master receiver and three 
monitors," according to Edward 
Stasheff, in charge of television 
development for WNYE, New 
York City Board of Education FM 
station. 

"Of the broadcasters," Mr. Stas- 
heff stated, "we ask programs suf- 
ficiently valuable educationally and 
sufficiently well correlated with our 
curriculum to justify the expense 
of receiver installation." 

Program Panel 
The fourth Thursday afternoon 

panel session, dealing with pro- 
grams and chairmanned by Bob 
Emery of WABD New York, cov- 
ered a wide variety of topics. Selma 
Lee of the William Morris Agency 
spoke on package video programs, 
recommending their use to spon- 
sors on the basis that a package 
show built by a professional show- 
man is apt to be the most efficient, 
effective and economical way of 
putting over television sales mes- 
sages. 

Need for complete cooperation 
between station producer and 
guest producer to achieve a good 
video show was stressed by Clark 
Jones of WRGB Schenectady and 
Richard Goggins of ABC. 

Jock McGregor, WOR New York 
director who, after 12 years in 
radio, last summer produced three 
television programs, complained 
that in television "too many peo- 
ple get between me and my pro- 
gram." The solution, Mr. Mc- 
Gregor said, might be to put the 
program on film. 

Walter Wade, executive producer 
of WNBT New York, cited two 

basic principles for successful 
video production: Have a good 
show; make sure that audience 
sees it. 

The television salesman wants 
the producer to be commercially 
minded, Ken Farnsworth of ABC 
declared, to produce sustaining 
programs with commercial slants 
that make them easier to sell, to 
put as much effort into the com- 
mercials as on the entertainment 
part of the programs after they 
have been sold. 

NBC's television promotion be- 
gins with the public, including both 
present and future set owners, 
Charles P. Hammond, NBC di- 
rector of advertising and promo- 
tion, stated, explaining, "The rea- 
son is basic enough -to build tele- 
vision audiences in mass for spon- 
sors to buy." 

Advertising Helps 
Attempting to capitalize on the 

primary public interest in pro- 
grams, he said, "All NBC televi- 
sion promotion to the public talks 
in terms of NBC television pro- 
grams on the air. I'll wager there 
are thousands of people who might 
have been only lukewarm on the 
subject before who developed a ter- 
rific yen to own a receiver after 
reading NBC's recent advertise- 
ment in local newspapers announc- 
ing our exclusive coverage of the 
Louis -Conn fight. 

"Such advertising helps the 
cause generally. Of more direct 
benefit to NBC, as we see the pur- 
pose of our present audience pro- 
motion of outstanding NBC tele- 
vision shows, is that we are able 
to associate NBC and top teleview- 
ing in the minds of those who al- 
ready have sets as well as in the 
minds of those who will own them. 

"In our trade advertising," Mr. 
Hammond continued, "we attempt 
to sell our station against the com- 
petition. Since at this time it is not 
possible to talk competitive circu- 
lation, we use as a talking point 
the fact that at WNBT the tele- 
vision advertiser has an opportu- 
nity to make use of the knowledge 
and experience of NBC production 
personnel in his own television ef- 
forts, and can save time and money 
by this means in getting his own 
experience which will be vital to 
him in the production of commer- 
cial television programs. We can 
talk this way to the trade because 
we can point to the consistent qual- 
ity of NBC program and produc- 
tion efforts to substantiate our 
claim. Good shows have made it 
possible for us to do a promotion 
job." 

Actress' Viewpoint 
Answering the question, "What 

does the actress expect of the tele- 
vision producer ?" actress Helen 
Choat declared, "She expects him 
to know his business.... He should 
know his script, its possibilities 
and its weaknesses and how he is 
going to overcome those weak- 
nesses; his cast -their strength, 
their needs and how he can handle 
them to get the best results. A man 
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like this is not guessing. When he 
gives us direction we will have 
confidence in it. And because ' we 
have confidence we will execute it 
with authority and assurance." 

Chief trouble with many of to- 
day's video programs is that as 
an economy measure agency radio 
directors and producers are dou- 
bling in brass and handling tele- 
vision as well, according to Louis 
A. Sposa, program operations man- 
ager of WABD. "There is a limit 
to what one person can do and 
because radio is a paying proposi- 
tion for the agency the director 
must devote most of his time to the 
radio show, resulting in a hastily 
planned and poorly produced tele- 
vision show," he said. 

A plea for industrywide coop- 
eration in training the thousands 
of new people who will be enter- 
ing television in the next few years 
and in exchanging program ideas 
and production teehniques for the 
benefit of all television was ad- 
vanced by Hoyland Bettinger, tele- 
vision consultant. 

"We must set an objective for 
our industry to produce not less 
than 750,000 and if possible 1,- 
000,000 television receivers in the 
calendar year 1947," Ernest H. 
Vogel, vice president in charge of 
sales, Farnsworth Television & 
Radio Corp., declared at the Fri- 
day morning general session, with 
Mr. Austrian, general conference 
chairman, presiding. "I firmly be- 
lieve that every receiver that can 
be produced will find a ready 
buyer," he added. 

No 'Plug -Uglies' 
Television cannot afford to tol- 

erate the "plug -uglies" of radio, 
Leonard F. Cramer, executive 
vice president, Allen B. Du Mont 
Labs., stated in a talk that pointed 
out that after the manufacturer 
has built a good video set and 
the dealer installed it properly the 
job of keeping the public sold on 
television is up to the advertiser 
and broadcaster. 

"Perhaps the 'beat the drum' 
type of commercial is necessary in 
radio if the advertiser is to sell 
enough of his product to pay for 
his broadcast," Mr. Cramer said. 
"Let me go on record here and 
now that such commercials in tele- 
vision will not be tolerated by the 
public and must not be permitted 
by the broadcaster." 

From an advertiser's point of 
view, the best thing that could 
happen to television would be "a 
constantly growing audience creat- 
ed by the strong and intelligent 
promotion of the sale of good tele- 
vision receivers," C. J. Durban, 
assistant advertising manager, 
U. S. Rubber Co., told the Friday 
morning panel session on television 
commercials presided over by Allen 
B. Du Mont, president, Allen B. 
Du Mont Labs. 

Pointing out that today's limited 
audience precludes the hope of any 
immediate return from the adver- 
tiser's video budget and makes it 

(Continued on page 78) 
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impossible to justify large expendi- 
tures, Mr. Durban stated that 
"Many commercials both live and 
film, have suffered because the 
budget of the advertiser was too 
limited." 

Contrasting live and film com- 
mercials, he said that both have 
their advantages: live is cheaper 
for one -station use, has timeliness; 
film permits product demonstra- 
tions impossible in the studio, can 
be used for dealer and customer 
showings as well as on the air. 

Terry Ramsaye of Motion Pic- 
ture Herald gave a showman's view 
of television and R. M. Gray, ad- 
vertising manager, Standard Oil 
Co. of New Jersey, discussed his 
company's sponsorship of televi- 
sion news programs from prewar 
days to the present (see story 
page 18). 

About Long Commercials 

Television commercials running 
two to three minutes are "much 
too long" to be used during an 
"action- packed football game," Don 
McClure, television director, N. W. 
Ayer & Son, stated Friday after- 
noon during a panel on the prepa- 
ration of video commercials. 

Accordingly, commercials on the 
Atlantic Refining U. of Pennsyl- 
vania football telecasts this fall 
have been cut to run from one and 
a half to two minutes, while those 
for Goodyear Tire & Rubber Co. 
on the Army game telecasts are 
even shorter, mostly running a 
minute. Four Hooper coincidental 
surveys, two panel surveys and two 
personal interview studies will be 
used to check the effectiveness of 
the video commercials, Mr. Mc- 
Clure said. 

Reviewing six years experience 
with Atlantic video commercials, 
he reported that in 1940, when the 
company started telecasting foot- 
ball games in Philadelphia, WPTZ 
had only an experimental license 
so "all we were permitted to say 
was that the televising of the 
games was made possible through 
the cooperation of the U. of Penn- 
sylvania, Philco (operator of 
WPTZ) and Atlantic Refining Co." 

In 1941, Mr. McClure continued, 
"Philco had a commercial license 
and a studio to boot. We had the 
world before us and no precedents 
to follow. We tried station- dealer 
interviews, puppets, dramatic play- 
lets, quick -sketch artists, blackouts 
and just straight `sell'." With more 
ambitious plans curtailed by war- 
time pressure, for the next three 
years live studio commercials were 
replaced with slides, livened by 
superimposing film strips over 
them, such as a still of a refinery 
backing up a trainload of moving 
tank cars taking gas and oil to the 
troops. Oral commercials were used 
throughout in straight radio style. 

But in 1945, Mr. McClure said, 
the agency recommended that a 

video trade -mark be established, 
suggested a puppet character rep- 
resenting all professions within 
the oil industry, tentatively named 
him "Sparky Atlantic." Four an- 
nouncements were worked out for 
each game telecast -an opening, a 
commercial at half -time and an- 
other at the game's close, and a 
visual sign -off with Sparky invit- 
ing the viewer to tune in again 
next Saturday. Oral commercials 
were used between quarters while 
the camera focussed on the At- 
lantic field clock and six oral quick- 
ies were allotted for time -outs. For 
the 1946 season the Sparky com- 
mercials have been cut to less than 
two minutes each. 

At the same session John R. 
Allen, television head of Marschalk 
& Pratt, New York, agency for 
Standard Oil Co. of New Jersey, 
sponsor of the NBC Newsreel on 
WNBT New York, described the 
preparation of filmed video com- 
mercials for that company. Films 
are used, he said, because the im- 
mediacy of live studio telecasts is 
less important to this sponsor than 
"the ability to show such scenes as 
moving automobiles, Esso dealers 
in action at their service stations 
and places to visit by car." 

Six rules for the preparation of 
film commercials were given by Mr. 
Allen as follows: "Keep each scene 
simple and its content large. Nar- 
rate only what you show. Create 
picture continuity that by itself 
tells your story. Make sure that 
every picture contains motion. Use 
superimposed lettering and art 
work to sell your main points. 
Make free use of wipes and dis- 
solves." 

Gimbel's Experience 

David Aarons of Gimbel's, Phila- 
delphia, reported on the sales suc- 
cess of his store with video com- 
mercials that are straight and un- 
dramatized, that feature items 
which can be demonstrated effec- 
tively. Skits, he said, were tried, 
found "too unreal, too obscure for 
selling merchandise." Fashions, de- 
pending on color, material and de- 
tails, fall flat on television; so do 
furniture, accessories, housewares 
and other inanimate items; metal 
and other objects become too hot 
to handle under studio lights, but 
"a clever vacuum cleaner is perfect 
for television." 

K. A. L. Foster, William Esty & 
Co.; Edward Franklin, Newell - 
Emmett Co., and A. D. Rodner Jr., 
Commonwealth Edison Co., also 
participated in this session, which 
was moderated by Reynold R. 
Kraft, sales manager, NBC Tele- 
vision Dept. 

The Friday afternoon panel ses- 
sions included a roundtable of video 
station managers reporting on the 
current operating status of their 
stations, moderated by Dr. a H. 
Caldwell, Caldwell -Clements Pub- 
lishing Co.; a talent -eye view of 
television from an actor, a dancer, 
a vocalist, a puppeteer and a mas- 
ter of ceremonies, with Miss Lee 
as moderator; and a session on 

GEORGE W. BOLLING 
HEADS OWN FIRM 
GEORGE W. BOLLING, former 
vice president and manager of the 
New York office of John Blair & 
Co., last week formed his own na- 
tional representative company, to 

be known as The 
Bolling Co. Inc. 

Firm has 
opened offices at 
480 Lexington 
Ave., New York, 
and 360 N. Michi- 
gan Ave., Chica- 
go. A San Fran- 
cisco office will be 
opened some time 
next month. 

Mr. Bolling an- 
nounced that the policy of his new 
firm would constitute a "distinct 
departure from the usual practices" 
of station representatives, but he 
declined to describe his proposed 
operation in detail. 

Joining Mr. Bolling in the new 
enterprise was Schuyler Ensell, 
formerly associated with the John 
Blair New York office. 

Ernest Brooks has been appoint- 
ed to handle the company's public 
relations. 

Mr. Bolling 

Walgreen Adds 
FOLLOWING an extended test on 
WGN Chicago, Walgreen Drug 
Stores has expanded its sponsor- 
ship of Week -End Reporter in 34 
major markets, through Schwim- 
ner & Scott, Chicago, effective Oct. 
12. Agency will provide script and 
production instructions for each 
station with transcribed music and 
interviews with local Walgreen per- 
sonnel handled locally. Fifty -two 
week contracts signed for the half - 
hour variety programs include fol- 
lowing stations: KVOA KLRA 
KGO KFEL WJAX WQAM WSAV 
WMBD WSBT WGRC KNOE 
WOOD WJIM KDAL WTCN 
KXOK KOB WSOC WMFR WHKK 
WJW WSPD WTMA WIS WMC 
KFDM KRLD KXYZ KUTA 
WLVA WISN WFLA. 

Retained by KJAM 
HOWARD D. JOHNSON and 
Richard F. Connor, both identified 
in ownership of KNAK Salt Lake 
City, have been retained by James 
A. Wallentine, owner of KJAM 
Vernal, Utah, to supervise con- 
struction and management of the 
new station. KJAM is to go on air 
between Nov 1 and 15. While su- 
pervising management of KJAM 
Mr. Connor will continue as gen- 
eral manager of KNAK and like- 
wise Mr. Johnson chief engineer of 
KNAK while supervising construc- 
tion and maintenance of new out- 
let. Lee Walker, Intermountain 
area radio personality, has been 
named KJAM resident manager 
and Clem L. Rawlings Jr., com- 
mercial manager. 

video receiver servicing conducted 
by Lewis Winner, Bryan Davis 
Publishing Co. 
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Two -Way U. S. Policy Urged 
To Equalize Labor Relations 
SATISFACTORY compromise in 
labor relations are impossible under 
existing law when unyielding labor 
leaders refuse to consider sound 
economic issues and operate on 
the "right based upon might prin- 
ciple," Richard P. Doherty, director 
of the NAB Employe -Employer 
Relations Dept. told the North 
Carolina Assn. of Broadcasters 
Friday. The association convened 
at the Washington Duke Hotel, 
Durham, for a two -day session. 

A. D. Willard Jr., NAB executive 
vice president, conducted a round- 
table discussion Friday morning on 
problems facing broadcasters. He 
outlined steps taken by NAB in 
regulatory, legislative, music and 
other activities along with propo- 
sals to strengthen the industry's 
program structure. 

Mr. Doherty said even the Presi- 
dent of the United States has failed 
when labor leaders refused to yield 
to sound principles. Congress 
should recognize that collective bar- 
gaining is a two -way street by set- 
ting up rules applying to both la- 

bor and management, he proposed. 
Radio's employe -employer rela- 

tions have been maintained at a 
comparatively good level, he said, 
pointing out that its wages and 
working conditions stand high in 
American industry. 

Since most stations are small 
employers they are able to main- 
tain good employe relations, the 
essence of which is human rela- 
tions, he said, showing how his de- 
partment is now prepared to help 
broadcasters in developing better 
employe relations and in under- 
standing labor trends. He reminded 
that employe relations should be 
cultivated in the same manner that 
sales and operational relations are 
cultivated. 

New officers were to be elected at 
the two -day session. Old officers 
were J. Frank Jarman, WDNC 
Durham, president; Richard A. 
Dunlea, WMFD Wilmington, vice 
president; Harold Essex, WSJS 
Winston -Salem, secretary- treasur- 
er. 

Red Skelton Leads 
In Pacific Hooper 
RED SKELTON was first among 
the first 15 programs listed in the 
September Pacific program Hooper 
ratings report released last week, 
with Mr. District Attorney second 
and The Whistler in third place. 

The report showed an average 
evening audience rating of 6.6, an 
increase of 0.6 from the last re- 
port, and a decrease of 0.6 from 
the rating for the same period in 
1945. 

The average evening sets -in -use 
reported were 27.3. This was 2.9 
more than the last report and 0.6 
less than a year ago. The average 
evening available homes was 72.8, 
up 0.6 from the last report and 
down 1.0 from a year ago. 

The first 15 programs listed 
were: Red Skelton 15.8, Mr. Dis- 
trict Attorney 15.1, The Whistler 
12.5, Blondie 12.4, Life of Riley 
12.3, Mr. and Mrs. North 12.2, 
Truth or Consequences 11.4, Great 
Gildersleeve 11.4, Frank Morgan 
11.3, Screen Guild Players 11.2, 
Burns and Allen 11.1, Fannie Brice 
11.0, McGarry and His Mouse 11.0, 
Your Hit Parade 10.7, Inner Sanc- 
tum 10.5. 

William C. Irwin 
WILLIAM CARR IRWIN, 46, vice 
president of WSOC Charlotte, N. 
C., died unexpectedly at his home 
Oct. 6. He had been in declining 
health for two years. Mr. Irwin, 
well -known in Chicago, New York, 
as well as Charlotte radio circles, 
was born in Knoxville, Tenn. and 
graduated from U. of Tenn. He 
was one of WSOC's organizers. 

Wm. Block Co. Receives 
Tele CP in Indianapolis 
WILLIAM H. BLOCK Co., Indian- 
apolis department store, received a 
commercial television grant from 
FCC last week. The authorization, 
issued Thursday, was for use of 
Channel 3 (60 -66 mc) with 14.44 
kw visual and 7.6 kw aural power 
and antenna height of 331 feet. 

The Block company told FCC it 
contemplated 26 hours' weekly op- 
eration with 40% of program time 
sustaining. Construction costs were 
estimated at $230,000, operating 
costs $49,920 a year and revenue 
578,000. The firm also has an FM 
application pending. 

WWDT 50% Sold 
WHEN Detroit News Television 
Station WWDT takes to the air 
between Nov. 15 and Dec. 15, its 
time will be approximately 50% 
sold, at regular $250 per hour rate. 
Accounts include some of best 
known national advertisers, includ- 
ing several not now using sound 
broadcasting. J. L. Hudson, said to 
be city's largest department store, 
has had order standing for two 
years sight unseen to be station's 
first TV sponsor. Sales staff, under 
direction of Harry Bannister, gen- 
eral manager of WWJ and asso- 
ciated radio operations, has been 
redoubling sales efforts now that 
WWDT is about to make debut. 

Piggott to Grove 
ROBERT J. PIGGOTT, formerly 
with Needham, Louis & Brorby, 
BBDO and Hill Blackett Co., has 
been named advertising manager 
of Grove Labs., St. Louis. 
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WINK Ft. Myers 
Sought by McBride 
FCC CONSENT to the sale of 
WINK Fort Myers, Fla., by Ron- 
ald B. Woodyard and Mary Martin 
to a Cleveland firm headed by Ar- 
thur B. McBride, wealthy Ohio cab 
company owner, for $100,000 was 
sought in an application reported 
by the Commission last Thursday. 
WINK is on 1240 kc, 250 w full - 
time. 

Mr. Woodyard, who owns 97% 
of the authorized stock of WINK, 
asserted in the application that he 
wished to sell his Fort Myers' hold- 
ings to devote his time and atten- 
tion to applications for standard 
and FM stations in Dayton, Ohio. 

In addition to his 22% interest 
in the Dayton applicant, Mr. Wood- 
yard owns 45% of the stock of 
WIZE Springfield, Ohio, and has 
6%4% and 8% interests, respec- 
tively, in Elyria -Lorain Broadcast- 
ing Co. and Skyway Broadcasting 
Co., applicants for both standard 
and FM stations in Elyria and Co- 
lumbus. Mr. Woodyard also has 
contingent interests in Orlando 
Newspapers Inc., which has a con- 
ditional FM grant and is apply- 
ing for a standard station in Or- 
lando, Fla. 

Owns Pro Grid Club 
Mr. McBride and his son, Ar- 

thur B. McBride Jr., own 50% of 
the authorized stock of United Ga- 
rage and Service Co., which seeks 
to purchase WINK, the remaining 
50% being held equally by Harry 
and Daniel Sherby. Mr. McBride 
Sr., who has interests in cab asso- 
ciations throughout Ohio and is 
also owner of the Cleveland Browns 
professional football team, is presi- 
dent of the prospective purchaser. 
Harry Sherby, vice president of 
Zone Cab Co., one of Mr. McBride's 
Cleveland enterprises, is vice presi- 
dent and Daniel Sherby is secre- 
tary- treasurer. 

CRC Adds 57 
COLUMBIA RECORDING Corp., 
Bridgeport, Conn., Oct. 18 adds 57 
stations to its Columbia Record 
Shop transcribed program featur- 
nig Martin Block. Agency is Mc- 
Cann- Erickson, New York. 

Hastings on ABC 
HASTINGS MFG. Co., Hastings, 
Mich., Oct. 12 started sponsorship 
of I Deal in Crime on ABC Sat. 
8:30 -9 p.m. Agency for Hastings 
is Keeling & Co., Indianapolis. 

Claim Settled 
CLAIM against The Biow Co., 
originally filed by Connie Boswell 
last July has been peacefully 
settled and the singer will return 
to the Eversharp (Shick Razor 
Co.) show Tonight on Broadway 
on CBS starting Oct. 14. Miss Bos- 
well had claimed that the agency 
awed her fees for appearances on 
six shows beyond the opening two 
broadcasts, it was said. 
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Directors of newly- formed Asociacion Inter- Americana de Radiodifusion (Inter- American Broadcasting As- 
sociation) are (1 to r): Marco A. Gandasegui, Panama; Goar Mestre, Havana; Lorenzo F. Balerio Sicco, 
Montevideo (president): Emilio Azcarraga, Mexico City; Eneas Machado de Assis, Sao Paulo, Brazil. 

FINAL ORGANIZATION of the 
Asociacion. Inter -Americana de 
Radiodifusion (Inter- Ameri- 
can Broadcasting Assn.) was com- 
pleted in Mexico City with election 
of a president and four -man board 
of directors. 

Delegates from 21 countries ap- 
proved a constitution and by -laws, 
adopted a Code of Ethics and 
passed a motion by Emilio Azcar- 
raga, owner of XEW Mexico City, 
who served as temporary chairman, 
to bar government -controlled radio 

organizations from membership. 
Lorenzo F. Balerio Sicco, owner 

of Radio Carve, Montevideo, Uru- 
guay, who conceived the Inter - 
American association idea, was 
elected president for a two -year 
term. Headquarters will be in Mon- 
tevideo. The president was author- 
ized to name an executive secretary 
and necessary staff. 

Elected to the board of directors 
were Eneas Machado de Assis, at- 
torney of Sao Paulo. Brazil. who 
represented the Brazilian Assn. of 

Armstrong Questions Cosgrove's Reason 
For August Decline in FM Set Output 
EDITOR, BROADCASTING: 

In your issue of September 23, 
under the heading "Cosgrove Hits 
FM Prejudice ChA'tree." Mr. Ray 
C. Cosgrove, president of the Ra- 
dio Manufacturers Association, in 
comparing AM production with 
FM is quoted as saying that the 
production of FM sets had dropped 
from l9.6"' in July to 13.892 in 
August. He is also reported as 
attributing the August drop in FM 
output to the change of the FM 
band from 42 -50 megacycles to 88- 
108 megacycles. 

It is unquestionably true that 
the change in the FM band facili- 
tated the sale of AM receivers to 
the public and crippled FM pro- 
duction to a far greater extent 
than any of the past attacks on 
FM had ever been able to do. How- 
ever, I believe Mr. Cosgrove is in 
error when he attributes the drop 
in the August figures below those 
of July to the change in the band. 
There is, I believe, a different ex- 
planation. So far as I can ascer- 
tain, the production of real FM 
sets has not declined. The lower 
figure reported for August was 
brought about by the withdrawal 
from the market of a type of poorly 
designed sort of FM set which had 

been furnished to the trade during 
July. The indications are that the 
t "ade recognized these sets for 
what they were and declined to 
pass them on to their customers. 

While the figures show approxi- 
mately 14,000 sets produced in Au- 
gust, practically all of which I 
believe to be genuine FM sets, 
production was in fact better than 
that. Production of chassis was 
on the upgrade and thousands of 
them are in storage awaiting only 
the arrival of cabinets to pass on 
to the public. 

Without entering into the details 
of the present controversy, I would 
merely like to ask a question. 
Isn't it now perfectly clear that 
there is something wrong in an in- 
dustry which in 1935 had disclosed 
to it an invention that made the 
dream of all its history come true 
-radio without static -and has 
delayed its introduction for nearly 
ten years? This is so out of line 
with the history of the spirit of 
American enterprise that the ques- 
tion answers itself. Something has 
been wrong and some day it will 
be clear what it was. 

MAJ. EDWIN H. ARMSTR)NG. 

Sept. 28, 1946. 

Broadcasters; Sr. Azcarraga, rep- 
resenting commercial broadcasting 
in Mexico; Marco A. Gandasegui, 
president of Cadena Panamena de 
Radiodifusion, Panama; Goar Mes - 
tre, owner of Circuito CMQ Ha- 
vana, Cuba. 

ACLU Seeks to File 
Anti -Lea Act Brief 
Civil Liberties Union Says 
New Law Is Invalid 
AMERICAN Civil Liberties Union 
entered the battle between the 
Government and James Caesar 
Petrillo over alleged violation of 
the Lea Act, Tuesday, Oct. 8, in 
Chicago, when it asked permission 
to file a brief as "amicus curiae" 
or "friend of the court." 

In the petition, drawn up by 
Arthur Garfield Hayes, New York 
counsel for the ACLU, the organi- 
zation stated they wished to con- 
test the Lea Act's constitutionality 
on the grounds that it abridged 
freedom of speech. 

Meanwhile, at a conference be- 
fore Judge Walter LaBuy between 
attorneys for Mr. Petrillo and the 
Government, Nov. 4 was set as the 
date for oral arguments by both 
parties on Petrillo's motion to dis- 
miss the Government's indictment 
charging him with violation of the 
Lea Act in calling a strike against 
WAAF, Drover's Journal station, 
Chicago. 

Charles Palmer 
CHARLES PALMER, 44, account 
executive in the ABC sales depart- 
ment, died Oct. 7 of a heart attack 
at New York Hospital, New York. 
He had been with the ABC since 
March 9, 1943. Surviving are his 
sister, Mary T. Palmer, and a 
brother, W. H. Palmer, both of 
Brookline, Mass. 
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FCC Holds Program Relay FCC Enters Brief 

By PW Is Not Feasible Now In License Denial 

EXPLAINING its 5 -to -1 denial of 
Press Wireless' application to fur- 
nish a program transmission serv- 
ice to U. S. stations commercially 
[CLOSED CIRCUIT, Sept. 23], FCC 
issued a memorandum opinion last 
Thursday finding the operation "is 
not technically feasible at this 
time." 

The Commission contended that 
"the lack of quality and reliability 
(of the service) are such as not 
to justify the use of frequencies 
urgently needed by the other radio 
services using the 1.6 -25 me bands" 
which Press Wireless proposed to 
use. 

". . it is most likely," the opin- 
ion said, "that at the forthcoming 
international conferences many na- 
tions will urge that frequencies in 
this range for domestic point -to- 
point communications not be used 
when wire lines are available." 
The Commission noted that it was 
considering whether to adopt a 
policy similar to that of the Board 

Avco to Acquire 
Assets of Crosley 
VICTOR EMANUEL, board chair- 
man of Aviation Corp., last week 
announced plans of his com- 
pany to acquire the assets and 
businesses of The Crosley Corp. 
(radios, refrigerators, stoves, ap- 
pliances) and Crosley Broadcast- 
ing Corp. (television and broadcast- 
ing stations). 

Avco, which owns approximately 
90% of Crosley's outstanding 
stock, proposes to issue minority 
stockholders four shares of Avco 
common stock for each share of 
Crosley. Final approval is ex- 
pected to be obtained when recom- 
mendations of Avco are presented 
to the Crosley board in November. 

Avco Division 
As a subsidiary company, Cros- 

ley will function as a division of 
Aviation Corp. It will continue to 
operate with the same personnel 
and will maintain the same identi- 
fication and follow the same poli- 
cies of the past. 

Crosley, pioneer operator of 
WLW Cincinnati, acquired WINS 
New York in August and has com- 
pleted negotiations looking toward 
ultimate acquisition of '75% in- 
terest in KSTP St. Paul for about 
$1,200,000 [BROADCASTING, Sept. 
30]. Principal manufacturing 
plants are in Cincinnati and in 
Richmond, Ind. 

Avco already controls the Cros- 
ley broadcasting properties through 
its control of The Crosley Corp., 
which owns the Crosley Broad- 
casting Corp., licensee of WLW 
and WINS. Mr. Emanuel said that 
it might be necessary to request 
FCC approval of the more direct 
ownership which is proposed. 

of War Communications and the 
Interdepartment Radio Advisory 
Committee, which maintain that 
frequencies from 1.6 to 25 me 
should not be used for new domes- 
tic point -to -point services. 

Both PW applications -for spe- 
cial temporary authority to furnish 
a domestic program transmission 
service on a commercial basis, and a 
supplementary request for permis- 
sion to acquire and operate leased 
wire lines between Washington and 
New York in conjunction with the 
proposed service -were denied. 
Comr. C. J. Durr dissented. 

Grant Macle Final 
In Murf reesboro 
FCC's PROPOSED GRANT for a 
new Murfreesboro, Tenn. station 
on 1450 kc with 250 w fulltime, 
unopposed by other applicants in 
the consolidated proceeding, was 
made final by the Commission at . 
oral argument on the Murfrees- 
boro- Nashville cases last Wednes- 
day. 

The grant is to Murfreesboro 
Broadcasting Service, a partnership 
of Cecil N. Elrod and Cecil N. 
Elrod Jr., ladies' clothing mer- 
chants, and S. D. Wooten Jr., chief 
engineer of WREC Memphis and 
25% owner of WHBQ, also in Mem- 
phis [BROADCASTING, Aug. 12]. 

Equipment Sales Firm 
Started by Steve Cisler 
BROADCAST equipment sales 
service will be provided by a new 
concern, Electronic Service Co. of 
Louisville, with Steve Cisler, for - 
mer president of WGRC Louisville, 

as president. 
Temporary of- 
fices are at 565 
Upland Road, 
Louisville. 

James F. Cole- 
man, recently of 
WHAS Louis- 
ville, is in charge 
of the shop. John 
F. Mullaney con- 
sulting engineer, 
is chief engineer. 

Howard A. Shuman, former owner 
of KWFC Hot Springs, is field rep- 
resentative out of Omaha. 

The firm will buy and sell new 
and used broadcast equipment. 

Mr. Cisler 

Merkle Named 
RALPH S. MERKLE, with Syl- 
vania Electric Products Inc. since 
1929, has been appointed manager 
of parts sales of the company's 
radio tube division. He will direct 
sales of small metal and mica parts, 
wire, and welded wire products 
manufactured in the company's 
plants at Emporium and Warren, 
Pa., and Jamestown, N. Y. 
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Commission Asserts Authority 
To Reverse FRC 
REGARDLESS of earlier actions 
by the Federal Radio Commission, 
the FCC has authority under the 
Communications Act to reverse 
precedents, the Commission ar- 
gued in a brief filed last week 
in the U. S. Court of Appeals for 
the District of Columbia. 

It was a reply to an appeal filed 
last April 2 [BROADCASTING, April 
8] by the Churchill Tabernacle, 
Buffalo, N. Y., which protested a 
Commission decision denying li- 
cense renewals to WKBW -WGR 
Buffalo because of a time commit 
ment entered into in 1931 when the 
Tabernacle transferred control of 
WKBW to Buffalo Broadcasting 
Corp. 

The Commission reply, filed by 
Benedict P. Cottone, FCC general 
counsel; Harry M. Plotkin, assist- 
ant general counsel in charge of 
litigation, and Max R. Goldman, 
Paul Dobin and Dee W. Pincock, 
attorneys, contended it is the FCC's 
duty to see that a licensee exer- 
cises "full and complete control" 
over its station, whereas the con- 
tract gave Churchill Tabernacle 
control over certain time segments. 

WKBW did not intervene in the 
Churchill appeal. Oral argument 
is expected to be designated within 
a short time, with chances good 
that the appellate court will hear 
the case during the October term. 
James Lawrence Fly, former FCC 
chairman who was with the Com 
mission when the WKBW -WGR li- 
censes were renewed prior to the 
present action, and Joseph H. 
Mowrey, Buffalo, are counsel for 
Churchill Tabernacle. 

Station Winners Named 
In Longines Competition 
PROMOTION- publicity directors 
of seven stations will receive Lon - 
gines watches as prizes in station 
promotion and publicity contest 
held by Longines -Wittnauer Watch 
Co. in connection with its tran- 
scribed radio series, World's Most 
Honored Flights. 

The winners: WOWO Fort 
Wayne, Ind., 10 to 50 kw class; 
KFEL Denver, 5 kw class; KDAL 
Duluth, 1 kw class; WROK Rock- 
ford, Ill., 500 w or less class; and 
CKRM Regina, Sask., Canadian 
stations. KRGV Weslaco, Texas, 
and KIDO Boise, Idaho, won hon- 
orable mention in 1 kw group. 
Watches of the winners are in- 
scribed with signature of Eddie 
Rickenbacker, star of the show. 

Stirton Named 
JAMES L. STIRTON has been 
named television director for Cen- 
tral Division, CBS. He is also as- 
sistant to Ed Borroff, vice presi- 
dent and general manager of the 
division. 

JOSEPH HERSHEY MILLERS, 

ss. 
qr"a.w 
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CBS Color 
(Continued from page $0) 

that the importance of the question 
would bring FCC action at the 
earliest possible moment [BaoAD- 
CASTING, Oct. 7) 

CBS asked for (1) allocation of 
the 480 -920 me band, now used 
for television experimentation, for 
commercial color video operation 
as an adjunct to present low -band 
black -and -white; (2) changes in 
Engineering Standards to cover 
color television operation in the 
ultra -high frequencies; (3) a hear- 
ing. 

The network contended that the 
basic technical stages of UHF color 
have been completed, and that fur- 
ther significant advances can be 
made only under conditions of 
commercial broadcasting with regu- 
larly scheduled program service. 
"So long as color television con- 
tinues in an experimental status," 
CBS said, "the entire industry will 
be subject to uncertainty and the 
investment of the public and broad- 
caster in low- frequency black -and- 
white television may be in jeop- 
ardy." 

Issues 
The Commission announced nine 

issues for the hearing. They are: 
1. To obtain full information con- 

cerning the system of ultra -high fre- 
quency color television developed by 
petitioner, and in particular, with re- 
spect to the following matters: 

(a) A full and detailed descrip- 
tion of the method of transmitting 
pictures includin. the color charac- 
teristics and color frame frequency 
employed. 

(b) A full and detailed description 
of the method or methods of trans- 
mitting the aural portion of the pro- 
gram. 

(c) A full and detailed description 
of the channel width employed, the 
field intensities necessary for render- 
ing adequate service to city and rural 
areas, and the adjacent and co -chan- 
nel ratios of interference which are 
required for rendering adequate 
service. 

(d) A full and detailed description 
of the method employed in live pick- 
up from studio or outdoor day and 
night events. 

(e) A full and detailed description 
of petitioner's experiments with re- 
spect to transmission of program by 
coaxial cable or radio relay. 

(f) Size of picture for receivers 
employing direct view or projection 
method. 

(g) Brightness of picture for re- 
ceivers employing direct view or pro- 
jection method. 

(h) A full and detailed description 
of transmitting and receiving equip- 
ment (including antennas) employed 
by petitioner in its experiments, a 
statement of the actual cost of such 
equipment, and an estimate of the 
cost of such equipment for various 
stages of mass production (e.g., 1,000 
units, 10,000 units, 100,000 unite, 1,000,- 
000 units, etc.). 
2. To obtain full information con- 

cerning any field tests conducted by 
petitioner or others with respect to 
transmitters and receivers employing 
the standards proposed by petitioner 
for the purpose of ascertaining whether 
they have been adequately field tested. 
If adequate field tests have not been 
made, to ascertain how long a period 
would be required for such tests. 

Combination Receiver 
3. To obtain full information con- 

cerning the practicability from a tech- 
nical and economic standpoint of con- 
structing a television receiver capable 
of covering television channels 1 -13 and 
also the band 480 -920 megacycles as 
proposed by petitioner. 

4. To determine how soon after the 
Commission approves Standards of Good 

11 Conditional FM Permits, 
18 CPs, Authorized by FCC 
CONDITIONAL 
new FM stations and construction 
permits for 18 others, most of 
which had conditional authoriza- 
tions, were issued by the FCC last 
Thursday. 

At the same time the construc- 
tion permit previously issued to 
Fort Hamilton Broadcasting Co. 
(WMOH), Hamilton, Ohio, was 
modified to authorize a Class B 
instead of Class A station, subject 
to engineering approval. 

The Commission also granted 
regular permits to four applicants 
"in lieu of previous conditions 

specified" at the time their per- 
mits were authorized. These went 
to Cornell U. (WCHU), Ithaca, 
N. Y.; North Shore Broadcasting 
Co., Evanston, Ill.; Portsmouth 
(Va.) Radio Corp. (WSAP), and 
Richard Field Lewis Jr. (WINC), 
Winchester, Va. 

All but two of the conditional 
grants were for Class B stations. 
The Class A grants went to Jay 
R. David, Tiffin, Ohio, and KWIN 
Ashland, Ore. All but three of the 
regular permits were for Class B 
operation. 

Six of the 11 conditional grantees 
and 12 of the 18 new permittees 
are affiliated with AM stations, 

either as licensees or permittees 
or through interests of individual 
stockholders. 

Newcomers to station ownership 
among the conditional grantees in- 
clude a firm in which Rep. Robert 
F. Jones (R -Ohio) is a minority 
stockholder. The firm, Northwest- 
ern Ohio Broadcasting Corp., 
Lima, Ohio (Class B authoriza- 
tion), is headed by George E. Ham- 
ilton (27.2 %). Mr. Hamilton and 
William R. Rickman and Robert 
W. Mack, who also have 27.2% 

GRANTS for 11 each, are engaged in banking and 
retail businesses. Mr. Jones and 
Edward Cooper, Washington, D. C., 
have 9.2% each. 

Engineering Practice for Color Televi- 
sion (if and when it does so) transmit- 
ters and receivers will be available to the public in a reasonable quantity. 

5. With respect to the several mat- 
ters enumerated in Issue (1), to obtain 
full information concerning whether 
the system developed by petitioner (a) 
represents the most satisfactory stand- 
ards which can be reduced to practice 
within the reasonably near future; (b) 
will provide a type of service of suffi- 
ciently high quality to satisfy the rea- 
sonable expectations of the viewing 
public. 

6. With respect to the several mat- 
ters enumerated m Issue (1), to obtain 
comparable information for black and 
white television as in the case of color 
television. This information is desired 
not only for television channels 1 

through 13 but also for the band 480 to 
920 megacycles. 

7. To receive whatever data are 
available concerning propagation char- 
acteristics of the band 480 to 920 mega- 
cycles. 

8. To receive whatever data are 
available from other persons concerning 
experiments conducted by them with 
respect to ultra -high frequency tele- 
vision, particularly in the middle and 
upper portions Of the 480 to 920 mega- 
cycle band, and to ascertain whether 
the results of the experiments Con- 
ducted by petitioner in the lower por- 
tions of the band are also applicable 
to the middle and higher portions of 
the band. 

9. To obtain full information con- 
cerning other systems of color trans- 
mission and reception. 

Other newcomers, according to 
FCC records: 

Lancaster Broadcasting Co., Lancaster, 
S. C. (Class B), is owned by Springs 
Foundation Inc., an educational and 
charitable organization at Lancaster. 

Colony Broadcasting Corp., New 
Haven, Conn. (Class B), is principally 
owned (65 %) by Church Court Corp., 
owner of a New Haven office building, 
and Sol D. Chain, who owns 33 %. Sam- 
uel Botwinick, part owner of Church 
Corp., fa president. 

Jay R. David, who received a Class A 
conditional grant for Tiffin, is a farmer 
Navy officer, now electrical engineer of 
Cleveland Electric Illuminating Co. 

Sunflower Broadcasting System, Kan- 
sas City, (Class B), erroneously listed 
by FCC on Sept. 5. as already having a 
conditional construction permit, re- 
ceived its conditional Thursday. The 
firm is a partnership of Harry Butler, 
engaged in the undertaking business, 
and Harry Schemer, owner of a beer 
distributing company. 

Sun County Broadcasting Co., which 
has new AM stations at Phoenix and 
Tucson, Ariz., received conditional 
grants for Class B PM outlets at both 
cities. Other applicants with .9M 
affiliation who received conditionals 
were WICA Ashtabula, Ohio, Class B; 
KWIN Ashland, Ore., Class A; WRR 
Dallas, Class B, and WRNL Richmond, 
Class B. 

FCC said "conditions" were attached 
to the construction permits, mostly of 
a minor engineering nature. Permittees, 
with AM interest shown in parentheses. 
are as follows (power is effective ra- 
diated power; antenna height, height 
above average terrain): 

Donald W. Reynolds (AM grantee), 
Fort Smith, Ark. -Class B, 101.3 me 
(channel No. 267), 180 kw, 802 ft. 

Marysville -Yuba City Broadcasters 
(KMYC), Marysville, Calif. -Class B. 
92.7 me (channel No. 224), 4.7 kw, 395 
feet. 

Belvedere Bcstg. Corp., Baltimore, Md. 
-Class B, 98.9 me (channel No. 255), 20 
kw. 390 feet. 

E. F. Peffer (KGDM), Stockton, Calif. 
-Class B. 101.3 me (channel No. 267), 
39 kw, 310 feet. 

Cornbelt Bcstg. Corp. (KFOR), Lin- 
coln, Neb. -Class B, 97.3 me (channel 
No. 247), 25 kw, 820 feet. 

F. C. Todd (WGNC), Gastonia, N. C. 
-Class B, 102.1 me (channel No. 271), 
11.1 kw, 890 feet. 

Catawba Valley Bcstg. Co. (WHKY), 
Hickory, N. C. -Class B. 99.5 me (chan- 
nel No. 258), 180 kw, 965 feet. 

Radio Americas Corp., San Juan, P. R. 
-Class A. 105.1 me (channel No. 286), 
330 w, 270 feet. 

Tri -State Bcstg. Corp., Evansville, Ind. 
-Class B, 93.9 me (channel No. 230), 20 
kw, 330 feet. 

Thomas Garland Tinsley Jr. (WLEE), 
Richmond, Va. -Class B, 97.9 me (chan- 
nel No. 250), 21 kw, 290 feet. 

Mayflower Bcstg. Co., Huntington, W. 
Va. -Class A, 104.3 me (channel No. 
282), 275 w, 150 feet. 

Voice of Alabama (WAPI), Birming- 
ham, Ala. -Class B, 94.3 me (channel 
No. 232) 13.7 kw. 640 feet. 

Northern Bests. Co. (WSAU), Wau- 
sau, Wis. -Class B, 94.9 me (channel No. 
235) 19.5 kw, 500 feet. 

Stark Bcstg. Corp., Canton, Ohio - 
Class B, 96.3 me (channel No. 242), 15 
kw, 275 feet. 

Scioto Bcstg. Co. (WPAY), Ports- 
mouth, Ohio -Class B, 103.9 me (chan- 
nel No. 280), 4 kw, 525 feet. 

Sharon Herald Bcstg. Co., Sharon, Pa. 
-Class B, 102.9 me (channel No. 275), 
26 kw, 455 feet. 

Findlay Radio Co. (WFIN), Findlay, 
Ohio -Class B, 101.7 me (channel No. 
269), 8.2 kw, 245 feet. 

Santa Clara Bcstg. Co. (KSJO), San 
Jose, Calif. -Class A, 105.5 me (channel 
No. 288) 1 kw, minus 610 feet. 

HERBERT FEARNHEAD. former RAP 
flight lieutenant, and before service in 
NBC auditing department, has been 
appointed ABC Western Division pur- 
chasing agent. 

Page 82 October 14, 1946 BROADCASTING Telecasting 



WKXL Formal Opening 
FORMAL opening of WKXL Con- 
cord, N. H., is set for today (Oct. 
14) with special programs planned 
and visitors invited to the studios 
throughout the week. Operating on 
1450 kc with 250 w, WKXL has 
been on the air since June 15 as 
basic full -time affiliate of Mutual 
and Yankee networks. Gov. Charles 
M. Dale of New Hampshire owns 
and operates the station. Bert 
Georges is general manager, and 
Robert A. Kelley, station manager. 

TBA Awards 
(Continued from page 16) 

tertainment program for his con- 
ception of the program Hour - 
Glass which has been widely char- 
acterized as "having more enter- 
tainment than any other." Award 
for the outstanding artistic pro- 
gram was made to Paul Belanger, 
a television director of WCBS 
New York, for "his artistry in 
combining the previously used ele- 
ments- music, ballet and setting - 
into an attractive and appealing 
ensemble for television." 

Award for the best public serv- 
ice program went to Klaus Lands - 
berg, manager W6XYZ Los An- 
geles, for "educating the citizens 
of Los Angeles by means of tele- 
vision program Your Town as to 
the problems of their government, 
as well as informing them of the 
growth of the community in an 
interesting and highly entertain- 
ing manner." 

The third and final group of 
awards went to individuals for out- 
standing contributions to the field 
of television. Dr. Oliver E. Buck- 
ley, president of Bell Telephone 
Labs., received a medal for his 
"supervision of the application of 
television to military uses during 
the recent war and for his work 
in the application of his broad 
communication knowledge of the 
transmission of television pro- 
grams." 

Keith S. McHugh, vice president 
of AT &T, was awarded a medal 
for his "constant work in further- 
ing a program of facilities to 
transmit nationwide television on 
a commercial basis." 

Third Bidder Soon May Enter 
Complicated Indianapolis Case 
FURTHER COMPLICATIONS in 
the already tangled case involving 
the proposed sale of WABW (FM) - 
WBBW Indianapolis were fore- 
seen last week with reports that 
a minority stockholder would him- 
self seek FCC consent to bid for 
and acquire the stations. 

There already are two bidders. 
Evansville on the Air Inc., licen- 
see of WGBF -WEOA -WMLL 
(FM) Evansville, offered stock in 
its parent company, Curtis Radio - 
casting, for the two outlets. While 
that projected sale was being ad- 
vertised under the Avco Rule, Radio 
Indianapolis, a new firm, offered 
equivalent cash for the stations. 

Evansville on the Air and five 
of the six WABW -WBBW stock- 
holders responded with a petition 
asking the Commission to disregard 
the Radio Indianapolis bid, argu- 
ing that the new company neces- 
sarily can not offer stock in Curtis 
or a voice in the operation of Cur- 
tis stations and therefore can not 
qualify as a "competing applicant" 
under the Avco Rule [BROADCAST- 
ING, Oct. 7]. 

Williams May Try 
To that argument Radio Indi- 

anapolis replied last week that 
such a construction of the Avco 
Rule would "strip (the rule) of 
any efficacy." 

Meanwhile, M. R. Williams, sixth 
WABW -WBBW stockholder, who 
owns an 8% interest and has filed 
a receivership suit against the 
company seeking $7,500 for back 
wages, was reported to have pre- 
pared an application to buy the 
outlets himself. Since the Avco 
Rule's 60 -day limit for competing 
bids has expired, he was under- 
stood to be planning a petition re- 
questing FCC to extend the time 
for filing rival offers. 

Radio Indianapolis, in its reply 
to the Evansville petition, pointed 
out that the decision in the Crosley- 
Avco transfer [BROADCASTING, Sept. 
10, 1945], in which the Avco Rule 
had its inception, recognized 
"equivalents" when it suggested 
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that cash might sometimes be re- 
quired in lieu of credit in sales. 

Radio Indianapolis opposed oral 
argument on the subject as being 
a "useless burden" on the Com- 
mission. The company urged, in- 
stead, that FCC proceed with con- 
solidated hearing on both applica- 
tions Nov. 14 -15. It pointed out 
that Evansville on the Air had put 
a value of $20.60 a share on the 
1,350 shares of Curtis stock offered 
for WABW -WBBW, and requested 
that this value be used. 

The brief, prepared by the Wash - 
ington firm of Miller & Schroeder, 
argued that a policy in agreement 
with the Evansville group's peti- 
tion would permit an assignee to 
assign a license or construction 
permit "for a particular piece of 
real estate, a patent, or any other 
Similar consideration which a com- 
peting assignee would not be able 
to duplicate, and thus claim im- 
munity under the rule." Such a 
practice, Radio Indianapolis con- 
tended, "even when not used as a 
subterfuge, would open the door to 
others desiring to avoid applica- 
tion of the Commission's rules." 

WKY 
(Continued from page 17) 

station "listened to most" morning, in 27 counties of Oklahoma. At night it is the station "listened to most" in 29 counties. The same report shows that WHY is "heard regularly' mornings, by 
80 to 100% of listeners In 30 Oklahoma counties and at night in 24 counties. 

As used above the term "station lis- tened to most" is definitive. The term "heard regularly" is interpreted by the listener based upon his own Judgement. The basis provides a trustworthy measurement not of "coverage" alone but of effective coverage backed by listening. 
With perhaps the most efficient an- 

tenna system in use today, WHY rec- 
ognizes that its signal can be heard far 
beyond these counties and is happy that 
its programs command the listening of 
large groups elsewhere. But by WHY 
standards this audience is neither large 
enough nor regular enough to consti- 
tute "coverage" of a type to justify 
WHY offering it to sponsors without 
qualification. 

The findings of Dr. When, the WHY 
listener diary made by Audience Sur- 
veys Inc. and the station ratings of 
C. E. Hooper, all based on reliable ac- 
cepted research techniques, are avail- 
able for study by interested agencies 
and advertisers and will continue to 
be the basis for WHY's claims of audi- 
ence. 

At the same time WHY will continue 
its support of BMB in the belief that 
an organization backed by the broadcast 
industry will soon realize that neither 
broadcasters in general nor stations in- 
dividually, whether large or small, can 
gain through exaggerated claims of au- 
dience based on the present BMB stand - 
ard-10% of the audience listening to 
one or more programs per week. 

Hollywood Originations 
HOLLYWOOD network commercial 
originations are up this fall as 
against same time last year, a sur- 
vey discloses. ABC has 14 this 
year as against 13 last year. CBS 
now broadcasts 31 as against 27 
for 1945. MBS jumped from nine 
in '45 to 15 currently. NBC has 
upped its total from 27 to 35. 
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Classified Advertisements- 
PAYABLE IN ADVANCE -Checks and money orders only- Minimum $1.00. 
Situation Wonted 10c per word. All others, 15c per word. Count 3 words for 
blind box number. One inch ads, acceptable, $12.00 per insertion, non-com - 
missionable. Deadline two weeks preceding issue date. Send box replies to 

Broadcasting Magazine, 870 National Press Bldg., Washington 4, D. C. 

Help Wanted 
Wanted- Manager of radio station to 
locate in middlewest who would be in- 
terested in acquiring an interest in the 
station. Give experience and qualifica- 
tions. Box 614, BROADCASTING. 
Southeastern 5 kw station needs ad- 
ditional transmitter and maintenance 
engineer. Grand opportunity get real 
experience on high power equipment 
and directional. Reply will be kept 
confidential. Give full details, includ- 
ing salary requirements. Box 762, 
BROADCASTING. 
Wanted -Girl continuity writer-an- 
nouncer. Must be able to Write and 
announce programs and write good 
spots. This position is in Florida. Sub- 
mit samples of work, past history, photo 
and salary desired to Box 978, BROAD- 
CASTING. 
Salesman wanted for NBC affiliate in 
western market. Must be capable with 
successful background of broadcast 
selling. Good salary and commission 
with splendid opportunities for ad- 
vancement. Give complete information 
in answering. Box 7. BROADCASTING. 
Immediate opening for experienced 
newsman to gather and write local 
news for 250 watt network affiliate in 
midwest city of 150,000. State qualifi- 
cations and experience. Box 24, BROAD- 
CASTING. 
One of the most progressive Mutual af- 
filiates in the East- Central area has 
places for two first class operators who 
can present reference on engineering 
and announcing ability. Monthly salary, 
forty hour week, two hundred dollars 
to start; two hundred twenty -five dol- 
lars in six months. Only commercial 
radio- minded men apply, please. Box 
43, BROADCASTING. 
Sportscaster wanted. Leading regional 
network outlet wants top -flight sports- 
caster immediately. Capable play by 
play major conference football also 
daily sports review and interview. Well 
rounded sports background essential. 
Give full particulars, experience, salary 
in application. Box 46, BROADCAST- 
ING. 
Program director for 250 w Midwest net- 
work affiliate. Must have audience con- 
sciousness and ability to get results with staff. Send full background, 
reason for desiring change, photo and salary requirements. All replies con- 
fidential. Box 48, BROADCASTING. 
Operator, first class ticket, veteran pre- 
ferred. No announcing or control room. 
Midwest 1 kw daytime. Give complete 
personal history first letter. Box 50, 
BROADCASTING. 
First class operators, new eastern sea- board station, pleasant working condi- tions. Box 56, BROADCASTING. 
Opportunity for experienced salesman 
who can contact important men in ad vertising field. Replies confidential. 
Give full details. Box 59, BROADCAST- 
ING. 
Scenic Idaho -New local station needs 
(1) experienced chief engineer, able to install and maintain equipment and 
willing to do some announcing later. 
(2) Two experienced operator- announc 
ers, first class tickets. (3) Experienced 
sales manager who can write copy. We 
offer (1) good pay, (2) excellent work- 
ing conditions with friendly, experienced 
management and opportunity to grow with us as we expand to more stations. 
(3) life in friendly western town, close 
to hunting, fishing and top scenery. Write us about yourself, giving com- 
plete details, pictures, transcriptions, 
etc. We want good men who are willing 
to become part of good community and 
good station and who want good, perm anent positions. Box 60, BROADCAST- 
ING. 
Want chief engineer and two first class 
operators. New station, good commun- 
ity. Give full information, salary ex- 
pected first letter. P. O. Box 372, Vidalia. 
Georgia. 
First class operator -announcer wanted 
for Western NBC station granted 5000 
watts AM and new FM. Installation 
under way. Send photo and transcrip- 
tion, news and commercials. Station 
KSEI, Pocatello, Idaho. 
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Help Wanted (Cont'd) 
2 first class operators and 2 announcers 
-new network affiliate. WKAL, Rome, 
New York. 
Openings: for 28 engineers, 8 time sales- 
men, 37 engineer- announcers (U.S. & 
Overseas), 7 program directors. 3 com- 
mercial managers, 4 copywriters, 3 
station managers. Radio's Reliable Re- 
sources (Employment Agency), Box 
413, Philadelphia. 
First class transmitter operator for 
250 watt Mutual affiliate. New Raytheon 
equipment, WHSC, Hartsville, S. C. 
Program director must be experienced, 
give full information, send audition disc 
and photo to Allan Curnutt, Manager, 
Radio Station WOSH, Oshkosh, Wis- 
consin. 
Experienced, capable announcer. Write 
in detail giving announcing, produc- 
tion experience and send recording 
which covers different types work. Re- 
ply will be kept confidential. Salary 
$60.00 per week plus talent. Just finish- 
ing $100,000 studio layout, went on 5 kw 
580 kc October 1st. .1. B. Fuqua, WGAC, 
Augusta, Ga. 
Florida's most beautiful city on the 
ocean wants an experienced announcer 
with first class ticket. Good salary. 
Write or wire WFTL, Fort Lauderdale, 
Florida. 
Time salesman wanted by well es- 
tablished station. Commercial manag- 
ers position open for the right pro- 
ducer. WOMT Mutual in Manitowoc, 
Wis. 
Announcer-operator holding first class 
phone license. Excellent opportunity 
for man desiring permanent location. 
Rocky Mountain West. KIUP, Durango, 
Colorado. 
Announcers, writers, engineers, time 
salesmen, directors, managers. We need 
them. Wilson Employment Service, 
Union Commerce Building, Cleveland, 
Ohio. 
Good announcer with first class phone 
license wanted by intermountain 5 KW 
NBC affiliate. Opportunity for advance- 
ment and to apply ability. Substantial 
salary. KGIR, Butte, Mont. 
Wanted -Two announcers and two first 
class operators (not combination) for 
new local station. Good opportunities 
and salary. Send disc and complete 
qualifications to John Garrison, Man- 
ager, WFUN, Huntsville, Alabama. 
Wanted immediately -three men with 
first class phone tickets. Good pay; 
pleasant surroundings; 250 watt mutual 
affiliate. Contact T. K. Vassey, Box 659, 
Dublin, Georgia. Good opportunity for 
right men. 
Operator -First class, announcing ex- 
perience desirable. State experience, 
training, salary, full details first letter 
to KPFA, Helena, Montana. 
Operator -announcers with first ticket. 
with or without experience, for new 
station. Fine working conditions. good 
pay, ideal climate. KTYL, Mesa, Arizonv. 
Three combination engineer announc- 
ers. $1.50 per hour. Station W W N S. 
Statesboro, Georgia. 
Live In Hawaii. New 1,000 watt station 
about to open in Hawaii needs several 
announcers with first class licenses. 
Attractive proposition with a good fu- 
ture for right men. Send full details 
and audition platter, preferably by air - 
mall to KMVI, Wailuku, Maui, T.H. 
Experienced announcer with first class 
ticket wanted. Salary sixty -five dollars 
for forty hour week. Write or wire 
W F VA Fredericksburg, Virginia. 

STATION OWNER: Fifteen years' back- 
ground -NBC, CBS, plus countless con- 
tacts can be yours. Know m 

a 
nagement, 

programming, selling. Willing to invest 
or work on a cooperative basis with small 
outlet. Can staff your new station with 
excellent, experienced personnel. Fam- 
ily man now employed by big time sta- 
tion. Letter will bring complete details. 
IF YOU ARE PROGRESSIVE AND 
WANT TO GROW, WRITE 

BOX 52, BROADCASTING 

Help Wanted (Cont'd) 
Wanted: Two engineers with first class 
licenses. No announcing. Forty dollars 
for 40 hr. week, with time and half for 
overtime. Wire or call, Radio Station 
W H K P, Hendersonville, N. C. 
Complete staff for 250 watt local sta- 
tion opening in Great Falls, Montana 
about October 23rd. Need 4 combination 
operator- announcers, one must be cap- 
able handling sports. 1 girl to act as 
receptionist, handle front office, write 
some copy, supervise traffic. 1 announc- 
er capable writing good copy and 
sportscasting. Write complete letter of 
training, experience, snapshot. send 
audition to Manager, Great Falls 
Broadcasting Company, Park Hotel, 
Great Falls, Montana. 
Manager wanted at new station in New 
Mexico. Fine location for right man. 
Send qualifications, snapshot. salary 
expected. Intermountain Broadcasting 
Co., Artesia, New Mexico. 
Wanted -Chief engineer & first class 
operator. New 250 watt station. New 
Collins and RCA equipment. Planning 
FM. Only station in city. 23,500 popu- 
lation. Write George Volger, KWPC, 
Muscatine, Iowa. 
New Western station needs three good 
announcers with first class phone li- 
censes. Good base pay with opportunity 
to earn extra money selling and serv- 
icing accounts if qualified. Send quali- 
fications and if possible audition record 
with first letter. Box 63, BROADCAST 
ING. 
Prospective chief engineer. If you be- 
lieve you're ready to assume a chief's 
job and you're willing to prove your- 
self during construction period send us 
all the facts including a recent photo- 
graph. Job available immediately work- 
ing under consulting engineer. Write 
WEEK, Peoria, Illinois, new 1KW NBC 
affiliate. 
Salesman: 5kw network basic in half - 
million Midwest market needs good 
local salesman. An opening for a well 
experienced man (straight salary) who 
will settle down and work intelligently 
with local merchants. Exceptional op- 
portunity for future advancement 
awaits the right man. This is not a 
"mine -run" job. No executives, boot 
ers or jive- hounds wanted. Write fully 
(in confidence) and if we're interested 
we'll pay your expenses for personal in- 
terview. Box 64, BROADCASTING. 
Production manager: Well established 
Midwest 5 kw basic network station 
has attractive opening for a producer 
who knows his business. The man we 
want is capable of building record 
shows, programming with limited 
amount of talent and musicians, build- 
ing public -Interest features and doing 
a first class announcing and emcee job 
himself when required. For the right 
man this is far better than the average 
job both as to salary and opportunity 
for future advancement. Write fully 
(in complete confidence) all informa- 
tion which you feel we need in ar- 
ranging interview at our expense. Box 
65. BROADCASTING. 
Wanted: Two full time teachers with 
college degree and professional broad- 
casting experience. The National Acad- 
emy of Broadcasting. Inc.. 1366 Irving 
Street, NW, Washington. DC. 
Agricultural director by eastern 50 kw 
station, must be interesting broadcast- 
er. good showman with a flare for public 
and agricultural relations. Give corn - 
plete background and capabilities in- 
cluding salary expectation. Box 61, 
BROADCASTING. 

Situations Wanted 
Radio know -how. Young man with corn - 
plete radio advertising background de- 
sires agency or station affiliation. Box 
69. BROADCASTING. 
Free lance writer -producer from a snot 
to dramatic show. Box 70, BROADCAST- 
ING. 

WANT E. T. SALESMAN 
for Chicago Area 

Very substantial production company 
wants top -flight transcription sales- 
man to work out of Chicago. Excel- 
lent opportunity for the right m 
Will interview applicants Palmer 
House, Chicago, Oct. 21 to 24; Am- 
bastidor Hotel, N. Y., Oct. 28 to 
Nov. 1. 

Call E. J. Broman 
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Situations Wanted (Cont'd) 

mmiindde ca ed. Technical b ckkground, first 
class license. Now managing successful 
independent. Major network experience. 
Box 871, BROADCASTING. 
Promotion director with top -flight back- 
ground, seeks connection with aggres- 
sive station in small or medium size 
city. Thoroughly experienced in pro- 
gram and sales promotion, research, 
art, copy, layout, production, techniques. 
Replies in strict confidence. Box 884. 
BROADCASTING. 
Announcer, veteran, disc and photo 
available, will send full details. Box 
980, BROADCASTING. 
Commercial Manager -writing over 
$1,500 weekly for leading independent. 
highly competitive market. Drawing ac- 
count against commission desired. Box 
981, BROADCASTING. 
New England stations, applicants -em- 
ployed Washington newspaperman, radio 
experience, seeks news editor spot. 
Double on newscasting, publicity, if 
desired. Opportunity modest invest- 
ment welcomed but not essential. Box 
2, BROADCASTING. 
Commercial manager- station manager. 
Experience all phases of radio. Pro- 
gramming, sales, production and pro- 
motion. Prefer southwest or midwest. 
Full details or personal interview on 
request. Box 9, BROADCASTING. 
Assistant manager or program director 
with ten years radio experience avail- 
able for interview at NAB convention. 
Box 21. BROADCASTING. 
Announcer -Three and a half years ex- 
perience handling news, platter shows, 
special events, sports, commercials. 
Have, at various times, proved capabil- 
ities as program director, production 
manager, continuity director. I'm look- 
ing for a spot with a solid, progres- 
sive organization. College; 26; mar- 
ried. Box 22, BROADCASTING. 
Engineer, first -class phone, five years 
studio and transmitter work; 31, sober, 
married. Desire permanent position, 
preferably Wisconsin or Minnesota. Box 
25, BROADCASTING. 
Announcer -vocalist. Married veteran 
with four years experience desires perm- 
anent position. Have done network and 
AFRS shows. Transcription and back- 
ground furnished your request. Box 26, 
BROADCASTING. 
Engineer first class, free to travel, single, 
four years experience. Box 28, BROAD- 
CASTING. 
Four years' announcing experience. AM, 
FM: Some production and program- 
ming; two years' Army PRO man. Mar- 
ried veteran wishes to settle in Florida 
or northeastern area. Photo, details, 
and platter should be convincing proof 
of my ability. Box 29, BROADCASTING. 

PROGRAM -IDEA 
SALESMAN 

for W -I -N -D Chicago 

This station is seeking 
an aggressive, intelligent 
man for special program 
sales. This is a creative 
sales position requiring 
unusual resourcefulness 
and initiative. At least five 
years' successful adver- 
tising sales experience a 
necessity . .. although not 
necessarily in radio. Sal- 
ary commensurate with 
ability. Apply by letter or 
in person to John Carey, 
Sales Manager, Station 

230 N. Michigan 
Ave., Chicago 1, Illinois. 
Please do not apply un- 
less you are fully qual- 
ified. 

BROADCASTING Telecasting 



Situations Wanted (Cont'd) 
Announcer, fully experienced in all 
phases of radio, seeks association with 
progressive station. Box 30, BROAD- 
CASTING. 
One of America's ace combination radio 
time salesmen (and /or) disc jockey de- 
sires Chicago connection. Must sacri- 
fice wonderful sales position because 
living in Chicago is imperative! Box 
31, BROADCASTING. 
Experienced, trained announcer wants 
job with station that knows how to 
utilize following qualifications: good 
voice for commercials, news, newswrit- 
ing, discing, scripting, some produc- 
ing, directing. Recording available. Box 
32, BROADCASTING. 
Continuity writer- woman. Agency and 
station experience. Capable. Good ideas. 
Veteran, formerly continuity editor 
AFN. Box 33, BROADCASTING. 
Engineer 3 years NBC Blue 5 kw; 4 
years Navy (Chief Radio Technician), 1 
year 1 kw MBS, 1st class phone & class 
A amateur. Transmitter, studio, record, 
maintenance and installation. FM and 
AM, no combination. Married, children. 
Prefer permanent chief engineer job 
In West. Box 34, BROADCASTING. 
Announcer Young, imaginative: college 
background. Expert on record shows. 
Available for out of town. Box 35, 
BROADCASTING. 
Sportscaster, four years experience, 
looking for connection with metropoli- 
tan station holding rights to broadcast 
pro or semi -pro hockey for coming sea- 
son. Can also handle daily sports show. 
Experienced in play -by -play hockey, 
baseball and football, plus special 
events. Currently handling sponsored 
weekly broadcasts of big -time Canadian 
football over new 5 kw Western Ontario 
station. Will sign contract for a good 
proposition. Single, can clear immigra- 
tion. Reply to Box 36, BROADCASTING. 
General manager. Outstanding record 
in present position. Excellent referenc- 
es. Sound reason for desiring change. 
Box 37, BROADCASTING. 
Major league sports announcer. Com- 
mentary, play -by -play. 9 years cover- 
ing all major sports. Box 38, BROAD- 
CASTING. 
Program director. Employed in 250 watt 
Mutual station. Six years radio experi- 
ence. Would like to make change. Box 
39, BROADCASTING. 

Desire job as announcer, continuity 
writer in small station. No experience 
but well trained in good school. Would 
like further training, on the job, under 
G. I. Bill. Box 40, BROADCASTING. 
Program director, college graduate. Con- 
tinuity traffic experience. Capable of 
building high caliber public service pro- 
grams. Present salary $65 week. Now 
employed. Box 41, BROADCASTING. 
Staffing your new station with experi- 
enced personnel? Here's a package. Ex- 
perienced, competent staff wants 
Southern California location. Engineers, 
disc jockeys, programming, sports, etc. 
Box 42, BROADCASTING. 
Veteran 24, married, dependable. Thor- 
oughly trained in announcing, dramat- 
ics, continuity. platter shows, news, 
etc. Schooled at well known radio col- 
lege. Disc, photo on request. All in- 
quiries answered. Box 44. BROADCAST- 
ING. 
Ex -Wave officer. Capable writer, an- 
nouncer. Young, personable, college 
graduate. Particularly interested in 
writing, handling women's programs. 
Anywhere in U. S. Box 45. BROAD- 
CASTING. 
Assistant to owner. Florida only. Com- 
plete story follows. Box 47, BROAD- 
CASTING. 
Young executive, SBA degree, tax ex- 
pert, first class license, experienced 
musician, wants position with future 
or will buy working interest in western 
station. Excellent references. Box 27, 
BROADCASTING. 

Announcer -producer. Personable, capa- 
ble, with good voice. Exceptional sales 
and advertising background, good ref- 
erences, can write, act, announce, and 
produce. Finishing graduate studies in 
radio. Want immediate placement. 
Write for transcription and' photo. Box 
49, BROADCASTING. 

Announcer -newscaster: 250 watt, 5 and 
50 kw experience. Production manager, 
news editor, disc Jockey. Former news- 
paper reporter. Available immediately. 
Box 53, BROADCASTING. 

Situations Wanted (Cont'd) 
CBS producer current coast -to -coast 
shows wants station not stressing spe- 
cialization. College graduate; long ex- 
perience in announcing, writing, news 
program direction, management, tele- 
vision, publicity. Best references. Box 
55, BROADCASTING. 
Announcer, experienced - commercials. 
sports, news. Willing to travel any- 
where. Pleasant voice. Young and capa- 
ble. Box 57, BROADCASTING. 
Attention Philadelphia area- Thorough- 
ly experienced all -round announcer. Re- 
liable, best references. Personal audi- 
tion if you have vacancy. Box 58, 
BROADCASTING. 
Engineers, first class, with extensive 
modern training for commercial broad- 
cast. Contact C. L. Foster, Central 
Radio School (formerly Midland Radio 
School), 17th and Wyandotte, Kansas 
City, Missouri for applicants. 
Radio operator -Recently discharged 
from Merchant Marine. 1st Class phone, 
experienced FM. M. Kizner, 1372 Frank- 
lin Ave., Bronx 56, New York. 
Radio spots, commercials, skits, etc., 
written by free lance writer for adver- 
tising agencies, manufacturers, etc., all 
propositions considered. E. Eller, 803 
Curtis Street, Albany 6, California. 
Naval Veteran, holding First Class Ra- 
diotelephone License, desires connec- 
tion with station in Los Angeles. 15 
years experience in operation, main- 
tenance and installations. Milton Rowe, 
229!6 South Gale Drive, Beverly Hills, 
California. 
Announcer. Will prove satisfactory. Top 
references. Veteran, single, 42. Disc, 
photos. All Boume, Post Office Box 424, 
Decatur. Illinois. 
Telephone first, experienced, been en- 
gineer WBTH combination, and Chief 
at WFVA. Good on repairs, construc- 
tion and maintenance. Married, age 50. 
If mild climatb come to stay. Expect 
good salary and available living quar- 
ters. Now owner of radio shop folding 
up, 30 days. All information first let- 
ter. What have you to offer? (W8LVG) 
Crooks Radio. Kent, Ohio. 
Announcer. Experienced In Army radio 
work in both narration and announc- 
ing. Graduate student in radio. Ambi- 
tious. Conscientious. Dick Taylor, 130 
Elmwood Avenue, Evanston, Illinois. 
Announcer -producer. Veteran; 23: Hol- 
lywood independent station experience. 
Radio trained in A -1 school. Ambitious, 
will go anywhere. Disc available on re- 
quest. Doug Bentley, 1815 Montrose St., 
Los Angeles. 
Available -Qualified: Announcers, copy- 
writers, producers. Radio's Reliable Re- 
sources, Box 413, Philadelphia. 
Announcer - newscaster. Hollywood 
trained. Platters, ad lib, continuity, 10 
yrs. prof. m.c. Veteran. 30. Want staff 
with live station. Photo, audition disc. 
Edward L. Rock, 2645 Mayfield Avenue, 
LaCrescenta, Cal. 
Top -notch sportscaster with basic CBS 
station desires position doing sports. 
References from nationally known 
sportscasters. Box 62, BROADCASTING. 
Television executive position desired. 20 
years radio /television experience, tech- 
nical operations, production, direction 
and announcing. Ten years to date 
with major network plus training 
British television. Disc on request. Box 
87, BROADCASTING. 
Announcer position wanted. Age 24, 
married. two years college. Completed 
course in radio workshop. Veteran. 
Pleasant personality. Three years public 
speaking experience. Can do records. 
news. ad -lib. Box 68, BROADCASTING. 
Personable young woman, college grad- 
uate, 7 years versatile radio experience, 
now heading agency radio department 
in California, previously continuity edi- 
tor, writer, commentator on local sta- 
tion, womans program writer for net- 
work. Prefer Pacific coast locale. Box 
71, BROADCASTING. 

For Sale 
For Sale -a complete FCC approved 250 
watt transmitter, two seta tubes, two 
crystals and limiting amplifier. Recent- 
ly taken out of service. Make offer. Box 
780. BROADCASTING. 
For Sale: 1 kw new composite, all new 
components, high level modulated - 
833's final and class B stage; consist- 
ing of 2 cabinets -each 36" wide by 
84" high by 24" deep, connected by 24" 
control panel. Will meet all FCC 
standards of good engineering. Box 976, 
BROADCASTING. 

BROADCASTING Telecasting 

For Sale (Cont'd) 
Disc jockey's extensive comedy material 
collection, $200.00. Box 23, BROAD- 
CASTING. 
250 watt transmitter, complete with 
one set spare tubes. FCC approved. 
First check for $800.00 will buy it. Al 
Bamford, 516 18th, Oakland, Calif. 
200 -10 inch PM speakers tapped 500- 
1000 -2000. 500 -Line transformers 500 to 
Grid. 50 -6000 ohm to 10 -500 secondaries. 
1000 WE Jacks. All new equipment. 23 
E. Goethe St., Chicago, Ill. 
For Sale: One Presto 16X recording 
table. Semi -portable, including self - 
contained amplifier. Two feed screws. 
Audaz pick -up, high impedance mike 
input. Price, $400.00 F.O.B. KPHO, 
Phoenix. Contact Louis Halpern, Chief 
Engineer. 
Two 280' Towers Sales and Erection Co. 
guyed, insulated radiators. These tow- 
ers are uniform triangular cross sec- 
tion, 31" wide on sides, and are strong 
enough to support an FM radiator. 
They have never been used and are in 
excellent condition and are complete 
with all lighting equipment. Conduit 
and wire, less only lighting chokes. Im- 
mediate delivery can be made. Priced 
at $4,000.00 each, F.O.B. Louisville. 
Write P. W. Esten, WGRC for details. 
Available immediately -150 foot tower, 
complete with lighting equipment in- 
cluding beacon. Best offer. WKAL, 
Rome, N. Y. 
Emergency power supply 50 KVA, 60 
cycles, three phase 220 with 110 volt 
neutral. Driven by Buffalo gas engine. 
Complete with spare accessories. 100 
hours total operating use. $1500 FOB, 
Memphis, c/o WREC. 
Some hard to get items for sale. Coaxial 
transmission line dehydrator units, 
variable silica gel type, automatic, with 
pressure control to 35 lbs per sq in; 
110v AC motor drive. mid by Comm 
Products Co for Navy and Army; brand 
new, original packing, $200.00 each, 
FOB Louisville. Original cost nearly 
$600. Every FM and AM station needs 
one. Only 75 on hand. Brand new 10 kw 
Onan power unit, 110 /220v AC, in orig- 
inal packing, ideal for emergency pow- 
er, or remote FM locations on trans- 
mitters up to 3 kw; $1,100.00 FOB Louis- 
ville. Cannon three contact microphone 
plugs and wall sockets, brand new, 
$3.00 per set. Also ARC heavy brass 
plugs and sockets, $1.25 per set. Copper 
ribbon, half inch wide; and more ít8 
and jt10 copper wire due in. We buv 
and sell new and used broadcast and 
electronic equipment, all types, or find 
what you need somewhere. Need our 
help? See Steve Cisler during NAB 
meet. Hotel Stevens, and list your 
equipment available or wanted, Elec- 
tronic Service Co.. 565 Upland Road. 
Louisville 6, Ky. Taylor 7655. 

For Sale: 68,000 feet of medium soft 
drawn solid No. 10 copper wire; new; 
weatherproof insulation can be re- 
moved. Wire Broadcasters Services Com- 
pany, 209i.ó West 2nd Street, Little 
Rock. Arkansas. 
For Sale: Western Electric type 353 -El. 
one kilowatt AM transmitter. Also 330 
feet Blow Knox tower suitable for AM 
or FM. Station WKBH, LaCrosse, Wis- 
consin. 
New 325 foot Blaw -Knox tower type CK. 
Uniform taper, insulated. Immediate 
delivery. Box 66, BROADCASTING. 

Miscellaneous 

Proposed New England station without 
competition seeks additional capital. 
Prefer man to manage. head sales, or 
engineering. Box 54, BROADCASTING. 

Attention promotion managers! Radio 
stations all over the country are using 
Harold Abbey cartoon gags and spot 
illustrations on their program sched- 
ules, mailing pieces, bulletins, local ad- 
vertising, etc... with startling success. 
These spots and panel gags will "pep 
up" your copy and reading matter 
1000 %. Every job tailor -made to your 
needs -by America's foremost advertis- 
ing cartoonist. Harold Abbey, 600 Madi- 
son Ave., New York 22, N. Y. PLaza 
8 -2658. 

Wanted to Buy 

Tower -Cash for quick delivery. 219 
feet or suitable for modifying to that 
height. Self- supporting to carry FM 
antenna later. Please wire Box 19, 

BROADCASTING. 
One or two RCA 41 -B Preamplifiers. 
Write WSPR, Springfield 5, Mass. 

EQUIPMENT FOR SALE 
I am offering the following list of 
equipment for sale for $3,250.00 
cash for prompt disposal. It is all 
new equipment, ready to ship in 

original cartons. It may be in- 
spected at Knoxville where it is 

in storage. 
I Tempco 250 watt GSC Broadcast 
Transmitter. 
1 Speech Control Console made 
by a prominent recording com- 
pany. Frequency response suitable 
for either AM or FM. Contains four 
low level input circuits of variable 
impedence and two low level 
transcription inputs of low or high 
impedance. The unit contains a 

high quality program amplifier and 
a high quality monitoring ampli- 
fier. 

1 Ten watt monitoring amplifier 
made by the same people. Stand- 
ard rack mounting. 
2 Rek-O-Kut Master Pro transcrip- 
tion turntables less cabinets but 
with lateral tone arms. 

J. W. Birdell 
1407 Kenesaw Ave., 
Knoxville, Tennessee 

Phone 3 -4434 

LOOKING FOR A 

NEW MANAGER? 
I've finally decided to make change. 

My present position as General Man- 

ager of Metropolitan market Basic 

Network station is most secure, but 

I'd like a new connection where cer- 

tain conditions will be improved. I 

can show a station revenue record of 

income doubled this past year; a 

management record openly acclaimed 
by our broadcasting opposition -and 
all recommended and endorsed at the 

right time by my present owner 

employer. I have 21 years of practi 
cal experienced know -how; top con- 

tacts and recommendations all down 

the line in the trade, and the endorse. 
ment of my network contacts. At 

present I'm serving on an important 
N.A.B. committee. I'd be interested 
in discussing (at any time or at the 

N.A.B. Convention) the proposition 
with any owner who seeks a married 
feeton -the- ground executive. All 

negotiations will be held confidential. 

BOX 14, BROADCASTING 

ATTENTION, 

BROADCASTERS 

RADIO PROMOTIONAL SERV- 

ICE will not be responsible for the 

activities of Welcome A. Luce as 

he is no longer associated with 

this organization. 

John A. Nino, 

General Manager. 
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92e.e". 

In a moment of weakness, 
one of our competitors broke 
down and wanted to know 
how we could take a station 
on which their "best" efforts 
had produced only $14,000 
and push it up to $48,000. 
He did not question the fact 
that it had happened. He was 
not offended at our writing 
it up in one of these ads. 
But what irked him was that 
it had happened and he did 
not know why. He even ribbed 
us a bit about being "Super- 
man" which we blushingly 
denied. 
Of course, the performance 
of that kind of a sales job 
is made up of many things: 
(a) know how (b) definite 
liking for the sales job to be 
done (c) capacity for sus- 
tained effort, and (d) a hell 
of a lot of hard work. 
Maybe this note from the 
manager of one of our live 
but tough -to -sell stations will 
at least partly answer our 
competitor and, at the same 
time, give you a cue to the 
solution of your own sales 
problem. 
This was his comment on a 
Rambeau Sales Presentation, 
copy of which was mailed to 
the station: 

"Gentlemen, we're proud 
of you! I don't know how 
anyone could have done a 
better job of telling our 
story and utilizing the 
amalgamated data which I 
sent you last week. Very 
nice going, Mr. Rambeau, 
very nice indeed." 

No "Superman" stuff but defi- 
nitely some "know how" and 
the capacity for that "very 
nice going" which, spelled 
forward or backward still 
means... 
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rates, local news programming, de- 
velopment of business, sales aids, 
reduction in cost of services, group 
selling, public relations, use of 
BMB figures and the management 
study. 

Other committees holding Mon- 
day morning meetings are Re- 
search, Engineering (open session 
11 -12 noon), Program and Music 
Advisory. FMBI board of directors 
will meet during the morning, as 
will the NAB's FM Executive Com- 
mittee. FMBI has not been for- 
mally dissolved although its mem- 
bers were absorbed into NAB last 
November. 

General luncheon 12:30 -3 p. m. 
Monday will be marked by an FM 
Panel. Presiding will be Walter J. 
Damm, WTMJ Milwaukee, chair- 
man of the NAB -FM Executive 
Committee, and president of FMBI. 
Speakers and their subjects are: 
Charles R. Denny Jr., acting chair- 
man, FCC, "FCC Policy "; Dr. W. 
R. G. Baker, vice president of Gen- 
eral Electric Co., and chairman 
Engineering Committee, Radio 
Manufacturers Assn., "FM Trans- 
mitter and Receiver Status "; T. A. 
M. Craven, vice president, Cowles 
Stations and NAB director, "FM 
Station Engineering "; Lester H. 
Nafzger, manager and chief engi- 
neer, WELD (WENS) Columbus, 
"FM Station Promotion and Pro- 
gram Sources "; Mr. Damm, "Gen- 
eral Management "; Robert T. 
Bartley, director, NAB FM Dept., 
"NAB -FM Dept." 

Annual FMBI membership meet- 
ing will be held from 3 to 4 p. m. 
with the facsimile session from 4 
to 5 p. m. NAB board of directors 
will meet at 6 p. m. 

Tuesday Schedule 
At the Tuesday morning break- 

fast, 8 -9:30, sponsored by the Chi- 
cago Radio Management Club, Ful- 
ton Lewis jr., MBS commentator, 
will discuss "Clinical Indications of 
the Third World War." Presiding 
will be Holman Faust, president, 
Mitchell- Faust, with David Dole 
of Henri, Hurst & McDonald, as 
program chairman. 

General .convention meetings 
open at 10 Tuesday morning with 
President Justin Miller delivering 
the keynote address. He will re- 
view his first year as association 
president and officially open pro- 
ceedings. Title of his address is 
"Broadcasting -An Opportunity - 
A Challenge." J. Harold Ryan, Fort 
Industry Co. stations, immediate 
past president of NAB, will pre- 
side and introduce Mr. Miller. 

William S. Paley, CBS chairman 
of the board, will follow President 
Miller at 11, speaking on the role 
of broadcasting in the war. He 
served as a colonel in the Army 
during the war, assigned to 
psychological warfare in Europe. 
Benjamin Cohen, United Nations 
assistant secretary general, will 
speak on "What Broadcasting Can 
Contribute to World Understanding 
-Plans of the United Nations." 

FCC Comr. E. K. Jett will ad- 
dress the Tuesday luncheon on "Ap- 
plication of War Developments to 
Postwar Broadcasting." In the af- 
ternoon Richard P. Doherty, di- 
rector of the NAB Employe -Em- 
ployer Relations Dept., will lead a 
discussion at 2:05 on employment 
problems and how NAB's new set- 
up can assist stations. His topic 
will be "The Program for Sound 
Industrial Relations." 

BMB provides the theme for the 
rest of the Tuesday afternoon pro- 
gram, starting at 2:30, President 
Miller will introduce the BMB 
board, technical committee and 
staff, with Mr. Ryan, as BMB 
board chairman, acknowledging the 
introduction. Hugh M. Feltis, BMB 
president, will discuss "Report on 
BMB Study No 1" and Mr. Ryan 
will speak on "A Glance Into the 
Future of BMB." 

Copyright Wednesday 
Members of the BMB board and 

American Assn. of Advertising 
Agency spokesmen will comment on 
their remarks after which Frederic 
Gamble, AAAA president, will dis- 
cuss "The Advertising Agency 
Looks at BMB" and Paul West, 
president of Assn. of National Ad- 
vertisers, will follow with "The 
Advertiser Looks at BMB." Presi- 
dent Miller will summarize the 
talks. 

Wednesday's meeting opens at 10 
a. m. with a half -hour general ses- 
sion on music copyright and Broad- 
cast Music Inc. Speakers will be 

Sydney M. Kaye, vice president 
and general counsel of BMI, and 
Campbell Arnoux, president, WTAR 
Norfolk, and NAB director. At 
10:30 a Small Market Stations 
meeting will be held with Mr. Pen- 
gra in charge. 

Wayne Cribb, KHMO Hannibal, 
Mo., member of the Small Market 
Stations Executive Committee, will 
review results of the management 
study of all stations conducted by 
Mr. Stringer. Mr. Pengra, commit- 
tee member, will speak on "FCC 
Regulation 91 -D and Operators' 
Requirements." Hugh Higgins, 
NAB assistant director of broad- 
cast advertising, will discuss "Sales 
Promotion Material and Sales 
Aids." Robert T. Mason, WMRN 
Marion, Ohio, also a member of 
the executive committee, will speak 
on "The Small Market Manager's 
Place in Community Leadership." 

J. Allen Brown, NAB assistant 
director of broadcast advertising, 
will offer "A Ten Point Program 
to Increase Small Station Busi- 
ness." Mr. Doherty will speak on 
employe -employer relations and 
Edward J. Heffron, NAB executive 
assistant for public relations, will 
speak on "Public Relations at 
Work in Small Market Stations." 

General luncheon will be held at 
12:30 with Mr. Denny making his 
second appearance at the conven- 
tion. Subject is unannounced. 

Afternoon meeting will start at 
2:05 p. m. with a general session 
to be addressed by President Mil- 

IN O IMF I/ serves 

a tasty "LISTENING 
MENU" to the 
Tri -State Audience 

WCMI broadcasts a variety of CBS and 
local programs that gain family listenership 
in Huntington, West Virginia; Ashland, 
Kentucky; Ironton, Ohio and adjacencies. 
It takes good programs to secure listeners 
-WCMI has both. Ask a John E. Pearson 
representative for the facts - today. 

Nunn -S7tertiûn3 WCMI, Ashland, Ky.- Huntington, W. Va.; 
WLAP, Lexington, Ky.; WMOB, Mobile, 
Ala., KFDA, Amarillo, Tex.; WBIR, Knox- 
ville, Tenn. 

JOSEPH B. MATTHEWS, Manager 
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1er, who will act as moderator of 
a public relations forum. Partici- 
pating will be Mr. Kobak; Earl 
Hough, general manager, WBAP 
Fort Worth, and Alma Kitchell, 
president, Assn. of Women Direc- 
tors. 

No speaker has been announced 
for a 3 -3:30 p. m. meeting dealing 
with Civil Aeronautics Administra- 
tion regulations. 

Directors -at -large for one -year 
terms will be elected at a 3:30 -5 
p. m. NAB business meeting. Pro- 
posed revision of the by -laws will 
be considered by the membership 
and resolutions will be discussed. 
Members of NAB are invited to 
draft proposed resolutions. 

The free speech forum will be 
held at 6 p. m. 

Thursday Meetings 
Thursday meetings open with a 

half -hour general session at 10 
a. m. Dr. Paul Lazarsfeld, director, 
Bureau of Applied Sociological Re- 
search, Columbia U., will talk on 
"How Broadcasters Can Use the 
NORC (U. of Denver) Survey." 
At 10:30 a retail advertising clinic 
will be held, with discussion of the 
Joske's of Texas one -year test of 
radio. Frank E. Pellegrin, NAB 
director of broadcast advertising, 
and other Joske advisory commit- 
tee members will talk and answer 
questions. 

General election is scheduled at 
12:30 noon. At the luncheon session 
Niles Trammell, NBC president, 

Retail Sales Up 
RETAIL sales in August 
reached a new high, 
$8,540,000,000 - more than 
5% above July and 35% 
over August 1945, the Dept. 
of Commerce announced Fri- 
day. Major factor in the rise 
was higher prices rather than 
quantity of goods flowing to 
consumers, said the Office of 
Business Economics. August 
sales of nondurable goods. 
rose 5% above July, food, ap- 
parel and general merchan- 
dise scoring biggest gains. 
Durable goods sales were 7% 
above July, 90% over August 
1945. 

will speak on "Advertising in the 
Public Interest." General session 
2:15 -5 p. m. will consist of a broad- 
cast advertising clinic at which 
James V. McConnell of NBC, chair- 
man of the NAB Sales Managers 
Executive Committee, will preside. 
He will submit a report covering 
work of the committee. Subcommit- 
tee reports will be submitted by the 
following chairmen: Walter John- 
son, WTIC Hartford, revision of 
standard contracts; Arthur Hull 
Hayes, WABC New York, stand- 
ardization of rate card format; John 
M. Outler Jr., WSB Atlanta, sales 
practices; Odin S. Ramsland, 

WILM COVERS THE WILMINGTON MARKET 

that's why people 
STAY tuned 
to 

UTU 
Ati 

I TN, iG'yAgE 

DE 
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KDAL Duluth, audience measure- 
ment; Stanton P. Kettler, WMMN 
Fairmont, W. Va., advertising 
agency recognition bureau; Cecil 
K. Beaver, KTBS Shreveport, 
Joske clinic; Beverly Middleton, 
WSYR Syracuse, definition of spot 
sales. 

Consideration of proposals for 
resolutions will follow the broad- 
cast advertising meeting along with 
discussion of plans for future ac- 
vities. After an open forum the 
convention will adjourn. Annual 
banquet will be held at 7 in the 
Grand Ball Room of the Stevens. 
It is the only meeting not to be 
held at the Palmer House. 

New NAB Board of Directors 
will hold its first meeting at 10 
a. m. Friday. 

Clears Ask 
(Continued from page 18) 

now having adequate service." 
The petition noted that Mr. Cald- 

well protested the policy at a clear 
channel session shortly after it 
was announced, and that FCC Act- 
ing Chairman Charles R. Denny 
Jr. said the protest would be taken 
under advisement. 

Protest Unanswered 
"To date, however," the petition 

added, "there has been no an- 
nouncement of any decision of the 
Commission on the protest, except 
to the extent that the individual 
grants referred to above may be 
interpreted as a decision on the 
matter." 

CCG pointed out that the June 
21 announcement of policy carried 
no "statement of the reasons for 
the adoption of such a policy, or 
for making a distinction between 
daytime stations located less, and 
daytime stations located more, than 
750 miles from the dominant sta- 
tion. Nor was there any explana- 
tion of what `individual merits' 
would warrant daytime duplication 
on 1 -A channels. Moreover, no 
policy was announced respecting 
assignments on 1 -B channels or as- 
signments on channels adjacent to 
1 -A and 1 -B frequencies." 

The CCG found "no indication 
that the Commission's policy an- 
nouncement was intended to be a 
decision on any of the issues" in 
the clear channel proceeding. But, 
it contended, "actions adversely af- 
fecting the proper determination 
of such an important broad issue, 
through the granting of specific 
applications prior to a considera- 
tion of all the evidence already 
presented and to be presented . . . 

are or may be ill- advised and con- 
trary to the public interest, con- 
venience or necessity." 

WHBF Expansion 
WHBF Rock Island, Ill., has an- 
nounced plans for an expansion 
program that would include $50,000 
for the construction of a Class B 
FM station. Les Johnson, general 
manager, said he expected the Rock 
Island Broadcasting Corp. FM sta- 
tion to get underway soon. 

We like that expression "nice 
going" because it so aptly 
describes the everyday activi- 
ties of some of our good sta- 

tions. For example: 

Take WNBH, New Bedford 
and WOCB, Cape Cod, Mass. - sister stations - delivering 
57% of the daytime audi- 
ence. Where will your adver- 
tising dollar do more for you? 

Except maybe in Jamestown, 
N. Y. where WJTN boasts 
of delivering 60% or more. 
Well, that's Si Goldman for 
you! 

Or Aldo De Dominick and 
Jimmie Milne at WNHC, 
New Haven, doing an out- 
standing job on local news 
and local pick -ups that can- 

not be duplicated in that great 
market. Nice going, boys! 

WHJB, Greensburg, Pa. has 

something in its Farmers' Ex- 

change from 12:05 to 12:45 
PM. They buy, sell, swap or 
trade most anything. Also 

county agents, farm experts 
and market reports -all in 
one of the nation's richest 
farm areas. Or 5,000 watt 
KTKC, Fresno, Cal. present- 
ing Dorothea Barnett and her 
Women's Journal of the Air ". 

A daily participator that is a 

credit to KTKC and the canny 
management of "Scotty" Scott. 

And don't forget that Ted 
Husing starts on WHN, New 
York, October 28th, with the 
biggest build -up any disc 
jockey ever had. Select ac- 

counts only -no competitive 
products. Should be a sell- 

out! Nice going! 
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WGAR Given Proposed 50 -kw Grant 
FCC Bolts Precedent; 

Would Deny Two 
At Biloxi 

IN TWO proposed decisions last 
week, FCC demonstrated anew that 
it regards overlapping service as 
only one factor in deciding so- called 
"duopoly" cases [CLosED CIRCUIT, 
Oct. '7], and that its ordinary 
policy considerations are relative. 

1. WGAR Cleveland's bid for 50 
kw directionalized on 1220 kc was 
given a tentative nod by the Com- 
mission over WADC Akron's effort 
to get the same frequency, also 
with maximum power, despite in- 
creased overlap between WGAR's 
service at 50 kw and that of its 
sister station, WJR Detroit. 

2. WGCM Gulfport, Miss. re- 
ceived a proposed denial of its ap- 
plication for a new 250 -w station 
on 1490 kc at Biloxi, on grounds 
that benefits of the projected op- 
eration would not justify a waiver 
of the duopoly rule. 

Unique Decision 
The Biloxi decision was unique 

in that for the first time in recent 
years, according to FCC authori- 
ties, the Commission proposed to 
resolve a consolidated proceeding 
by denying both applications. The 
competing applicant, WLOX Broad- 
casting Co., was found "unquali- 
fied to assume the responsibility of 
a licensee" because one of its prin- 
cipals, James S. Love Jr., "violated 
certain laws of the State. . " 

The proposal for WGAR ran 
counter to a favorite FCC rule of 
thumb -local ownership of sta- 

tions. WADC is owned by a local 
resident; WGAR is not. The pro- 
posed decision explained: 

the advantage which local resi- 
dence normally gives to applicants upon 
a comparative consideration is nega- 
tived by the evidence in this case which 
discloses a complete lack of concern 
by WADC of the local needs of its 
service area. . . . 

WGAR on the other hand, FCC 
found, although controlled by non- 
residents, "has manifested a seri- 
ous concern to operate its station 
in a manner affording its local 
listening audience programs of a 
local nature." 

The fact that WGAR's sister sta- 
tion, WJR, is a clear -channel out- 
let also entered into FCC's de- 
cision to disregard overlap between 
the two stations. The Commission 
noted that some overlap already 
exists but was found in a 1943 
hearing to be not inconsistent with 
the duopoly rule. With WGAR at 
50 kw, the decision added, the 
overlap will be extended. But, FCC 
said: 

Although Station WJR covers a large 
percentage of the WGAR service area, 
present and proposed, the overlap exists 
only as a consequence of the classifi- 
cation of Station WJR as a clear -chan- 
nel station, a category which has been 
established by the Commission to pro- 
vide for radio coverage to rural areas. 
The fact that Station WJR places a 
primary signal in portions of the city 
of Cleveland is merely an incidental 
effect arising from the necessity of its 
rendering service to rural populations. 

That WJR has few listeners and lit- 
tle. if any. commercial value to the 
Cleveland -Akron area is borne out by 
listening surveys and the fact that the 
CBS network, with which WJR is affili- 
ated, has full -time affiliates In both 
Cleveland and Akron. We have also con- 
sidered the facts that a number of other 
services are available to the populations 
in the area of overlap, that Stations 
WJR and WGAR have separate network 

Florida Stations Keep Hurricane Vigil 
WHEN FLORIDA'S hurricane of 
last week approached its height of 
intensity, WGBS Miami's announc- 
er George Gray boarded a Navy 
weather plane to fly directly to the 
storm's center, where the winds 
were hurtling the plane around 
with 133 -mile per hour intensity. 

Mr. Gray believed by the sta- 
tion to be the first announcer to 
fly through a hurricane center, re- 
layed his story by shortwave for 
WGBS and an ABC pickup last 
Monday morning. Chief Announcer 
Jack Williams surveyed the evacu- 
ation of the Florida Keys with a 
wire recorder and fed the story 
to ABC Sunday night on News of 
Tomorrow. Program director Jo- 
seph Worthy fed the Martin Agron- 
sky network news program and 
the ABC Morning News Roundup, 
with other staff members surveying 
the citrus belt for possible pick- 
ups. The storm, however, eased off 
as it passed that area. 

WTSP St. Petersburg, after 
continuous bulletins on the prog- 
ress of the storm, was informed at 
1 a.m. Tuesday that the winds 
were easing off and veering to the 
East. At 1:15 a.m., the station 
announced that the danger was 

past, 15 minutes before the official 
Weather Bureau announcement. 
WTSP put in 32 hours of continu- 
ous broadcasting in covering the 
storm. 

Through an announcement of 
WJHP Jacksonville, over 300 evac- 
uees were fed coffee and breakfast 
following the station's appeal. The 
station kept on a full staff of an- 
nouncers and office workers during 
the emergency period, and was 
instrumental in getting through a 
number of personal messages to 
those in the midst of the storm 
area. 

WQAM Miami maintained a 
round -the -clock schedule during the 
height of the. emergency. Addi- 
tional telephone girls handled calls 
from those without radios. WDBO 
Orlando, also in continuous opera- 
tion, suffered a power failure at 
1 a.m. Tuesday. Operations were 
begun immediately from the trans- 
mitter site, using an auxiliary 
1,000 w transmitter independently 
powered. 

WKAT Miami Beach was also 
on a continuous broadcast sched- 
ule. WPDQ Jacksonville broadcast 
a total of 112 bulletins and special 
broadcasts on the storm. 

affiliation agreements, advertising rep- 
resentatives, news and transcription 
services, and local programs, and that 
Cleveland and Detroit are entirely sepa- rate cities, are the principal cities of their own metropolitan districts, and 
have their own individual trade areas. 
As set forth in our Public Notice of April 4, 1944, these factors are of sig- nificance in determining the applica- bility of the multiple ownership rule. 

FCC also noted that subsequent 
improvement of signal was a con- 
dition of the 1943 grant to WGAR 
for use of 1220 kc with 5 kw, and 
that the Commission reminded 
WGAR of this condition in 1945. 

WGAR General Manager John 
F. Patt said last week that, if and 
when the proposed grant becomes 
final, the station expects to be ready 
for increased -power operation next 
February. On the other side, 
WADC is expected to appeal to 
the courts, if necessary, in an effort 
to reverse the proposed decision. 

Four -Year Fight 
The WGAR -WADC fight for 

1220 kc dates back some four years. 
In 1943 FCC authorized WGAR to 
use the frequency with 5 kw on 
condition that it increase power 
when materials became available. 
WADC remained on 1350 kc with 
5 kw. WGAR's 50-kw application 
was filed in 1945, after FCC di- 
rected the station to "take such 
steps as might be necessary to im- 
prove its signal in Cleveland." 
Shortly thereafter, WADC ap- 
plied for 1220 kc with 50 kw, sug- 
gesting that WGAR be given 
WADC's 1350 kc assignment. The 
applications were set for hearing, 
and in the meantime FCC gave 
WGAR a conditional grant for 
50 kw. Last May, three months 
later, the conditional grant was 
withdrawn on petition of WADC. 
The hearing was held in April. 

The counter -balancing factors 
of the WGAR case, FCC asserted, 
do not exist in WGCM's Biloxi ap- 
plication. Nor was the WGCM case 
considered comparable to the Ash - 
backer- Fetzer proceeding in which 
FCC awarded a grant to John E. 
Fetzer despite some overlap which 
would exist between Mr. Fetzer's 
WKZO Kalamazoo and his WJEF 
Grand Rapids [BROADCASTING, 
Sept. 23] : 

The evidence (in the Fetzer case) 
showed that Grand Rapids and Kala- 
mazoo were separate cities and had 

their individual trade areas; that al- though WKZO rendered a primary sig- nal daytime to certain portions of Grand Rapids, such signal had no sales value; that WKZO carried no programs of local interest to Grand Rapids; that the proposed Grand Rapids station did not serve any area within a radius of 
20 miles of Kalamazoo; and that there would be no overlap of service areas nighttime. 

As pointed out .. Gulfport and Biloxi are only 12 miles apart; the pro- posed Biloxi station would serve certain portions of Gulfport; Station WGCM at Gulfport serves portions of Biloxi, carries certain programs of local inter- est to it, sells time to Biloxi merchants, and represents itself as a Gulfport- Biloxi station. . . . 

Comr. E. K. Jett, however, felt that the WGCM application should 
be granted. 

The WLOX firm, found "un- 
qualified," is headed by James S. 
Love Jr., who with his wife owns 
90% of stock. The decision said 
that since Jan. 1, 1939, Mr. Love 
"has consistently violated certain 
laws of the State of Mississippi by 
subleasing and /or permitting 
gambling to take place on his 
premises and in maintaining and 
selling on those premises liquors 
with an alcoholic content in ex- 
cess of 4 %." 

Mr. and Mrs. Love are principal 
owners of Hotel Buena Vista in 
Biloxi, and, among other business 
interests, he is lessee and manag- 
ing director of the White House 
Hotel and a group of 44 White 
House Cottages. He reported, FCC 
said, that he had paid taxes on 
the illegal sale of liquor but had 
obtained federal licenses relating 
to liquor and slot machine busi- 
nesses, and that neither he nor any 
employe or official of the hotel was 
ever found guilty of any crime in 
connection with operation of the 
hotel. Ten character witnesses 
testified his reputation was "be- 
yond reproach" and that he "is 
one of Biloxi's leading citizens." 

FCC, however, took the position 
that "an essential element" in de- 
termining an applicant's qualifica- 
tions is his "sense of public re- 
sponsibility, including his attitude 
toward and conduct in observance 
of laws, whether local, state or 
federal .... Where, as here, it is 
shown that an applicant, or one of 
its principals has knowingly dis- 
regarded the liquor and gambling 
laws of his community for a con- 
tinued period of time, we feel that 
such conduct evidences a lack of 
public responsibility." 

Union Dispute Prevents KSD Telecast 
A JURISDICTIONAL dispute be- 
tween two rival unions affiliated 
with the American Federation of 
Labor prevented the first television 
portrayal of the principal annual 
social event in St. Louis -the Veiled 
Prophets Ball, last week. 

Involved were Chicago Local 
666, International Photographers 
Union, affiliated with the Interna- 
tional Alliance of Theatrical Stage 
Employes, and radio engineers of 
St. Louis Local 1217, International 
Brotherhood of Electrical Workers. 

KSD had planned to televise the 
Veiled Prophets Ball Wednesday 

night, after televising the preced- 
ing night's parade, but the photo- 
graphers' union demanded that its 
members operate KSD's television 
cameras instead of station engi- 
neers, who are members of IBEW. 

Alter day -long negotiations 
failed, IATSE refused to turn on 
the public address system in the 
auditorium, where 12,000 women, 
gorgeously gowned and jeweled, 
were to participate. The union also 
threatened to turn off the lights. 
George M. Burbach, KSD general 
manager, called off the television 
demonstration rather than inter- 
rupt the activities of the ball. 
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At Deadline ... 
WONS TRANSFER APPROVED; 
KYSM, WNCA CHANGES MADE 
TRANSFER of WONS Hartford, Conn. from 
State Broadcasting Corp. to Yankee Network, 
100% owner of State, and expansions of own- 
ership of KYSM Mankato, Minn. and WNCA 
Asheville, N. C. approved by FCC and an- 
nounced Friday. WONS (formerly WHTD) is 
on 1410 kc with 5 kw fulltime. 

KYSM, 250 w on 1230 kc, still licensed to 
Southern Minnesota Supply Co., but firm now 
has six instead of three partners. Mr. and 
Mrs. F. B. Clements reduce interests to about 
21% and 13% respectively, to give son and 
two sons -in -law 13%-plus each: Durand F. 
Clements, Charles R. Butler Jr., James F. 
Madden Jr. C. C. Clements retains 23 %. No 
money involved. 

WNCA assignment also leaves license in 
former firm name, Community Broadcasting 
Co., but company now corporation with WNCA 
General Manager C. F. Rebell new stockholder 
with original five equal partners: Richard 
M. Arnold, J. O. K. Barfield, J. M. Earnest, 
A. F. Knight, J. A. Miller. WNCA on 1340 kc 
with 250 w fulltime. 

MAINE NETWORK FORMED 
NBC AFFILIATES in Maine formed Maine 
Broadcasting System, group sales and state 
network organization. William H. Rines, man- 
ager of system, announced rate card issued. 
Sales directed by Rudolph O. Marcoux, nation- 
al sales manager, with offices at WCSH Port- 
land. Stations: WCSH, WLBZ Bangor, WRDO 
Augusta. 

BOGALUSA PROPOSAL FINAL 
FCC PROPOSAL to grant I. K. Corkern 
rather than John L. Plummer application for 
new Bogalusa, La. station on 1490 kc with 250 
w fulltime [BROADCASTING, Sept. 23] made 
final in decision Friday. Mr. Corkern is for- 
mer farmer -teacher, trained students in radio 
production on WWL New Orleans. Grant based 
on Mr. Corkern's local residence, ability to de- 
vote fulltime to station from beginning. Mr. 
Plummer, formerly of Bogalusa, owns Plummer 
& Kershaw, optics manufacturing firm, Phila- 
delphia. 

TRADE ASSN. CAMPAIGNS 
AMERICAN Trade Assn. Executives in Cleve- 
land Friday heard six AAAA recommendations 
for bettering trade association advertising 
campaigns: Associations should (1) centralize 
advertising authority in small committee; (2) 
maintain continuous contact with agency; (3) 
plan advertising on long -range and continued 
basis; (4) assure stable financing; (5) be 
reasonable with agency's time; (6) let agency 
keep non -factional viewpoint. 

MADE ITS POINT 
PIQUED at having offer to demonstrate 
color television to TBA Convention dele- 
gates turned down by organization's 
board, CBS subtly got desired attention 
through full -page ad in official confer- 
ence book. Copy was single line, in five 
colors saying simply: "Compliments of 
a Friend." 
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COMPETING BIDDER GIVEN 
WBRK PURCHASE APPROVAL 
GRANTING application of competing bidder 
for first time since Avco public -bid policy in- 
voked year ago, FCC Friday announced ap- 
proval of transfer of WBRK Pittsfield, Mass. 
(250 w, 1340 kc) and associated conditional 
FM grant to Leon Podolsky, Pittsfield radio 
engineer, for $150,000. 

Original bidder, Western Mass. Broadcasting 
Co. reported willingness to assign contract 
for WBRK if granted new station of own. 
Simultaneously with WBRK -Podolsky sale ap- 
proval, Western Mass. given CP for new Pitts- 
field outlet on 1490 kc, 100 w, fulltime. Under 
Avco rule, Monroe B. England, WBRK owner, 
may accept or reject sale to second bidder, 
but authorities said he had given Western 
Mass. right to assign contract. 

NABET TECHNICIANS' STRIKE 
AT WESTINGHOUSE SETTLED 
NABET strike against four Westinghouse sta- 
tions settled Friday. Sixty -eight technicians 
returned to work over weekend at KYW Phila- 
delphia, KDKA Pittsburgh and WBZ -WBZA 
Boston -Springfield. 

Walter Evans, vice president of Westing- 
house Radio Stations Inc., broadcast subsidi- 
ary of parent company, said wage settlement, 
basic issue in 18 -day walkout, was at top rate 
of $90 for 40 -hour week, same figure offered 
before strike was called. Straight $7 weekly 
increase provided, same as similar boost grant- 
ed parent company workers in April. 

Negotiations began in early June, operators 
walking off jobs Sept. 24 though service was 
interrupted only momentarily. NABET orig- 
inally asked $127.50 a week, later saying this 
was negotiating figure and requested $109. 

VIDEO SET PRICES TO HOLD 
DR. LEE DE FORREST, inventor of radio 
equipment, predicted to BROADCASTING Friday 
at TBA conference, "It will be at least three 
years before television sets go below the $200 
level." Now research engineer in American 
Television Labs., Chicago, he's working on new 
television projecting tube and developing new 
types of receivers for manufacture on mass 
production basis at "prices public can afford." 
Dr. De Forrest concluded: "Next to radar, 
television is most wonderful thing radio has 
produced." 

WAA CONTRACTS CANCELED 
CONTRACTS of 32 manufacturer agents sell- 
ing war surplus canceled by War Assets Ad- 
ministration in Electronics Division shake -up 
by George H. Moriarty, division chief. Thirty - 
two key employes eliminated in Washington 
office. WAA Friday submitted to Dept. of 
Justice proposed new contract by which agents 
will sell for fixed fee or 30% to 35% of sales 
price, instead of 10% plus allowances under 
present arrangement. 

COMEDIAN SPONSORS SELF 
COMEDIAN Al Bernie, appearing at Roxy 
Theatre, N. Y., today (Oct. 14), starts spon- 
sorship of himself on WMCA N. Y., Mon., Wed. 
and Fri., 11:45 -12 noon. Mr Bernie to give 
serious commercials selling himself as come- 
dian. Agency, Raymond Nelson, N. Y. 

RETAILERS' FULL HOUR 
FULL HOUR network show with big - 
name stars, titled The Big Show, to be 
sponsored by major department stores 
of country, announced Friday by Walt 
Schwimmer, Schwimmer & Scott, Chica- 
go. Mr. Schwimmer, also president, Radio 
Features, which will produce, said show 
created as vehicle for department stores 
which, as group, spend 307 million ad- 
vertising dollars annually in only 52 
cities. Major stores organized America's 
Leading Department Stores for network 
venture. Commercials on participation 
basis, with local stores getting time on 
stations reaching respective customers. 
Network and time unselected, but show 
to start about Jan. 1. 

FOUR NEW OUTLETS 
TO BRING ABC TO 224 
FOUR new stations under construction will 
affiliate with ABC during November and De- 
cember bringing total ABC stations to 224. 

Effective Nov. 15 WGLN Glens Falls, N. Y.. 
joins as basic supplementary, operating full- 
time 100 w, 1230 kc. Station owned by Glens 
Falls Publicity Corp., will be managed by 
John R. McKenna. 

WGAT Utica, N. Y., daytime only with 250 

w on 1100 kc joins as basic supplementary 
Dec. 1. Owned by Central Broadcasting Co.. 
station to be managed by J. Eric Williams. 

WHBS Huntsville, Ala., 250 w on 1490 kc. 

joins Nov. 1 as a Southcentral supplementary. 
Station owned by Huntsville Times Co., will 
be managed by A. L. Smith. 

Owned by General Newspapers Inc., WGNH 
Gadsden, Ala., joins as Southcentral supple- 
mentary Dec. 1, will operate full time 250 w, 
1400 kc. Manager, Henry A. Jones. 

WKLX Lexington, Ky., on air Fri. (Oct. 11). 
1 kw fulltime, 1300 kc. Dewey H. Long, gen- 
eral manager. 

Closed Circuit 
(Continued from page 4) 

director of RCA International in New York. 
and Merrill Mueller, manager NBC London 
office, replaced two British directors. Move 
seen as phase in closer alignment of parent 
and manufacturing affiliates with NBC's sys- 
tems' main overseas offices. 

THAT standard broadcast band fast filling up 
evidenced by growing number of applications 
into hearings because they're mutually exclu- 
sive with other requests. This year some 52% 
of AM new and changed -facilities applications 
in consolidated proceedings. Next year figure 
expected to approximate 70%, meaning only 
30 out of every 100 eligible for consideration 
on individual merits. Further evidence seen in 
estimates that many new cases now being set 
for hearing may not be heard before April un- 
less conflict is with application already on 

hearing list. 

OVERTURES by Britain's BBC and Soviet 
Russia's radio minister for membership in 
newly- organized Assn. of Inter -American 
Broadcasters (see story page 80) rejected when 
association voted not to accept organizations 
controlled by any government. 
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WORLD TELECOMMUNICATIONS 
SITE STILL UNSETTLED 
DESPITE U. S. plans to hold next World 
Telecommunications Conference here (with as- 
sent by more than 20 other nations) site still 
unsettled Friday, according to word from Mos- 
cow, where five -power conference is on. Dele- 
gates agreed, however, that next world meet- 
ing starts July 1, 1947 with radio technical 
session May 1. Some European countries un- 
derstood circulating others to hold conference 
in Europe. 

Moscow conference will recommend, it's 
learned, adoption of U. S. proposals to re- 
organize International Telecommunication Un- 
ion, setting up Administrative Council and 
Central Frequency Registration Bureau. Five 
committees report to plenary session today 
[BROADCASTING, Oct. 7], with conference clos- 
ing by Oct. 21. Francis Colt deWolf, Dr. J. H. 
Dellinger, Robert Burton, Forney Rankin, 
Betty Smith to Paris for Oct. 24 shortwave 
meeting. Comr. C. J. Durr to London for Con- 
sulting Committee on International Telegraph 
meeting. Other U. S. delegates return, leaving 
Europe Oct. 24. 

RMA BOARD APPROVES 
$10,000 RADIO WEEK FUND 
FUND of $10,000 for National Radio Week 
Nov. 24 -30 approved by board of Radio Manu- 
facturers Assn. at Oct. 10 -11 meeting in Que- 
bec. Board met jointly with Canadian RMA 
board. U. S. RMA voted to provide facilities 
for OPA inquiry into petition for decontrol 
of sets, parts and tubes. 

President Ray C. Cosgrove announced he 
will appoint special committee to maintain 
permanent liaison with NAB. Jurisdiction over 
citizens radio equipment shifted by board from 
RMA Amateur Activities Committee to Trans- 
mitter Division on recommendation of Dr. W. 
R. G. Baker, General Electric Co. Board re- 
jected proposal by Dept. of Commerce that 
RMA screen tons of German documents on 
electronic developments. 

POLITICAL RULING ASKED 
IN FIRST radio action under new Adminis- 
trative Procedure Act, WNEW New York 
asked FCC for declaratory ruling on handling 
political broadcasts, explained it provides time 
sustaining. Nine parties have candidates in 
N. Y. State November elections, three back- 
ing same candidates for Governor and Sena- 
tor. WNEW's problem: Should Democrat, 
American Labor and Liberal parties each be 
given equal time to plug same candidates and 
should opposition party get time equal to that 
given three? 

WFVL STARTS OCT. 15 
WFVL Hollywood, Fla., 1 kw daytime on 940 
kc, begins operations Oct. 16, with additional 
studios in Miami. Jonas Weiland, president 
of licensee, Hollywood Broadcasting Co., fly- 
ing to Washington today (Oct. 14) to take 
prominent guests to opening. 

50 kws FOR MANILA 
TWO 50 -kw transmitters -one operating 
shortwave, other mediumwave -shortly will 
be placed in operation in Manila by State 
Dept's. Office of International Information & 
Cultural Affairs as part of this Government's 
overall information program. 

ONLY N. Y. station to broadcast TBA Con- 
vention was municipally -owned WNYC, which 
carried major speeches, panel discussions. 
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150 IN GOLF TOURNEY 
OVER 150 entries received for postwar 
resumption of annual NAB convention 
golf tournament for BROADCASTING 
trophy. Tournament Sunday Oct. 20 at 
Acacia Country Club, LaGrange, Ill., 40 
minutes out of downtown Chicago. 

Peoria handicap system selected by 
Paul Schemendia, Acacia pro, who will 
pick 9 of 18 holes. Maximum handicap of 
30 allowed on par '76 course, 6545 yards 
long. Cocktail party at club after tourna- 
ment with Sol Taishoff, publisher of 
BROADCASTING, host. 

Club will have 20 sets of clubs avail- 
able for those not bringing own. Char- 
tered buses leave Palmer House and 
Stevens at 9:30 and 10 Sunday morning. 
Those driving own cars take Highway 
66 west to Wolfe Rd., or Manheim Rd. 
south to Highway 66, then west to Wolfe 
Rd. Entry fee: $2.50. 

PADWAY PATS PETRILLO 
WRITING in International Musician, Ameri- 
can Federation of Musicians' official organ, 
Joseph Padway, counsel for AFL, AFM, 
said James Caesar Petrillo's defiance of Lea 
Act was "courageous and deliberate test" of 
its constitutionality. AFL has thrown its full 
support behind Mr. Petrillo and AFM, wrote 
Mr. Padway, who said such action served not- 
ice of determination to challenge any "one- 
sided law of this kind" which if upheld, he 
added, would "eventually crush the freedoms 
of All American workers and destroy the 
American trade union movement." 

HUNTLEY. HEADS NEWSMEN 
CHET HUNTLEY, director of public affairs, 
CBS Western Division, elected president, 
Radio Newsmen of Southern California. Oth- 
ers: Clete Roberts, freelance newscaster and 
former ABC foreign correspondent, vice presi- 
dent; Bill Burns, ABC Hollywood news editor, 
secretary- treasurer. Directors to be named 
Nov. 6. 

TBA CAMERA SHOTS 

PHILCO, with 18 -year history of video re- 
search, announced plans for full -scale produc- 
tion of television receivers -table and console, 
direct view and projection -for early 1947 
start. Sets to be introduced at midwinter con- 
vention. 

DU MONT "Inputuner," complete television - 

FM input system embodying Mallory -Ware 
"Inductuner" and providing continuous tuning 
from 44 -216 mc, covering video, FM, some 
amateur and aviation bands, displayed in Du 
Mont exhibit, now available to any receiver 
manufacturer. 

TRAFFIC piled up at entrance of RCA ex- 
hibit. Spectators stopped when they saw them- 
selves in receiver. The gag: Video camera 
focussed on aisle. 

GE featured "Pulsed Light" movie projector 
for television stations. It's capillary lamp 
whose pulses timed and controlled by signals 
from stations synchronizing pulse generator; 
'eliminates need for usual mechanical shutter, 
does away with vibration. 

People 
DON SEARLE, vice president in charge ABC 
Western Division, in Regent Hospital, N. Y., 
recuperating from heart attack while on busi- 
ness trip. 

LAWRENCE TREXLER, former news editor, 
WCPO Cincinnati, program directors -news 
chief, WMPS Memphis, joins WINX Wash- 
ington as newscaster after discharge from 
Army as lieutenant. 

ROBERT T. MARTINEAU appointed assist- 
ant manager, WKBR Manchester, N. H., form- 
erly was sales assistant to Linus Travers, ex- 
ecutive vice president, Yankee Network. 

THOMAS H. COMPERE, Chicago attorney, 
named NBC legal representative, Chicago and 
Cleveland, replacing EDWARD J. McCROSS- 
IN Jr., resigned to open law office, N. Y. 

HENRY MORGAN, ABC comedian, and BILL 
STERN, NBC sportscaster, subjects of picture 
stories in current Life. 

19 NEW GRANTS 
(Continued from page 4) 

and WAVE Louisville; and Myrtice Rhodes Smith, 
wife of J. Harold Smith. Granted Oct. 10. 

Ontario, Calif. -Daily Report (has conditional FM 
grant for Ontario). 1510 kc, 250 w daytime only. 
Principals (partnership): Jerene Appleby Harnish. 
publisher Ontario Report, 84 1/3% interest; Walter 
Axley, newspaper plant superintendent, 3 2/3% in- 
terest; Annie M. Potter, bookkeeper, 2% interest; 
Carlton R. Appleby, son of Mrs. J. Appleby Harnish, 
10% interest. Granted Oct. 10. 

Connellaville, Pa.- Connellsvllle Broadcasters Inc. 
1340 kc, 250 w fulltlme. Principals: J. Wylie Driscoll, 
publisher and business manager of Connellaville 
Daily Courier, president, 68 1/3 %; James J. Driscoll 
II, Army veteran, vice president, 6 2/3 %; Paul V. 
Driscoll, secretary -treasurer, 10 %; J. M. Driscoll, as- 
sociate editor, Daily Courier, 8 1/3 %; Mary K. Dris- 
coll, wife of J. Wylie Driscoll, 6 2/3 %. Granted 
Oct. 10. 

Marshall, Tex. -Marshall Broadcasting Co. 1450 kc, 
250 w fulltlme. Principals (each have 11 shares of 
common stock): J. P. Duncan, Army veteran, presi- 
dent; Edward L. Peteet, director Marshall Supply 
Co., Kilgore, Tex., vice president; Marvin Pound, 
public accountant and Army veteran, secretary - 
treasurer. Granted Oct. 10. 

McMinnville, Tenn. -McMinnville Broadcasting Co. 
1230 kc, 250 w fulltime. Principals (each with 20 %): 
Sam J. Albritton, dentist and director First National 
Bank of McMinnville, president; Joseph B. Colvard, 
real estate and a monument salesman, vice presi- 
dent; Royce E. Richards, Army veteran with experi- 
ence in radio production, secretary -treasurer; Oliver 
M. Albritton, dentist; and Claude W. Heston, in- 
structor of radio and electronics, U. of Tenn. Grant- 
ed Oct. 10. 

Wilmington, Del. -Port Frere Broadcasting Co. Inc. 
1290 kc, 500 w daytime only. Principals: Gtirdon K. 
McIntosh, Washington, D. C. attorney, president, 
45 %; Howard R. Robinson, employed by Civil Serv- 
ice Commission, Washington, secretary- treasurer, 
45 %; J. M. Frere, Wilmington attorney and presi- 
dent of American Guarantee and Trust Co., vice 
president, 10 %. Granted Oct. 10. 

Alexander City, Ala. -Piedmont Service Corp. 1050 
kc, 1 kw daytime only. Principals: James L. Coley, 
Army veteran, president. 101 shares of common 
stock; Julia C. Duncan, vice president, 19 shares 
common; James C. Henderson, president of Outlook 
Publishing Co., secretary -treasurer, 80 shares com- 
mon stock. Granted Oct. 10. 

Galveston, Tex.-James W. Bradner Jr., engineer- 
ing and planning consultant, Waco, sole owner. 1540 
kc, 1 kw daytime only. Granted Oct. 10. 

Milwaukee, Wis. -Cream City Broadcasting Co. 1290 
kc, 1 kw daytime only. Principals: Gene Posner. at- 
torney also engaged in real estate, president, 25 
shares of common stock; Albert B. Gale, salesman 
Wisconsin Network, secretary- treasurer, 5 shares 
common; Robert E. Hammerschleg, vice president. 
10 shares common; Arthur Posner, Army veteran, 10 
shares common. Granted Oct. 10. 

Oklahoma City, Okla. -State Broadcasting Co. 890 
kc, 1 kw daytime only. Principals: A. Earl Cullum 
Jr., consulting radio engineer, and 33 1/3% owner 
Fort Worth grantee and 2.8% owner KFDM Beau- 
mont, Tex.. president, 333 shares common stock; 
James M. Collins, vice president Fidelity Union In- 
surance Co. and 6 2/3% owner KWBU Corpus Christi, 
Tex., vice president and treasurer, 333 shares of 
common stock and 50 shares preferred; Charles Mon - 
net, Oklahoma City attorney, secretary, 1 share com- 
mon; Frank Wozencraft, Washington, D. C. radio 
attorney, 333 shares of common; Glenn H. Grubb, 
attorney, 1 share common. Granted Oct. 10. 
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Bill Griffith, born of a pioneer Kan- 
sas family, received his B. A. in 
Journalism from Kansas University. 

he Early Bird Gets the .. 
News! That's Bill Griffith in the Heart of America! 

When the roosters start crowing at the break of dawn, it's 
only second nature for farm families (49% of the population 
in KMBC's service area, you know)- and later, metropolitan 
getter-uppers-to keep in touch with Bill Griffith for what's 
going on in the world of news since the night before. 

Bill came to KMBC with a background rich in 
newspaper work. His experience included city editorship 
of a metropolitan daily-after years of editorial efforts 
into all phases of newspaper reporting. 

Few radio stations in the business can boast a news 
set -up comparable to that of KMBC. Each man is thoroughly 
qualified, both in experience and in educational training_ 
as well as voice. To this can be added four -wire services 
of both Associated and United Press Associations! 

KMBC 
OF KANSAS CITY 

Free & Peters, Inc. 

SINCE 1928 - BASIC CBS STATION FOR MISSOURI AND KANSAS 



?LISTENED TO MOST" 
ma I vdn Oklahoma farm homes 

One of the many facts revealed by the 1945 -46 
study of the Oklahoma radio audience con- 
ducted by Or. F. E. Whon, University of Wichita. 
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